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[bookmark: _Toc141206869]Introduction:
International financial management involves Money and financial decisions for businesses with a worldwide business operation. It concerns dealing with international markets, foreign exchange rates, and foreign currencies. In order to make sound financial decisions, businesses must be aware of the potential drawbacks and benefits of international expansion. P&G, or Procter & Gamble, is a massive conglomerate that produces a wide range of consumer goods. Tide, Pampers, and Gillette are just a few of their well-known products. P&G is a great case study in international finance because of its widespread operations across the globe. P&G's worldwide reach and activities provide special financial problems. Since things are bought and sold in multiple nations using different currencies, they must deal with currency exchange rates. Profits may be impacted by fluctuations in exchange rates.

[bookmark: _Toc141206870]Dividend distribution policy of Procter and Gamble: 
Procter & Gamble (P&G) is a big company that produces and markets products like Tide and Pampers that people use at home. The method they pay money back to their share owners is through their dividend distribution strategy (Rubin, 2021). Every three months, P&G gives returns to its owners. They give out profits, which are a part of what they make. This helps people who own P&G stock make some money from it.  P&G's strategy on dividends is stable and easy to understand. Over time, they try to raise profits. This is good for buyers who want to get a steady return on their money. The dividend payout ratio shows how much of a company's profits are paid out as payouts. Most of the time, P&G's payment ratio is around 50%. It means that they pay out income equal to half of what they make (San Martín Reyna, 2017).
P&G's payment strategy is affected by how well they do financially and how much cash they have. If they make more money, they will be able to pay out more rewards. But if they have money problems, payouts might not increase. This is important because the investors want their money to grow. P&G looks at how other companies in the consumer goods business handle their dividends. They want to be able to compete and draw investment. If their profits are bigger than those of their competitors, it could make more people want to spend. Procter & Gamble (P&G) thinks it's important to share gains with its owners through a constant dividend payout policy (Merton, 2005). P&G makes sure that owners get a steady stream of income by giving payouts every three months. This can be especially comforting for people who want a consistent return on their investment. The fact that the company plans to raise payouts over time shows how confident they are in their business performance and growth. But they also know that this needs to be balanced with financial care because economic problems can affect earnings and, in turn, the growth of dividends.
Comparing their payout policy to that of other companies in the same business helps P&G stay competitive and draw new investors and keep the ones they already have. By keeping the dividend payout ratio at around 50%, P&G hopes to find a good mix between giving back to owners and putting money back into the company's future.


[bookmark: _Toc141206871]Analyzing the efficient market hypothesis theory in the context of the company’s operations:
The Efficient Market Hypothesis (EMH) states that stock prices quickly represent all known information (Ibiamke, 2015). In the case of P&G, this means that their stock price responds rapidly to developments and changes in how they do business. Since the market works well, investors can't always make better choices than others. EMH comes in weak, semi-strong, and strong types. The weak form says that past stock prices can't be used for forecasting future prices. Stock prices quickly take into account public information, such as earnings reports. Strong form says that buyers won't get a leg up even if they know something secret. The EMH theory says that P&G's stock price changes quickly when news about the company comes out. If P&G says it had strong profits, the stock price will go up to show that. Just examining past prices won't help investors make easy money. P&G works in a field that is very competitive and has a lot of clients. EMH says that the stock price already takes into account all the information that is known. So, it's hard for a shareholder to beat the market regularly and make more money. Critics suggest that EMH may not be totally accurate. Stock prices don't always reflect everything right away. Investors can still make money by taking advantage of short-term errors. But, in general, EMH is still a key way to understand how stock markets work. The Efficient Market Hypothesis says that P&G's stock price responds quickly to news about how the business works. It means that buyers can't easily beat the market, and that stock prices already take into account all the information that is known (Kofarbai and Zubairu, 2016). Even though some people have questions, EMH is an important theory for knowing how the stock market works.

[bookmark: _Toc141206872]Techniques P&G uses to evaluate projects:
P&G takes several factors into account when deciding where it will invest its funds. The NPV is a popular tool for this kind of analysis. They determine the return on investment by evaluating the present value of projected cash flows. If the net present value (NPV) is positive, then the project may be pursued if it has the potential to generate more revenue than it expends. Internal Rate of Return (IRR) is another approach. The discount rate at which the project's NPV will reach 0 is determined by P&G. They may decide to continue through with the project if the internal rate of return (IRR) is greater than their minimum acceptable rate of return.
Payback Period is a technique that P&G use as well. This is easily done by calculating how long it will take for the project's cash flows to cover the original investment (Magni and Marchioni, 2020). It's understandable to favour a repayment schedule that allows you to receive your money back as quickly as possible.
What's more, P&G evaluates initiatives depending on how well they fit into the company's overall strategy. They ensure that all initiatives contribute to the company's overall mission. The likelihood of a project getting authorization increases if it helps them achieve their goals. P&G's approach to project evaluation takes potential outcomes into account. Potential threats and unknowns are weighed against the project's chances of success. It's possible that higher expected returns are needed before high-risk ventures are picked. The scope of the project is another consideration for P&G. They could give preference to less ambitious but more manageable tasks. P&G also has many divisions involved in the evaluation process. To make informed decisions, they consult with departments such as marketing, finance, and others. There are benefits to P&G's approach to project evaluation. They use monetary metrics like NPV and IRR to guarantee that their initiatives are worthwhile (Tucker and Parker, 2015). Projects benefit more in the long run when their aims and objectives are aligned. When numerous divisions are involved, more information and viewpoints are considered.
But there are restrictions to be aware of. Financial measures play a major role in the approaches, but they may not be enough for measuring intangible benefits. Furthermore, focusing only on immediate returns might cause you to miss out on worthwhile long-term endeavours. It's also possible that the decision-making process will be impacted by the fact that certain risks and uncertainties are difficult to measure. NPV, IRR, and Payback Period are only some of the tools that P&G use in its project evaluation process. They think on the project's strategic fit, potential risks, and scope. These approaches offer advantages as well as disadvantages. By incorporating input from throughout the company, P&G is better able to determine which initiatives are worth investing in.


[bookmark: _Toc141206873]Conclusion:
P&G could face risks like political unrest, alterations to trade regulations, or economic downturns in the countries where they do business. They need to come up with plans to reduce these risks and keep their money safe. The state of the world economy affects how P&G handles its money. They need to keep an eye on the economies of the countries where they do business and change their plans as needed. Also, capital planning choices are part of foreign financial management. P&G has to choose which foreign projects to invest in based on things like expected returns, risks, and how well they fit with their overall strategy. Managing foreign companies is another important part. P&G has many sites around the world, and it needs to make sure that all of its financial activities are coordinated and follow local rules and accounting standards.
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