[bookmark: _Hlk20426189]


BMIH4006
Operating Hotel Facilities

Student ID:1812666
Student Name: Jaber Hossin Ruman
Lecturer Name: Muhammad Cassamo






Table of Contents

Health & Wellbeing – The Emerging Trend Within Hotels	1
References	3












[bookmark: _Toc117427285]Health & Wellbeing – The Emerging Trend Within Hotels
The primary priority for human lifestyle and livelihood is health and well-being. People have started to pay more attention to this part of their lives as a result of the present epidemic scenario. Many companies, including hotels, have had to change their former practises as a result of this shift in customer expectations.
The modern movement for greater health and wellbeing has had a significant effect on the hotel industry. For those travellers who are very concerned about their wellbeing, the renowned Royal Lancaster London and The Montague on The Gardens in the UK both offer "Stay Well" accommodations with a variety of special facilities (Bethan Evans, Horton and Skelton, 2016). The bathtub water in these guestrooms has been vitamin-infused, and the rooms themselves have been provided with EMF shielding, such as blackout drapes. According to a poll commissioned by the Even Hotels Brand, about one-third of all vacationers are worried about their health and wellbeing (Chi, Chi and Ouyang, 2019).Many lodging establishments are re-evaluating their approaches to catering to their health-conscious clientele, of which there are over 15 million who report extreme difficulty in maintaining their usual diet and level of physical activity.
We had a very informative conversation about this topic, and I learned a lot of new stuff. To give just one example, I found out that between 2005 and 2017, the percentage of hotels with gyms and training facilities increased from 60% to over 90% (Coghlan, 2015).
I learned that many contemporary hotels provide their visitors fitness amenities including yoga mats, exercise balls, and other exercise gear. Some hotels have begun putting healthy options and more hygienic supplies in their minibars in an attempt to appeal to wellbeing visitors. Additionally, they are also employing newly developed methods to enhance the quality of their present health and wellness infrastructure (Harvey and Taylor, 2015).  Today, freebies like yoga mats and sneakers are commonly offered to visitors by hotels. Numerous group activities are also provided, such as yoga and organized runs are offered. .
I recently read a number of books and journals about the most major developments in hotel guests' health and satisfaction. The idea that hotels bought to provide more organic and healthful food options was expressed in several different articles. In order to please customers who are actively searching out such products, they are offering alternatives for individuals who are watching their intake of gluten, wheat, and sugar (Kay Smith and Diekmann, 2017).
I learned from a magazine that many hotels are making an effort to use more natural light and clean their air. They are aware that contemporary tourists favour healthy pursuits that do not interfere with their time for relaxation and refreshment. According to my research, hotels may use the health movement as a powerful tool to keep their strategic advantage and financial viability over the long term. I learned that certain lodgings provide customized services to better satisfy the needs of their guests. Every single guest and traveller has always valued customization. Thanks to the expansion of personalization options, hotels can now accommodate each individual customer's demands, wants, schedules, and budgets (O'connor, Halton, and Treveton, 2018).
The hotel industry has started to acknowledge the importance of guests' emotional health and wellbeing in addition to their physiological health and wellbeing. I've concluded after reading numerous books, publications, and articles that the idea of cognitive wellness as a whole is now getting the attention and support it has long deserved. In response to growing customer interest in health and wellbeing, hotels have started a number of initiatives, recognising the importance of attending to guests' emotional wellbeing is crucial to retaining repeat business (Perera, 2021).
Hotels with group sessions allow visitors to speak out and discuss any problems they may be experiencing. They feel more relieved when they share the burden with the other guests. I learnt through a webcast that hotels are starting to understand that promoting their guests' wellbeing is just as vital as offering them cutting-edge services. Hotels are now making significant investments in providing amenities for health-conscious visitors, such as natural lighting, ergonomic furniture, and organic food alternatives (Shin et al., 2018).
The more I researched about my chosen subject, hotel sector health and wellness trends, the more I realised how ideas come and go in this profession. Nevertheless, hotels' growth and success are heavily dependent on how quickly they adopt these advancements. They will be able to remain profitable and viable for a longer period of time despite highly competitive market.
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