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Abstract
Present research showed the importance of innovation and creativity in managing entrepreneurship ideas. Along with that, a specific background has shown innovation has both positive and negative impact on the business. In addition, it also showed development of innovation is time taking which creates problems for entrepreneurship ideas sometime. Lastly it could be said that a specific sim and objectives of this research paper has been mentioned in this chapter. In the findings part, it is critically evaluating that creative innovation is impact on the business performance of an organisation and helps to problem solving activity that provide reliable solution. On the other hand, this part also discussed about the chosen articles that easily evaluate the creative innovation also create challenges that faced by entrepreneurs. Based on this chapter it also understood that creative innovative product design also increasing customer demand and marketing opportunity.
In addition, in the findings part, it is critically evaluating that creative innovation is impact on the business performance of an organisation and also helps to problem solving activity that provide reliable solution. On the other hand, this part also discussed about the chosen articles that easily evaluate the creative innovation also create challenges that faced by entrepreneurs. Based on this chapter it also understood that creative innovative product design also increasing customer demand and marketing opportunity.
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[bookmark: _yujnfudow0ly][bookmark: _Toc116949810]CHAPTER 1: INTRODUCTION
[bookmark: _hjin1qz7xriv][bookmark: _Toc116949811]1.1 Introduction 
In the current era, creativity and innovation is considered as a bonding of activity that helps to create values. Along with that, innovation in the current world has been changed due to the adoption of new technologies. In this chapter a brief discussion about the impact of innovation and creativity has been incorporated. Hence, the background of this research topic has also been discussed in this chapter. In addition, this chapter includes a specific sim and objectives of this research paper. The reason for choosing this research has been discussed in this chapter with appropriate justification. 
[bookmark: _jpf5yw4evx4][bookmark: _Toc116949812]1.2 Background of the study 
Innovation develops the thinking process, creativity, nature and design of a brand. As stated by Eesley and Miller (2018), new entrepreneurship could attain the upper level of success by learning specific steps of creativeness. In addition, digital improvement in businesses could open the doors for different opportunities that help the business to manage activities with the current trends. According to Portuguez et al. (2019), there are four specific kinds of innovation that play an essential role in entrepreneurship such as “Sustaining innovation, Breakthrough innovation, Disruptive innovation and basic research”. As shown in the below figure most of the business operations are using innovation to prioritise their business models. It also showed, depending on the global executive survey, respondents of the thirty-three percent from auto industry have been prioritised as the business innovation model on the other hand, media has occupied only 5% for, the entire innovation business model. It also showed that the finance and insurance sector has occupied the same percentage which is 30%. 
[image: ]
[bookmark: _Toc116950183]Figure 1.1: Share of business leaders that prioritise business model innovation 
(Source: Alexandra Sava, 2022)
Along with this, the digital transformation technology of the world is increasing rapidly which shows in 2025 the spending on global digital transformation will reach 2.8 trillion U.S. dollars (as shown in the below figure) (Alexandra Sava, 2022). In 2021 this spending amount will hold 1.5 trillion U.S. dollars which will be 1.31 trillion U.S. dollars in 2020. Therefore, a huge house has been founded in this current era relating to innovation (Alexandra Sava, 2022).
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[bookmark: _Toc116950184]Figure 1.2: Spending on digital transformation technologies and services worldwide
(Source: Alexandra Sava, 2022)
In addition to innovation creativity helps to build bridges between the concept and the outcome of innovative ideas. As stated by Bouwma-Gearhart et al. (2021), in this century innovations along with creativity helps to develop entrepreneurship or business strategy in a sustainable way. Therefore, it shows creativity in the current world helps to change the activity of entrepreneurship ideas. 
[bookmark: _wyubgvdalg5y][bookmark: _Toc116949813]1.3 Research aims and objectives 
Aim
Specific aim of this research paper is to find out the impact of creativity along with innovation for managing entrepreneurship ideas. 
Objectives
Selected objectives for this research paper include;
· To find out the importance of innovation in the current digital world
· To evaluate the impact of innovation along with creativity in the entrepreneurship ideas
· To manage different factors that play an essential role to manage innovation and creativity in entrepreneurship 
· To develop strategies that help to improve the ideas of entrepreneurship with innovation and creativity
[bookmark: _lmbnvzecc39c][bookmark: _Toc116949814]1.4 Research questions 
Different selected research questions include;
RQ 1: “What is the importance of innovation in the current digital world?”
RQ 2: “What is the impact of innovation along with creativity in entrepreneurship ideas?”
RQ 3: “Which different factors play an essential role to manage innovation and creativity in entrepreneurship?”
RQ 4: “Which strategies help to improve the ideas of entrepreneurship with innovation and creativity?”
[bookmark: _3v8vohcbwexs][bookmark: _Toc116949815]1.5 Problem statement 
Adoption of innovation within any entrepreneurship is a time-consuming activity that needs patients and proper execution and management as well. As stated by Kickul et al. (2018), poor leadership could result in a bad impact on the innovation or creativity of any specific entrepreneur. Therefore, it has been clearly noted that incorporating innovation within the organisation could take higher time to execute that particular innovation or creativity within the workplace. Inadequate Benchmarking is another problem faced by entrepreneurs while adopting innovation or incorporating creativity for an effective decision-making process. According to Goldsby et al. (2018), innovation became time consuming due to conflict of interests between the innovators and lack of monetary funding of the organisation as well. 
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[bookmark: _Toc116950185]Figure 1.3: Share of executives in covid19 crisis
(Source: Mckinsey.com, 2020)
As shown in the above figure, innovation during the pandemic has both positive and negative impact on the company. According to Jafari-Sadeghi et al. (2021), due to the Covid-19 crisis most of the organisation could not proceed with their creative activities within the workplace. In the consequences of the crisis the retail and healthcare sector has affected vastly which has an impact on the industrial growth as well. Besides that, adoption of work from home strategy has helped companies to conduct their work from their suitable location by the Miantianinh covid- 19 guideline. Therefore, these all are considered as the problems of conducting innovation or creativity within any organisation. 
[bookmark: _v9och0rf4p3k][bookmark: _Toc116949816]1.6 Rationale for selecting this study 
Current world is totally dependent on modern technology which introduces innovation in every field. As stated by Roberts et al. (2019), there are several examples of companies which have achieved success through innovation in their daily work pattern. As an example, Apple has moved to consumer electronics and changed music systems that help the company to attract more consumers due to this sudden change in the working pattern. On the other hand, Amazon has moved to the retailing sector to enhance its consumer base worldwide and develop more long-term goals. According to Nambisan et al. (2019), entrepreneurs need to focus on the planning, managing, execution and the decision-making process as well that for this reason the companies need to get towards creativity. As an example, there are different factors that play an essential role to bring innovation within the organisation such as employee retention, business policies, availability of workers, effectiveness of HR executives as well. Therefore, depending on all these factors companies need to take decisions to bring changes or innovation within the organisation.
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[bookmark: _Toc116950186]Figure 1.4: Increased of Amazon's consumer base after adopting innovation
(Source: Coppola, 2021)
Along with that, Amazon prime is another step of the company towards Innovation that helps to get more people from the target market. In 2016, Prime pay consumer number was 46 million worldwide whereas this rate has been increased to 200 million in 2020, which clearly showed that innovation of Amazon has helped the company to accelerate its consumer base (Coppola, 2021). Depending on all these sequences it could be said that the present research topic is definitely a highlighted topic in the recent digital market. Therefore, this research topic could be a suitable fit for this research.
[bookmark: _vqrbfvahmz3p][bookmark: _Toc116949817]1.7 Significance of the research 
In the modern business world this will be effective to provide innovative ideas for businesses and entrepreneurship. Along with that, most of the entrepreneurship business will get ideas about the business from this research paper. Hence, this research could play an effective role to find out the importance of innovation in the current digital world. This research paper plays a significant role in developing entrepreneurship ideas depending on the current innovation and technology. However, this research topic could be effective to develop strategies that help to improve the ideas of entrepreneurship with innovation and creativity. 
[bookmark: _y6nwgyw0cu2l][bookmark: _Toc116949818]1.8 Research structure 
This research paper has been structured with the help of five different chapters that could help this research to meet its aim and objectives. The first chapter of this research consists of the background and knowledge about the innovation and creativity used in the entrepreneurship business. This chapter also helps with specific aims and objectives of the research topic. In addition, chapter two consists of all previously done articles regarding the research topic. Moreover, this chapter helps to provide data along with theoretical knowledge. 

[bookmark: _Toc116950187]Figure 1.5: Dissertation structure
(Source: Created by researcher)
On the other hand, chapter 3 methodology helps to provide data about all the specific tools and techniques that have been used to conduct the data collection process for this research. In addition to that, justification for selecting those tools and techniques has also been added in this chapter. Besides that, chapter 4 consists of data findings and analysis which include all the raw data collected from the data collection process. Moreover, the last chapter known as conclusion includes the overall summary of the research paper. Also, this chapter provides a clear justification about meeting the research objectives. 
[bookmark: _aho7au8b25ip][bookmark: _Toc116949819]1.9 Summary 
Based on the above discussion it could be concluded that creativity and innovation play as essential role to enhance organisational productivity. Moreover, adopting innovation has both positive and negative impacts within the organisation that could reduce or accelerate employee productivity. This research also showed there are different factors that play an essential role to manage innovation and creativity within the entrepreneurship ideas. 


[bookmark: _Toc115613166][bookmark: _Toc116949820]Chapter 2: Literature Review
[bookmark: _Toc115613167][bookmark: _Toc116949821]2.1 Introduction
The second chapter of the study is a literature review which is an important chapter as it clarifies the present information related to entrepreneurship creativity and innovation. In the respective chapter, there is a clear evaluation of the important aspect related to not only innovation rather creativity as well. The difference between entrepreneurship business entrepreneurs and businessmen is explained as well such that the concept of innovation and creativity in entrepreneurship and that of business are well understood. Moreover, there is mention of different positive as well as the negative aspect of creativity and innovation in entrepreneurship.
[bookmark: _99qmtnuow23b][bookmark: _Toc115613168][bookmark: _Toc116949822]2.2 Conceptual Framework
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[bookmark: _Toc116950188]Figure 2.1: Conceptual Framework
(Source: Self-Created)
[bookmark: _e9vvkc71292n][bookmark: _Toc115613169][bookmark: _Toc116949823]2.3 IV: Innovation and Creativity
There is a known concept among people that creativity is only present in the paintbrush of artists or in architectural sculpture. As stated by Dabić et al. (2020) the concept is completely different as the presence of creativity is not limited to certain areas rather it is present in multiple places such as studios and businesses as well. In reality, it is not possible to detain creativity within a particular sector which is beauty rather it is found in other sectors such as retail as well. Creativity is considered to be responsible for the generation of the latest solution insights or ideas through imagination yet not only through reason or logic. As a result of it, creative thinking plays an important role which is found to be taking various approaches to solving the problem along with providing solutions for the selection of based approaches in the business atmosphere. 
The result that is obtained from creative thinking is not always pleasant but rather rewarding and surprising as well. As mentioned by Puangpronpitag (2019) along with creativity innovation is considered to be going hand in hand. It is not possible to gain any kind of innovation without the presence of creativity. The ability of creativity declares the production of unique and new ideas whereas innovation is considered to be the application of the respective creativity. Through creativity, it is possible to make the introduction of new product solution processes or ideas. Creativity is a charge driving force with staying behind innovation as well as making cooperation in looking after a particular thing from a different perspective. Both innovations, as well as creativity in well-accomplished entrepreneurship, are necessary as they assist in reorganization of the path of success that is surely obtained. The stimulation of creativity as well as exploring the unknown and new territories that were not exploded before led to the enhancement of organizations' productivity. 
The employees are encouraged in thinking out of the box and search that can provide resources as well as time. As per the study of Nurgraha and Mulyadi (2018) exploring the latest ideas related to innovative ideas is counted to be the key aspect of a business solution that is cost-effective. Both creativity and innovations are parallelly considered to be in a certain time the reasons behind the flourishing behaviour of the business in today's world. It has the potential to set a high bar for having a big idea in the next. Creativity thinking allows for implementing innovative ideas in organizations' workplaces.
[bookmark: _obuzn1fijp48][bookmark: _Toc115613170][bookmark: _Toc116949824]2.4 DV: Entrepreneurship
Entrepreneurship is readiness and ability to organizing developing and run a business enterprise. The most important thing is entrepreneurship consists of multiple uncertainties it is unlike business for the purpose of gaining profit. According to Li et al. (2022), there is a presence of connectivity with resources capital-labour, and land in entrepreneurship for generating profit. The entrepreneur's vision is discovery as well as taking risks as it is an indispensable part of the capacity of a nation to succeed in a competitive global marketplace in an ever-changing manner. Entrepreneurs are responsible for performing entrepreneurship as they have the capability and desire in establishing administrators Altogether with gaining success in starting a venture. The disk needed to be in title in proper manners such that overcoming it profit can we get by the entrepreneur. Entrepreneurs are generally the source of the latest ideas and are counted to be innovators as well as they are responsible for bringing new ideas to market through the replacement of old ones with new inventions. 
Entrepreneurship is primarily classified into two types namely multinational and small companies. As argued by Malele (2021) the profits that are made by entrepreneurs through entrepreneurship are a combination of capital natural resources land and labour. In a nutshell, personalities who have the determination of starting a new business along with dealing with the race throughout have the best efficiency of becoming an entrepreneur. Entrepreneurship is classified into four types namely small business entrepreneurship large company entrepreneurship scalable start-up entrepreneurship and social entrepreneurship. All they are different types yet the characteristics of all types of entrepreneurships are the same which makes the entrepreneur successful in performing the entrepreneurship activities. 
The primary characteristic of an entrepreneur is the capability of taking the risks in business as in starting a new venture there is a high probability of risk which leads to the failure of entrepreneurship. As a result, entrepreneurs primarily need to be courageous and have the ability to take an evaluate risk as it is an essential part of becoming an entrepreneur. As per the view of Nurgraha and Mulyadi (2018), innovation plays a key role as there is a high necessity for innovation in nature which assists the generation of new ideas for gaining profit in a start-up business. As the new products launch it gives the idea of changes in the process as well as the market as it is new to it and is more economical and efficient in nature.
[bookmark: _k61gnmtqf4xv][bookmark: _Toc115613171][bookmark: _Toc116949825]2.5 Relationship between Innovation and Creativity in Entrepreneurship
There is a presence of essential connectivity among entrepreneurship creativity and innovation. According to the overview of Syam et al. (2018) creativity is the capability to development of new ideas such that it is possible to discover new methods of overcoming problems and identifying opportunities. On the other hand, innovation is counted to be the ability to the application of creative solutions to entrepreneurship problems and opportunities for enhancing individuals' lives or reaching society. Entrepreneurship is noted to be a result of a systematic and disciplined process for the evaluation of innovation and creativity to opportunities and needs in the marketplace. Innovation is a particular tool that is used by entrepreneurs for exploding opportunities as a change for different services or different businesses. All services or products are the combinations of factors namely capital natural new materials and labour which is both mental as well as physical. Entrepreneurs being innovators are individuals who create new combinations of the factors and after representing them in the market for customers. 
In order to make the business successful, the primary activity that is needed to be performed is employee strategy for achieving competitive advantage through the acts related to innovation. The three basic components that are required for innovation are entrepreneur capacity infrastructure and capital. One of the main responsibilities of innovation is addressing market names that are mostly needed in entrepreneurship such that there able to achieve commercial success. As a result, it is important to introduce the role played by entrepreneurs in the analysis section for the determination of factors or elements that have an impact on the entrepreneur. Entrepreneurship and innovations are found to be strictly connected with each other helping organizations in prospering business activities. Both are complementary as it is the combination of sustainability and corporate success which is an important factor in today's business environment as it is changing and dynamic. Additionally, innovation and entrepreneurship are not confined to the initial steps of a new venture yet there is a presence of it in all the stages of a business venture more precisely in the entire process.
[bookmark: _85aav7of7zbi][bookmark: _Toc115613172][bookmark: _Toc116949826]2.6 Positive impact of creativity and innovation in enterpreneurship400
Innovative thinking and creativity are best characterized for success in any type of business. One needs ways of increasing to handle a managerial problem. As mentioned by Ghafar (2020) the capability to generate novel, innovative thinking in order to reach a goal is considered imagination. Innovation is the technique of using independent thinking to resolve an issue. This simply suggests that problem-solving can be addressed through creativity. It is the implementation of a novel approach, idea, commodity, or technique to increase the effectiveness or functionality of a system. Encouraging more people to examine an issue from a unique angle, fosters creativity. Order acquires a unique perspective and new ideas, it entails reconstructing and rearranging our knowledge about a subject. The two most crucial elements are people as well as method. Its main objective is to assist a group or an individual in identifying a solution for a problem. 
People are really the commodity that reacts. This innovative strategy is used by talented artists to identify and characterize concepts and difficulties, social change and social from fresh perspectives, and to construct theories on the topic. According to the overview of Puangpronpitag (2019), businesses survive and thrive due to various entrepreneurship. Businesses that are creative and imaginative succeed by adding contemporary problem-solving, advancing development, enhancing dilemmas, boosting productivity, and giving a business a competitive advantage. Business change, migration, performance, administration, and the environment at large all profit from creativity. It also serves as a vehicle for motivating, engaging, and encouraging people to create substantial changes to structures, cultures, populations, businesses, and operations. It promotes increased organizational engagement, scope, and effectiveness as well as speedier business innovation.
[bookmark: _9ukwgyxtx98i][bookmark: _Toc115613173][bookmark: _Toc116949827]2.7 Needs for creativity and innovation in entrepreneurship
Entrepreneurship innovation and creativity are important during launching each service and product that are innovative in nature as it comes with advancements in technology. In economic development, the key factor is entrepreneurship. Apart from this innovation bean Aviator point along with creativity is known to be providing assistance in the enhancement of the value of entrepreneurship. The improvement of existing business practices is a possible invention and become a better market product (Nebessayeva et al. 2018). The role is elaborative in the nature of creativity or together with innovation only for entrepreneurship. Today's society, specifically among graduates, does not perceive entrepreneurship as unusual. Entrepreneurs can tie creative ideas to the architecture of a firm and become more inventive by taking reasonable action. 
Vocational entrepreneurship has become more competitive in recent years, and professionals who are employed in this field now need to improve their skills if they want to survive. In addition, to hard labour and personality, entrepreneurship provides an opportunity to realize a person's full potential as well as emphasizes the invention and growth of concepts (Akhter et al. 2022). Innovation involves taking risks, conducting research, generating new ideas, and working hard to introduce technological technologies into business. 
The entrepreneur would need to become increasingly aware of the changes actually occurring due to the quick transformation in many elements. One must promote their innovative goods and services in order to survive and compete with those other businesses (Qudah et al. 2018). Therefore, the importance of originality as well as development is a system testing in entrepreneurship. Entrepreneurship is the instrument for innovation, and both entrepreneurship and invention require creativity, which is a symbolic purview in a culture that is transformed in support of the definition of creativity as the capacity to produce, bring into the establishment, create a new form, generate through inventive skill, and bring something new into the establishment. Due to the new condition of today's global economy, companies are rewarded for their creativity as it represents their ultimate source of competitive advantage. With this, the functions of innovation and creativity in entrepreneurship are investigated.
[bookmark: _llp0m7b1z7w7][bookmark: _Toc115613174][bookmark: _Toc116949828]2.8 Challenges of Innovation and Creativity in Entrepreneurship
In order to implement innovation in the business, they are the presence of biggest barriers which are as follows
Fear: it is counted to be one of the most dangerous barriers and is the reason behind the failure of entrepreneurship. It has been noticed that most individuals and organizations are not able to achieve their potential due to failure (Wibowo, and Saptono 2018). There is a presence of no kind of guarantee on the aspect that any kind of new business plan has the capability of working. As a result of it, the feeling is needed to the accepted which is considered to be an essential part of progressive development and learning.
Lack of leadership: innovation is needed to be highly prioritized in the organization, especially which a newly developed such as entrepreneurship. Directors' chief executives or trustees are at certain times found to be neither supporting nor providing any kind of guarantee that the strategy of innovation as the business driver would work for any particular organization. Irrespective of this fact they are found to be mainly focusing on business activities by neglecting innovation which is needed to be done at a continuous rate.
Short-term thinking: it is obvious that in the case of investment or one-year return the calculation is been done by most of the charities accordingly. There is a high expectation of any kind of new animation to have an immediate impact on it (Olivier et al. 2019). In order to deliver the return on a quick basis under pressure, adequate research is conducted along with the crashing process which leads to failure. In certain cases, it has been found that the ideas are effective along with perceiving innovation which does not work at an appropriate rate.
Lack of capacity or resource: in short term, there is a present link with thinking that charity is all about apprehensive and making an investment in an idea that is innovative in nature. Moreover, it does not provide any kind of guarantee to return on investment together with a frequent rate-taking approach. The respective effect is considered to be the innocent effect that does not deliver the positive impact it is supposed to be doing on business.
Lack of collaboration: structures and internal budgets do not always have the capability of facilitating collaboration within teams. The income of an individual does not target the fight among mean people over budget and does are reactant towards donors who are shared.
[bookmark: _Toc115613175][bookmark: _Toc116949829]2.9 Mitigation strategies for overcoming challenges in entrepreneurship for innovation and creativity
The challenges that are mentioned can be mitigated and handled in tactful manners through the respective procedures
Tactic 1: challenging preconceptions and biases
A bias refers to the tendency to think in a particular manner. A bias is an inherent tendency to slant in one manner (Wibowo and Saptono 2018). People frequently believe what which is wanted to think and are cautious to examine other people's points of view. Creative thinking may be impacted negatively by this, definitely. 
Tactic 2: To come up with ideas and solutions, use a variety of mental processes
Do not continuously think the same way in which one always thought. A thinking process is how concepts successively suggest relevant topics to you. Get acquainted with the usual mental process first (Acar et al. 2019). Users might think very methodically, or one might think more instinctively or immediately. Once one identified the thinking style, you may begin investigating other people's thinking patterns. Apply the thought development of an appropriate third party whose rationale you are comfortable with to the work or situation.
Tactic 3 changing daily routine
Performing similar activities on daily basis in the organization is counted to be a repeated process and has a determining impact on the creativity of the entrepreneur. It is not necessary that the changes are needed to be dramatic in nature rather he was small changes have the capability of improving the organization's working capabilities leading to a huge amount of creativity. For example, rotating the working roles and responsibilities of employees can lead to innovation in the task. From that even if the same activities have been performed by an individual in entrepreneurship or regular basis in this certain aspect it is important to make changes on changing the surrounding. Through it, it is possible to discover new things as well as identify the problems from a different angle that was not recognized before.
Tactic 5 taking a creative risk
One of the most courageous acts is becoming the first person in thinking about either a new solution or a new idea. In the respective circumstances, it is not possible to be sure about the fact whether the idea of the solution would work for the business or not or whether it would be accepted by the target audiences (Syam et al. 2018). Furthermore, there is another uncertainty which is although the solution or the idea may be ridiculous for the entrepreneur yet based on the customer demands it is necessary to give rise to the respective solution or idea. The capability of taking risks problem solving and innovation go parallel. Therefore, the most important aspect is to be brave and put the ideas in a particular place along with looking after to do the best thing possible such that it is easily accepted by customers and assist in overcoming the various present in creativity and innovation in respect to entrepreneurship.
[bookmark: _zm46sfy68ds][bookmark: _Toc115613176][bookmark: _Toc116949830]2.10 Theoretical framework
[bookmark: _Toc116949831]2.10.1 Self-efficacy theory
Self-efficacy is the belief of the individuals who have the capability in exercising control over the functionalities performed them that have an impact on their lifestyle. As stated by Leonidou et al. (2020) the sense of efficacy of a person is responsible for providing a foundation for personal accomplishment motivation and wellbeing. The belief of the individual in their efficacy is created through 4 sources of influence which are the emotional state master the experiences social and vicarious experience. 
[image: Self-Efficacy Theory of Motivation - Team Management Training]
[bookmark: _Toc116950189]Figure 2.2: Concept of Self-efficacy theory
(Source: Leonidou et al. 2020)
There is the presence of a connection between high self-efficacy and multiple benefits in daily life which are residence to stress and diversity improved employees’ performance educational achievement as well as lifestyle habits. A specific set of beliefs of a person that determines the execution technique of an action plan in the prospective situation is self-efficacy. There is the involvement of perseverance and determination in self-efficacy in order to look after the factor in the way it assists in overcoming obstacles responsible for interfering in the utilization of enacted abilities in achieving goals.
[bookmark: _Toc116949832]2.10.2 Innovation entrepreneurship theory
The main difference between a normal business person and an entrepreneur is the recognition of innovative solutions for having foresight. As argued by Olivier et al. (2019) the perspective of the entrepreneur is changed through the innovation entrepreneurship theory as it provides a -new level of development through the addition of creativity and innovation. In the respective theory, there is a declaration of the fact that innovation in a new business venture is brought by entrepreneurs in different ways. 
[image: ]
[bookmark: _Toc116950190]Figure 2.3: Concept of Innovation entrepreneurship theory
(Source: Olivier et al. 2019)
The first way includes the minimization of the production cost whereas the other way is responsible for clearing the incrementation in demand of certain products which are in high preference of customers.
[bookmark: _Toc116949833]2.10.3 Sociological entrepreneurship theory 
The main concern of sociological entrepreneurship theory is entrepreneurship social expectations. It is the responsibility of the entrepreneur to consider different kinds of social aspects which are cultures different religious beliefs customs as well as taboos. As mentioned by Dabić et al. (2020) irrespective of having a business that is well established and is up to the mark yet it is necessary to meet the expectation of all customers respective of belonging -from different cultures. The respect sociological entrepreneurship theory states that an entrepreneur is part of their job in accepting the system of a particular society through which they are able to not only improve themselves rather their start-up as well.
[image: What is social entrepreneurship? - Definition - Examples - Concepts Hacked]
[bookmark: _Toc116950191]Figure 2.4: Concept of Sociological entrepreneurship theory
(Source: Dabić et al. 2020)
[bookmark: _2p98dlxee0x2][bookmark: _Toc115613177][bookmark: _Toc116949834]2.11 Literature gap
There are several considerations addressing the determination of dependent and independent factors in the section on literature review. The complete vocabulary relating to the use of innovation and imagination in entrepreneurship has been addressed in this study. There are some topics, nonetheless, that this study did not concentrate on. The broad range of entrepreneurship processes includes recruitment, selection, and expertise of organizational and employee benefits. According to this language, these procedures are connected, therefore if there are difficulties with the hiring process, those difficulties must also affect the other steps including innovations and creativity in entrepreneurship. The study was unable to include all of the innovative and inventive steps in entrepreneurship.
[bookmark: _ys8qpmfsidaj][bookmark: _Toc115613178][bookmark: _Toc116949835]2.12 Summary
Based on the above discussion it can be concluded that not only in the case of entrepreneurship rather in the case of other businesses as well there is a high necessity for innovation. Creativity is the result of innovation which is not possible without the absence of it and it is a main highlighting area of the study. From this, there are other important sections which are the conceptual framework and connectivity among the three aspects namely entrepreneurship creativity, and innovation. Both the positive as well as the negative effect of creativity and innovation in entrepreneurship is discussed with elaboration along with mitigation strategy of the challenges that are faced by entrepreneurs in entrepreneurship.


[bookmark: _Toc116949836]CHAPTER 3: METHODOLOGY
[bookmark: _Toc116949837]3.1 Introduction
The methods of data collection and process, which are followed in the development of the dissertation, are identified in the methodology section of the research. The research approach, design and philosophy help in the identification of appropriate processes for completing the research. Besides this, the methodology of the research identifies a search strategy with the use of Boolean operators that helps in the selection of appropriate articles. The ethical consideration is discussed in the study, which reduced the risk of bias during the development of the study. The collection of data is completed with the adoption of guidelines of the Data Protection Act 2018, which are discussed in the present section.  
[bookmark: _Toc116949838]3.2 Research onion
The common sense, point of view, and affirmation or declaration that cannot be refuted are all provided by the research onion. This is the true statement, and this research onion is not the reality. This fact is a declaration or assertion that can be shown to be true or false, according to this study on poverty. When onion is proposed or advocated for the researcher, it plays a crucial role in determining the appropriate procedure for the research. The essential layers of this study are located on the side of the study, which approaches the philosophical strategy of this study and offers horizon techniques.
[image: ]
[bookmark: _Toc116950192]Figure 3.1: Research onion
(Source: Saunders et al. 2007)
This research onion helps to find out the importance of innovation in the current digital world. At the same time, it is effective to evaluate the impact of innovation along with creativity in the entrepreneurship ideas. In order for a researcher to arrive at an accurate and significant conclusion, many steps are required. It gives an accurate view of the systematic literature as well as the entire case study for this research study. Therefore, this research has been selected as this research onion is effective to develop strategies that help to improve the ideas of entrepreneurship with innovation and creativity.
[bookmark: _Toc116949839]3.3 Research design
The selection of research design is effective for determination of the discussion in the research process as those identify the methods of in-depth analysis. In the research, a total of four research designs are identified, such as “Experimental, Correlational, descriptive and Causal-Comparative”, where descriptive design is followed in the present research (Dźwigoł and Dźwigoł-Barosz, 2018). The secondary sources used in the present study were descriptive design helps in the analysis of data. 

[bookmark: _Toc116950193]Figure 3.2: Research design
(Source: Created by researcher)
The aim and objective of the research are focused on the selected research design as those are developed with the appropriate data collecting process. The case of present research is critically analysed with the use of the selected research design, which helps in the systematic discussion. The selected research design is effective as those help in an in-depth analysis of the selected topic and mitigates the objectives of the research (Macedo et al. 2019). On the other hand, experimental and correlational designs are avoided as those based on the primary data and in the present study, secondary data are used. Therefore, detailed research is developed on the innovation style and creativity attitudes of organisations. 
[bookmark: _Toc116949840]3.4 Research philosophy
The methodology of the research is developed with the beliefs of research philosophy, which helps to apply knowledge in the data collection process. Application of the scientific research philosophy developed a clear concept about the selection of the search strategy, data collection and analysis process (). In the present research, the “Interpretative research philosophy” is selected based on the principle of observation of the social platform and social beliefs. The present philosophy developed with the concept of science as a subjective belief where analysis of the theories helps in research development. 

Figure 3.3: Research philosophy
(Source: Created by researcher)
The selected research philosophy is developed research, which is socially constructed, which helps to find out the importance of innovation in the current digital world. The philosophy is focused on the data, which are unique, specific, and deviant as those effectively made a relevant study, which analysed the performance of the employees. Besides this, the selected philosophy mitigated the objective, which is focused on the identification of leadership style in the selected organisation (). On the other side, positivism philosophy is avoided as they are focused on the data, which are average and general rather than specific data. Therefore, the selected philosophy strongly supports the identified objectives that are selected for research. This research philosophy has also helped to manage different factors that play an essential role to manage innovation and creativity in entrepreneurship. As Interpretative philosophy is effective to gather information from secondary sources it has helped to develop strategies that help to improve the ideas of entrepreneurship with innovation and creativity.
[bookmark: _Toc116949841]3.5 Research approach
Development of research is based on the research approaches as those are developed in clear relation to the hypothesis test. Two approaches are identified as “inductive and deductive”, and in the present research, the inductive approach is used to analyse employee behaviour (). The plan and procedures of the whole research are determined by the research approach where inductive helps in the development of observation which analysed the importance of innovation in the current digital world. The present approach developed on the theoretical beliefs, which are increasingly more with appropriate observation. 

[bookmark: _Toc116950194]Figure 3.4: Research approach
(Source: Created by researcher)
The research approach for this study has been required to follow an effective and measurable approach. The inductive approach of research was sufficient and significant for the proposed study. Opposite to the inductive, deductive approach is referred to as hypothesis development and theory testing. Consequently, according to Saeed & Kersten (2019), the primary data collection and quantitative analysis have been performed with a deductive approach.
[bookmark: _Toc116949842]3.6 Search strategy (Boolean operators)
Present search strategy helps to understand the impact of innovation in entrepreneurship, which effectively developed with the use of the “secondary qualitative research” process. In the present method, secondary data sources are used, such as journals, articles, newspaper reports and company data (Zangirolami-Raimundo et al. 2018). The secondary data of the company helps to develop a clear overview of the present situation of the company and analysis of leadership style. The databases are selected which are appropriate for the selection of the appropriate and authentic articles for the research. Based on the previous research, the whole study has developed on the evaluation of leadership style on employees' attitudes. With the help of PRISMA framework 10 articles has been selected for data collection process.
[Refer to appendix 1]
	Database
	Keywords
	Boolean Operators
	Filter (year/journals type/ full text or abstract)
	Result
(number of results)

	Google scholars
	“Impact of innovation”, “Importance of creativity in entrepreneurship”, “effectiveness of innovation”.
	“And” and “Or”
	Last five years from 2018
	100, 30, 12 and 30

	Proquest
	“Importance of creativity in entrepreneurship”, “Impact of innovation”, “effectiveness of innovation”.
	'And', and "or."
	Full-texted, academic and last five years.
	120 and 13

	Springer
	“Impact of innovation”, “use of innovation entrepreneurship”, “effectiveness of creativity on innovation”
	“Or”
	Journals from 2018 to 2022.
	70 and 5.

	Researchgate
	“Importance of creativity in entrepreneurship”, “Impact of innovation”, “effectiveness of innovation”.
	“And” and “Or”
	Academic journals of the last five years, which are full texted.
 
	14, 20 and 10.


Table 3.1: Boolean operators
(Source: Created by researcher)
[bookmark: _Toc116949843]3.7 Data collection
The data collection method tells the relevant techniques that would be used to collect information about the topic on which the research is going to be conducted. The data collection methods try to describe all the information, past case histories and the experiments that were done to get a suitable result. The data collection method could be divided into two halves. In this data collection method, no primary research was followed and the researcher only selected the secondary data collection technique (Archibald et al., 2019). The secondary data collection is based on both quantitative and qualitative data. The focus of the secondary data collection method is based on published journals and peer reviews articles. Along with this, the secondary data collection processes also follow the authentic data and information from online internet sources and books, which must be authentic. However, secondary data helps to develop existing research, which ultimately reserves not only the money but also saves the time of the researcher. Along with this, it leads to developing better results in the research procedures. On the other hand, secondary sources include collecting data from secondary sources like journals, online articles, website information and company records.
[bookmark: _Toc116949844]3.8 Data analysis
The data collected by using secondary sources has been analysed using the respective tools of data analysis. The qualitative way of analysing the data that includes the qualitative data analysis has been chosen to be appropriate for analysing the data so collected. The qualitative analysis method would include developing themes that include extracting the relevant data from the information so collected. The secondary qualitative data, which are collected from the selected database, are analysed with the application of secondary data analysis methods. Therefore, in the development of the study, “thematic analysis” is followed, where the interpretation of collected data is made with the development of themes. In the present research, a total of six steps are followed during thematic analysis, such as “Familiarisation, Coding, generating themes, reviewing themes, Defining and naming themes and Writing up”, which helps complete the study (Sannon and Coseley, 2019). 
The appropriate analysis of the collected data helps in future research on the topic and identifies the impacts of innovation along with creativity in the entrepreneurship ideas (Hellas et al. 2020). Thematic analysis is beneficial for the present research as that helps to summarise the large data set and use effectively in the research paper. Therefore, in the development of well-structured data and appropriate unbiased analysis of the collected data use of thematic analysis is appropriate. 
[bookmark: _Toc116949845]3.9 Ethical consideration
The confidentiality of the people who are associated with this research has remain private until the researcher wishes to publish this research. On the other hand, the Data Protection Act 2018 has been considered if anyone who is not associated with this research has been found guilty of using the contents of this research for commercial purposes (Act, 2018). The secondary data collection processes need to meet the criteria of ethical conditions. However, it is important to follow the de-identified secondary data before the researcher releases this data. For research purposes, the ethical considerations contain a set of principles that help the researcher to design the procedures of research and research practices as well. However, the principles are confidentiality, communication of results, information regarding consent, and participation in research procedures voluntarily. This act also makes sure that the contents of this research has been used for academic purposes only.  In addition, the “Data protection act 2018” is used to avoid the risk of bias and increase the security of data in the research process (Legislation.gov.uk, 2021). Based on the regulation of the Act, during the use of information from any sources, there is a need to be “fair, lawful and transparent” for presentation. In addition, during the selection process of the articles, those help to avoid ethical issues, which relate to the privacy of the data. The present research has developed with the use of company data with their permission, and the articles which are available for the general public are used.
The data, which are collected, are stored in a secure process to avoid the risk of leakage or any ethical issues. The application of present legislation helps to lower the risk of bias or issues which arise with data security. 
[bookmark: _Toc116949846]3.10 Summary
[bookmark: _Toc116934052]The methodology section of the research identified the methods which are used in the present study for the development of research to evaluate the impact of innovation along with creativity in the entrepreneurship ideas. The interpretivism research philosophy is selected with the inductive approaches, which developed an effective qualitative study. The secondary data collection and thematic analysis of the research help in the development of the study. The data protection act is followed during data collection from the identified database, such as Google Scholar. In addition, the risk of bias is reduced due to the application of the Data protection act and different techniques have been used to identify authentic resources for the present study. 
[bookmark: _Toc116949847]

CHAPTER 4: FINDINGS, ANALYSIS & DISCUSSION
[bookmark: _Toc116934053][bookmark: _Toc116949848]4.1 Findings 
	Author
	Aims & Objectives
	Findings
	Discussion

	Alsafadi et al. 2020
	The main aim of this research is to verify the relationship between entrepreneurship and creativity that impacts small businesses. On the other hand, the aim of this research also focused on the relationship between administrative and acquisitive entrepreneurship. 
The objective of this research is to achieve the innovation production opportunity and to achieve the competitiveness strength of entrepreneurship.
	In this research study, it is found that innovation and creative production may increase entrepreneurship power and mediate creativity as well as the accuracy of effective creativity. On the other hand, entrepreneurship uses modern technology for increasing the ability to build traditional growth. In this study, it is also found that modern technology and innovation are also implemented in acquisitive entrepreneurship. 
This study also found that creativity in supply chain management also increases marketing opportunities in the global market. 
	 Based on this study, it is understood that small business entrepreneurship also contributes to the development that increases creativity. Innovative production develops business growth of entrepreneurship and appropriate creativity increases the marketing approaches. 
On the other hand, this study also discussed the relationship between acquisitive entrepreneurship business and this study also contributed to the business managerial development. 
Acquisitive entrepreneurship also increases new innovative productivity that impacts entrepreneurship and increases business growth in the global market. Apart from this study it also understood that small business dealing with entrepreneurship creativity contributes to competitiveness in the global market and are also implemented in the business context.

	Barnard, B. and Herbst, D., 2018
	This research study aims to examine the creative process and its roles in entrepreneurship. On the other hand, the objective of this research study is to determine the prominent roles of innovation and creativity in business development and how creativity may increase analytical, productivity-based knowledge. 
	 Based on this study, it is found that creativity is contextual stimulation for combining understanding and transcending boundaries. On the other hand, it also found that creativity builds the intelligence and cognitive thinking for business development that gives access to more information and increases reactiveness and resourcefulness in entrepreneurship. Apart from this study, it is critically found that creativity is help to solve business problems and determine the appropriate solutions to the issues of entrepreneurship. 

	It is critically evaluated that creativity is the main strategy for business development and growth marketing opportunities in the global market. A Creative strategic plan can promote innovative ideas for business improvement. On the other hand, it is understood that creativity can change the business environment and stimulate creative thoughts to develop better supply chain and inventory management for entrepreneurship.  Based on this research study, it is understood that innovation and creativity can be implemented on the eventual issues solving strategic planning and creativity play a significant role in the problem-solving process that increases entrepreneurship development.

	Ciampi et al. 2021
	This research study aims to understand user-driven innovation in an organisation for new product development. On the other hand, the objective of this study is to increase new innovative products and to increase collaboration between employees to value creation. Another important objective is to determine the behaviours, evaluation as well as needs that enhance new product development. 
	It is found that business innovation allows the use of analytical tools that include data-driven business opportunities. On the other hand, it is found that creativity and innovation play important roles in enhancing the entrepreneurship-oriented strategy. Based on this study, also found that creative innovation can change the competitive context for new product management.  This study critically evaluates that innovation production strategy also creates customised value propositions. Apart from this study, it also found that, 
	In this study, it is critically evaluated that creative activities can increase collaboration between employees. Based on this knowledge, it is understood that entrepreneurship and creative innovation also explore the organisational evolutionary changes through technical support. On the other hand, a high degree of innovation can create risk in entrepreneurship and encourage the adoption of flexible technological platforms. Based on this study, it is understood that business innovation can utilise innovative products to increase effective changes in data-driven capabilities.  On the other hand, business innovative creativity can change the effective production system that is implemented on technological capabilities. Based on technological capabilities also encourages a high degree of effectiveness for risk mitigation. 

	De Vasconcellos et al. 2019
	This research study aims to evaluate organisational creativity which plays an important role in business development. On the other hand, the objective of this study is to elucidate the roles of organisational creativity that impact entrepreneurship capabilities. Another objective of this research study is to build innovative capabilities to improve entrepreneurship.
	In this study, it is found that innovative capability and innovative creativity also generate the employees' collaboration that impacts the international market's opportunity. On the other hand, it is found that organisational creativity changes the business context and changes the decision-making strategy for business development. Based on this study it is critically evaluated that organisational creativity can be planning and designing the improvisation as well as business dimension. 
This study also found that creativity impacts the business's structural subdimensions of effectuation. This study also found that innovative capability can be implemented on the entrepreneurial capabilities to expand in international markets. 
	It is critically understood that organisational creativity can support the effectuation process for development and building business capabilities. On the other hand, it is also understood that entrepreneurial capabilities develop the product strategy through digital technology and technological innovation also impacts the internationalisation process of entrepreneurship. Based on this study it is evaluated that organisational creativity enhances the business approaches of entrepreneurship. 

	Distant and Khongmalai, 2020
	This study aims to examine the innovation and creativity to build competitive advantages in medium-sized enterprises. On the other hand, the objective of this study is to analyse the innovative advantages in competition and to evaluate the innovation creativity that enhanced the business in entrepreneurship. 
	It is found that innovative creativity can influence the competitors to enhance productivity and innovative creativity can develop new products and processes for business development. On the other hand, it is understood that innovative components can improve the production processes by increasing the knowledge of suppliers to develop new innovative products for customer demand. Based on the findings, it is understood that new innovative creativity technology also impacts on the new product improvement for competitive advantages. 
	Based on this study it is understood that creativity also helps to increase economic changes to develop marketing growth of the business. The innovation process can be implemented in the new product design that attracts customer satisfaction. On the other hand, creativity can improve the business development strategy and create challenges in business production. New products and processes induce the competitive advantages that are mitigated by the strategic planning and decision-making processes. Innovative technology can change the business network and lead to improving new product development.  Apart from this study, it is understood that innovative technology can increase business networks. 

	Mazda et al. 2020
	This study aims to evaluate the importance of creativity and innovation in entrepreneurship. On the other hand, the Objective of this study is to serve the advanced technological innovation for business improvement and to understand the roles of creativity and innovative knowledge in entrepreneurship. 
	This study found that entrepreneurship innovation can change the relevant business network and creativity also impacts the entrepreneurship context. On the other hand, this study also found that innovation processes change the business activity and develop new product formation for customer satisfaction. Based on this study it is found that innovation in the service system also helps to improve supply chain management and enhances to suppliers as well as increase investment. Apart from this knowledge, it is found that the creative process leads to increased knowledge about major changes and increasing existing marketing opportunities. It is found that creativity can change the marketing growth of the business and creativity leads to increased entrepreneurship quality. On the other hand, creativity also helps to problem-solving process for reliable solutions.  
	In this study, it is understood that creativity boosts the business reputation and increases new product availability in entrepreneurship. Based on this study it is understood that creativity is the source of business survival and plays a vital role in customer demand fulfilment and changing entrepreneurial quality. Creativity can increase the competitive advantages and helps to solve the problem-solving process that also increases strength, creativity and innovation in entrepreneurship. In this study, it is critically evaluated that creativity and innovation systems also help to solve problem-solving activities that impact entrepreneurship. On the other hand, it is understood that creativity can emerge from the business venture and that involves the marketing opportunity. Apart from this study, it is evaluated that innovative technology can increase the collaboration between employees and access the innovation in entrepreneurship. 

	Sánchez-Báez et al. 2018
	This research study aims to analyse the impact of innovative behaviour in entrepreneurship business. On the other hand, the objective of this study is to evaluate the importance of innovative behaviour and personal values of entrepreneurship. On the other hand, to identify the innovative assessment for business improvement of entrepreneurship. 
	In this study, it is found that innovative work can change the entrepreneurship attitude that impacts positively. Innovation can positively impact the entrepreneurship attitude that changes the production techniques and develops new products for new marketing opportunities. Based on this study it is understood that creativity and innovation can improve organisational performance and business improvement. On the other hand, it is found that innovation has a positive impact on the personal values of entrepreneurship attitudes. Apart from this knowledge, it is found that new products and new techniques are increasing customer attraction and increasing marketing opportunities in the global market. Innovative approaches play significant roles in the development of personal values of the business dimensions. 
	In this study, it is understood that innovative approaches can increase the personal value of entrepreneurship and improve marketing opportunities. Creative innovation can change the competitive advantages and increase customers' demand for achieving business desirable goals. On the other hand, it is understood that creative innovation and strategic planning for business development are also important for international marketing growth. Apart from this knowledge, it also understood that innovative technological support and new product formation also create various challenges for business development. 

	Schenkel et al. 2019
	This study aims to examine the creative efficacy and innovative approaches for business improvement in entrepreneurship. On the other hand, the objective of this study is to understand the creative roles in entrepreneurship and innovative approaches that make better organisational performance. 
	It is found that creativity and innovative products can impact on the business development of entrepreneurship. On the other hand, innovative technology can contribute the modern technical knowledge to improve the business structure and creative innovation also increases customer demand. On the other hand, it also found that creative innovation can emerge in the effectiveness of the new production process in entrepreneurship. Based on this study, it is evaluated that creative efficiency can impact on the risk management process.
	This study critically evaluated that innovation helps to create new product knowledge and effects on business improvement of entrepreneurship. Creative innovation may change the business structure and product design for customer demand which increases the marketing growth of the entrepreneurship. Based on this study it is understood that creative innovation plays a significant role in global marketing opportunities and is implemented in business performance. On the other hand, innovative strategies can increase competitive advantages and drive new product formation that explores the business opportunity in entrepreneurship. Apart from this knowledge, it is understood that creative innovation also helps to solve problem-solving approaches to provide reliable solutions to business issues in entrepreneurship. On the other hand, creative innovation may influence employees for collaborative work that impacts the business activity. 


Table 4.2: Article review
[bookmark: _Toc116949849][bookmark: _Toc116934054]4.2 Findings 
[bookmark: _Toc116949850]Theme 1: “Innovation and Creativity are essential in an organization in launching new products and services for customer satisfaction”
Entrepreneurship, creativity, and innovation are essential at the time of launching innovative products as well as services in terms of providing satisfaction to the customers. In this regard, applying innovative ideas in terms of launching services and products are helping the organization in increasing customer satisfaction level and it supports the company in increasing the level of customer engagement. Henceforth, it is maximizing the rate of production and profit in a rapid manner. As opined by Awan et al. (2019), launching innovative ideas and services are coming with advancing those technologies and it is beneficial for the organization in improving organizational working culture and working style. 
In addition to that, the procedure of innovation and creativity are helping any kind of organization in practicing all their existing business activities and becoming the nest product manufacturing or service provision organization in the global world. In a similar way, as depicted by Ferreira et al. (2920), in recent days, entrepreneurs tie up with other innovative idea generated organizations, which is effective for every organization to be innovative and creative and it is helping the entrepreneurs in launching innovative ideas with reasonable actions. Additionally, Vocational Entrepreneurship is helping to gain competitive advantages and all those professionals are being employed. Hence, it assists in improving their personal as well as professional skills in a proper way. 
[image: ]
[bookmark: _Toc116950195]Figure 4.1: Factors in Product or Service Decisions
(Source: Games and Rendi, 2019)
The figure which is mentioned in the above is illustrating the factors which are helping to make effective decisions about new products or services launch. In addition to that, designing, maintaining brand image, and maintaining organisational websites is helping to expand brand products and maintain brand image in the global world. As stated by Markovic et al. (2018), the procedure of innovation is arising several risks such as launching new ideas, introducing them to the employees and applying them in their working activities. In this regard, all those issues are faced by the entrepreneurs while making effective decisions regarding product or service launch in their organisation and in the rival market. On the other hand, as per the view of Alshanty and Emeagwali, (2019), innovation and creativity are playing an essential role in improving organisational working abilities and increasing the level of customer satisfaction and it leads to maximising the rate of customer engagement. Along with that, it supports the organisation in increasing the profit rate and production rate also. 
Thus, it can be said that innovating new ideas and launching them into their working place are effective and beneficial in improving organisational working culture and working efficiency in an adequate manner. From the above discussion, it has been observed that, launching new ideas in an organisation is not only to improve organisational working culture but also arising several issues which are reducing the working efficiencies of entrepreneurs in an organisation. In this regard, innovating new ideas and launching creativity are helping an entrepreneurship in improving the style of their working activities and increasing the working efficiencies of entrepreneurs. 
[bookmark: _Toc116949851]Theme 2: “Innovation is affecting positively in terms of managing creativity and innovation in entrepreneurship”
Innovation is playing a crucial role in an organisation in achieving long term success and it helps in improving the competitive environment in an organisation. In addition, consumers are also becoming savvy and demanding for this reason. Every entrepreneur in an organisation is required to have an edge in standing and surviving out. Additionally, innovation procedure is providing that specific edge and boosting the organisation's profitability, growth and productivity rate. As stated by Fischer et al. (2019), innovation and creativity are aiding in an organisation to develop innovative ways in terms of improving all their existing services or products for increasing the profit rate. 
Along with that, it is also encouraging the entrepreneurs in thinking outside the existing boxes and looking for approximate answers that are unable to be standard. On the other hand, as opined by Tajeddini et al. (2019), innovation and creativity are allowing the entrepreneurs in getting several opportunities with new, potential, interesting yet versatile ideas in terms of coming up. In this regard, entrepreneurship is becoming associated with the process of creativity and the capability in terms of developing some original ideas, especially a representation of one innovative idea. Additionally, innovation requires proper creativity, instead of that innovation is specifically the process of creativity application. 
[image: ]
[bookmark: _Toc116950196]Figure 4.2: Simplified Model of an entrepreneurship
(Source: Lee and Lee, 2020)
The figure which is highlighted in the above segment has described the simplified model which is effective in aligning with innovative strategies, generating new ideas and processing them in a proper way. In addition to that, all those consequences are helpful in culturing those innovative ideas and generating new ones to assist the entrepreneurs in achieving success in a very short period of time. As stated by Awan et al. (2019), the major impact of creativity and innovation is helping the entrepreneurship in increasing competitiveness and improving the brand value and recognition of an entrepreneurship. In this regard, creating a strong relationship and partnership, increasing turnover and improving the profitability rate are identified as positive effects of innovation and creativity of an entrepreneurship. In a similar way, as per the words of Lee and Lee, (2020), innovation is allowing entrepreneurship to thrive as it is bringing several creative solutions which are helping to mitigate all issues. In this regard, issues that can be faced due to innovating new ideas or services in an entrepreneurship. Additionally, the procedure of innovation is helping the business owners in applying their creative ideas in terms of making their presence in a valuable manner in the competitive market. Thus, it is allowing entrepreneurship in making continuous improvements and helping to enhance business creativity. 
[bookmark: _Toc116949852]Theme 3: “Lack of capital resources, short-term thinking and Lack of leadership among employees are the key challenges faced by the Entrepreneurs due to Creativity and Innovation”
Entrepreneurs are very important in the current modern age because by creating brand new products and various services, Entrepreneurs stimulate new workforce or employment. In addition to that this ultimately helps in the acceleration of our economic development. As depicted by Setini et al. (2020), there are some issues which create difficulties Entrepreneurs in due to creativity and innovation such as Lack of capital resources, short-term thinking and Lack of leadership among employees. To run a business smoothly there needs a good amount of money and many times not sufficient money creates huge difficulties for new and old Entrepreneurs. This also creates legal problems, such as seizure and closure of Entrepreneurs business. Many times, insufficient money also prevents Entrepreneurs to purchasing material to fill a new order which results in lost business and it also creates difficulties in cash flow. Basically, capital is used to pay for ongoing production of services and goods to increase profit and it is also used for building and labour expansion which are the two common areas where the capital allocated the most. 
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[bookmark: _Toc116950197]Figure 4.3: Challenges faced by the Entrepreneurs
(Source: Self-made)
Many times, it also shows that short-term thinking also creates many difficulties for the new and also old Entrepreneurs in their business fields. As depicted by Altan (2018), short-term thinking of a business plan creates problems in the long term when work pressure increases and it also creates other problems just due to insufficient plan for short term thinking.  It also shows that short term thinking is very insufficient for long term business goals just because short term thinking has a narrow angle vision for business future. In addition to that it also shows that short term thinking creates pressure on investors which results in an intensive focus on their quarterly earnings and not giving importance to strategy, long term valuation and fundamentals which is not good for a business. 
It is not good for future returns in Entrepreneurs business to create a brand value of their business. As stated by Musara et al. (2020), lack of leadership among employees is one the most important issues which are faced by Entrepreneurs in their venture. In addition to that, lack of leadership ability is the main cause of high employee turnover and also loss of productivity which is not for business. Lack of leadership ability also makes leaders unable to deliver coaching, direction and motivation to their employees in their organisation where culture and morale often suffer. As depicted by Felix et al. (2018), to have great success in any Entrepreneurs venture there also needs a great leadership ability because it provides great motivation to the employees which ultimately helps the company in their productivity. It also shows that lack of leadership ability is caused by many reasons such as lack of experience in leadership, conflicts with other persons or leaders and poor communication skills. It also creates many difficulties in any venture where great leadership qualities are expected by the employees in any organisation because having a great direction, they could understand the main goal of the organisation. They work mechanically without having an intelligent motive and direction and common goal. 
[bookmark: _Toc116949853]Theme 4: Improving Critical Thinking Skills, changing daily routine and implementing Innovative Ideas are the effective strategies to mitigate the issues faced by the Entrepreneurs
To have great success in an entrepreneur's venture there needs to be a strong risk management program which includes critical thinking skills, many changes in daily routine and implementing innovative ideas and decisions. Entrepreneurs need to look at long-term and also short-term objectives and also evaluate other strategies for entry-wide programs. As stated by Hatthakijphong et al. (2019), These strategies help the Entrepreneurs to identify, evaluate, assess and monitor risk. In addition to that, this strategy also helps to collaborate among team members to successfully accomplish the venture. 
Moreover, improving Critical Thinking Skills here plays an important role in entrepreneurship because it is closely related to the problem-solving process which is very much important in any business. As depicted by Heard et al. (2020), critical thinking skills the entrepreneurs do not solve the problem in a simple way they solve it in the best way. It often opens a new dimension in entrepreneurs by analysing various facts and forming a good judgement. It is a form of emotional intelligence which clearly and rationally helps when the situation demands. In the new age of the modern era in business, field leaders are now focusing on thinking in a unique way which has the potential to impact the organisation's performance positively
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[bookmark: _Toc116950198]Figure 4.4: Effective strategies to mitigate the issues
(Source: Created by researcher)
Changing daily routine plays an important role for successful entrepreneurs by making daily plans, goals, and schedules. As stated by Butcher (2018), By managing all the programs an efficient way helps the entrepreneurs to do the best. In addition to that, a good daily routine and taking appropriate changes in it improve the mental quality along with less anxiety help the entrepreneurs. It also helps to manage the workload in an efficient way which increases the work quality with great productivity. As depicted by Ahn et al. (2018), changing in daily routine increases the possibilities to stay on the right track and helps the Entrepreneurs to stick with their goals which makes them more productive which leads them to success. Without innovation an entrepreneur cannot survive in this competitive market. As stated by Zakieva et al. (2019), implementing Innovative Ideas helps the entrepreneurs to deal with difficulties in a unique way. 
Therefore, entrepreneurship is basically a skill which needs Innovative ideas to succeed in their business. In addition to that, it also saves time and money which is very much important in business. Like budget friendly innovative ideas boost the business and it also attracts the potential customer along with current customers. By managing financial matters along with expenses management, product costing helps the Entrepreneurs to work more efficiently. In addition to that, taking updated strategies by promoting products in innovative ways helps the entrepreneurs most and it helps to generate more profit on a yearly basis. 
[bookmark: _Toc116949854]Theme 5: “Innovation and creativity in entrepreneurship are promoted and impacted by various internal and external factors.”
Business activities and organisations are managed effectively with the application of innovation and creative action plans which are beneficial for entrepreneurship. As per the view of Nguyen (2020), “activities of customers, labour market, competitors and suppliers” are impacting the level of innovation and creativity in entrepreneurs. On the other side, entrepreneurship is directly related to the internal and external economic conditions of the country and the entrepreneur. According to the view of Chen et al. (2018), the application of innovative solutions in a business firm are resulting in creative results for market development. Therefore, creativity and innovation are effective and are impacted by various factors. In the analysis of customers' needs and to fulfil those needs more innovative strategies are applied in the entrepreneurship process as those attract customers easily (Ghafar, 2020). In addition, internal factors are also important besides the external factors as the management of employees is also needed in entrepreneurship. 
The creativity of the production in the entrepreneurship process is promoted with supportive legislation and regulations of a country. Besides this, the “Small Business, Enterprise and Employment Act 2015” is such a support act for financial support management for the new business. According to Veronica et al. (2020), supportive regulatory and legal acts of a country promoted the entrepreneurship process by influencing creativity and innovation in entrepreneurs. Besides this, management of employee relations and effective leadership style in an organisation promotes creativity and productivity in employees that support the entrepreneurship process. 
In the critical analysis, employee management and supportive leadership strategies are identified as important factors for promotive creative activities in the entrepreneurship process. As stated by Veronica et al. (2019), analysis of the potential and current markets is important to identify needed innovation for product development and get market advantages. In the critical analysis, during the entrepreneurship process analysis of the market position is an important factor which impacts positively innovation and creativity.
Sustainability factors directly promote innovation in an organisation which relates to social beliefs. As per the view of Ciampi et al. (2021), the adaptation of “green innovation” promotes creativity in business activity during entrepreneurship. On the other hand, the entrepreneurship process adopts creativity and innovation for improving business operations to support the natural environment. In the critical analysis, the environment promotes creativity in the entrepreneurship process which makes a business organisation sustainable. According to Nguyen (2020), customers are an important factor which influences and promotes innovation in a firm. Innovation is adopted in the entrepreneurship process to get customer satisfaction and increased profits for the organisation. Therefore, customers of the firms have promoted creativity and innovation in the entrepreneurship process. Besides this, based on the findings that are identified in the entrepreneurship process to increase collaboration in the market and to get competitive advantages, creativity is adopted in the production and promotional process (Veronica et al. 2020). In the critical analysis, competitors promote creativity which is effectively supported in business activities. 
[bookmark: _Toc116949855]Theme 6: “Creativity and innovation play an important role in value enhancement in entrepreneurship”. 
Application of creativity and innovation in entrepreneurship improve the products which support value enhancement in the firm. New opportunities and potential thinking skills developed in the employees and that impacted in a versatile way on the entrepreneurship process. According to the view of Sánchez-Báez et al. (2018), the adoption of new creative ideas beyond the traditional solution increased the value of the activities of an organisation. Similarly, innovation influences “technological, commercial, entrepreneurial, and consumption” activities under entrepreneurship. As stated by Sjödin et al. (2020), a creative application of previous knowledge and innovative new ideas improves the decision-making process in entrepreneurship. Therefore, based on the findings that are identified competitive advantages are provided by the application of creativity and innovation in a business organisation. In addition, innovation improves the techniques which are used for the identification of solutions to an issue. 
The existing business practices are creatively improved by adaptation of innovation that helps in value enhancement in entrepreneurship. According to Bashir and Farooq (2019), in value creation and enhancement creativity supports innovative views of an organisation. In addition, productivity is increased with an effective relationship with the employees in entrepreneurship that adds value to the activities of the employees. On the other hand, unique approaches are created with innovation and creativity that increase values of the internal and external activities of entrepreneurship. As per the view of Ghafar (2020), “new heights of product value, process improvement, productivity, marketing success, and internal harmony” are effective results of innovation and creativity. Those identified strategies support the value enhancement of entrepreneurship and developed a different view for reduced identified issues. 
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[bookmark: _Toc116950199]Figure 4.5: Value creation in entrepreneurship 
(Source: Sjödin et al. 2020)
A new and innovative idea generally is a vulnerable strategy in the entrepreneurship process for adding value to the activities. According to the view of Sánchez-Báez et al. (2018), innovation is analysed as the concept of new idea generation which is beneficial for the improvement of business activities or organisation. Based on the findings, those strategies are effectively supportive of the development opportunities for competitive advantages. On the other hand, innovation supports the entrepreneurship process as those help to develop more creative ideas based on the present trends of the market. According to Bashir and Farooq (2019), the rapid development of globalisation is impacted by a changing market and increased competition that is supported by innovation and creativity. Therefore, in the critical analysis, creativity and innovation are adding value to the entrepreneurship process that supports the customer management process. 
The growth of entrepreneurship is positively supported by innovation and creativity for the development of “customer intimacy and customer empathy” through quality services. Additionally, value enhancement was identified during management and the reduction of unconscious bias during the entrepreneurship process. According to the view of Sjödin et al. (2020), business innovation and creativity creates an effective value for the entrepreneurship process that helps to improve productivity. Therefore, in the analysis of findings, revenue opportunities, time-saving and productivity improvement are creative values that are added by the adoption of creativity and innovation in the entrepreneurship process.
[bookmark: _Toc116949856]4.3 Discussion
Present study critically evaluated that innovation and creativity play great roles in entrepreneurship and improving marketing opportunities. Creative innovation also helps in changing the business structure and product qualities. On the other hand, it is understood hand; innovative production can change customer demand and increase the strength of the business. Based on this study, creative innovation is also implemented in the decision-making process and builds the relationship between administrative and acquisitive entrepreneurship. Apart from this study, the innovation process can help to adopt new technological support in business activity trash can increase employee performance and collaboration. It also helps to increase the marketing growth of entrepreneurship in the global market. 
Innovative approaches can make new product launching strategies that help to increase customer demand as well as marketing growth. New product formation is also implemented on the competitive advantages. According to these findings, it is understood that innovative technology can increase product quality and new product availability in the global market which helps to increase competition with the competitors. Based on the thematic analysis, it also understood the innovation process and its importance in the digital world. Based on this study it is understood that innovation and creativity can impact entrepreneurship to improve business risk-associated activity. On the other hand, various factors also influence the creativity and innovation process to improve business ideas of entrepreneurship. 
Different strategic innovations can develop business ideas and new product approaches that are implemented in the international marketing opportunity. This study also evaluates the relationship between creativity and innovation in entrepreneurship. On the other hand, it is understood that innovation increases the ability to create creative applications for solutions and explore the marketing opportunities. Apart from the data analysis, it also evaluates that creative innovation mainly launched the new unique product quality and design that enhances the value of entrepreneurship. Entrepreneurship can adopt innovative technological support for new product innovation and increasing business growth. However, creativity and innovation also promote problem-solving approaches that provide reliable solutions to the business issues. 
It is critically evaluated that entrepreneurship needs innovative approaches and creativity that increase the value of the business and provide the invention opportunity in the global market. On the other hand, challenges of innovation are lack of leadership and short-term thinking that impact on the business growth. On the other hand, a lack of resources and capacity for innovation can create challenges in the business development of entrepreneurship. Based on this study it is understood that creativity and innovation processes may lead to increased efficiency of the business growth and utilisation in the new business venture. 
Apart from this knowledge, it is understood that creative marketing growth also increases productivity rates and produces new unique quality products for customer satisfaction and creativity and innovation are interlinked with each other and minimise the challenges that have been faced by entrepreneurs. It is understood that creative innovation increases investment strategy and develops inventory management that enhances the business growth of an organisation. Entrepreneurs are also faced with innovative production issues for a lack of knowledge and leadership that also mitigating by the creativity strategy. In this study, it is understood that innovative approaches increase the entrepreneur's performance as well as the business growth of an organisation.


[bookmark: _Toc116949857]CHAPTER 5: CONCLUSION AND RECOMMENDATION
[bookmark: _Toc116949858]5.1 Summary
It has been concluded that digital improvement in businesses could open the doors for different opportunities that help the business to manage activities with the current trends. In addition, there are four specific kinds of innovation that play an essential role in entrepreneurship such as “Sustaining innovation, Breakthrough innovation, Disruptive innovation and basic research”. As shown in the below figure most of the business operations are using innovation to prioritise their business models. It also showed, depending on the global executive survey, respondents of the thirty-three percent from auto industry have been prioritised as the business innovation model. Moreover, in this century innovations along with creativity helps to develop entrepreneurship or business strategy in a sustainable way. Therefore, it shows creativity in the current world helps to change the activity of entrepreneurship ideas.
[bookmark: _Toc116949859]5.2 Linking with the objectives
Linking with objective 1:
Application of creativity and innovation in entrepreneurship improve the products which support value enhancement in the firm. New opportunities and potential thinking skills developed in the employees and that impacted in a versatile way on the entrepreneurship process. Moreover, the adoption of new creative ideas beyond the traditional solution increased the value of the activities of an organisation. Similarly, innovation influences “technological, commercial, entrepreneurial, and consumption” activities under entrepreneurship.
Therefore, based on the findings that are identified competitive advantages are provided by the application of creativity and innovation in a business organisation. In addition, innovation improves the techniques which are used for the identification of solutions to an issue. The existing business practices are creatively improved by adaptation of innovation that helps in value enhancement in entrepreneurship. On the other hand, unique approaches are created with innovation and creativity that increase values of the internal and external activities of entrepreneurship. However, “new heights of product value, process improvement, productivity, marketing success, and internal harmony” are effective results of innovation and creativity. Those identified strategies support the value enhancement of entrepreneurship and developed a different view for reduced identified issues. 2.6 and 2.1 of the literature review has helped to meet the objective 1 of this research paper. 
Along with that, entrepreneurship can adopt innovative technological support for new product innovation and increasing business growth. However, creativity and innovation also promote problem-solving approaches that provide reliable solutions to the business issues. 
It is critically evaluated that entrepreneurship needs innovative approaches and creativity that increase the value of the business and provide the invention opportunity in the global market. On the other hand, challenges of innovation are lack of leadership and short-term thinking that impact on the business growth. On the other hand, a lack of resources and capacity for innovation can create challenges in the business development of entrepreneurship. Based on this study it is understood that creativity and innovation processes may lead to increased efficiency of the business growth and utilisation in the new business venture. Therefore, this present research paper has successfully met the objective 1 of this research paper.
Linking with objective 2:
Adoption of innovation within any entrepreneurship is a time-consuming activity that needs patients and proper execution and management as well. Moreover, poor leadership could result in a bad impact on the innovation or creativity of any specific entrepreneur. Therefore, it has been clearly noted that incorporating innovation within the organisation could take higher time to execute that particular innovation or creativity within the workplace. Inadequate Benchmarking is another problem faced by entrepreneurs while adopting innovation or incorporating creativity for an effective decision-making process. Current world is totally dependent on modern technology which introduces innovation in every field. 
There are several examples of companies which have achieved success through innovation in their daily work pattern. As an example, Apple has moved to consumer electronics and changed music systems that help the company to attract more consumers due to this sudden change in the working pattern. On the other hand, Amazon has moved to the retailing sector to enhance its consumer base worldwide and develop more long-term goals. In addition to that, the concept is completely different as the presence of creativity is not limited to certain areas rather it is present in multiple places such as studios and businesses as well. In reality, it is not possible to detain creativity within a particular sector which is beauty rather it is found in other sectors such as retail as well. Creativity is considered to be responsible for the generation of the latest solution insights or ideas through imagination yet not only through reason or logic.
The result that is obtained from creative thinking is not always pleasant but rather rewarding and surprising as well. 
However, along with creativity innovation is considered to be going hand in hand. It is not possible to gain any kind of innovation without the presence of creativity. The ability of creativity declares the production of unique and new ideas whereas innovation is considered to be the application of the respective creativity. Through creativity, it is possible to make the introduction of new product solution processes or ideas. Therefore, 2.5 and 2.7 from the literature review has helped to meet the objective 2 of this research paper. 
Linking with objective 3:
Entrepreneurship, creativity and innovation are essential at the time of launching innovative products as well as services in terms of providing satisfaction to the customers. In this regard, applying innovative ideas in terms of launching services and products are helping the organization in increasing customer satisfaction level and it supports the company in increasing the level of customer engagement. In addition to that, the procedure of innovation and creativity are helping any kind of organization in practicing all their existing business activities and becoming the nest product manufacturing or service provision organization in the global world. 
the procedure of innovation is arising several risks such as launching new ideas, introducing them to the employees and applying them in their working activities. In this regard, all those issues are faced by the entrepreneurs while making effective decisions regarding product or service launch in their organisation and in the rival market. 
From the above discussion, it has been observed that, launching new ideas in an organisation is not only to improve organisational working culture but also arising several issues which are reducing the working efficiencies of entrepreneurs in an organisation. In this regard, innovating new ideas and launching creativity are helping an entrepreneurship in improving the style of their working activities and increasing the working efficiencies of entrepreneurs. However, innovation and creativity are allowing the entrepreneurs in getting several opportunities with new, potential, interesting yet versatile ideas in terms of coming up. In this regard, entrepreneurship is becoming associated with the process of creativity and the capability in terms of developing some original ideas, especially a representation of one innovative idea. 
Linking with objective 4:
Based on this study, it is understood that small business entrepreneurship also contributes to the development that increases creativity. Innovative production develops business growth of entrepreneurship and appropriate creativity increases the marketing approaches. On the other hand, this study also discussed the relationship between acquisitive entrepreneurship business and this study also contributed to the business managerial development. 
Acquisitive entrepreneurship also increases new innovative productivity that impacts entrepreneurship and increases business growth in the global market. Apart from this study it also understood that small business dealing with entrepreneurship creativity contributes to competitiveness in the global market and are also implemented in the business context.
Based on this study, it is found that creativity is contextual stimulation for combining understanding and transcending boundaries. On the other hand, it also found that creativity builds the intelligence and cognitive thinking for business development that gives access to more information and increases reactiveness and resourcefulness in entrepreneurship. Apart from this study, it is critically found that creativity is help to solve business problems and determine the appropriate solutions to the issues of entrepreneurship. Therefore, this 2.7 and 2.8 point from literature review has helped to meet the objective 4 of this research paper. 
[bookmark: _Toc116949860]5.3 Recommendation
Use of latest technology: Modern technology will help the company cut down on the amount of work done by humans. According to Hansali and Gourch (2020), modern technologies like cloud computing, blockchain, the Internet of Things, and drone technology contribute to an increase in a company's productivity and have a significant impact on the sustainability of the company as well. However, automotive companies must also concentrate on cutting-edge technology that aids in the development of an efficient business plan. The researchers were encouraged to increase their focus in this area by contemporary automation industry technologies and the growing significance of project management (Hansali and Gourch, 2020). As a result, the fundamental outline of the route that the logistics will take to reach their destination is developed by project management using cutting-edge technology.
Improve Communication and include primary data collection method: For the management of the business, there are various kinds of business-level strategies that ought to be aligned with a sustainable strategy through business communication. According to Nadanyiova et al. (2019), recycling plastics in the supply chain should be incorporated into every company's business strategy through efficient business communication for sustainable development. As a result, when employees need to be informed about business projects, communication can be crucial. Customers' perceptions of the brand rise when the company employs effective employee communication.
Structure of the dissertation: In order to create a solid project management strategy, organizational structure encourages employees to increase their own self-efficacy. According to Banihashemi et al.2019), effective communication and coordination skills are typically required of project managers in a logistics organization. Through critical inspection of the production plants and the identification of factors that can break the production cycle, project management also focuses on the production process (Banihashemi et al. 2019). As a result, project management relies heavily on a solid organizational structure.
Project development: Project management enforces superior planning that encompasses both production procedures and aspects of human resource management. According to Kivilä et al. (2017), human resource management assigns workers based on their merits and abilities. Approaches to project management used in automotive logistics continue to lack the resources necessary for product design, which results in faulty manufacturing output. As a result, every business must manage its HRM policies in order to develop an effective project management strategy.
[bookmark: _Toc116949861]5.4 Future scope
In the modern business world this will be effective to provide innovative ideas for businesses and entrepreneurship. Along with that, most of the entrepreneurship business will get ideas about the business from this research paper. Hence, this research could play an effective role to find out the importance of innovation in the current digital world. This research paper plays a significant role in developing entrepreneurship ideas depending on the current innovation and technology. However, this research topic could be effective to develop strategies that help to improve the ideas of entrepreneurship with innovation and creativity. 
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