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[bookmark: _Toc101612638]Introduction
Unilever is a worldwide consumer products corporation with offices in Rotterdam, Netherlands, and London, United Kingdom. The report consists of the fundamental understanding of international financial management regarding Unilever UK as a multinational corporation. So,  several challenges faced by Unilever UK, such as currency exchange risks and working capital management. The evaluation, application, and critical discussion related to the finance of a multinational company is detailed with the analysis of Unilever's Dividend Distribution Policy, Efficiency Market Hypothesis and appraising methods are assessed considering the firm's financial perspective on international financial management.

[bookmark: _Toc101612639]Analysing and Evaluating the Importance of International Finance Management to Unilever
One of the most critical parts of today's ever-expanding world is sound financial management for both people and organisations. Managing and developing one's financial resources is more critical than ever before in today's world. To operate a multinational firm successfully and efficiently, one must have a thorough grasp of international financial accounting and management. International financial markets are structured and analysed differently than national financial markets (Bekaert & Hodrick, 2009). If Unilever UK doesn't have proper international financial management (IFM), it may have difficulty competing in the market.
The importance of International Finance Management (IFM) cannot be overstated. It is, nonetheless, a must for Unilever UK's operations to be successful. No organisation, like Unilever UK, can maximise its potential for success and expansion without adequate financial support. Money is the universal lubricant that keeps local and global businesses active in generating products, keeping machines and personnel in motion, and encouraging management to generate values and growth. International financial management is the only way to mitigate these risks while still exposing Unilever UK to the entire world to conduct business with different segments. Globalisation opens the market for Unilever UK to do business in international markets.
[bookmark: _Toc101612640]Challenges of Unilever UK in International Financial Markets
There are several Challenges that organisations such as Unilever UK face while operating in the international markets. The only way to limit them is by using international financial management, which exposes them to the globe. Details of risks faced by multinational corporations and the role played by international finance management in reducing these risks are provided in the following sections.
Currency Exchange Risk
Operating in overseas markets might result in a foreign currency exchange risk known as transaction exposure. Currency Exchange Risk is when a company has significant foreign currency receivables (FC). The danger lies in the fluctuation of the exchange rate. For example, if the foreign currency grows in value before settling the responsibility, Unilever UK must pay the difference. As a result, Unilever UK will lose foreign currency. And as the currency value falls, Unilever UK gains foreign dollars. However, the net assets of Unilever UK will have the opposite relationship if denominated in a different currency.

Working Capital Management
Working capital management is influenced by international financial management. It determines short-term liquidity and capital financing choices. These choices include managing the firm's short-term assets and obligations. International financial management may maximise Unilever UK's value by investing in initiatives with a positive net present value (NPV) and discounting them correctly (Yunus, 2013). Consequently, these investments are complicated in capital cost and cash flow. The goal of IFM is to ensure that the company can operate and generate cash flow to sustain long-term debt and current operational expenditures, and short-term debt. Unilever UK as the firm's worth increases if the return on capital investment exceeds the capital cost.
[bookmark: _Toc101612641]Discussing Related IFM's Theories Supporting Unilever UK
International financial management supports several theories to follow multinational corporations like Unilever UK for stabilising into the international markets, which are demonstrated in the following.
[bookmark: _Toc101612642]Analysing and Evaluating Unilever UK's Dividend Distribution Policy
The Dividend Distribution Policy aims to provide stakeholders with clarity on the company's dividend distribution mechanism (Levi, 2010). The Board of Directors will suggest a dividend following this policy, the Company's Articles of Association, the Companies Act of 1994, and any applicable Directives or Orders released by UK legislative laws.
Unilever UK's Dividend Distribution Policy ensures that cash from operations is returned to shareholders over its current and expected requirements over the long term. The multinational firm is committed to increasing shareholder value and intends to provide an attractive, long-term, rising dividend to its shareholders (Bouattour, 2022). After examining the current position, the Board of Directors may recommend whether or not a dividend should be issued, and if so, at what rate it should be declared. The Board of Directors may contemplate declaring both an interim and final dividend. The interim dividend is based on Unilever UK's performance, and the final dividend is based on the entire year's performance.
Then dividends will be proposed from Unilever UK's profit after taxes for the current year. The Board of Directors of Unilever may consider using retained profits for dividend recommendation in specific situations, including but not limited to loss after tax in any given financial year, subject to relevant legal restrictions (Tonoyan & Gusev, 2022). The Board of Directors of Unilever UK has given its approval for this policy to be released, and it may only be altered by the Board of Directors if the Board of Directors deems it suitable.

Dividend Pay Out Method and Timing:  It is the responsibility of the company, as in Unilever UK, to deliver declared and lawfully authorised dividends to all shareholders promptly, following orders given from time to time by the Financial Conduct Authority of UK (FCA) and any other relevant local laws, rules, or regulations.
Unclaimed Dividend: If a dividend is unclaimed or unpaid, it will be handled following Financial Conduct Authority (FCA) directives and any other relevant UK laws, rules, and regulations that may apply.
[bookmark: _Toc101612643]Analysing the Efficient Market Hypothesis Theory regarding Unilever UK
Despite being a cornerstone of contemporary financial theory, the EMH is divisive and often contested (Ţiţan, 2015). It is argued by proponents of the efficient markets hypothesis (EMH) that since markets are already efficient, there is no potential for investors to gain more profits. This theory is based on the fact that investors can't buy inexpensive stocks and sell them for inflated prices since all relevant information is accessible for examination (Dhodary, 2020). As a result, to get more significant returns, an investor must take risks with his assets.
BETA: The historical measure of a security's risk in proportion to the market is beta (Lei & Vesely, 2022). It's also a measure of a security's capacity to protect Unilever's stocks. As the market rallies, it reacts to sound and adverse fluctuations. Unilever's beta is 0.87, indicating a close relationship with the market. As a result, if the market rallies well and closes on a high, It can be confident that Unilever's stock price will rise as well. Unilever's beta is less than one, even though it has a significant efficiency to the stock market (Bouattour & Martinez, 2019). Unilever's potential returns are less risky than the market's. Unilever's projected rate of return depends on risk as Unilever's estimated yearly return is 6.5%, whereas the needed, according to the CAPM model, is 4%. 
As a result, it is reasonable to conclude that investing in Unilever is a secure bet that pays off handsomely.
[bookmark: _Toc101612644]Evaluating the Methods of Appraising Projects from Unilever UK
Unilever UK supports several appraisal methods for selecting the chosen project in the international markets. As there are five proper methods of appraising projects, Unilever UK uses comprehensively financial analysis and market analysis, which are discussed.
Financial Analysis
Financial analysis is a critical component of every successful organisation. The financial feasibility is determined by examining the business's fixed and working capital needs (Christie & Marshall, 2011). Assessing the financial viability means figuring out whether or not its expenses and benefits are as accurately assessed as possible for Unilever UK. The following are the minimal requirements for a financial evaluation from Unilever when appraising:
· Total Cost
· O&M Expenditure
· Opportunity costs
· Other costs
· Returns on Investment over project life (ROI)
· NPV
· CBR
· IRR
Market Analysis
Before manufacturing begins, Unilever must forecast the product's potential market. The firm must foresee who the potential buyers are and where and when their goods will be offered. Because the output is worthless to the producer until sold. The evidence of all manufacturing is in marketing/consumption, not pudding (Lei & Vesely, 2022). In truth, the market's potential determines the likelihood of success of Unilever UK. Thus, understanding the projected market for the product is critical in any business strategy. The various methods used to estimate the prospective market referred known as 'demand forecasting' in 'Managerial Economics', vary from simple to complex.


[bookmark: _Toc101612645]Conclusion
Consumer goods giant Unilever has its headquarters in Rotterdam, the Netherlands, and London, England. Unilever UK as a global organisation is the focus of this study, which aims to provide a basic grasp of worldwide financial management. Currency exchange risks and working capital management are issues Unilever UK faces. Analysis of Unilever's dividend distribution policy, efficiency market hypothesis and appraisal methodologies are evaluated in light of the company's monetary viewpoint in international financial management, leading to a critical discussion of these financial aspects of multinational corporations.
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