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[bookmark: _Toc121132928]Introduction
Sustainable tourism is defined as tourism that takes into regards the present and future conditions of economy, society and environment impacts, whileidentifying the needs of the tourists, industries and of environment and local communities. The report is based on the sustainability of tourism destination management. It evaluates the principles of sustainable tourism and development management in Sweden. The report critically analyses the tourism destination of Sweden to analyse the principles of sustainable tourism using the three pillars, namely, economic, socio-cultural and environmental aspects. It also identifies the relationship between the principles of development and the principles of sustainability. Furthermore, the report keeps sustainability at its core and recommends some ways for the future development of the destination. The travelling aspect of the industry is also analysed. Lastly, the report uses Butler’s life cycle model and Doxey’s irridex model to determine the current stage at which Sweden is, along with proper data and statistics to back it up. 
[bookmark: _Toc121132929]Importance of Sustainability within Tourism and Hospitality
The main motivation to manage various resources to satisfy the environmental, socio-cultural and economic needs is sustainable tourism. It can be achieved through biodiverse and ecological processes, cultural integrity and through social and economic equity (Elmo et al., 2020). It is also found in a study conducted by Tien et al. (2021) that sustainable development is also very beneficial for the stakeholders. It can be said that sustainable development is very beneficial, but its incorporation is a difficult process because of the prevalent conditions of politics and socio-economic conflicts. Sustainability enhances the economic well-being of the locals without hampering environmental stability. Sustainable tourism also minimizes the economic, social and environmental negative effects of mass tourism. 
It is indicated by Han (2021), it is evident that the environment is largely hampered because of diverse forms of environmental issues. Environmental-sustainable behaviour of a consumer is very important for the well-being of the environment and it benefits society in the long run. It is also evident from a study conducted by Ingaldi and Ulewicz (2019) that sustainability can attract more customers. Sustainable hospitality conditions make the customers feel satisfied and relieved that they are not a threat to the environment and this helps them maintain their moral integrity.
[bookmark: _Toc121132930]Sustainable Good Practices within Tourism and Hospitality
It is very important to follow sustainable practices within the tourism and hospitality industry. There are various practices that the destinations can use in order to have a sustainable environment. The practices are categorised according to the below three areas of implement:
[bookmark: _Toc121132931]3.1 Rural Areas
From the production of food to natural, social and cultural values, sustainable development plays a vital role. The locals should start by following the three Rs of refuse, reuse and recycle. People should refuse anything that can cause a negative impact on the environment, reuse products that can be useful again and lastly, recycle the products to keep the environment from straying away. It is also mentioned by Cunha, Kastenholz and Carneiro (2020) that from a perspective of a tourist it is seen that they feel sustainability can present them with an idealized environment. 
[bookmark: _Toc121132932]3.2 Urban Areas
If not less, it becomes much more important to use sustainable measures in urban areas. The people in urban areas should start promoting urban agriculture, encourage healthy diets and reduce and manage food waste. Also, people should start boosting green spaces for a healthier environment and improved lifestyles. 
[bookmark: _Toc121132933]3.3 Coastal Areas
In coastal areas sustainability can be achieved by managing the natural resources to ensure long-term productivity. Also, a proper management system for flood and erosion is necessary for prone areas. 
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Figure 1: 2022 SDG Index Ranking and Score
(Source: Sachs et al., 2022)
[bookmark: _Toc121132934]Evaluation of the Sustainable Tourism in Sweden
Sweden is taken as the country for the case study of this report. Sweden is declared the third most sustainable country in the world. The report reflects on Sweden’s economic, socio-cultural and environmental sustainability. 
[bookmark: _Toc121132935]4.1 Economic
According to Jonsson, Ydstedt and Asen (2020), Sweden after imposing a carbon tax had much economic growth. Sweden is very open about its trade and business. The country has always been an export-oriented country and maintains a trade surplus, that is, the value of goods and services that it exports is much larger than the value of its imports. The country now has a diverse and competitive economy after the effects of the pandemic of COVID-19.
[bookmark: _Toc121132936]4.2 Socio-Cultural
Sweden is known as one of the most egalitarian societies in the world. They regard the environment and sustainability with the utmost respect and they are also known for organic agriculture, recycling and usage of renewable energy (Taghikhah et al., 2020).
[bookmark: _Toc121132937]4.3 Environmental
Sweden is among some of the first countries to initiate a carbon tax which resulted in a lessened amount of carbon emissions and reduced dependency on fossil fuels. The country also imposes the highest carbon tax rate in the world (Jonsson, Ydstedt and Asen, 2020). 
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Figure 2: Triangular Conflict among Key Contributors to Achieve Sustainability
(Source: Moore, 2007)
[bookmark: _Toc121132938]Relation of Sustainable Development with Destination Development
Sustainable development can be defined as the development that pleasesthe wants without hampering the capabilityof future generations to gathertheir self needs. Destination development is mainly focused on improving the supply side of tourism, with the help of compelling experiences and remarkable services along with quality infrastructure to entice the customer to repeat the visit. For a place to develop, it is essential to implement the goals of sustainable development. It is indicated by Duxbury et al. (2020) that creative tourism is very important for regenerative business provided by tourists. Sustainable measures taken by the destination can result in the repetition of visitors. 
Sustainable practices can lead the visitors to visit again as they can relate to the wonderful experience, they can have to be one with nature. The visitors also enjoy tasks where they get to participate to contribute to sustainability. According to Remenyik, Horváth and Vasa (2020), a sustainable environment is very important to visitors which can make them visit the destination again. People love it when they are involved in activities which also incorporate the qualities of sustainable development and they feel a sense of satisfaction to participate in such activities. 
[bookmark: _Toc121132939]Practices and Regulations
Sustainable practices are a must in this day and age. People need to follow sustainable measures not just to have cleaner surrounding but also to contribute to the society and environment. For sustainability, a place should consider some of these practices. Firstly, the place should make most favourableusage of the natural supplyof goods and upholdthe essential naturalprogressionsthat help inpreservation of the natural heritage and biodiversity. Next, the place should respect and maintain the socio-cultural authenticity of the place, that is, the host communities and local government, to preservetheir civilizinginheritanceand long-establishedvalues and donateto inter-cultural consideration andlenience. 
Lastly, the stakeholders should make sure that they envision long-term economic prosperity of the place and not try to put money into their pockets as soon as possible. They should take measures that provide socio-economic reimbursementto the stakeholders fairly while enabling a stable scenario for employment and income-earning opportunities for the local people of the community and contribute to the eradication of poverty. Sustainable tourism practices should be enabled in every country. It not only contributes to the environment and nature but also enables the tourist to experience beautiful and quality time spent with their loved ones and helps them retain a positive memory of the place. 
[bookmark: _Toc121132940]Travelling within Tourism and Hospitality
Travelling within tourism and hospitality can be defined as the activities of people that are visiting different places and staying there, which is outside their natural environment of living for various purposes like leisure or business for not more than a consecutive year. The hospitality and tourism career cluster is mainly focused on management, marketing and operations of restaurants and food services or lodging and destinations as well as recreational events and travel-related services. People do not visit a place to stay there. This is the reason for many local tourist spots near the destination. Tourists can visit different ecological and biodiverse areas from a destination which can add to the experience of the visitor. For example, in Gothenburg, Sweden people can visit various places like Liseberg Amusement Park, Slottsskogen, Gothenburg Botanical Garden, Gothenburg Museum of Art, Haga, Gothenburg Archipelago, Universeum, Horticulture Society, New Alvsborg Fortress and many more (Thrillophilia.com, no date).
[bookmark: _Toc121132941]Stage of Sweden’s Tourism and Hospitality
[bookmark: _Toc121132942]8.1 Butler’s Life Cycle Model
Butler’s Tourism Area Life Cycle (TALC) Model is a model that is widely used for studying and determining the evolution of a destination place of tourism. The model explains that the tourism area can evolve through six different stages, namely, exploration, involvement, development, consolidation, stagnation and decline or rejuvenation (Sahli, 2020). According to Nordin and Westlund (2009), Åre, Sweden evolved from being a normal mountain village to Scandinavia's one of the leading alpine ski resorts. After exploration, it is found that Sweden has many tourist destinations (Šerić and Marušić, 2019). Involvement shows Sweden has involved itself in tourism that it became part of the local’s livelihood (Leu, 2019). Development shows Sweden is still developing its tourism destinations (Mattsson and Cassel, 2020). According to Adamiak (2020), Sweden is currently in the consolidation stage. The stages of stagnation and decline or rejuvenation are yet to come for Sweden.
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Figure 3: Butler Model of a Tourist Destination Area Life Cycle
(Source: Sahli, 2020)
[bookmark: _Toc121132943]8.2 Doxey’s Irridex Model
Doxey’s Irridex Model shows the development of the attitudes of the local people towards tourists and tourism from a positive or negative perception through enthusiasm level, indifference, annoyance and hostility. The four stages through which the model analyses are euphoria, apathy, annoyance and antagonism. Sweden has a variety of destinations that tourists enjoy visiting. It is noticed that tourists mostly have negative apathy towards Sweden and they love visiting the place (Rodrigues, 2018). It is also seen that Sweden tourists do not seem to face much annoyance in travelling from one place to another. The authority of Sweden sometimes does show antagonism towards tourists (Wagnsson and Barzanje, 2021).
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Figure 4:  Doxey`S Irridex Model
(Source: ResearchGate, no date)
[bookmark: _Toc121132944]Present Stage of Sweden’s Tourism and Hospitality
Sweden is currently in the stage of consolidation which can be considered a peak of their tourism. Sweden's tourism is filled with positive aspects of tourism as sustainable development in tourism and environmental protection. The community is very acceptable to the tourists and they also love to participate in sustainable programs like planting trees, which gives them a sense of satisfaction. Sweden also identifies various positive aspects like more euphorism which is positive and less apathy. The destination also has been reported to have less irritation of the tourist towards locals. The only negative aspect of the destination chosen is some reported cases of antagonisation.
[bookmark: _Toc121132945]Recommendation to Improve Sustainability
Sweden is already one of the most sustainable destinations to visit in the current world. The destination has many sustainable projects and is working to become number one in the world in terms of sustainability. For the destination to improve its sustainable development, the stakeholders are recommended a few steps. 
· Firstly, the stakeholders should develop more eco-friendly accommodations. 
· Next, people should optimally utilize natural resources as they are extinguishable. People should also keep in mind using the public transportation system more. 
· People should respect the culture of the local communities and try to buy things from local businesses to support them. 
· The communities in connected with the tourism industry must limit their energy usage and conserve water as well. 
· The tourists should also be motivated to participate in the go-green initiative by asking them not to use plastic substances and not to pollute the environment. 
· Lastly, the tourists should be motivated to leave the place better than when they arrived.
[bookmark: _Toc121132946]Conclusion
The report discussed various significance of sustainability in tourism and hospitality. It discusses how it is important for a place to be sustainable and the case study of Sweden was taken into consideration. The report analysed the sustainability programmes put into place by Sweden and how they helped it become one of the most sustainable destinations. Although it is found that Sweden lacks in some places and this is why the report states some recommendations to follow in order for the destination to get back up. Finally, the report analyses using Butler’s and Dixon’s model to find the lacking aspects of Sweden and identifies the stage in which Sweden currently falls.
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