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Research Proposal
Instagram’s role in diet and food choices: nutrition students compared to non-nutrition students
Social networking sites are web-based platforms where users can create personal and business profiles, form online friendships and interact with other users through content such as photos, videos and messages (Phua, Jin and Kim, 2017). The use of social networking greatly increased in 2009 with the online social networking site Facebook recording more than 175 million active users (Kaplan and Haenlein, 2010). This contributed to the 56 per cent rise in social networking use compared to 2007 (Kaplan and Haenlein, 2010). Facebook is not the only popular social networking site. Other popular sites include Snapchat, Twitter, Youtube, Instagram and individually run blog pages (Phua, Jin and Kim, 2017). The use of social media and social networking has many advantages. One of the most apparent advantages is their ability to quickly share knowledge and information among various groups of people. This sharing of knowledge and information helps to promote communication among different groups of people (Baruah, 2012). 
Instagram, a photo and video sharing site, has been referred to as an ‘extraordinary success’ by Hu, Manikonda and Kambhampati (2014). It first launched in 2010 and within its first four years it recorded 150 million active users, an average of 55 million daily uploaded photos and more than 16 million daily shared photos (Hu, Manikonda and Kambhampati, 2014). Although there are positives to social media and social networks (as mentioned above), there is also concern on what negative influences they may be having on individuals and the world as a whole. 
One such negative influence which has been highlighted by research can be the possible negative impact social media can have on body image and self-worth. Studies carried out by both Tiggemann and Zaccardo (2015) and Brown and Tiggemann (2016) found that images of fitness models and celebrities posted on Instagram can have a negative impact on body image which can lead to body dissatisfaction caused by social comparison. Influence is not limited to body image. Social networking use has also been found to cause unhealthy eating patterns, mainly in women and adolescent girls (Tiggemann and Slater, 2017).  Many online blogs and magazines have highlighted that Instagram now may have a considerable impact on our diets and eating patterns (Klamer, 2017; Malacoff, 2018; Blair, 2018). 
However, there is a limited number of journal articles investigating the influence of Instagram, or any other social networking site, on diet. There is also little research into how this influence is transferred into one’s day to day life as online blogs and magazines (as mentioned) have not asked the public how or why diet and food posts are or are not affecting them. As online use is growing, and Instagram has become such a popular way of social networking, it is an interesting question to ask how it is affecting our food and diet choices. 
Aims
This proposed research will investigate the influence Instagram has on diet and food choices by using an online survey, which will be posted on Instagram, and two focus groups. This will hopefully give a better understanding to how Instagram is influencing diet and food choices and whether the influence, if any, is positive or negative. The aim of this research is to gather information in order to give a general overview of what Instagram users are feeling towards diet and food choice influences. Two focus groups will be used to see if there is a difference in opinion and behaviour between nutrition students and non-nutrition students. From the two focus groups it is hoped that recurring themes will highlight general views within each group. Based on the results of both the survey and the focus groups, the discussion will highlight any similar and different views on the topic. 
It will be asked how long per day each individual spends on Instagram and if they use any other form of social networking. These questions will be asked to investigate if there is any link between influence and those who spend more time on Instagram and/or have other social networking accounts.
The alternative hypothesis of this research is that nutrition students will be less influenced by food posts than students of other subjects due to their education and understanding of food and diets. It is also thought that those who use Instagram more and have other social networking accounts will be more influenced than those who do not.
The null hypothesis of this is research is that there will be no difference in influence between nutrition and non-nutrition students and no difference between influence and the amount of Instagram and other social networking use. 
Methodology
This research will be carried out by means of an online SurveyMonkey survey and two focus groups, one with nutrition students and one with non-nutrition students. Both quantitative and qualitative research methods will be used. Quantitative approaches have been the main type of research in health for many years (Swift and Tischler, 2010). Although it is a valued and useful way of research, it fails to investigate the “how” and “why” of the data collected (Swift and Tischler, 2010). This is where qualitative research methods are appropriate as they do ask the “how” and “why” of individual or group behaviour (Swift and Tischler,2010). Therefore, quantitative methods will be used to see how many individuals are influenced by Instagram food posts and qualitative methods will be used to work out how individuals are influenced and why.
Survey
The survey will be tailor made by the researcher using SurveyMonkey which is an online survey development software. The survey will be made up of 10-15 questions. The questions will be a mix of closed questions and Likert scale questions. 
The survey will be posted on Instagram on the researcher’s own account. It will also be made possible to for other users to share the survey with their followers in the hope to get as many participants as possible. It is aimed to receive 30-40 participants. A written explanation of the survey and the reasons for the research will be stated before the survey begins. It will also state that by continuing with the survey, participants are giving consent for their answers to be used in the data analysis. All answers will be anonymous, age and gender will be the only two personal questions asked.
Focus groups
The focus groups will use students from the University of Wales Trinity Saint David Carmarthen campus. This is also the location of both focus groups. One focus group will have students from the School of Sport, Health and Outdoor Education who study nutrition as a module for their course. The other focus group will have students from various departments that do not study nutrition as part of their course. Each focus group is aimed to have five to eight participants. It is hoped that all participants will be female aged between 18-30 years old to enable a fair comparison of both groups. A verbal explanation of the procedure and the reasons for the research will be provided to each group. Those who still would like to participate will be asked to sign a consent form, stating that everything was explained to them before taking part and they agree to have their discussion used in the data analysis. Both focus groups will be recorded (audio only). The recordings will be used to take notes on all the themes that come up during discussion, this will be stated on the consent form. All participants will be kept anonymous in the write up of the research, age and gender will be the only two personal details used within the research discussion. 
Both focus groups will be asked open and closed questions. More open questions will be asked instead of closed questions to encourage a discussion between participants. Themes that may come up throughout the discussion will be noted by the researcher, any missed themes will be found via audio playback. Each focus group will last between 10-20 minutes. 
Age and gender of the participants will be asked in both the survey and focus groups. This is to understand possible limitations to the research and also to investigate if there is a difference in answers based on age or gender. 
Data Analysis
Data from the survey will be analysed using the SPSS Statistics (2013) software, a data analysis software programme. Results from the Likert scale questions will be used to find different correlations. For example, is there a correlation between those who use Instagram more often and the degree to which they feel influenced to buy food products they see posted on Instagram? Descriptive statistics will show the means and standard deviations of closed questions and Likert scale questions. Percentages will be found to show what difference there may be in closed ‘yes or no’ questions and to show if any difference is found between males and females or different age groups. Data from the survey will be shown in graphs and tables.
Thematic analysis will be used to analysis the data from both focus groups. This will highlight and examine recurring themes enabling comparisons between both groups to be made. 

Timeline
	Task
	Deadline

	Selection of topic
	30th September 2019

	Review of literature 
	Continuing throughout 

	Plan of how research will be carried out
	1st November 2019

	Clarification of research question
	1st November 2019

	Research proposal
	1st November 2019

	Ethics form
	1st November 2019

	Survey and focus group question development
	20th November 2019

	Data collection (survey and focus group)
	9th December 2019

	Write up methodology 
	27th December 2019

	Data analysis with use of SPSS
	31st January 2020

	Write up of results 
	21st February 2020

	Write up of discussion
	12th March 2020

	Write up of conclusion, limitations and future suggestions
	3rd April 2020
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