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WAYS OF PERCEIVING
Social Media as a Content Creator
A new generation of influencers has emerged as a result of social media. It is the recognition of people's contributions to the act of not only viewing and transmitting information, but also sharing and creating material for others to engage in. Only by doing so can we understand the future of communications. What I like most about social media is that it re-emphasizes the importance of dialogue. They teach us to think of media as text and context, as well as visual platforms and social places. This is one of the things that makes social media so "social." They make talks much more accessible and easier to study, not because they enable interactions or because they are social circles though all media do and are in some way, but because they make conversations much more transparent and easier to analyse. It's a perspective shift that I believe is desperately required in media and communication studies. 
We are all susceptible to being drawn into social media. Instead of simply sharing without expectations, we start to worry the criticism of others. We are more concerned with our effort to stand out and gain likes than with our desire to explore and be true to ourselves. Instead of being motivated by the perfection of others, we worry that our feed is not good enough. We believe that if our content does not receive a large number of views or likes, it is of no worth. We are more concerned with what caption to write than with what to post. Instagram, Twitter, and other social media platforms have become a big part of how we receive and exchange information with other people. We are more concerned with increasing the number of our followers, rather than enhancing our goals. Instead of sharing whenever, we obsess over choosing the best posting time to get the best response. Instead of creating a lot of content, we focused on building a social media presence. We are not motivated by internal motivation, but by external motivation to share our efforts. We started to produce content for the target group of strangers, not for ourselves. 
Well, it doesn't have to be that way any longer. This manifesto, which I wrote, will be the inspiration for change, as well as how I construct my own social media practices. It will be useful and beneficial, and it will enable user to create more content, find inspiration, and interact with other incredible influencers from all over the world. Social media may be a wonderful tool if used correctly, but you must remain in control. You must establish your own principles, stand firm in your convictions, and commit to building a positive connection with social media. Because we're not simply a bunch of flashing commercialized eyeballs, after all. And we aren't just a group of clumsy, oblivious content users. We are the owners of our own social media platforms, and we are here to create content without intimidation. Indeed, social media can be good to us at times. There are advantages and disadvantages to it. We become so engrossed in the game of social media that we begin to believe we should follow the rules set forth for us. Instagram, for example, is designed to capture our attention for as long as possible, to the point where we can't go a day without checking it. And, without our knowledge, social media is manipulating and influencing us to play their game. Even I, who am addicted to social media such as Instagram, Twitter, and others, feel as if something is missing in my routine if I do not check my social media in a day. I can't seem to break away from social media, despite my best attempts, and the need to check it is uncontrollable. When I first wake up, I check my social media accounts to see if there is any "viral" news, and so on. It's become a habit for me to head straight to my social media account after unlocking my phone. From here, we can see how social media has influenced our lives. So, the difficulty here is to preserve the benefits while eliminating the drawbacks. We can stop allowing social media to get us into their game and take control of our own happiness. We have the ability to be in charge and set our own rules.
First, we cannot simply tailor our effort to what we think social media users will prefer. When we produce a feed that we want to see, stuff that makes us pleased to create, other people will see it, and you can bet they will like it. I don't mean they will simply tap a love icon or leave a comment on the post; I mean they will truly like it. Hence, we must create content for ourselves, not for the sake of likes or public attention. Instead, make it a personal memory that you will cherish. Don't be concerned about others; instead, concentrate on your content or goals, because you will be the one who remembers what you shared in the end. People will only take a quick glance at your post and then forget it soon. They began to forget about your post as they scrolled down to the next one. Because, honestly, I do not even think they really care about it, even though only few of them might. Thus, we should personalize our social media to our liking and satisfaction. As musician David Bowie once advised, we should never play to the gallery and never strive for other people in what we're doing. We must never forget that we started working because we believed there was something inside us that we can somehow express in some way, and that by doing so, we would discover more of ourselves and how we interact with others. If you adapt to trends and popularity and cater to your content to get the likes you want, you may find them. However, you may wind up with content that does not reflect your personality. Basically, you may or may not receive 200 likes if you create the stuff you want, and that feels most like you. But, in the long term, what could be more essential? Discovering your real personality and producing work you're satisfied of? Or strangers who are interested in something you aren't interested in?
Next, we may all claim that our lifestyle is ideal on social media, causing others to think that their lives lack context. We should strive to portray a productive life in a more accurate way. It's acceptable to admit to making typos, making mistakes, posting a shot with poor lighting, and many more. We should tell the true story of our life, not a fictitious version for the sake of attracting attention. In art, for example, reality follows a cycle. We're in a rut with a heap of unpleasant scribbles at times, and we're on a roll with a rise of great artworks other times. Everyone goes through these cycles, and they're perfectly natural. Let us not be ashamed of where we are in the cycle or try to hide it. Try to let go of the temptation of simply sharing excellent content to social media. You don't even have to post everything, but don't fool yourself into thinking it must be perfect. According to Judith & Rachel (2007), The reflection on one's own strengths and weaknesses is to understand from criticism, and to practice deep evaluation by monitoring one's own performance and socialization is critical to learning from experience and is the foundation of the path towards becoming a creative thinker. Because accepting your flaws and the effort will let you reclaim your happiness, and it will all be worth it. Just be yourself as you seek happiness. It's fine if someone criticizes the content you created, just accept it positively and use it as a lesson or inspiration to improve. No matter what it is, just create whatever content you want, even if you think it is not good enough.
Furthermore, to be effective as a social media user, I used to believe that I needed to be on every social media network. I assumed I must be on top of everything, using every new platform and feature available, from live videos to stories, IGTV, and whatever else was coming out after this. All of the influencers constantly yelling that we should disseminate our content as widely as possible, as regularly as needed, and in whatever way conceivable. But believe me when I say that's exhausting. This will take up half of your daily time. You'd have to log into each social media platform to update and post content, respond to comments, and so on. I used to have a lot of social media accounts back when I was in high school because I thought it would be "nice" to be on all of them because I could meet more people than if I was only on one, and of course, to do what your friends do who have a lot of accounts because as I thought it was a "viral" thing to have so many accounts. It even occurred to me that it would be beneficial to my content because more people would be exposed to it. And trust me, you wouldn't want to do that unless you're an influencer or a content creator; otherwise, you wouldn't. Because, as I have already said, it is tiring and a waste of time. You won't have time to find new stuff because you'll be too preoccupied with social media. So, I'm advising you that you should not have to do everything. Choose one or two platforms that you enjoy using, and ignore the rest. If you try to do it all on each platform, you'll end up spreading yourself less. Reduce the amount of time you spend on social media. You have the ability to select how you spend your time, and you already know what is most important: creating your finest content.
Moreover, we can become preoccupied with photographing our processes, live-streaming our processes, and faking up lovely desk photographs of our processes for social media postings sometimes. We can get to a point where we aren't paying attention to the process of creating content. If we find ourselves unable to strike a balance between the two, we may need to take a break from social media and recharge. We must be present during the creation of our content. Being present makes us better and truer to ourselves. Reviewing and sharing our process is good, informative, and thoughtful, but we must be able to strike a balance between it and the actual creating. If we start to lose consciousness, we must change by re-immersing ourselves in our work. Eventually, when we come back, the Internet is still there and ready to create and share our stuff again. Fifth, it’s normal to be jealous of another influencer's success or to be envious of something we love and like. When we see what they're accomplishing, we think to ourselves, "Why is it not me?" Getting caught in this perspective can make our work difficult and leave us in a negative, closed-off mindset. We are trapped in the mindset of a zero-sum scenario, assuming that if others succeed, we will not. We've lost, and they've won. This, however, is not a competition. It's just a piece of material that we made for fun and decided to share on the internet. Take it as a gift if someone has shared something useful. Their post may inspire you, provide you with fresh ideas, or teach you a new technique. They're giving you something, and you can either accept it, learn from it, and be inspired by it, or you can ignore it because you're jealous. Make the decision to be inspired, and then use that inspiration to develop and create more good material.
Other than that, your credibility as a creator, and the importance of your content, is not determined by the number of followers you have or the number of likes you receive. And this rule applies to all, whether you have tens of thousands of followers or none at all. Likes and followers’ function similarly to interconnections. And it's the quality of those connections that matters, not the quantity. I'd rather have 3 likes from people I know, respect, and appreciate than hundreds of likes from people I've never met or spoken to. Allowing random strangers on the internet to determine your fulfilment and satisfaction in your content is not a good idea. The definition of success is that you create something and share it freely, not the number of people who click the heart icon. Your value depends on your actions rather than their actions. Likes and followers are just vanity indicators. They're insignificant figures that don't represent or validate the worth of your effort. Next, we can develop a pattern of sharing on Instagram in order to gain praise and recognition. Rather, we should be sharing for the sake of compassion and participation. Sharing what we've created, encouraging others, and inspiring others. According to Stephen D. (1995), reflective practice originated from the revolutionary concept, that is, by liberating ourselves from distorted interpretations and performances, we may gain a deeper understanding of what we do and who we are. In the concept that personality and experience are shaped by society and individuals, they are also part of constructive phenomenology. Rather than counting how many likes or followers you received today, consider these metrics: did my post encourage someone today, did my post inspire someone today, or did I get to create another piece of content today. Focus on these example metrics, because they will provide you with more rewards for your efforts than pursuing more likes and followers. These are the measures I developed for myself in order to achieve long-term success and a sense of personal value and satisfaction. 
Lastly, we have no influence over what others think of our work or how frequently they want it on social media. Only we have control over how much time, effort, and thinking we put into creating our work. Only we have control over how much of ourselves we invest in our work. All we can do now is keep exploring, creating, and sharing. As Donald A, (1983) said in his book, conduct reflective activities, such as analysis and hard work, to improve creative skills. Make whatever adjustments are necessary to make social media work for you. You must create stuff for yourself, not for the sake of likes. You must create material that is all about you. You must create something that you enjoy and that satisfies you. Create content that makes you happy. 
And it's only those matters.
Below are the 8 statements of my manifesto:
1. I will create content for me, not for the praise of others or followers. 
2. I will post my content, even if I don't believe it's great enough. 
3. I am not going to post my content on every social media platform.
4. I will stop and take a break from time to time. 
5. I shall be motivated rather than intimidated by other influencer's work. 
6. I am not going to judge my worth based on how many likes and followers I have.
7. I will be the only one who can evaluate my own work.
8. I will create my content and share it with the rest of the world.
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