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· Introduction
[bookmark: _Int_1qlvdohp]Social media are platforms where you can contact, talk or exchange content with other people. These platforms provide a space for different people or companies to express their opinions, interests and experiences. Because so many people spend time on social media, it becomes a powerful avenue for growth, making it a great tool for launching advertising campaigns.
· The advantages
The advantages of using social media are increased visibility, improved engagement, better customer knowledge and profitability.
A) Customer reach
Integrating social media into your business provides many advantages when it comes to increasing the number of customers, as people spend more than 140 minutes a day on them.
The reach of your brand also depends on the good use of having a good brand design that is attractive to the public you want to reach, in addition to the good management of the same social media through SEO that manages them correctly.
B) Potential targets
Social media offers numerous possibilities to attract new customers. In addition, you can analyze what potential customers need or want while they access your social media.
Many of the ways to get those new customers are by knowing your audience’s feelings, focusing on the benefits of your product, using strategic words and being authentic.
C) Economic strategy
The numbers of users on social media is increasing every day, which means that your brand can reach more people, which increases your number of sales. In addition, this allows new people to recommend your product to more people who may like your product through social media. Social media is less expensive for the company since it does not have a cost unless you want them to be showing your brand for a certain amount of time.


· The disadvantages
The disadvantages of social media in business are security risks, negative comments, increased competition and privacy concerns.
A) Security risks: 
Social media is risky because you need to have a strong password and even two-step authentication to avoid being hacked or exposed to malware.
B) Negative comments: 
Customers may express negative opinions or complaints about the product or brand and to solve that you must quickly address their complaints.
C) Increased competition: 
Companies can compare their products, offers or brand with the competition.
D) Privacy concerns:
They must be honest about their use of customer data so make sure their terms and conditions are clear.

· Social media for business
[bookmark: _Int_uedCefZt]You must take into account what business you have and what audience you are targeting.
[bookmark: _Int_aICdM9PQ]A) Facebook: It is the social media in which many companies are or want to be. This is due to its use leisure, which is why it is perfect for companies such as cinema, travel agencies or leisure topics.
In addition, other companies that can use it are those that target a very wide audience, such as the sale of furniture, household materials or baby products.
[bookmark: _Int_tboshkgW]B) LinkedIn: It is a social media used at a professional level, due to two important reasons: looking for work or networking. It is used to publish about your services or if your company provides services to another company.
[bookmark: _Int_QilyFcvE]C) Twitter: It is a very immediate and unstable social media, you need to Tweet many times a day to interact with users.
D) Instagram: It is the most used by young people, although older people also use it. The interaction is greater on this platform, its difficulty is that only photos are uploaded.
E) YouTube: It is a platform that if you use it very well, will make you stand out a lot. Although this requires more money and time to make the videos.
· Conclusion:
[bookmark: _Int_Pvm6yH6N]Social media for companies have many benefits both monetary and customer loyalty but you have to know how to use them well so that the disadvantages that exist do not negatively affect your company since you may receive criticism, bad publicity or dissatisfied customers.
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