	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2517087
	Student Name
	Julian Miguel Balmores

	

	Website Chosen 
	Yoga Reading 

	Insert hyperlink to website
	https://yogareading.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I had run a test on yoga reading and it had given a mobile performance of 59. This means that it is slow for mobile users. The score also suggest that images, host or scripts hasn’t been optimised. In conclusion improving this area would make the site load faster.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website does contain a small set of sub-pages and customers moves through the website by using the main menu located at the top of the screen. Each section of the menu is easy to reach, and the simple layout makes it easy for customers to find information and booking options without trouble.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking on the website by going over to the timetable page located in the middle top of the screen. Then select a class and follow through the linked system. In conclusion this allow customer to book without ever calling or emailing and is very user friendly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website works, but it could be easier for people to use. It is slow on mobile phones, and faster loading would help visitors stay longer. Clearer pictures and a better page layout would make the site look nicer and simpler to browse. Sections like pricing and buttons need more details so people can find what they need easily. Overall, faster speed, clearer information, and better design would make the website easier and more helpful for everyone.


	Section 2 – Pleasure – Customer Experience
 
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean as the simple layout compliments it and the soft colours. It works better on computers as it gives customers a wider screen giving it a balance look.  On the other hand, using a mobile phone everything becomes narrow compressing the words and images giving the website a basic look. Also, the mobile version loads more slowly, which affects the first impression and overall impression on the customer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses calm images related to yoga, such as people practising poses and peaceful studio spaces. These images support the relaxing purpose of the business. There is limited use of video, which keeps the site simple but slightly less engaging. The colours are soft, mainly whites and light tones, which create a calm and welcoming feeling. This colour choice fits well with yoga and wellbeing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not use an online chat tool. This makes it less convenient for customers who want quick answers. Users must rely on email or phone contact, which can take longer. Adding a live chat tool could improve communication and make it easier for customers to ask questions before booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are effective because they link directly to active social media pages. These pages show updates, class information, and community engagement. This helps customers feel more confident in the business and shows that it is active and trustworthy. Social media also supports the website by giving users more insight into the yoga studio.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear through separate pages for classes, timetables, and workshops. Each section explains what is offered, when classes run, and who they are for. This makes it easy for customers to understand the services before booking and helps them choose the right class for their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are mainly available through linked social media platforms. These reviews appear recent and include comments from real customers. This helps build trust and shows that the service is still active and valued by its users.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional images, clear class information, and experienced instructors. The calm design and organised timetable also support this. I would use or recommend this service because it looks welcoming, well managed, and focused on health and wellbeing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown clearly on the website, especially within the booking and timetable sections. The prices reflect the quality of service because classes are led by qualified instructors in a professional setting. The cost feels fair for the experience provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga reading

	
	2.Yoga classes reading

	
	3. Yoga Studio reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when these search terms are used, Yoga Reading appears within the top ten results. This shows that the website has good visibility and is easy to find through search engines.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very relevant in modern UK business. They provide a central place for customers to find information, prices, and contact details. A website also builds trust and professionalism. While social media is important, many customers still expect a business to have a website before using its services (Google, 2025).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation would be to improve mobile performance. The site loads slowly on phones, which can discourage users. Improving image optimisation and loading speed would create a better first impression and keep users on the site longer (Google, 2025).
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