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Task 1
The first part of this report will analyse and discuss how the chosen hotel, Hilton Waldorf Astoria in Maldives Ithaafushi adjusts operations to accommodate visitors. By analysing the typology of guests,  the report will discuss how the operations management practices allows the facilities and services to perform  to  meet  specific needs and how the hotel overcomes challenges to maintain the high level of service quality  The hotel operations guide’ (Greset- Reich,2025)  from EHL insights states that hotel operations encompasses  and is the central influence of all activities and services to ensure positive effective seamless function of the hotel in operations departments such as food and beverage, conferencing events, front of house and Housekeeping.  Effective hotel operations management would lead to a smooth and enjoyable experience for guests and optimize efficiency and overall profitability. (Mackenzie,2022)
Key areas of operations will be analysed in human resources, finance and legal policies and procedures in a popular holiday destination of Maldives that attracts tourist globally. In 2024 the Maldives welcomed a record breaking 2 million international tourists (Hassan,2024) and in January 2025 alone the Maldives welcomed 214,863 tourists a 11.7% increase from last year's statistics. (Corporate Maldives,2025)
Waldorf Astoria Maldives Hotel 
This hotel is a 5* and Forbes recognized resort (Hotelier News Guest,2025) based on the luxurious resort located at the south Male Atoll of the Maldives, it offers a serene escape surrounded by crystal clear waters and white sandy beaches. The resort features 119 Villas each villa comes with a private pool, ocean views and luxury amenities like outdoor showers and dining gazebos, the resort also offers a separate private island accessible by yacht which included 3 villas, spa, gym, 5 swimming pools and a personal concierge team. (Waldorf astoria,2025)
These are the luxury standards that are expected as you arrive at the resort from an operations point of view, they achieved their 5-star status through meticulous attention to detail and the exceptional service delivery also their high-end amenities and unique offering of its surrounding. This links towards their extensive training systems and their Human resources department, which is explained below to ensure every guest’s needs are met with precision and care to the highest standards. Waldorf Astoria Maldives Ithaafushi. (2025)  
Guests can enjoy a variety of culinary experiences with 11 dining venues ranging from fine dining to casual beach options. From a sustainable perspective, the presence of multiple dining venues can facilitate the large-scale sourcing of locally produced ingredients. This practice contributes significantly to reducing the carbon footprint associated with transportation and plays a crucial role in supporting the local economy. Each menu can emphasize sustainable practices and local cuisine. Tomatis et al,2023 states that by sourcing ingredients locally would reduce transportation emissions by 80%, this benefits the local air quality and keeps money withing the local area to benefit others. 
 The resort is designed for those seeking luxury, privacy and an unforgettable experience in a tropical paradise. A single night stay at this resort is priced at $3,335 reflecting its premium accommodation and exclusivity. (Waldorf Astoria Maldives,2025)
This resort has a high expectation as its been recognized by Forbes for three consecutive year as a rates at a 5*  rating the general manager TJ Joulak states that the awards is a testament to the unwavering dedication of the team, who continuously redefine what luxury hospitality means in the Maldives, he also reaffirm that their ‘promise to deliver an extraordinary level of service , enduring that every moment spent at our resort is unforgettable’,( Hotelier News Desk,2025)  
This underscores the importance of comprehensive employee training, which reflects the dedication of the human resources department in maintaining the standards required to meet the guest expectations. By ensuring that employees are equipped with the necessary skills, the department facilitates the positive fulfilment of guest requests,
Tourist Types Analysis
 The Waldorf provides an opulent and personalized experience, it focuses on delivering bespoke services, sophisticated design and exclusive experiences. (Waldorf Astoria Maldives,2025) Their target audience is aimed at those who look for more stylish and luxurious experience whilst fine dining in their Michelin starred restaurants.
The resort attracts different types of tourists such as Luxury tourists, couples and families, who have various needs and expectations. Luxury seeking tourists are drawn to exclusive amenities such as their private overwater villas, dedicated butler service, while honeymoon couples enjoy the romantic sunset dining gazebos, spa treatments. Families benefit from the spacious accommodations, kids club and tailored activities for relaxation and fun.  (Schlappig,2022).  
In 2022 the Maldives welcomes 1.6million tourists (Hotelier Maldives,2022). In January 2025 214,863 tourist visited Maldives and 70% of these tourists chose to stay at one of 172 luxury resorts compared to the 15 hotels. (Corporate Maldives,2025) According to the Ministry of Tourism,2019, 25–34-year-old are the most frequent visitor to the islands resorts in groups of 2 followed closely by 34–44-year-old in groups of 5+. This indicates that the destination is particularly appealing to younger individuals in smaller groups such as couples and families, whose preference aligns with the offering and atmosphere of the location. (Ministry Of Toursism,2019)

Cohen,1972 typology of tourists is a framework to categorize tourists into 4 types based on their level of independence, interaction with the destination and familiarity. By analyzing this academic theory of Cohen tourist typology from  (Tourism Teacher.2022), (Kenwood Travel,2024), (Cohen,1972) and (Waldorf Astoria Maldives,2025) and connecting each amenities and activities that the resort has to offer to the  4 types of tourists, they are : The organized mass tourist that preferer prepackaged tours and fixed itineraries, with minimum interaction with the local environment, such as pre-arranged private villas, yacht transfers and curated dining experience to ensure convenience and luxury. 
 The individual mass tourist that opts for pre-arranged plans but seeks more flexibility and independence throughout their travels with limited interaction with the culture. The resort offers a flexible itinerary to allow guests to explore the water sports, spa treatments and their multiple dining options at the guest's pace.  (Kusumawardhana et al., 2023) Operationally this would be a great tourist for the Waldorf resort as they have multiple flexible amenities and dining option for the individual mass tourist to choose from (Waldorf Astoria dining,2025)
The explorer tourist ventures beyond the conventional tours to seek authenticity of the locals but by maintaining a degree of safety and familiarity in secure accommodations. The Maldives has a natural beauty full of culture by offering these guests guided snorkeling tours, visit to the local islands, local culture experience such as a Maldivian language lesson. And finally, the drifter who loves unorganized settings and immerse themselves into the full local culture with the most adventurous lifestyle. (Tourism Teacher,2022)
Cohens typology emphasizes the various degrees of the tourist behaviors. By tailoring their offerings to align with the motivations and preferences of these types of tourist types that are stated above, the resort ensures a personalized experience for every guest while maintaining its hallmark of luxury. (Cohen,1972)
Additionally, the Waldorf Astoria resort maintains a high staff to guest ratio enabling more efficient and faster operations. This structure ensures that guests' needs are promptly addressed, while the provision of private butler services further enhances the experience by offering a personalized and exclusive level of care.
HR recruitment 
Hilton hotels core values are centered around hospitality, integrity, leadership, teamwork, ownership and sense of urgency which in their acronym stands for NOW, their core value acronym spells out HILTON, which serves as a guiding principle for employees (Hilton,2017),these values encourage staff to provide exceptional service, act with integrity by making fair decisions and behave in an honest, ethical and consistent manner even when no one is watching, treat others with respect which would foster trust, strengthen relationships and encourage teamwork, collaborate effectively, take responsibility and work with urgency as your guest are important. (Gardiner,2024).

The resort focuses on recruiting talented individuals to maintain its reputation for luxury and exceptional service. The recruitment process (Hilton Careers,2025) would emphasize roles such as hospitality, culinary arts and wellness.  
Wellness tourism is one of the fastest growing sectors in the global tourism market. From 2020-2022 wellness trips grew by 30.2% each year, and expenditures increased by 36.2% annually. (Mc Groarty,2024) Resort like the Waldorf Astoria Maldives that include wellness offering such as spa, massages and relaxation options attract a broader audience and can cater to this growing trend and demand. (Waldorf Astoria Maldives,2025) This aspect is also connected to the financial strategy of the resort, as it introduces secondary spending opportunities for guests. By offering an additional range of options, the resort enhances the guest experience and contributes to the diversification of revenue streams.
 

Candidates are typically expected to have relevant experience, strong communication skills and a passion for delivering the outstanding service they are known for. By looking at a recent job posting on the (Hiton careers,2025) webpage they highlighted the need for the applicant to be adaptable, with problem solving skills and a commitment to the brand.  The reason why they ask for these credentials as part of their application process is as the resort is synonymous with luxury and personalized service, staff must adapt to diverse guest needs and preferences. (Shumway,2022) The hospitality industry is fast paced and unpredictable, adaptability and problem-solving skills are essential to maintain seamless operations (Pasadena Waldorf School,2022)


Training 
In 2015 Hilton introduced virtual reality training to its staff. This included the opportunity for the staff to practice reality role play situations and would help employees master their interpersonal skills and be able to handle complex situations. This training ensures consistency and quality across the global brand of staff. They also have a wide range of online training called ‘the lobby’. (The Lobby Hilton,2025)
They train modules such as hospitality skills, operational training such as housekeeping, food and beverage daily routine, sustainability and ESG training to understand energy efficiency, waste reduction and community engagement across their hotels. Diversity and inclusion, health and safety. These materials are delivered through various methods online, in person workshops and in virtual reality simulations. 99% of Hilton staff have completed their training within the 30 days after the recruitment process. (Hilton,2020). Operationally the managers of each area such as front of house, housekeeping and etcetera would keep track of all upcoming training and make sure everyone completes it in time and successfully.
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Above is an organizational chart (RocketReach,2025) of the resort starting from the chief accountant, and then followed below are the head of each department such as Human resources, Sales, Spa and wellness, marketing, Kitchen and IT.  By looking at the organizational chart.
Each section is important as the rest as each of them has individuals' roles in the operation of the resort. Through collective effort of staff members in fulfilling their daily responsibilities, this resort has successfully attained its prestigious 5-star Forbes rating
They have a high number of staff to keep up with the variety and large number of customers to staff ratio to make sure all requests made by guests are completed efficacity and professionally. As stated above the variety of guest all have different expectations and links towards Cohens typology,1972 again with every group wanting a different type of experience and pace of their holiday.

Finance
The resort has multiple financial aspects areas all areas and departments of the hotels, Some financial management practices that Maldives resort focus on is their ecofriendly technologies and practices, such as renewable energy sources and water conservation systems, as the resort is on the island of Maldives preserving the water and using what is available to them is important. Their financial decision to invest in the Parley Oceans strategy to recycle and reuse plastic in their uniforms and room amenities. They are also actively engaging the guest in sustainability education about marine conservation and encourage the emotional connection and ethos at them in house coral restoration nursery. 
The hotel maximizes profitability while maintaining competitive pricing for the international tourist due to its uniqueness in the resort, for most people staying here is a once in a lifetime opportunity, or for the big luxury individuals. The experience and offer this resort bring through its multiple amenities, experiences and departments with the extra opportunity of immersing yourself in the local culture makes this resort maintaining the pricing at a high level. (Waldorf Astoria maldives,2025)

Pricing strategies
The resort employs premium pricing strategies to reflect its luxury position and exclusivity, they offer curated packages that include accommodation, dining and activities for honeymoon packages which can include spa packages and romantic dinners to enhance the perceived value. (Burgess,2019) Hilton honor members can redeem points for stay across the globe, this makes luxury experiences more accessible while fostering brand loyalty. The art of upselling and customization with add on like private excursions, personalized decorated dining and wellness programs can increase revenue per guest. (Hilton,2024). Whilst being a Forbes 5-star Luxury tourism resort this would push the prices to be higher due to the unique and multiple amenities that they offer. 
Legal Policies and Procedures
The resort adheres to the (Maldives tourism act,1999) which is a framework for regulating tourism in the Maldives, it outlines the leases of islands and land for development which is decided by the president and the management of resorts to comply with environmental sustainability, safety and guest services.  Also associated regulations such as the regulation of safety and security standards at tourism establishments. This act mandates safety briefing, emergency protocols and training for all staff on this information. They also comply with local labor laws, Enviromental conservation policies and tax recruitments including the tourism goods and service tax. (Rivermate,2025)
As this resort is located on the Maldives island, they implement Hiltons clean stay program of hospital grade cleaning and disinfection protocols this is complemented by the Maldivian health and safety guidelines. These policies above priorities guest and staff wellbeing, ensuring a safe and secure environment for all guests and staff. (The Presidents Office,2025)

Task 2
This section will discuss and develop a comprehensive operations management plan by outlining the strategies for key areas identifies in Task 1, these key areas are Human resources, Finance, Legal policies and procedures by going in depth towards the food and beverage, housekeeping, front of house and sustainability departments of the Waldorf Astoria Maldives Resort.

Human Resources
Hilton hotels emphasize a strong culture of hospitality, integrity and teamwork, these are reflected in their staff initiatives and values. Hilton core values are highlighted throughout their staff globally these are: Hospitality, integrity, teamwork, leadership and ownership of delivering exceptional guest experiences, upholding ethical standards, fostering collaboration and mutual respect, inspiring and guiding team to success and taking responsibility for action and decisions. 

Staff initiatives
Staff initiatives are the key the promoting good work ethic and happy employees, throughout the Hilton brand they implement the ‘Heart of House’ program which is Hilton scheme to focus on creating a positive and inspiring work environment for their team members, this included their vibrant upgraded staff facilities and healthy lifestyle options at their staff cafeterias for breaks that Hilton states that it will boost morale and productivity by having a bright, comfortable and aesthetically pleasing break rooms, can reduce stress, boost energy, Indergard and Hanse, 2024 article states that these implementations will positively bring job satisfaction and enjoyment of pleasing guest and overall wellbeing. 
This scheme also includes the ‘Catch me at my best’ recognition awards for staff that go above and beyond their role for their guest. This is operated by their HR team to improve productivity and motivation between employees this gives the employee an acknowledgement of their exceptional service which can be nominated by a fellow colleague or guest, a culture of appreciation lead to greater happiness and employees are less likely to leave for other opportunities. (Energage,2022)

Hilton also provides milestone celebrations for certain amount of year of service and achievements as part of their HR employee programs which is linked to their ‘Thrive at Hilton’ initiatives of personal and professional growth within the brand. (Hilton Heart Of the House,2016) 
They do this by constantly gathering feedback from team members through surveys and engagement programs, meetings, trainings to ensure that the initiatives meet their needs and expectations because their staff are the heart of the house and the reason the Hilton brand has multiple accolades and positive feedback from their guest globally. (Hilton,2025)

 
Operations management of the Food and Beverage department
The Waldorf Astoria in Maldives emphasized sustainability by collaborating with local producers to source the freshest ingredients for the amazing high stared dining experience, the resort incorporates local flavors, and the ingredients highlight the Maldivian economy showcasing the regions culinary heritage. Maldives Magazine,2021 for example, a popular dish shown on their websites called mas Huni which is a Maldivian breakfast made from the tuna and coconut which shows the use of local produce and very popular within the guest to experience a taste of the culture of the destination they are visiting, they also have a dedicated dining venue called the tasting table and glow which feature the fresh seafood and tropical fruits which is sourced by nearby suppliers. This approach of dining and sourcing foods enhances the guest experience but also fosters a connection within the local community and the resort. 
Sustainability 
According to statista,2024 87% of travelers express the desire to travel sustainably but only 39% actively make an eco-friendly choice, 73% of millennials are willing to pay more for a sustainable travel option than regular travel to get to the holiday destination or the resort itself. These statistics show slight growing interest in sustainable tourism and with the practices and operation that the Waldorf Astoria Maldives achieve daily this will have positive impact on the way tourism perceives sustainability into daily tasks. 

Hilton’s ‘Travel with Purpose’ Sustainability initiatives is their ESG strategy aimed at promoting responsible travel and tourism globally. Hilton fucuses on creating positive environmental and social impacts across their whole operations, they do this by implementing measures to reduce food waste, expanding electric vehicles, career development and promotions also multiple community programs. (Hilton,2023)
The resort has partnered with ‘parley Maldives' to address the marine plastic pollution and to promote ocean conservation through a strategy called the parley AIR strategy which stands for Avoid, Intercept, Redesign. (Naude,2023) The collaboration with Ocean R which is a brand that creates eco- conscious products from the oceans recovered plastic reuse these recovered plastic and created into durable and fashionable fabrics which is used to create uniform, swimwear, spa bags, reusable water bottles for the hotel.  (Riley,2024 and Waldorf Astoria Maldives Conservation,2024)
The resort incorporates sustainable materials and practice into its daily operations in their design of villas such as using yellow balau wood which is durable and sustainable hardwood used in the construction of the villas and throughout the hotel in desks, tables etc. The thatch roofing technique on the entire hotel is sustainable and reused from the local island. (Touchwood,2025) 
Community and Food waste
The resort carefully designs the menu to offer appropriate portion sizes to all guests to reduce leftovers in their multiple restaurants and if there is a little waste they would compost and repurpose as fertilizer to be used in the resorts gardens where they grow herbs such as basil, mint, lemongrass, tomatoes, cucumbers, papayas, bananas and coconuts to create refreshing drinks, salads and meals this also helps decrease the carbon footprint of importing their ingredients as they are situated on an island. (Hotelier news Maldives,2024) 
To ensure any further waste they would donate the foods, fruit and vegetables to local communities and charities to ensure no wastage which also links to their community engagement and collaboration of fostering an appreciation for the safety of marine life and conservation of their local economy. (Maldives Insider,2024)

Conferencing & Events 
The resort provides over 10,000 square feet of meeting space, which can accommodate various group sizes and event types. (Cvent Supplier Network,2019) They offer a private island for intimate gatherings which is complete with luxurious accommodations and personalized service with butlers and personal staffing. With the option of 11 dining venues including a Michelin starred option they offer a culinary offering that can enhance any event. The resort often organizes themed events such as a ‘sixties glamour festive season which includes activities for all ages, exclusive dining experience and unique local entertainment. (Maldives Magazine,2024 And Hotelier news desk,2025 B)

Front of House 
The resort provides dedicated accommodations for their staff with facilities on site for them to use, this reduces the need for the daily commute developing in positive work ethic as they are not late to work short commute home and can be easy to offer the staff correct training and maintain the high service standards and support.(Maldives Hoteliers,2025) The team are a family and work better together as they get to know each other's traits and skills. (Tripadvisor,2021) 
This is also a positive opportunity if there are any problems such as illness and the resort needs staff covering in any area of the hotel, they will be able to resolve the issue quickly and effectively with this operation of staff accommodation. (Henry,2024)
Each guest is assigned a personal concierge who ensures the guest stay is tailored to their preferences, from dining reservations and organizing excursions.  (Chatlyn,2024)

All guests are welcomed at Velena international Airport and transported to the resort by a private yacht. The specific details and information of how ecofriendly and sustainable the yacht is not available, but it is possible that with the new technologies and how important marine conservation is to the resort that the yacht is designed with multiple environmentally friendly features.
The Sustainable seas handbook from Burgess Yachts,2025 stated that the burgess sustainable seas initiative inspired by the water revolution foundation environmental crew guidelines highlights multiple policies and Acts such as  The environmental protection and preservation Act 1993,  protected Area and natural Reserves Act by Eyers,2025, Waste management Act 2022, marine conservation guidelines  all that include codes and conduct that focuses on proper disposable of hazardous materials, waste, interactions with marine life all that are followed by the resort.

Housekeeping 
Within the resort they have implemented many operations to decrease the amount of waste to be as sustainable as possible in all department of the hotel, they use bamboo and jute for furniture, toiletries and decorations to minimize the reliance on non-reusable resources and to use to produce surrounding them. (4Ocean,2024) 
These operations also include educating guests about reusability and ocean conservation. They use ecofriendly cleaning products and offer the guest the option to decline certain turndown and services to conserve resources. (The conversation,2024). According to (statista,2024), over 80% of global travelers said that they chose the accommodation due to their sustainable practices and this was important to them, and they were willing to adopt eco-friendly travel incentives.

According to Singhel,2022 luxury hotels such as the ritz- Carlton, four season and Waldorf Astoria offer the elaborate turndown service to make the guest feel more at home and promotes a luxurious and comforting environment. But with the operations of sustainability of the resort very high on their daily tasks this service as stated above can be declined by the guest to conserve resources and through their own educated decision.

Risk assessment
Waldorf Astoria, as part of Hilton luxury brand employs comprehensive risk assessment strategies to maintain safety and high standards across its resort. They use tools like Safety culture which is an online software to conduct digital audits instead of the traditional paper checklists, This would allow staff to perform inspections such as rooms, hygiene, cleaning, and to document reports, training and findings online instead of paper usage, this links towards their efforts of sustainability throughout the resort stated above. (Safety Culture,2025). They use this software across all departments, front back of the house in the kitchen, from housekeeping and maintenance to front of house check in and concierge. 

 Contingency plans are in place to ensure smooth operation during unexpected events. As the resort is in the Maldives natural disasters is the main emergency to be prepared for, the resort would have an evacuation routes and procedures for tsunamis, storms with designated safe zones. These plans and procedures are not visible online as they require extensive and frequent evaluation, but as stated in the (Maldives Tourism emergency plan,2005),  these are multiple examples of what to do in a fire, tsunami, cardiac arrest and floor plan example of how a villa is meant to be evacuated. These examples are not for Waldorf Astoria Maldives resort itself but a bassline guide for an evacuation and what to do in an emergency scenario. 
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Conclusion
In evaluating the operations management practices of Waldorf Astoria Maldives Ithaafushi, this report has highlighted the strategic approaches that contributed to its success as a luxury resort. The analysis demonstrates how the hotels operational efficiency, commitment to guest satisfaction, and focus on sustainability enhances its competitive edge in the Maldives thriving tourisms industry.
Given the resort's location in a highly traveled destination, effective management resources, staffing and environmental policies are crucial to maintaining its reputation. The finding in the report shows the importance of balancing luxury experiences with responsible practices, ensuring that the resort continues to attract the variety of guests stated while upholding sustainability efforts.  Given the Maldives reliance on high end tourism, efficient staff training, innovative service offering are essential complaints that drive their excellence while meeting consumer expectations.
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CHAPTER 7: ANNEX

List of emergency supplies

Basic Emergency Supplies

Detals ay Detalls
Rain Coats Shovels

All-purpose Gloves Crocus Bags

Rubber Gloves Water Baots

Rope %" Water Scrapers

Rope " Plastic Buckets

Masking Tape Plastic Sheeting

Camera Ply Board

Batteries Lumber

Flashiights Generator

Flashiight Bulbs Helmets

Emergency Lights Stationary

Battery Lanterns 7 Day’s Gas, Diesel O

Battery Operated Radio 7 Day's Portable Water

Saws Disposable Sanitary Ware
Hammers/ Nails Forks/Knives/Spoons/ Cups/ Plates

Emergency Food Supplies

Detals ay Detalls
Tinned Protein, Tuna, Salmon etc Tea

Crackers Canned Vegetables
Biscuits Cereal

Canned Frut Drinks. Powdered Mk

Bottled Water Coffee

Emergency Medical Supplies

Detalls ay Detalls
Crepe Bandages. Painkiller (e - Panadol)
‘Antacids Sanitary Napkins/Tampons
Mercurochrome Baby's Pampers

Sterle Gauze Squares Safety Pins

Eye Wash Thermometers

Eye Drops Calamine Lotion
‘Antiseptic Rubbing alcohol

Tweezers Scissors

Note: From the list, please choose only those applicable to your guest house/hotel. If you don't have
emergency lights, there must be at least one flashlight per room.
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4) TSUNAMI/FLOODS

Before the Flood

1

Know the elevation of your property in relation to flood plains, and other waterways. Determine if
your property may be flooded

2. Make advance plans of what to do and where to go.

3. Store food and water and critical medical supplies (prescriptions, insulin, etc.)

4. Move furniture and essential items to higher elevation if time permits.

5. Have a portable radio and flashlights with extra batteries.

6. Secure house.

7. Consider Tsunami/flood insurance.

Evacuation

1. If a Tsunami warning announces, all guests and staff must leave the building and meet at the
Assembly Area

2. Listen tolocal radio or TV for Tsunami or flood information.

3. Stay away from beach or sea.

4. 1f you are asked to evacuate, shut off main power switch, main gas valve and water valve. Follow the
evacuation plan and routes.

5. Watch for damaged roads, and slides,

6. Walk slowly in water.

7. Register at your designated Evacuation Center and remain at the Evacuation Center until informed
that you may leave.

After the Flood

1. Remain away from evacuated area until the public health officials and building inspector have given
approval

2. Check for structural damage before entering.

3. Make sure electricity s off; watch for electrical wires.

4. Do not use an open flame as a light source because of possibility of escaping gas. Use flashlights.
Beware of dangerous sparks

5. Do not use food that has been contaminated by flood water.

6. Testwater for portability.
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oor Plan Sample

Corridor

Dining

room

Entry Veranda

- Allrooms, important areas (restaurant, kitchen, storage etc) should be
clearly labelled.

- If the Hotel/Guesthouse has more than 1 floor, floor plans should be
included for each floor.

- Clear route from each location (example room 1) to assembly point should
‘be shown using arrows.

- Allemergency exits should be clearly marked.

- Number, Type and location of the fire extinguishers marked on the floor
plan should align with the fire extinguisher details on the profile. If color
codes are used for different extinguishers, this should be marked as well.

- There should be a fire extinguisher and a fire blanket in the kitchen





