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[bookmark: _Toc505632778]Introduction
This essay will look at corporate sustainability and analyse the idea of creating sustainability and chosen business and to analyse and review whether businesses have the ability to make a difference towards a sustainable future not just business but around the globe. This will attempt look at concepts and theories regarding a business’s sustainability with recommendations to implement and move forward with the idea of helping global issues in regards to corporate sustainability showing how it’s possible to make a difference.
By looking at two companies and how they contrast with each other within the framework and how one is successful and in contrast how one has become household name for its deceit and unethical practices which have now been brought to light in the public’s eye.
[bookmark: _Toc505632478]
[bookmark: _Toc505632779]What is corporate sustainability?
Since the beginning of Corporate Social Responsibility (CSR) it has become a wrought by the distinctive approaches and theories. Initially this term was often used when assessing the effects of business on society and on the environment. The earliest contributors had correlated CSR with cooperate philanthropy and business ethics.
In present times CSR behaviour is commonly reflected when businesses support another business/ individual in often diverse fields entailing such as medical, humanitarian, and social cases, cultural and heritage protection, environmental causes, and philanthropic activities and this is ever increasingly proving that CSR is a driver for its organisation and the social benefits. (Camilleri, 2017) 
Yet an organisation way of thinking has changed dramatically since (Friedman 1970) and (Levitt 1958) held that the companies only responsibility is to ensure the maximisation of profits to their owners and shareholders. (Camilleri, 2017)
“CSR is a way of tackling social problems and encourage positive benefits to ensure well paid jobs and wealth”, (Drucker, 1984).
Debatably, businesses can leverage themselves into corporate social performance and environmentally sound practices with known intentions of possible strategic and financial benefits such as operational efficiencies and cost savings.
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[bookmark: _Toc505632480][bookmark: _Toc505632781]Carrols model 

Figure: 1 Carrols pyramid
[image: Image result for pyramid carroll]
Source: Schwartz, M 2011
As shown above in (figure 1) Carrols pyramid has been used as a base by other theorists to help advance in much more comprehensive frameworks and CSR models (Schwartz, 2011). This diagram illustrates that there is a necessary condition needed before moving forward up within the pyramid which should be prerequisite used for the organisation which is required by society. Progressing further into this diagram onto the ethical and philanthropic sections whilst society desire companies to include philanthropy within these organisations it is easy to see how difficult and challenging it can be for companies, it can be going against the sole purpose of making a profit but also including ethical practices which are not legally binding them so It can be seen as creating difficulties in the fundamental ethos in business, to make a profit but maximise the organisations potential profit margin.
[bookmark: _Toc505632481][bookmark: _Toc505632782]Environmental reporting guidelines 
As Businesses are becoming more and more under pressure by the government and its consumers to be a sustainable organisation that operates in a way that it creates benefits for the business to be sustainable and treat its surrounding environment with the respect. 
Over the years it has become recognised that there is a need for environmental preservation and the conservation of natural resources, and through government and consumers business we now need to show and prove sustainability in these areas enforcing polices that need to be upheld to a certain standard and criteria to be met.
What has been put in place by the government for businesses to follow within the UK is a reporting guidance regulation that means all companies must carry out this report which has been designed to aid organisation by measuring their environmental impacts, this allows not only the business but the government to keep an eye on the majority of the business environmental footprint but enables you to identify and address their significant environmental impacts such things like, water, air pollution , biodiversity, waste etc. By doing this it is a way of keeping track of the impact they have but also improving their environmental performance and cutting costs.

[bookmark: _Toc505632482][bookmark: _Toc505632783]Three pronged strategy 
There is one trend which business are keen to follow and it is called the three pronged strategy approach often referred to as the triple bottom line which a business may follow, the triple bottom line consists of three factors planet, people and profit, firstly we look at planet which helps to preserve the environment and conserve natural resources this comes in a form of a global, national and local levels. Secondly we have people which it aims to highlight the importance of building a social equity to enable a good quality of living, well being and freedom of speech to be accessed by people from all societies even isolated and marginalised groups. Then lastly we have profit, this factor focuses solely on the business profit through maximising and promoting long term business growth. However not all business adhere to these as they are not legal requirements but ethical and are not enforced by the government.

Pricewaterhousecooper
 Pricewaterhousecooper (PWC) is the second largest professional services network in the world based in London, United Kingdom. It promotes sustainability throughout its organisation creating a cohesive footprint that embraces its corporate responsibility. (PwC, 2018)
Over the last ten years PWC recognises the importance of the climate change agenda, they have shown an increased momentum in the need to tackle green house gas emissions, including the international climate Paris agreement in 2015 and they have acknowledged that they been slower than expected. PWC accepts that they didn’t hit they expected level sustainability and state that more action clearly needs to be taken in tackling the ever growing carbon emissions and it has never been so urgent.
PWC state that they have dedicated themselves over the last ten years to predicting they can reduce they’re carbon footprint within that timeframe. With their rolling programme of real estate, they have centred it on innovation which has enabled them to collaborate with other visionary companies to identify, test and deploy new methods, it means operating differently, consolidating buildings and floor space, investing in new technology, upgrading our building stock and most importantly switching the green energy sources, reducing waste and the amount of material they generate.
Each of these initiatives has played an important part to reducing the footprint of PWC. They believe they are making a difference as by the end of 2017 they had lowered its carbon footprint by 77% since 2007 also stating that this includes they business travel and material consumption. They have managed to separate their economic growth from their footprint resulting in carbon cuts of 29% whilst exceeding the 25% ten year target and also growing they’re business revenues by 44%.
With regards to PWC its sustainability they clearly show their dedication in their efforts to reducing their footprint evidently they have set a bench mark for businesses to work towards a sustainable global future, they have shown that their “making a difference” as one of the leading corporate businesses  with regards to its corporate sustainability. PWC used the UK environmental reporting guideline which also proved that it is effective in lowering a business’s footprint.
In contrast what has been highlighted over the last few years is businesses unable or either unwilling to work towards sustainability in the global, national and local context. An example of this would be Volkswagen cover up and what that entailed in that case which sums up how they failed in terms of CSR.  
They deliberately set out to design a way to cover up its engine emissions knowing that they were exceeding the laws and regulations that they must abide to regarding CO2 emission regulations, with their supposedly environmentally friendly cars which gave them an unfair advantage over its competitors and greed played an obvious part to its profits over its rivals.
This proves how unethical Volkswagen  when it comes to its consumers and its environment as they were able to lie knowing full well that they had designed and developed a software that could hide the emissions, this rejection of unethical standards which led to the resignation of Volkswagen CEO but even Audi’s head of research and development and porches engine chief, this all boils down to one the thing that is evident about this scam, for this to have happened on such a large scale the company’s CSR department obviously known what was going on behind closed doors as it makes you think is this the first of its kind or one of many unethical business practices carried out not just by Volkswagen.

[bookmark: _Toc505632484][bookmark: _Toc505632785]Conclusion
PWC shows that they are not only leading the way forward but also committing themselves to encouraging other companies to make the same changes as they are clear benefits over a long period of time, it demonstrates that real and meaningful cuts can be made within the business, if the companies have the same commitment and dedication to try. it shows that through the hierarchy from top to bottom there must be a cohesive workforce that works together.
Through PWC its demonstrates the necessity to try and implement this into their business, realising that some companies are not financially secure enough to make these small steps towards being sustainable, however other companies could be seen as to greedy to want to implement this way of moving forward for a sustainable future. In my eyes big corporate businesses should have a moral compass and also a possible relevant levy to individual businesses could be introduced by the government to in order produce real progression towards sustainability and give the organisation a stable and better future globally, to enable the planet to stay solvent and evidently this is the way forward for business.
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PHILANTHROPIC
Responsibilitics

Be a good corporate citizen
Contribute resources

to the community.

improve quality of life.

ETHICAL
Responsibilitics

Be etbical.
Obligation to do what is right, just,
and fair. Avoid harm.

LEGAL
Responsibilitics

Obey the law
Law is society's codification of right and wrong,
Play by the rules of the game.

ECONOMIC
Responsibilities

Be profuable.
The foundation upon which all others rest.





