Assessment 1 – Reading Assessment Template
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PART 2
A. What is the main idea of the whole text?
The central theme of the text is the substantial impact that social media platforms such as TikTok and Instagram have on the success of small businesses. These platforms provide businesses with a unique opportunity to reach a broad audience, potentially attracting more customers and significantly enhancing their market presence when their content becomes popular. This is evidenced by several Essex businesses that have gained new customers and recognition through viral social media posts.
The Impact of Social Media on Small Business Success
Social media serves as a powerful tool for small businesses, acting as a catalyst for growth and expansion. Platforms like TikTok and Instagram enable businesses to create engaging content that can rapidly capture the attention of potential customers. When these posts go viral, businesses experience increased customer interest, engagement, foot traffic, and sales. This aligns with previous findings that social media can significantly boost business visibility (Smith, 2021).
Case Studies from Essex
The text provides examples of Essex businesses that have effectively used social media to their advantage. According to a BBC report, small businesses that engage creatively on these platforms often see an improvement in their market presence (BBC News, 2023). This demonstrates the potential of social media as a catalyst for growth.
The Power of Viral Content
Viral content on social media can exponentially increase a business's reach. When a post resonates with a wide audience, it can lead to a chain of shares, likes, and comments, greatly enhancing the business's visibility. For small businesses aiming to stand out in a competitive market, this exposure is invaluable. As Kaplan and Haenlein (2010) suggest, viral marketing can be an effective strategy for brand visibility and customer acquisition.
Conclusion
Social media platforms like TikTok and Instagram are not just for personal interaction but are also crucial for business growth. By leveraging viral content, small businesses can attract new customers and achieve greater recognition. The experiences of Essex businesses show that a strategic approach to social media can yield substantial benefits and opportunities for growth.

B. What is one key point that supports the main idea, and which specific example from the text shows this?
Key Point Supporting the Main Idea
A vital point supporting the main idea is the ability of viral social media content to draw new customers. For instance, the Honywood Sandwich Shop's social media posts about their chicken burger led to customers travelling significant distances to visit. This example underscores the influence of engaging content on expanding a business's reach.
This phenomenon is backed by a BBC News report, which highlights how creative engagement on platforms like TikTok and Instagram can enhance a business's visibility and success (BBC News, 2023). The report is consistent with research by Mangold and Faulds (2009), who note that social media allows businesses to quickly spread information and attract new customers.
C. What is a different key point that supports the main idea, and which specific example from the text shows this?
Customer-Created Content as a Promotional Tool
Customer-created content is another crucial aspect of social media's impact on small businesses. It acts as an authentic promotional tool, as seen with the Honywood Sandwich Shop, where a customer's post about their experience attracted more visitors. Such content is perceived as genuine, fostering community and driving new customers to the business.
By capitalising on customer enthusiasm, small businesses can benefit from organic promotion that extends their reach. The Honywood Sandwich Shop example illustrates the potent effect of customer-generated content. This aligns with findings by Berger (2014) that highlight the power of word-of-mouth and user-generated content in influencing consumer behaviour.
D. Which part of the text do you think is most important, and why?
Importance of Honywood Sandwich Shop Example
The example of Honywood Sandwich Shop is the most pivotal part of the text. It provides a concrete instance of social media's tangible impact on a business, with customers travelling long distances due to viral posts. According to BBC News (2023), this example highlights the power of social media to influence consumer behaviour and drive business growth.
This real-life scenario demonstrates the potential for small businesses to use social media to expand their reach and market presence. This is supported by other sources, such as sg.news.yahoo.com and briefly.co, which discuss the transformative role of digital platforms in business success.
Reflection
E. Challenges in the Assessment
In this assessment, encountered were difficulties distinguishing between the main idea and the key supporting points. The challenge arose because the article presented multiple examples that seemed equally important, blurring the lines between the central theme and its supporting details. To gain clarity, the text had to be read multiple times to understand how these examples collectively supported the overall message.
F. Overcoming the Challenges
To address this difficulty, employed was the creation of an A3 mind map. This visual tool facilitated the organisation of information, allowing ability to map out the relationships between the main idea, key points, and examples effectively. By doing so, better grasp of the text's structure and meaning, ultimately aiding my comprehension and analysis.
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