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Social networking has impacted various fields including business and it has caused changes to most of its areas of operation. Tools and sites such as LinkedIn and Facebook have proved crucial in aiding employers, in their search for workers to hire (Chuet.al. 2020). The following report aims to discuss the use of the aforementioned social media tools in the recruitment process and, the significant benefits and drawbacks rooted in the literature.


[bookmark: _Toc184893716]The Role of Social Media in Recruitment
Social media networks provide direct access of the employer to the prospective employee thus increasing the employability of a particular method (Leightonet.al. 2021). LinkedIn is an Internet site designed for professional connections and relationships whereas Facebook covers virtually any connection type simply because it has a much wider population database. All together, these platforms are finding helpful ways through which an organization can enrich its recruitment models.
[bookmark: _Toc184893717]Advantages of Using Social Media for Recruitment
1. Cost-Effectiveness: Compared with other recruiting models, such as newspaper or agency recruiting, using SMM is cost-effective. Employers shall incur less on advertising expenses because of the availability of free posting of job vacancies and free referrals and shares.
2. Wider Talent Pool: Social media provides employers with a wide pool of potentially exceptional candidates for any given job opening all over the world (Farsi, 2021). This kind of accessibility is too generic for a general pool of users especially when the desired job requires certain skills. Also, social media targets both active and inactive clients – people who do not necessarily search for vacancies but are ready to consider an offer.
3. Time Efficiency: The place of job postings also in how fast the job opening can be shared on social media enhances the hiring process. Through real-time applications, recruiters can be able to spread information on the available vacancies and get the applications in a very short time than when using conventional ways. 
4. Enhanced Employer Branding: Social media also allows companies to explain where they are and what they are all about and this may appeal to candidates (Pozzaret.al. 2020). Quality content can develop the employer's brand and help shed a favourable light in the eyes of future employees.
5. Building Relationships: Recruitment on social media provides continuity of contact between the recruiter and the candidates beyond simple advertising of jobs. It also assists recruiters in determining the level of the candidates ‘interest and personality which will facilitate a good cultural match. 
[bookmark: _Toc184893718]Disadvantages of Using Social Media for Recruitment
1. Information Overload: Recruiters are most often lost in the deluge of data gathered from social media platforms. When looking through a large number of profiles to select appropriate candidates, important information can be excluded or misunderstood.
2. Inaccurate Representation: Employees likewise provide artificial impressions for different employers, and even though some positive indicators like punctuality and commitment are easily observable, other attributes like productivity and reliability cannot be determined as easily because applicants post only their best foot forward on social networking sites (Ali et.al. 2020). Such a disparity makes it possible for organisations to make bad hires depending on the info they receive.
3. Privacy Concerns: The use of social media in employee recruitment is particularly a topic of ethical concern about privacy. Hiring managers can unknowingly obtain prohibited information about the candidates, and this information if used in the decision-making process can lead to legal implications due to discrimination based on such data. 
4. Risk of Bias: The availability of personal information in social networks distorts the hiring process because of the influence of bias. This is because the recruiters might be blinded by some characteristics like race gender or marital status of the candidates as derived from the database which is technically prohibited by the anti-discrimination laws (Allal-Chérifet.al. 2021). 
5. Brand Reputation Risks: Any form of negative comments or reviews about a company on social media platforms can lead to the deterioration of the company’s reputation in the view of prospective candidates. Such risks, however, require employers to effectively manage the companies’ online presence. 
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Examining the professional's data, it is possible to note that social media recruitment has many advantages. however, this approach is also associated with multiple disadvantages that should be managed by organisations. For instance, Olsson and Bernhard(2021), noted that organisations that engage in effective use of SMM have improved their timelines in candidate attraction than those firms that do not engage in the same. However, another development regards the subject of ethical considerations when it comes to recruitment processes to avoid some bias or misrepresentation. 
Additionally, the efficiency of social media networks for recruitment purposes depends on the industries and job positions. However, it is important to understand that whereas technology companies may find using LinkedIn for recruiting employees with specific skill sets helpful, other industries may find using Facebook or Twitter more effective because of the websites’ wider audience reach.

[bookmark: _Toc184893720]Conclusion
The report has analysed that the use of social media tools such as LinkedIn and Facebook in the process of recruitment is a boon and bane to the organizations. On the one hand, these platforms represent a cheaper way to connect with various groups of candidates at once and build the employer brand since the interaction with candidates is direct. Nevertheless, challenges such as information overload, privacy, and possible biases have to be addressed properly. The recruitment through social media networks should therefore be regulated by policies that enhance ethical conduct and also ensure that the evaluation process is fair. In this way, they can leverage social media for recruitment purposes properly while still working to build a diverse and inclusive workplace.
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