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1.1 Introduction
Internet marketing concept first generated in the year 1993 and the primary requirement of internet marketing is well designed website. When the concept of internet search engine generated the internet marketing get popular by the organizations. Internet is the key elements to ensure successful implementation of the digital marketing technologies. Internet generated the awareness of the customers about the product variety. Customers use internet over various digital technologies like Smartphone, Tablet, PC, Laptop, etc. to find out the various product from the market and need to select their best preferred brand.
















2.1 Research Question: 
The use digital marketing makes the Sainsbury able to ensure product variety to the customers
3.1 Secondary Data:
According to Lim (2009), secondary data collected from various sources like books, journals, magazines etc. Secondary data collected on internet marketing and its contribution for making the product variety in store over online.
Internet Marketing through Digital Technology
Company implement marketing strategies through e-mail and various other digital equipment’s. In facts different search engine used to perform marketing to support the customers to get proper information according to their requirement. Selwyn (2014), revealed that with the development of technology people are using internet in their mobile device, Tablet, PC, Laptop, etc. internet marketing is not the source for the different product verity and to reach to the customers but also it is a great source of fun and enjoyment.
Benefit of Internet Marketing:
According to Evans (2009), every company wants to present products in way that it helps to make the customers satisfied and retained. Online marketing helps the customers to get their desired product very easily. Furthermore it helps to increase the operation of the companies. It highlighted some operations through internet marketing and these are: 
· Internet provides easy access for the customers to find out their desired product and services
· Develop customer’s courage and helps to increase sales of the organization.
· It helps to attract new customers
· Provide facilities to the customers to get involved with the company
· Customer acquisition increased.



Figure 1: Benefit of product variety through internet marketing


Source:(West, 2012)

According to Deegan and Sutherland (2016), argued that company need to attract customers by focusing product differentiation to the customers and also added that product differentiation helps to increase sales of the organization. Various form of marketing need to be highlighted through social media marketing and to analyze the demand of the customer’s internet marketing helps to identify customer’s choice. According to Lee (2014), internet marketing helps to analyze the positive and negative impact of the product variation. Positive internet marketing generates good image of the company to the customers and it helps them to retain. The customers give feedback of the different product arrangement through the feedback option of the internet website. Customer’s suggestion greatly helps to formulate strategy and supply products in a way they get satisfied. Internet marketing helps the company to invest less money and arrange the product variation according to the customers demand to make them satisfied and retained.  
Product Variety strategy:
Product variety mainly ensured the wide range of product variety and attracts the customer’s attention to attain their requirement. According to Silver (2011), retailers always try to provide wide range of product variety within the store but it difficult manage all products nicely for online selling. Sometime wide range of product could create a negative impact to the customers because customers wants best quality product so they might intent to switch to the company who are best only for certain product. The product verity has an advantage as it could provide opportunity to the company by offering a wide range of promotional offers to the customers. Internet marketing helps the retailers to identify the right selection of the product and also by getting information from the social media and online communications. 
Relationship between internet marketing and product variety
Online Review:
In the age of technological development customers use internet to find out the different product range from the market. According to Walravens (2008), when internet provides opportunity to the customers to have wide range of variety product customers more focused to use internet to find out the desired product from the market. Customers usually review product with the help of internet. Again technology substitutes the word of mouth review with the investigation of the products. It created option to the customers to select the desired product from the several options. According retailers are more concern to enrich the product variety just because of online review of the customers. So it is important to evaluate the gap and analyze the online review of the customers. 
Online Product Comparisons: 
According to Schaik and Savat (2016), through the internet facility customers evaluate the preferred brand and also could identify the offered product to get the best one from the market. Customers could easily evaluate their best preferred brand over online. Basically customers are more willing to purchase from a brand which has a wide range of product available within the market. So it is important for the organizations to evaluate the wide feedback of the customers on the wide range of product variety. 
Figure 2: Relationship between development of product variety and internet marketing

Source: (Savat, 2012)
The use of internet has make the company successfully ensure the product variety for the customers. This strategies benefit the companies to make proper online presence and gain advantage. Organizations are also introducing different promotional offer to the customers through the internet.








4.1 Primary Data Collection
Several processes apply for primary data collection like and in this section survey processes applied for collecting data. 5 question designed to collect data from 10 customers of Sainsbury’s to find out the online presence of the company and ensure its product variety over online. Customers selected randomly in this process.
Question 1: How far you agreed that internet marketing is effective to provide variety of product to satisfy your needs
Graph 01: Internet marketing for product variety

Findings and Analysis
It found that 80% of the customers were agreed that internet marketing is effective to provide variety of product to satisfy customers’ needs, 20% were not agreed. According to Walravens (2008), when internet provides opportunity to the customers to have wide range of variety product customers more focused to use internet to find out the desired product from the market. It is important for the companies to ensure variety of product over online to meet with customers’ needs


Question 02: Do you agree that Salisbury has provides wide range of products variety over online?
Graph 02: Effectiveness of product variety

Findings and Analysis
It found that 80% of the customers were agreed that Sainsbury provides wide variety of products over online, 20% were not agreed.It is important for the companies to ensure variety of product over online to meet with customers’ needs







Question 03: Do you think that the products are nicely allocated over online.
Graph 03: Effectiveness of product variety

Findings and Analysis
It found that 50% of the customers were agreed that Sainsbury nicely allocated wide variety of products over online, remaining 50% were not agreed. According to Silver (2011), retailers always try to provide wide range of product variety within the store but it difficult manage all products nicely for online selling. It is important for Sainsbury’s to allocate product effectively so that customers might get easy to find products based on their needs.






Question 4: How far Sainsbury get able to satisfy customers by providing quality products over online.
Graph 04: Able to satisfy customers

Findings and Analysis
It found that 80% of the customers were agreed that Sainsbury product are quality full over online, remaining 50% were not agreed. According to Schaik and Savat (2016), through the internet facility customers evaluate the preferred brand and also could identify the offered product to get the best one from the market. Customers could easily evaluate their best preferred brand over online and Salisbury’s ensure it product quality





Question 05: Do you agree Sainsbury has gain good image due to ensure wide variety of product in market
Graph 05: Image due to product variety

Findings and Analysis
It found that 70% of the customers were agreed that Sainsbury has gained good brand image due to its product variety and remaining 50% were not agreed. The right product variety over companies online is very supportive for the company to enhance its brand image.







5.1 Data Analysis
	Number of Observation
	Maximum Respondents
	(X – i)
	(X – i)2

	1
	6
	0
	0

	2
	7
	1
	1

	3
	4
	-2
	4

	4
	7
	1
	1

	5
	6
	0
	0

	Total N = 5
	30
	
	6



Mean X = 30 / 5 = 6
Median = 6 
Mode: 6 and 7
Standards Deviation (X – i)2 / N =  1
The mean value is 6 and standards deviation is 1 so chances of mean value obtaining next time is high.

6.1 Conclusion
Sainsbury’s has very large numbers of product line around 40,000 products so it needs to rightly allocate over online so that customers could easily find out their desired products.
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