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	Evaluation
Respond to each question 

	
Section 1 – Usability
If you are new to (yoga reading ) or even already into yoga you can find the right class and find get into different things if you want to join. There are variety of programs and courses to be involved in like baby and mum sessions, Meditation , pregnancy and beginner courses also ashtanga yoga and Introduction to pilates.. I think these choices are great and not too demanding you can choose what fits your style and pace .  They also have yoga wellbeing to help with customers life style and help support with lessons that suit them with their life style. Example breathing techniques and mindset sessions.  You can choose your teacher that suits you loads off information to take in before deciding to join.

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads fast and each section on the website loads very smoothly. I think it depends on the WIFI connections the customer wants to use and public connections may delay the page loading.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yoga Reading has many sub of pages with links to see which ever information the customer is looking for. For example , time tables, instructors available, venues where customers can attend.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Customers can make bookings by clicking on the session they want to attend by choice. This option is simple by making sure you have your personal details , like address , your needs also payment details to secure your class.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: “What I think could improve the site”, brighter colours to make the site more exciting variety colours add more pictures and videos at the front page, some information could be bullet points to make it more detailed on some links. Also more pictures to make it look more animated for groups who don’t like to read as much.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Not much of difference with mobile and computer, only thing is the space off the vision is restricted and may take longer to browse as pc have better connection most of times. Lighting could be brighter on the computer for better vision.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The pictures and gallery off the sessions are very neat and professional with great lighten. The videos are great and shows little clips of sessions they offer on the site. Pictures on the site are similar to the product on offer and  shows customers what is available so they can vision and imagine what they would like to try and book.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Looks like reading Yoga don’t deal with any live chat for online users, But you can follow them on Instagram and also Facebook. I’m sure you can contact them via this way. Also you can send them an email or fill out a form on the website. Having this tool will be useful for customers who want to chat live for information on the company or trouble on booking sessions or contacting staff.



	Question 2d – How effective are the social media links on the website?


	Answer: Is another way to get to know the company and interact with them. Great way to keep up to date with them. Maybe can get to see special offers 1st in line. Customers could get to see great deals before the public also they get to see latest products and sales that  could be interesting.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by yoga reading are simple to follow as there is a Calander you can see when and which day will suit your free time. There are sub titles to show what they offer for example mind set courses or exercise with meditation. Website shows customers what they are booking and steps on how to choose your session by preference of your choice session of activity.


	Question 3b -  How are customer reviews made available? Are these up to date? 
Reviews and customer statements are always a good thing to have as it shows how pleased the public are with the business performance good and bad. This can put you in a head start off thought.  This is found  in testimonials, they are very positive as customers would love to come back and highly rate the business and products they offer. The reviews are not up to date and accurate maybe to help with this , I think sending out regular emails for feedback and after each lesson offer a chance to see if this can improve the reviews to keep them up to date. I found this on the website ratings great feedback just time of messages are not up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
By the look off the services and the website , Yoga Reading seems very nice and a professional environment to be involved with also with care they put the customers 1st which is a MUST AND A BONUS.  I would definitely recommend this to my mum or sister as they look out for physical, mental and the wellbeing of people which is very good for self -motivation and future health. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  The prices are very clear and for services they offer to the customers the money seems worth it as self-care is vital for our body and minds,  You can book bundles instead off paying for one and paying more for few sessions.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.YOGA

	
	2.Reading

	
	3. katiayogareading@gmail.com

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The three words I chose to try and put them in google came up in the search bar and options off searches in google. This is a great way for customers who are rushing to find the site or prefer to write in short as customers all write in different ways.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes  internet and websites do have relevance still within the UK  business, as they are online purchasing and most sites are forever with improvements of their site. So they are there for reference for the company they are representing. Almost like a asset that helps the public with information and the company with their fan base and money income. This is very important because the websites are the front line and the face-off the company.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: How can Yoga Reading improve their website? The website looks very nice which shows a lot off effort , to increase eyes on the sight I think brighter colours will make it more eye catchy. Pictures maybe off little children exercising with their parents showing fun with families. Having a online chat option will help the sight be more secure with information for instant advice. 
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