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This reflective journal evaluates my experiences during placement as a marketing support officer at UWTSD Carmarthen Business School. using Gibbs reflective cycle (1988), i reflected on the key activities i undertook, the skills developed, challenges faced and theoretical insights gained (The University of Edinburgh, 2024). Throughout the placement, i engaged with several marketing tasks including attending a marketing meeting with other lecturers, producing tik tok content, gathering student feedback through short on camera prompts and researching sustainable conferences to be able to attend with other CBS individuals. The purpose of this reflection is to critically analyze my development and consider how these experiences support my long-term career goals in marketing and digital engagement.
Description 
During the early weeks of my placement, i attended a marketing meeting with CBS staff where we discussed different strategies to increase engagement with traditional students, particularly through social media. I was able to explore different content ideas with trends that are most popular. This led me to be able to create several tik tok concepts such as “day in the life at CBS” and a student led prompt asking participants, “describe CBS in one word”. These activities required filming, editing, and collaborating with other students, which did push me beyond my comfort zone technology wise. 
Another task involved researching sustainable conferences that the university could attend to raise visibility and support the Carmarthen business school sustainability mission. This required me to analyze the events, target audience and how attendance could help support CBS mission and brand positioning. 
These experiences formed the core of my practical learning, connecting marketing theories to real world situations. 
Feelings 
Initially, i felt nervous and unsure about contributing ideas in the market meeting because i lacked confidence compared to the experienced staff. However, i also felt excited because this was an opportunity to apply the academic knowledge i had gained while still doing my degree. 
When filming the tik toks content, i felt anxious approaching students, worried they might decline or feel uncomfortable. As i started recording, my confidence gradually increased, i enjoyed seeing the positive reactions of students when participating in “describe CBS in one word”. 
[bookmark: _Int_GugTqkA0]Researching about the sustainability conferences made me feel motivated because it aligned with my personal interest in environmental issues and gave me a sense of responsibility as the lecturers trust me to do it. 
Overall, my emotions changed from uncertainty to empowerment as i become more comfortable when doing the tasks. 
Evaluation 
There were several positive aspects of these experiences. 
The marketing meeting gave me insight into real strategic planning, helping me understand how campaigns are developed, discussed, and approved. This reinforced the importance of communication and teamwork within marketing roles.
Creating tik toks was also successful. Short filmed video content is a highly effected tool for engagement, especially for younger audiences who are thinking about university. Producing content allowed me to apply digital marketing skills such as storytelling, editing, and trend analysis. 
The “one word to describe CBS ”activity  worked particularly well because it produced authentic student voices, which aligns with the marketing theory that peer recommendation and social proof strongly influence student decisions (Kolter & Armstrong, 2018)
However, there were challenges, 
Approaching students required confidence that i was still developing, and some students also declined to participate, which initially impacted my motivation. In addition, researching sustainable conferences took longer than expected, as i needed to evaluate if they were going to cost to attend, the data and location, relevance and expected benefits, which required a deeper level of critical thinking than i anticipated.
Despite these challenges, each task contributed positively to my growth 
Analysis 
Through this placement,  i was able to apply theory directly to practice. The marketing meetings reflected (Mintzberg, 1994) idea that strategy formation is a combination of learning and planning. While CBS had structured goals and ideas, this helped dynamically during discussions. 
The tik tok work aligns with a modern digital marketing framework emphasising engagement, authenticity and brand storytelling. According to (Kotler & Armstrong, 2018), effective marketing must meet audiences where they are now and for prospective students, tik tok is a leading platform for them. Content such as “day in the life" is supported by the concept of experiential marketing, allowing the viewers to imagine themselves as part of the CBS environment. 
My interactions with students link to communication theory and the importance of interpersonal skill within marketing (Kotler & Armstrong, 2018).  By asking students for a single descriptive word, i gathered concise, authentic insights that can support CBS positioning and the message they want to send out. 
Researching sustainable conferences connected directly to the university's sustainability mission. This activity aligns with the Kolb experimental learning cycle (1984), particularly the stages of active experimentation and reflection observation. I had to research, compare, justify and analyze which events offered to best strategic value (Mcleod, 2025).
Finally, the placement supported my development of employability skills identified in the QAA higher education framework, such as digital capability, communication, creativity and professional responsibility. 
Conclusion
Reflecting on my placement experience, i recognized that i have improved my confidence more, my communication skills and practical marketing abilities. I moved from feeling unsure in my first meeting to independently producing digital content and conducting strategic research. The Gibbs model helped me break down these experiences and helped me understand how each stage contributed to my learning (The University of Edinburgh, 2024).
Overall, the placement strengthened my understanding of marketing in a real organisational context and gave me valuable experience that helped support my career goals. 
Action plan 
To increase developing professionally 
· Increase confidence in meetings by contributing at least one idea or question in future discussions 
· Enhance digital marketing skills by practicing editing and analyze engagement metrics 
· Develop networking ability by continuing to approach students and stakeholders confidently 
· Attend sustainable conferences personally to deepen my understanding of market trends and opportunities. 
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