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Foreign Languages & Cultural

Awareness (BMIH5003)




1. Enhanced guest experience

2. Enhanced communication



1. The diversity in hotel

2. The importance of the German
language



1. Where is the German /ang{uage spoken?
2. Difficulties
3. Politeness in corporate sector

4.Proper communication



1. Tailored greetings
2. Tailored menus

3. Effective communication



The significance of multilingualism
Procedures for implementation

Our pledge



(

0N

Hofstede, G., Hofstede, G.J. and Minkov, M. (2010) Cultures and organizations:
software of the mind. 3rd Ed. New York: McGraw-Hill.

Abramson, N.R. and Moran, R. (2018) Managing Cultural Differences: Global
Leadership for the 21st Century. 10th Ed. Abingdon: Routledge.

Deresky, H. (2017) International Management: Managing Across Borders and
Cultures: Text and Cases. 9th Ed. Harlow: Pearson Education Ltd.

Hampden-Turner, C. and Trompenaars, F. (2020) Riding the Waves of Culture.
4th Ed. London: John Murray Press.

Maheshkar, C. and Sharma, V. (2018) Handbook of Research on Cross-Cultural
Business Education. Hershey: I1GI Global.



	Slide 1: The advantages of being multilingual
	Slide 2
	Slide 3: The Significance of Multilingualism in Contemporary Society
	Slide 4: An Overview of the German Language: Essential Information
	Slide 5: Illustrative Instances within the Hotel Industry
	Slide 6: Summary and Application 
	Slide 7: Reference list

