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	DRAFT RESEARCH TITLE QUESTION:
Why this topic?  Why is it worthy of consideration for an undergraduate dissertation? 

This topic was chosen because social media has become an important platform for communication between the police and the public. Police forces use social media to engage with communities, provide updates, share information and communicate with the public quickly and directly. This can improve accessibility, increase transparency and allow the public to receive information directly from police sources. Public confidence is important in policing as it can contribute to trust and positive relationships between the police and communities. However, social media can also create challenges, including the spread of misinformation and negative perceptions. This research will examine how social media influences public perceptions of policing and whether it can contribute to greater transparency and public confidence.


	SUMMARY OF RESEARCH AIM & OBJECTIVES: 
The assessment specification has broken down the structure of the dissertation or placement-based project. Here, you are required to clarify the information you want to collect on your research topic in the form of two, three or four key objectives: 

The aim of this dissertation is to examine how police use of social media promotes transparency and to assess the impact this has on public trust and public confidence in the police.
Objectives
1. To examine how police forces use social media as a tool for transparency and public communication.
2. To explore public perceptions of police transparency in relation to police activity on social media.
3. To identify both the challenges and benefits of social media use in policing, with problems such as reputational risk, accountability, and misinformation.



	THEORETICAL CONTEXT:
Please clarify some of the key literature to be utilised as part of your research. Consider textbooks, journals, articles, government reports, organisational strategic plans, and list a short bibliography of these key sources. This need not be extensive but will give your supervisor a good point to start from.

One of the first aims of this research is to examine how the police use social media to communicate and engage with the public. Existing literature explores both the benefits and limitations of social media within policing. Bullock (2018) argues that social media has not transformed police communication in the way that was initially expected. Instead, it often reinforces existing communication practices and does not consistently provide opportunities for meaningful engagement between the police and the public. In contrast, Fielding (2023) describes social media as an important communication tool that allows the police to inform and engage directly with the public. He highlights its potential to create new opportunities for interaction and to strengthen relationships between the police and local communities. While Fielding focuses on the potential benefits of social media, Bullock (2018) questions how effectively it is being used to achieve meaningful public engagement. Both authors recognise the increasing importance of social media in policing, but differ in their views on how effective it is as a communication tool. This difference is relevant to the current research, as it highlights the need to examine whether police use of social media genuinely improves communication and engagement with the public, or whether it mainly presents an image of openness without creating meaningful interaction.

My second aim is to assess the impact of police transparency on public confidence and trust. Bradford (2024) argues that trust in the police is constantly changing and can be influenced by a range of political, social and contextual factors. He suggests that people’s perceptions of the police are shaped more strongly by their direct experiences with officers than by their interactions with police through social media. This indicates that transparency on social media does not necessarily lead to increased public trust, as factors such as personal experiences and media coverage can have a greater influence. In contrast, Grimmelikhuijsen and Meijer (2014) suggest that a better-informed public is more likely to trust the police, as transparency can create a perception of an open and accountable organisation. However, they also recognise that existing attitudes and perceptions can influence levels of trust. This suggests that while social media can provide the police with an opportunity to improve transparency and potentially strengthen public trust, its impact is likely to differ between individuals depending on their existing experiences and perceptions of policing.

My third aim is to examine the role of social media in supporting policing by consent within a digital society. The Police Foundation (2014) emphasises that policing by consent relies on public trust, engagement and the willingness of communities to cooperate with the police. They suggest that social media can support engagement with local communities and the wider public, helping to build and maintain positive relationships. Social media can also allow police to monitor content shared by communities, which may provide useful information and evidence to support investigations. Similarly, Management Association, Information Resources (2019) highlights how social media can assist the police in responding to crises by allowing information to be shared quickly between the police and the public. This can support crime prevention and enable information to be gathered more efficiently. Social media can also provide opportunities for the police to engage with younger members of the public and encourage the reporting of crime, potentially contributing to greater public confidence. Furthermore, it has become an important platform for direct communication between the police and the public, increasing visibility and accountability. However, Management Association, Information Resources (2019) also recognises that the effectiveness of police communication through social media depends on how the information is perceived by the public.



	SUMMARY OF RESEARCH –SURVEY METHOD: 
Summary of qualitative or quantitative methods, and survey techniques being considered.
 
A questionnaire survey method will be used, with the research being primarily quantitative. Most questions will be closed-ended, including multiple-choice questions allowing the responses to be easily analysed. One open-ended question will also be included to collect qualitative data and gain a more detailed understanding of participants’ opinions. A mixed-methods approach will be used with the questionnaire completed online.


	SUMMARY OF SAMPLING FRAMEWORK: 
Provide details of target sample. For example, who are you intending to ask to participate in your research, will you be seeking perspectives from experts who work in a given field, or will you be using a general questionnaire to gauge perspectives from members of the public? 

Members of the general public who have access to my social media will be the target sample for this research. Convenience sampling will be used, as the questionnaire will be shared online and participation will be voluntary. Completing the questionnaire online will allow responses to be collected quickly and efficiently from a wider range of participants within the available time and resources. However, the sample may not be fully representative of the wider population, as it is likely to attract a higher number of participants aged 20–25.



	INITIAL REFERENCE LIST:
Please follow the Harvard referencing system
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