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Introduction
Talking of the most successful automobile company especially in Europe? Audi should not miss the top of the list of the most successful automobile companies in terms of management, innovation, stability, and revenue growth (Witkowski, Kurowski, and Lesicki, 2018 p.11). On top of what makes Audi automobile, Audi AG becomes top of priority on the list of automobile consumers in the United Kingdom and across the world is presumable its quality vehicle production, innovation in matters of defusing the internet of things to ensure among other things Stability, speed durability, and safety(Witkowski, Kurowski and Lesicki, 2018 p.15). According to the authors, Audi vehicles have had a long history of success and resilience when crises call since it its concept was first launched in 1909 by a German citizen, August Horch in the small town Zwickau around the city of Leipzig 
The company continues to reveal itself as one of the stable companies amongst its competitors such as BMW, Volk Swagen, and Mercedisbenzene, others tracing their origin to Germany, A country well-known globally for the production of high tech and skillful automobile engines. In the Global market share, Audi finds itself competing with the Asian and the American bread of automobiles such as Toyota.
In the wake of the coronavirus pandemic in 2019 -2021,  many companies both middle size and large companies have seen a significant drop in revenues owing to the negative impacts of the pandemic. For instance, according to United Kingdom’s economic indicators during the coronavirus pandemic, the company was among the best-performing companies despite the negative impacts of the virus, at estimated revenue of €20,476 million which indicated a decline in revenue by up to €643 million (the United Kingdom, 2021). An in-depth examination of the loss during the coronavirus pandemic times is indicative of the need for a critical thinker who can turn around the events and bring back the company into a profit-making entity amidst the eminent losses due to unpredicted situations and events. 
A critical thinker can subject his or her subconsciousness to a deep analysis of events, identifying the pros and cons as well as the possibilities of a given phenomenon (Berenbaum, 2012 p.2). According to Berenbaum(2012 p.2).a critical thinker is a progressive, unprejudiced and liberal person who approaches challenges and situations such as the current coronavirus pandemic with an open mind to offer desired solutions. These types of people endeavors to make correct judgments based on their analytical skills, give proper reasons, and formulates proper hypotheses on situations. Critical thinkers can evaluate their beliefs values and attitudes on certain phenomenon before making judgments.  It somehow a gift was given by the creator to specific if people meaning it is not readily available for everyone. In this particular scenario, however, there is a need for a critical thinker to unlock the opportunities and potentiality that would see the company revert to its normal operations including positive growth, debunking the negative and the positive effects of the coronavirus pandemic. 
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