The role of marketing in organisations                                                             Tyler Brady

Marketing has many different parts that are all vital to a business's success with businesses taking on many different strategies within their businesses. According to an article on Forbes, marketing encompasses every part of a plan to be able to turn a prospective consumer into a satisfied as well as a happy customer. It involves a range of things from advertising to market research with the overall goal of marketing to try and convince a person that your product or service is worth investing in. The overall goal of this essay is to cover many different topics within marketing. Why marketing is so important and the purpose of it. Seeing what effective marketing can do to an organisation or a company as well as seeing how it can affect the overall goals of a company. Not only that, but I will also be looking at how factors and trends are influencing the macro environment and how this impacts decisions within marketing and finally how companies will have to adapt their marketing in what is becoming a more and more digital world.
Marketing is one of the most important things when it comes to different organisations. It is very much responsible for different tasks that bring revenue and profits to a for profit organisation. For a non-profit organisation the goals of marketing are to try and get customers to support their organisation, for example to try and persuade them to donate to their charity. For this to happen a company would need to set out what is called marketing objectives. These objectives are specific and realistic outcomes that a company would want and feels they are able to achieve and help guide what you should be focusing your marketing activities on, more often than not for what is coming in the year ahead. If a company is able to put out strong, good marketing objectives, this would help provide benchmarks to evaluate your marketing performance which can help change and improve your marketing strategy if they need improving. I am going to list and explain of a few marketing objectives that businesses might use. One example is to increase the share of voice within a business (SOV). This is usually a measure of your advertising share compared to competitors of the business. Another can be increasing the brand awareness. Trying to increase the familiarity of your brand with an audience. An obvious one can be boosting the growth of sales. Seeing the increase in APR can and is extremely important within a company and marketing has a huge part to play in this and can also be linked with a financial organisational gaol of the business. The final objective I will talk about is the acquiring of more customers or users for a business. This showing how many more people are using the product or service. All of these marketing objectives have a link to the organisational goals, and they can all be based around what most small businesses do, the 4 p’s. Product, price, place and promotion. These 4 p’s are the 4 main things within a business some may argue, due to this is what it will come down to overall if the business will succeed or fail. These can also be seen as organisational goals for a business. Being able to set a price that is not only one where the customers are willing to pay but also one where you are able to make a sustainable profit from your product or service that you are selling. With all good marketing strategies, they can help grow and expand the business, with another goal being trying to help get the business out there to as many eyes as possible, if this happens it will help the business grow and overall help maximise profits within a business. One theory that businesses use to base some of their marketing around is Mendelows Matrix, he suggests that we analyse our stakeholder groups on two areas, power and interest. Business analysts and project managers use it to better understand each stakeholder's interest and helps project more successful for effective engagement for stakeholders. With this marketing theory and businesses using these different theories it helps create many successful products all over the world.

Another important part of marketing is the factors and trends that affect the macro environment. The macro environment is made up of 6 different elements which we can shorten down to PESTLE factors. These elements are Political, economic, social, technological, legal and environmental. Due to this era, we are moving into the future of marketing. The technology around us and what is developing is having such a big factor on a lot of these elements and I feel as though the advancement of AI and the digital world is changing marketing forever for a lot of different companies. The way it has changed according to an article is that it is now helping businesses almost run by themselves, the various online channels and the evolution of social media has really shown that through AI and search engines putting up advertising onto different platforms will then automatically go into the feed of the market you are targeting due to the other interests of customers as well. As well as that you will have seen a lot more companies sell online overselling in retail stores due to the access for customers to be able to buy products in the click of a button. Companies like TKMaxx have recently opened an online website so people are able to buy clothes online from there now as their rivals have already been using online shopping as a key. Environmentally this can be seen as more friendly as people wouldn't have to drive to the shops. On top of that economically the development of technology and especially AI. AI is now able to create scripts for adverts, run different data quicker than ever. This can be seen as a benefit as it saves more time than ever for businesses as well as cutting the workflow. On top of that, however politically this can also be seen as a bit of a negative due to AI taking over more and more jobs where people are no longer required. However, yet again for businesses this does mean lower costs overall.

To enlighten more on social media, I will continue talking about how digital marketing and social media has changed how companies have to market. Digital marketing is the promotion of brands to connect with potential customers using the internet and other forms of digital media. The role of digital marketing is to be able to connect with consumers online and allows you to be able to connect with prospective as well as existing customers, which is crucial to a business as well as brand awareness for it. There are many different types of digital marketing, one being social media marketing is how to get to an audience quickly. This is done where a company creates various social media accounts, they can add adverts to put into people's social medias stream and have it targeted to their audience. Companies will use their social media accounts to be able to show off their products, developments in their companies, exclusive deals, sneak peaks at new companies as well as other things. Another way of digital marketing that is used is something called sponsored content. Sponsored content is an online publication by someone where they are paid to advertise a company's product. The company will pay whoever is advertising their product. An example of this is a company that is creating a video game will go to a person who creates video game content and ask them to talk about their game within a video. This will help the company gain a lot more views depending on how big the content creator is as well as putting their product directly in front of their target audience. Social media in general is becoming more of marketing tool, the positives being it can get your product out to millions of people, you can link all of your websites onto social media and everyone is able to view it, however it can be difficult for a small business to get noticed and also obliviously the consumer can only see the product through a screen and not in person. However social media for sure can be argued to be one of if not the most solid marketing tools depending on the target market you are trying to attract.
Overall, in summary there are many key roles in marketing, and it is vital for all businesses due to it being the way they are able to sell their products. As well as that, looking at the future of marketing and how economically and politically it will change forever due to the advancement in technology. And finally showing with the strength of social media just about anyone will be able to use it as a very solid marketing tool.
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