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                                   Story Telling
Storytelling in the context of brand development has a key role, whether personal or institutional, as the values and understanding of the individual or organization are conveyed by creating a realistic, convincing story in front of the audience, and then emotional connections are built, which in turn leads to distinguishing this brand from others. In addition, the way in which the story is told should be consistent with the audience’s beliefs and aspirations as well. Thus, telling the story has a major and vital role in identifying the brand.
 Storytelling in the context of developing a brand identity means using stories to illustrate and communicate the values, goals, and message of a brand in a way that attracts attention and builds an emotional connection with the audience.  This approach helps enhance the distinctiveness, interactivity, and credibility of the brand whether personal or corporate (Rodriguez, M.,2023). 
 A real-life example that we can see clearly is the story of Nike. Nike is not only known for its sports products, but also for one of the most powerful brand stories that strengthen the relationship with the audience. Therefore, storytelling is a powerful strategic tool to enhance brand identity, build strong and sustainable relationships with customers, and achieve differentiation in the competitive market. 
First, who does not use candles? 
[bookmark: _Int_MgmLQJIQ][bookmark: _Int_XqU1stzG][bookmark: _Int_1VNAe0a1][bookmark: _Int_g93cxduP][bookmark: _Int_GgKayFOQ][bookmark: _Int_0MUfjQow] Candles are used at separate times and occasions in our lives. Furthermore, wax is a special material that has played a significant role throughout history and still has immense importance in modern times. Wax is characterized by its ability to provide light in a beautiful, natural way that creates a feeling of comfort and relaxation, which makes it an ideal choice for creating calm and relaxing environments. Additionally, scented wax, which contains essential oils, can help improve mood, relieve stress, and promote relaxation through the aromatherapy technique. The uses of wax also extend to academic and artistic applications, as it is also used in fine arts fields such as sculpture and decorative candle making. These benefits make wax a valuable and versatile material in many different fields. (Hakkila,J.,Li,Kosk,S.andCoiiey,A.,2018)(Faraday,M.,Crookes,W.and Rossiter,P.,1920)
childhood and candles 
Candles have beautiful and touching memories from childhood, when candles are lit in the living rooms at night to create an atmosphere of calm and relaxation after a long and tiring day. Moreover, the candle recycling artist was really interested. It includes precise steps. Firstly, melt the used candles in a water bath in a suitable container. Secondly It adds some beautiful scents that help relax and improve the mood, such as lavender and jasmine. The third step is to place the melted candles into cylindrical molds along with the wick. From here it was the beginning of the hobby of handicrafts, especially candles. 
 Developing the hobby 
This hobby continues to accompany in free time during the summer vacation, try to develop it, make wax figures, and add some colors to get new shapes. The dream continued to develop this hobby to become the distinctive project in the future. Then, gradually, after university studies, I returned to thinking about developing a hobby. A wonderful idea flashed, and we decided to improve it, which is making handmade candles, but with a new concept in terms of shapes, colors, and even added perfumes, and to present a new and distinctive product that is worth trying. 
[bookmark: _Int_pWyWZeFN] started attending training courses on candle making, its types, necessary materials, and custom colors, as well as the appropriate atmosphere for this industry, equipment requirements, and molds of various shapes and types. This offers something distinctive from the candles found in stores and malls that have a well-known traditional shape, as they often take the cylindrical shape. After that, visiting stores specializing in wax, its types, and supplies, in addition to the types of perfumes and essential oils for candles, which are added with precision and care, as some of them have a therapeutic quality. then expanding research on the Internet on several sites, the most famous of which were Amazon and E bay, for everything related to candle making, the necessary equipment, and to learn about the latest developments regarding candles. As a result, the necessary information was obtained to begin the first steps of a prospective project (Ham,S.,2002) 
[bookmark: _Int_9n6xtZXB][bookmark: _Int_TCPXRWBg]Implementation phase: Thinking seriously about the project of making handmade candles and offering something innovative that would attract the consumer. As a result of continuous research into everything related to the subject of candles, we can find special molds for candles (Guy,G.V.,1979). Thus, making candles in assorted sizes and shapes that suit all occasions and can be distributed as souvenirs for various occasions such as birth, engagement, wedding, graduation, etc (Oppenheimer,B.,2012).
The project began about a year ago. Initially, start at home on a trial basis for a month. It was practically training to create wonderful shapes, add distinctive colors, and apply perfumes and oils professionally. The business improved quickly. Moreover, participating in the bazaar and events played a huge role in gaining experience and learning about the product. Truly, this participation was the most key step as products were admired by visitors, also most of the candles sold. In addition, receiving customer orders for unique occasions at competitive prices. This is what really attracted customers.  
[bookmark: _Int_Y1wKHwlN]After that, the stage of developing the product and making it known by designing a special brand. This has a distinguished role in the field of advertising, as you have a special brand that distinguishes your products and makes the product professional. The brand is the sparkling candle, printed flyers that include some exceptionally beautiful pictures of the available designs and a personal email. It is important to mention that. created an Instagram account. This account is for work, where we review various products and designs on the one hand, and communication on the other hand (Trinh,H.D.,2022).
  
In the end, the dream became a reality through perseverance and support of friends and family. The hobby turned into a successful business project that developed wonderfully. With determination and will, nothing is impossible. 


Task 2:
https://youtu.be/VGTarOY2dxc
[image: ]


Task3:
Questionnaire analysis by Microsoft Forms  
https://docs.google.com/forms/d/e/1FAIpQLSc6vld3qPh9XxvRcPE29DspABjCVDHa6-JnaUlW3UGJIAkNCg/viewform?usp=sf_link
This questionnaire is based on a business plan for (Handmade Candles Business)
Analysis of the data: It is the process of collecting, organizing, and examining data related to the manufacture and sale of handmade candles to understand market performance and customer preferences and identify opportunities and challenges. This analysis helps in improving work efficiency and developing products in a way that suits the market and customers and then increases sales and profits (Wickham, H., 2016)
After the questionnaire was created by Google form and shared with most customers to know their response, the necessary data was obtained that will help improve efficiency and develop work (Rattray, J. and Jones, M.C., 2007).
Selected questions
The selection fell on four important questions that will play a key role in improving work efficiency and understanding market and consumer requirements as well.
5)What is the principal factor that influences your decision to purchase handmade candles?
Most of the responses were scent .it was 58.8%, then 23.5%chose the price and 11.8%chose the packaging. Through these results, I will focus more on scents and oil perfumes that make my products distinct and desirable, and more than that, I seek to add new scents in the future (UhdeE. and Schulz, N., 2015.)    


[image: ]
[bookmark: _Int_9T8lAtGa][bookmark: _Int_NRpPmRgB]Which type of scent do you prefer in handmade candles ? After receiving the response from customers, it was as follow	47.1%were preferred floral scent 
[bookmark: _Int_JHIPlNF7] 35.3% preferred fresh/clean scent and 17.6%liked fruit scent. Once I received these results, I decided to respond to customers’ desires and focus on using fragrant scents and essential oils related to flowers, in addition to introducing new scents to attract customers and encourage them to try what is new in our products (Meng, H., 2016).  
[image: ]

[bookmark: _Int_MAHxHeTU] Where do you prefer to buy candle  ? Most of the customers' response was that they preferred to buy candles from the local market, with a percentage of 44.4%, where the products are inspected directly and carefully chosen. On the other hand, 22.2% preferred to buy candles from Craft Fairs, this is an equal percentage for the desire to shop online. The other ways were small, as their percentage was 11.1%. Their percentage was small because most customers prefer to choose candles directly and concretely (Teske, P., Schneider, M., Mintrom, M. and Best, S., 1993.) 
[image: ]

Therefore, we see that local markets have a particularly key role as they are one of the effective marketing strategies, through which the preferences of local customers are understood directly, whether in terms of smells, colors, or designs. Thus, marketing efforts are focused on local markets and then fair, and this, in turn, enhances social relations, as is done first.  Building strong and direct relationships with customers by participating in local events and exhibitions. Secondly, increasing local customers’ loyalty to the brand and supporting local businesses as well.
Thus, the focus began on participating in local markets and fairs, periodically in response to the desire of customers according to the percentage obtained, in addition to taking care of the method of presentation, which has a role in attracting customers. It is possible to apply the idea of ​​offers in local markets and exhibitions, for example, buying one piece and the second for half the price. Buying two pieces and the third is free, in addition to offering a 20% discount to students, which in turn increases purchasing traffic and increases awareness of the product and brand on a broader scale.

[image: ]
After reviewing the customer response regarding developing and improving the product in the future, we find that 33.3% prefer development about ECO 'Friend packaging, and 33.3% prefer development regarding scents, as we introduce new and diverse scents into innovative designs in the future. Maintaining rational prices. Rationality and striving to offer competitive prices, that is, low prices compared to others, according to the opinion of 33.3% of customers.
Thus, we will strive to provide rational and low prices compared to competing products to satisfy customers, attract them, and ensure increased sales rates in the future. So, through customers’ response to the tenth question in an equal percentage regarding the product in terms of price, fragrance, and environmentally friendly packaging as well. This gives motivation to focus on these three points in the future product. Finally, we see that the questionnaire strategy has a significant role in developing the product and directing the work towards the best.
So, through customers’ response to the tenth question in an equal percentage regarding the product in terms of price, fragrance, and environmentally friendly packaging as well. This gives motivation to focus on these three points in the future product. Finally, we see that the questionnaire strategy has an especially key role in developing the product and directing the work towards the best


Task 4:
Using survey data to guide the design and content of your website and marketing materials can be an amazingly effective approach.
The impact of questionnaire data on segmentation:
When identifying and targeting specific audience segments for handmade candles, data analysis plays pivotal roles. Through analyzing the questionnaire that was conducted, we obtained customer responses, and thus, this helped in forming customer segments and knowing their desires and preferences. It also helped in developing the business and marketing plan (Su, C.T., Chen, Y.H. and Sha, D.Y., 2006). 
After completing the questionnaire via a Google form and collecting the answers. The data on the user's demographics: regard to age and gender, came as follows: Most customers interested in handmade candles are mostly female, with 72.2%, and their ages range between 35-44 years.   Almost half of them, i.e., 55.6 years, were registered.    Thus, through these data, we worked to direct the product to what was appropriate.     With females and their ages so that the product is satisfactory and meets their interests as well (Liu, Y.D., Taylor, P. and Shibli, S., 2013).
[image: ]Favorite Colors:
Emphasis on soft pastel colors in new handmade candle designs. This was inspired by a survey, where most customers preferred the colors pink, white, and purple, with a high percentage of 60%.This was an inspiration to focus on specific colors, namely pastel colors, in most of the new designs, in addition to placing pictures of attractive designs for customers on the website page for handmade candles
[image: ]

  [image: ]

Favorite Scents Segments: 
The analysis of scent preferences that we obtained from analyzing questionnaires helped in understanding the audience's preferences, as the results showed that most crucial factor that affects the decision to purchase candles is the scent, it was 55%. Also, there was a high preference for the scent of roses among customers, with a percentage of about 50%, while fresh/clean scents were 33.3% and fruity scents were 16.7%. This was an incentive to develop our products to focus more on floral scents, creating new and distinct scents keep the product in fresh line and attractive to customers in addition to developing attractive floral-themed packaging, which in turn effectively affects the promotion of the product.

[image: ]
The questionnaire played a fundamental role in analyzing and segmenting the market regarding eco-friendly candles.  By collecting consumer feedback, we were able to identify the segments that were most interested in these products.  The questionnaire showed that the youth group from 35 to 44 years old, especially in major cities, prefer environmental and sustainable products. The data showed customers’ desire regarding product development in the future, their focus on sustainability, scents, and reasonable prices in equal proportions, 33.3%.
[image: ]
By this information, we focused our marketing strategies on this category, targeting the social media channels which they use most.  We also explored. factors that influence purchasing decisions, such as sustainable packaging, natural scents, and organic raw materials.  Based on these results, we have improved aspects of the product to meet customer expectations
(Kotler, P., Armstrong, G., Harris, L.C., and Piercy, N., 2017).

Overall, the survey helped us target our marketing efforts effectively, resulting in increased product awareness, customer satisfaction, and satisfactorily increased sales in the target market (Dibb, S. and Simkin, L., 2008).

[image: ]
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Initially, our website optimization and search engine marketing (SEO) was based on the survey we collected about customer preferences regarding handmade candles.  The main steps I followed included analyzing data, improving site content, building external links, and improving user experience (UX) (Tanskanen, P., 2002).


Data Analysis: The questionnaire collected valuable data about customers' preferences and interests and the keywords they use to search for handmade candles.  We analyzed this data to identify the most important keywords, such as “natural candles,” “aromatherapy candles,” “luxury handmade candles,” and “eco-friendly candles.”  This data also helped us understand the qualities that customers look for in candles, such as natural ingredients, specialized floral fragrances, refreshing scents, and fruity scents .
Improving the content :
Based on data analysis, we improved the wording of the content on the site to include the keywords that were identified. (Berman,R.andzkatona,Z.,2013)This included:
*Accurate product description: We have written a description of our products focusing on keywords such as “natural candles” and “handmade candles”, which in turn increases the chance of sites appearing in search results related to these terms(Ozer, M., 2009)
*Articles and blogs: Writing articles and blogs that focus on topics of interest to customers, such as the benefits and types of natural candles.  How to choose the appropriate candles. These articles not only helped improve SEO but also increased customer interaction with the site and product awareness (Clarke et A., 2020. SEO 2020).
*Dedicated pages: We created dedicated pages for each type of candle (such as aromatic candles, plant candles, and therapeutic candles) to attract customers interested in each specific type, which increases marketing opportunities and increases the number of visitors also customers.

[image: ]

Building external links:  that will improve the visibility of the site and 
introduce products in search engines, as we worked on building external links from sites with a good reputation.
Posting in forums and communities: We participated in forums specializing in candles, handicrafts, and local markets, and we shared useful links that lead to our website.
[image: ]                                                                                                                    Based on survey feedback, we improved the user experience on the site to ensure that visitors stay longer and increase the likelihood of purchasing:
*Simple and attractive design: We improved the visual design of the site to be more attractive and easier to navigate( Moran,M.and Hunt,B.,2014)
*Improved site speed: Loading speed is an important factor in  search engine ranking and user experience.
*Advanced classification options: We added advanced classification options that enable customers to search for candles by type, scent, and price, making it easier for them to find the appropriate products they want.

Continuous analysis, to monitor changes and make continuous adjustments to ensure achieving the best results and developing websites.    In the end, we see that through data analysis it served as a guide for retail and direct marketing, in addition to designing websites for the handmade candle industry and developing these websites comprehensively, increasing marketing effectiveness, improving customer experience, and increasing sales.
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                         The End
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6)Which type of scent do you prefer in handmade candle? (Select all that apply)

17 responses

@ Fruit

@ Floral

@ Fresh/Clean
@ Unscented
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10)What improvement would you like to see in the our product in future?

18 responses

@ Eco-Friend packaging
@ Lower Prices

@ More scent variety

@ Improved availability
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7)What colour do you prefer when buying handmade candle?

14 responses
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2)What is your gender?

18 responses

@ Male
@ Female
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5)What is the most important factor that influences your decision to purchase a
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6)Which type of scent do you prefer in handmade candle? (Select all that apply)

17 responses
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4)Where do you prefer to buy candle?

18 responses

@ Online Store
@ Craft Fairs
@® Local Market
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10)What improvement would you like to see in the our product in future?

18 responses

@ Eco-Friend packaging
@ Lower Prices

@ More scent variety

@ Improved availability





