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• The study mainly involved 
focusing on the significance of the 
approaches to maintaining the 
standard quality while offering 
services to the customers. 

• The key roles played by the 
maintenance approach of different 
types of standards in the quality of 
services are also highlighted in 
this study.  
 



• The headquarter of the company is situated in Bethesda, Maryland. 
• J. Willard Marriott and his wife Alice Marriott the funder of the 

Marriott international hotel brand (Marriott.com 2023). 



• The advertising campaign is one of 
the most popular marketing strategies 
taken by the company for attracting 
customers from all over the world 
(Khalifa et al. 2022) 

• The company Marriott international 
hotel brand is involved in providing 
different types of services to all 
customers across the globe (Iide.co 
2023) 
 



• Marriott is a popular 
hotel brand in the 
hospitality industry all 
over the world. Mainly 
hospitality services are 
provided by the 
company  

• The main scope of the 
hotel is associated with 
the vision of the hotel 
(Kang et al. 2020) 



• Ritz-Carlton is a kind of service 
provided by the Marriott hotel to all 
the customers by which they can be 
able to experience the touch of loyalty 
in every kind of service 

• St. Regis is another hotel of the 
Marriott hotel brand and it is 
considered as one of a pure blend of 
nature and advanced technology at the 
same time 
 



• The main requirement of establishing proper functioning for the guest services 
approach is to greet the guests and give a warm welcome to all the guests 
whenever they entered the hotel premises (Rhou and Singal, 2020) 

• Moreover administration action of monitoring and keeping a track record of the 
check-in and check-out times of each of guests who visited the hotel (Satti et 
al. 2020) 



• The hospitality industry is involved in providing different types of services to 
the clients such as accommodation-related services, transportation-related 
services (Ntounis et al. 2022) 

• By offering different hospitality services the hotel authority can be able to 
show a gesture of respect to all the clients who visit and book rooms in the 
hotels of Marriott (Myo et al. 2019) 



• The hotel authority launched a system of 
mobile checking by this service the clients 
do not need to wait for too long in order to 
complete the check-in procedure of the 
hotels (Davahli et al. 2020) 

• Along with this they also provide digital 
key services which help the guests by 
lowering the occurrence of key missing 
incidents (Bhat and Sharma, 2022) 



• The Marriott hotel has been selected as 
this is considered one of the popular hotel 
brands not only in America but on a large-
scale international platform all over the 
world 

• This study contains a brief overview of the 
selected hotel brand along with the nature 
and scope of the concerned hotel brand are 
also incorporated 
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