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Introduction
Research background 
 Covid-19 has had a major impact on consumer behaviour within London supermarkets, with shoppers increasingly seeking out quality and reliable products (Butu et al., 2020). With households across London worried about their financial security during the pandemic, price consciousness has been prevalent among British shoppers, creating challenges for retailers. Moreover, shoppers have become more health-conscious and are more likely to opt for organic produce over conventional items. Due to insecurity about the future, many customers have chosen to stock up on goods in bulk which has had a significant impact on companies’ supply (Singh et al., 2021). It's clear that the ways in which people interact with businesses within London's supermarkets have changed as a result of Covid-19 and further impacts are expected as the crisis progresses.
Purpose of the study 
With the outbreak of Covid 19, London has experienced shifts in supermarket consumer behaviour that have been influenced by the pandemic. This dissertation research topic seeks to examine the impact of Covid19 on consumers of supermarket products behaviour in London and delve deeper into these changes, which are the primary focus. How consumer buying habits have been altered since the onset of Covid 19. Through an exploration of such topics as consumer security, logistic strategies and more, this research project will seek to gain invaluable insight into the impact of Covid 19 on everyday buying behaviour at supermarkets throughout London. Being one of the most important cities in Europe London is the chosen capital city of our research.
Objectives of the Study 
Investing in researching the impact of Covid-19 pandemic on consumers of supermarket behaviour in London provides a comprehensive view into the changing nature of modern-day supermarkets. With our current global state, studying this important topic could uncover interesting insights about the adaptation of firms to new protection policies, the different approaches customers have when it comes to shopping for fresh produce, and how developing technology has alleviated many problems presented by pandemics. Three primary objectives can be derived from this research: 
1) To analyse how lockdown restrictions have changed London consumers of supermarket behaviour
2) To examine customer perception regarding online versus physical supermarket experiences 
3) To evaluate technological tools used to facilitate contactless purchases. 
Ultimately, this topic could establish an understanding of how a market shaped by unprecedented change could continue to successfully operate while maintaining safety precautions.
Research Question 
The dissertation research topic “The impact of Covid 19 pandemic on consumers of supermarket behaviour” is a relevant and important exploration of the pandemic's influence. To best investigate this topic, an effective research question to ask would be:
 -What changes have been observed in London Supermarket activities?
 -How is the pandemic affecting consumers behaviour?
 -Why is the pandemic influencing customers behaviour?

 Assessing the nature of changes in both activities and behaviours will offer insight into how the pandemic has had an effect on customers and how the supermarkets are adapting to these changes. This research may also highlight potential issues in how supermarkets are responding to keeping their customers safe from the effects of Covid-19. By analysing this topic, deeper understanding can be gained into how Covid-19 is impacting our society and economy.
Research Methodology 
Research methodology of the proposed study will contain mixed methods, quantitative and qualitative. The planned research on “The impact of Covid 19 pandemic on consumers of supermarket behaviour” will be conducted from a positivism point of view. This particular approach is unapologetically focused on using empirical facts to prove or disprove points. It is based on the idea that since reality can often be quantified and measured, it should be studied objectively in order to come up with universal explanations and applications (Schoonenboom, 2018). This is considered an effective method of addressing complex social phenomena, given its ability to capture granular detail while still providing a broad overview of the situation at hand. Moving beyond the philosophical framework, the methodology chosen for this project will combine quantitative and qualitative data collection and analysis techniques: due to the large scope of what needs to be studied, mixed methods offer great potential for generating a thorough understanding of this topic. The quantitative component will provide an opportunity to comprehensively address data visualisation techniques like correlation networks, while qualitative data collection will grant farther opportunities for researching interconnectedness between individual dynamics, collective outlooks and behavioural patterns in order to understand modern consumer culture amidst pandemic-driven digital transformation strategies (Almeida, 2018). Additionally, this will involve using data collection methods such as surveys, interviews, observations, focus groups and document analysis to provide insights into how supermarkets operations have been influenced along with potential changes observed in consumer behaviour (Sheth, 2020). Through using these diverse data collection methods, comprehensive findings can be generated for robust conclusions and recommendations to be made about the impact of Covid-19 on London supermarkets activities and consumer behaviour.
Limitations of the research 
The dissertation research topic, " The impact of Covid 19 pandemic on consumers of supermarket behaviour " is a timely subject. Examining the recent changes in this industry can provide much insight into how consumers currently approach shopping, as well as the day-to-day operations of supermarkets based in London. As with all research, however, it will be important to consider any potential limitations in this study. A primary one could be that of extrapolating trends that are specific to London to the rest of the UK or other countries; an additional limitation may be that the impacts of Covid-19 likely vary across different socioeconomic sectors and some demographic segments which may not be equally represented in study data. Furthermore, this dissertation may use pre-existing datasets from before 2020. Considering these factors when designing and interpreting the research results will help ensure a more accurate overall picture of the findings.
Organisation of the study
The dissertation, focusing on the impact of Covid-19 pandemic on consumers of supermarket behaviour, will be organized as a 5-chapter thesis. The first chapter will provide an introduction to the topic and literature review. This chapter will review relevant studies related to this research and discuss the importance of examining the effects of Covid-19 on supermarkets in London. Chapter 2 will describe the project's research design and methodology, including the research objectives, sampling strategy, methods employed for data collection, ethical considerations and data analysis techniques. The third chapter will present results from the survey conducted regarding consumer attitudes related to grocery shopping during Covid-19. It will also include an analysis of shoppers' responses concerning changes in their buying tendencies while being affected by lockdowns or other restrictions. Chapter 4 will discuss findings from interviews with experts in the field and how they are linked to more recent developments during this pandemic period. Lastly, Chapter 5 is intended as a conclusion summarizing main findings of this study, any unique aspects it highlights, recommendations for further research and potential implications of conclusions drawn from the data analyzed in previous chapters.
Ethical considerations 
Conducting research on the effects of The impact of Covid 19 pandemic on consumers of supermarket behaviour raises a number of ethical issues. Among these are concerns about the protection of human subjects' privacy, gaining their informed consent, avoiding the risk of collecting sensitive or incriminating information, and taking into consideration cultural sensitivity when collecting data in multicultural cities. To address these ethical issues, my research plan must include strict measures to ensure that confidential data is handled securely and privacy respected throughout the entire research process (Schoonenboom, 2018). This includes obtaining voluntary and informed consent from participants before any interviews or surveys are conducted. Furthermore, during data collection steps such as interviews, there should be a high level of awareness and respect for cultural diversity to ensure that all views expressed by participants are treated with objectivity and understanding. All in all, the ethical implications of this research should be carefully considered at every stage to guarantee that best practice standards are maintained.
Literature review 
The coronavirus pandemic has had widespread effects on London supermarkets, particularly on their operations. As lockdown restrictions were imposed in early 2020, all London supermarkets had to quickly adapt and make necessary changes, such as reducing their operating hours and limiting the number of customers that can shop at any one time (Cummins et al., 2020). Additionally, these stores implemented social distancing measures to keep both staff and customers safe; for example, by introducing floor markings to ensure customers are keeping a safe distance from each other. Despite these adjustments, stores have had to find alternative ways to meet demand whilst managing staff shortages (Sheth, 2020). As supermarkets have been left with fewer people available to stack shelves and check queues, this has led many of them to limit the amount of items each customer is allowed purchase. In order for supermarkets stay afloat during this difficult time, many have adapted their delivery services; thus, enabling customers to have access products from the comfort of their own home (Butu et al., 2020). It is clear that the complexities brought about by social restriction have meant major changes in the way London supermarkets operate; however it is important recognise how they swiftly responded amidst the chaos in the early days of the pandemic.
The Covid-19 pandemic has caused a drastic shift in the ways people shop for groceries. Previous studies have indicated that customers prefer physical supermarkets to shopping online, yet the global health crisis has brought about a transformation in customer perception, as many are opting to buy their groceries entirely online. With physical distance becoming emphasized in the public discourse, many shoppers are choosing curbside pickup and delivery services offered by both chain grocery stores and independent stores (Alaimo et al., 2020). In addition, the trend towards virtual supermarkets has become more reliable and efficient due to implement of expanded support resources such as order forms and contactless payment services. Consumers overall opportunity to maintain their safety is likely one of the main reasons for this significant change in preference for online groceries versus physical experiences; it also provides an opportunity for customers who are self-isolating or have mobility restrictions to access fresh food from home at a time when availability can be scarce. As we continue navigating this period of transition during a public health crisis, it is important to recognize how it is reshaping our relationship with grocery shopping habits and behaviors moving forward.
During the Covid-19 pandemic, the London supermarket sector has had to implement various technological tools to facilitate contactless purchases. Some of these include online and mobile checkouts, such as grocery delivery apps, e-payment services, and phone scanners that allow customers to scan items from their own devices (Nanda et al., 2021). Additionally, stores may employ more advanced technologies such as AI-enhanced virtual assistants, radio frequency identification (RFID) systems and near field communications (NFC) for faster checkout thresholds (Nanda et al., 2021). To evaluate their effectiveness in streamlining contactless purchasing experiences for customers and staff alike, it is important to consider factors like customer convenience, ease of use for both shoppers and staff members as well as security measures that are in place. Implementing a mix of these different technological tools could help communities keep up with current health recommendations for contact tracing and prevention while allowing businesses to remain operational during these difficult times. And as a result of the Covid-19 pandemic, London supermarkets have had to rapidly adopt new technologies in order to facilitate contactless payments for customers (Alaimo et al., 2020). Some stores are utilizing digitally-enabled barcodes that customers can scan with their phones when making a purchase. Additionally, others are allowing customers to pay via QR codes with their smartphones or tablet devices within their stores. It’s also possible for customers to make purchases online before collecting them from their selected store (Pang et al., 2021). Such rapid adaptation of these technological tools has enabled businesses to not only remain open but also speed up transactions and boost customer service, allowing shoppers to shop more safely during this unprecedented time.
Conclusion 
The research into the effect of Covid-19 on consumer behaviour and London supermarkets activities is an extensive topic that will provide insight into how a large urban centre like London has been disrupted by a global pandemic. From interviews and surveys with stakeholders in the industry, this research project aims to determine how consumers are behaving differently due to the pandemic and how supermarkets need to adjust their service models to protect staff and customers. By using secondary research, it is expected that the results of this project will offer insights into the overall effectiveness of retail strategies during the pandemic, as well as practical solutions if needed. Finally, the conclusion of this dissertation seeks to identify techniques that could assist supermarkets in better engaging with customers with respect to virus prevention measures, ultimately leading to a more effective, safe shopping experience that will impact the consumers behaviour as well.
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