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Marketing information system.
  
 
For this project, I was asked to write an assignment.,about Marketing essentials, (MIS) which is abbreviature  Marketing Information. My structure will be from the beginning I will describing 
In my  assignment.,, I will take a look at system details give to the following questions
what mean MIS, this system purpose, her structure, who can use it, why more of the most the biggest company use that information system, advantages and disadvantages of this marketing system. Also how companies use that information to connect with their clients.
Company example I will use is Lazur.
[image: ] Definition of Marketing Information System Its invaded like a system by Jobber in 2004. This economical system finds a place when Marketing managers trying to Organize their data and information also how that information going to be Executed. this system gets really helpful in a time when Marketing managers want to avoid a crisis, and to analyze a stock market. Then they can track their opponents. Planning and analysis its also a good reason why most of the biggest company choose to work with that system. After that marketing Managers reach all information and filter when they get how can use that information its time for the last part where a need to create Marketing decisions. (This diagram shows the following steps for setting up an (MIS) )












 That system can be continues and permanent process. Resources which MISuse are different types of opinions, policies, facts. Without the right information, it's impossible to make the right marketing decision.
MIS can be easily collect internal and external sources. Most of the times this information can be 
Taken from special agency, survey, competitors and salesman. The main role of MIS is to 
Give to marketing manager the right needed information and with that to solve a lot of problems at the same time and in future to prevent problems. When its time for advertising budgets, checking a price or simply segmentation, most of the marketing manager use computers console, with installed 
Special Software where they can easily operate that information.
This thing that makes Marketing Information System great, is that information which was 
Collected is continuous, at the same time Mis is a continuous and permanent system.
Business changing every year that means all information has to be continuously updated. And this is how MIS go in front of different information system software. 






















The main components for MIS are:
 
· Internal records 
that helps the marketing manager to achieve fast and right company information like sale cost inventories.

· Marketing intelligence
All information can be found from trade magazines or commercial press.
Provide information from external sources, it gives information about the current marketing environment and changing conditions in the market.

· Marketing research
Provide information to the marketing managers.
And help to solve the problem.
These are how this stage work.
First of all, all of the company data is collected then analyzed and then the final step is conclusion and recommendation are given.
 
· Marketing support system
 Computers  with that system help the managers with that they can fast and easy also continuing to analyze and to get the right decisions 










 Advantages and disadvantages.

-Advantages 
· One way to improve your business is to well manage and collect your data.
 In this way MIS it's best to organize, and collect data from the market.


· MIS helps your business know where is in the market and where it's going, also to prevent a crisis.MIS give you the opportunity to amylase a stock.

· MIS  provide you with all the information about your company 24 hours 7dasy all over the world 
MIS it's Updated and computerized.

-Disadvantages
· Maintenance work and setting up an MIS its really difficult.  
· Security issues, because this system provides all information for particular 
Company a lot of hackers and thieves try to get access to all this confidential information













 
Strategies how hotel connects with their gusset.
Usually the marketing department.
Situation analysis marketing department must consider where exactly is their hotel  co1q1mpany.
These question that they need to be sure that is done are:
Is it hotel branding is like have to be
Are customer think the same as you about the hotel. The solution to that question usually they give them a service card where they can write all that they think about the hotel. Marketing
Managers need to ident their hotel gaps and to try to fix it.
Hotel these days, need to be modern and to get customers from social media.
Hotel Company needs to have an account in all social media.
Some of the strategy  according to Lazur hotel use are:
Sometimes the hotel uses different events that it's happening around them, actually to work for them and to attract guests into their hotel.
-Sometimes another strategy its when Lazur hotels publish a video. This helps the future guest, first of all, to impress them also to get inside and to give them an opportunity of what they can expect.
-Another good know strategy in Lazur hotel marketing business is to re-share hotels guest feedback that provides social proof from genuine guests that services that they provide are great.Usually when the guest come at the restaurant and have their food and drinks,restaurant staff give them the best possible customers services, then the manager thank to their guest and give them one service card,where they can write their opinion can wirte their suggestion or compliments,what hotel restaurant can improve, after that the marketing department are their step and to choose how to use their guest information.they need to be honest with the their comments in the social media which they are published..different way to promote and to stay connective with the Lazur hotel guest its when Lazur Hotel marketing department uses a well know holidays to promote their offerings. This is a good way how to impact on potential customers.Some of the historical (Sofia Lazur hotel) usually use that to provide some historical information. And that gives a glimpse into the story and the history of the hotel an opportunity to be part of it.At the moment when you call to reservation department, all future guest information start to be collected. Some of this personal information like your gender, years, nationality, personal email, yourHome street, a copy of your id, copy of your passport, or card information. All this information are keptIn the hotel system. With this information, you give agreement that hotel can you and sell your information. When you use hotel personal WIFI network all of your internet information are saved in a hotel system. Another Hotel policy is to use your email to send to you their new promotions. With your card information, they can use it for confirmation about your name and years. With base information about years and gender, they use to create their demographic analyze. And this helps a lot to the marketing department, which make a wide range of analyzing where they looking at how they can promote, and which age content is lower than others. For example, Marriott has this policy if you are more than 55 years old you will have a chance to use some percentage of discount. Also, another way to connect with their guest, when you use hotels restaurant or spa after you used their facility usually they give you a recommend card, where you can have your personal opinion. Also this another way Managers to find their low point, and where they can improve their services. Managers use this technic to improve their hotel but also that can be used for marketing way. Web sites like Trip Advisor usually they use your review and email.

 While I was writing and doing my research about Marketing Information System I learn a lot about 
Marketing and business skills and practice, and definition of Marketing Information System. How it works and specifically the Marketing  Department, which  system they prefer to use, also which are advantages and disadvantages of 
Market Information System, her elements. Another key thing from my  assignment., is understanding by example how one specific well knows a brand, Branding his Company, and how they connect with their clients.
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