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[bookmark: _Toc128611636]Executive Summary
This report says that Best Western International Hotel is a global hospitality company that places great importance on cultural awareness and cross-cultural education to provide a better experience for its consumers. The hotel implements various theories of cultural awareness, including Edward T. Hall's Cultural Dimensions Theory, Geert Hofstede's Cultural Dimensions Theory, Milton Bennett's Developmental Model of Intercultural Sensitivity, and Fons Trompenaars' Seven Dimensions of Culture Theory. By understanding and respecting the cultural differences of guests from different backgrounds in China, the hotel can adapt its services and accommodations to meet their needs and expectations. This includes providing multilingual staff, offering a variety of international cuisine options, providing religious accommodations, offering appropriate room amenities, and organising cultural events and activities. By doing so, Best Western International Hotel can provide a more inclusive and welcoming experience for all its guests, resulting in increased guest satisfaction, loyalty, and positive word-of-mouth recommendations.
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[bookmark: _Toc128611637][bookmark: _Toc128665638]Introduction
[bookmark: _Toc128611638]Best Western International Hotel's commitment to cultural awareness and cross-cultural education has been instrumental in providing a better experience for its diverse clientele like France. The hotel's implementation of various cultural awareness theories, such as Edward T. Hall's Cultural Dimensions Theory, Geert Hofstede's Cultural Dimensions Theory, Milton Bennett's Developmental Model of Intercultural Sensitivity, and Fons Trompenaars' Seven Dimensions of Culture Theory, has enabled the hotel to understand and respect the cultural differences of its guests (Hampden-Turner et al., 2020).


[bookmark: _Toc128665639]Importance of Cultural Awareness in the Hospitality Industry
[bookmark: _Toc128611639]Cultural awareness is crucial in the hospitality industry to provide excellent service to diverse customers. It helps to understand and respect the beliefs, customs, and preferences of different cultures, leading to increased customer satisfaction, positive reviews, and repeat business (Baker, 2012). 
[bookmark: _Toc128665640]How Best Western International Hotel Implements Cultural Awareness and Cross-cultural Education in Their Hospitality
[bookmark: _Toc128611640]Best Western International Hotels is a global hospitality company that operates in over 100 countries, catering to guests from diverse cultural backgrounds. To ensure that their staff is equipped with the necessary cultural awareness and cross-cultural education, the hotel implements the following measures:
Cross-Cultural Training: Best Western provides cross-cultural training to their employees to help them understand the cultural nuances of different guests. This training includes learning about the cultural practices, beliefs, and customs of guests from different countries (Davidov et al., 2012).
Language Training: Language is an essential aspect of cross-cultural communication, and Best Western offers language training to its employees.
Cultural Events: Best Western hosts cultural events to promote cultural awareness among its employees. These events provide an opportunity for staff to learn about different cultures through food, music, and other cultural activities (Byram, 2012).
[bookmark: _Toc128665641]Why Best Western International Hotel Gives Importance to Cultural Awareness
[bookmark: _Toc128611641]The Best Western International Hotel gives importance to cultural awareness because it recognises the importance of understanding and respecting cultural differences in providing excellent hospitality services in France. When staff members are trained in cultural awareness, they become better equipped to provide personalised service (Billiet et al., 2012).  For example, in some cultures, it is customary to remove shoes before entering a room, while in other cultures, it is not.
[bookmark: _Toc128665642]Different Cross-Cultural Theories and Models
There are various cross-cultural theories and models that can be used to understand the differences and similarities between different cultures.  Here are a few examples:
Hofstede's Cultural Dimensions Theory: The theory presents six cultural aspects that aid in cross-cultural comparisons, including power distance, autonomy versus unity, masculinity versus femininity, ambiguity avoidance, long-term versus short-term orientation, and indulgence versus restraint (Csapo , 2012).
Trompenaars' Cultural Dimensions Theory: The theory identifies seven cultural dimensions that facilitate cross-cultural comparisons. These dimensions are universalism vs. particularism, individualism vs. communitarianism, specific vs. diffuse, ascription vs. achievement, emotional vs. neutral, sequential vs. synchronic, and external vs. internal control.
Hall's Cultural Dimensions Theory: This theory identifies high-context and low-context cultures based on the level of information conveyed through nonverbal cues and indirect communication (Ting et al., 2023).
Edward T. Hall's Theory of Cultural Proxemics: This theory explores the role of space in communication and interaction. It identifies four zones of space that people use: intimate, personal, social, and public.
Fons Trompenaars' Model of National Cultural Differences: The seven aspects of the model are particularism versus universalism, individualism versus collectivist, general versus specific, emotional versus neutral, ascription versus accomplishment, time, and external variables all acknowledge cultural differences (Schmidt et al., 2012).
[bookmark: _Toc128611642][bookmark: _Toc128665643]How Best Western International Hotel Implements Different Theories of Cultural Awareness and Cross-cultural Education to Make Better Experience for The Consumers
[bookmark: _Toc128611643]Best Western International Hotel, like many other global hospitality companies, implements various theories of cultural awareness and cross-cultural education to provide a better experience for its consumers in France. Some of the theories that the hotel may use include:
Edward T. Hall's Cultural Dimensions Theory: This theory suggests that cultural differences can be analysed along two dimensions, including high context vs. low context and monochronic vs. polychronic. The hotel may use this theory to understand the communication styles and time orientation of guests (Chan et al., 2023).
Geert Hofstede's Cultural Dimensions Theory: This theory proposes that cultural differences can be analysed along six dimensions, including power distance, individualism vs. collectivism, and masculinity vs. femininity (Zheng et al., 2015).
Fons Trompenaars' Seven Dimensions of Culture Theory: This theory proposes that cultural differences can be analysed along seven dimensions, including universalism vs. particularism and achievement vs. ascription. The hotel may use this theory to better understand the cultural values of different guest segments and tailor its services accordingly (Khalid et al., 2023).
[bookmark: _Toc128665644]How Best Western International Hotel Can Adapt Its Services and accommodations
[bookmark: _Toc128611644]The Best Western International Hotel can adapt its services and accommodations in several ways to meet the needs and expectations of Chinese guests from different cultural backgrounds. 
Language: Providing multilingual staff and offering signage and communication materials in multiple languages can make guests from non-English-speaking backgrounds feel more welcome and comfortable (Lefroy et al., 2015).
Food and beverage: Offering a variety of international cuisine options can cater to guests' diverse dietary preferences and cultural tastes. Providing halal, kosher, vegetarian, or vegan options can also cater to specific dietary requirements.
Religious accommodations: Offering prayer mats, qibla directions, and arranging for appropriate food and beverage options during religious festivals or events can help guests feel more comfortable and respected (Leisen, 2017).
Cultural events and activities: Organising cultural events or activities, such as dance performances or cooking classes, can allow guests to experience and learn about different cultures during their stay.
[bookmark: _Toc128665645]Summary (Do’s and Don’ts):
	Do’s.
	Don’t.

	Address guests by their full name and title, such as Mr. or Mrs. to show respect (Kim et al., 2023).
	Avoid using the number four in room numbers, as it is considered unlucky.

	Provide business cards and ask for the guests' business cards in return.
	Avoid using white decorations or flowers, as they are associated with death (Yilmaz et al., 2023).

	Display red decorations and symbols that are considered lucky in culture (Brenner et al., 2023).
	Avoid asking personal questions or making physical contact.



[bookmark: _Toc128611645][bookmark: _Toc128665646]Recommendation
· Provide Chinese-style tea and a teapot in the room.
· Offer tea instead of coffee as a beverage option.
[bookmark: _Toc128611646]

[bookmark: _Toc128665647]Conclusion
Cultural intelligence and sensitivity are essential for hotel personnel to provide a seamless and enjoyable guest experience for international visitors. Hofstede's Cultural Dimensions and Trompenaars' Cultural Dimensions are useful models that can help hotel staff understand guests' cultural norms and requirements (Shin and Jeong, 2022). By following the do’s and don'ts outlined in the table, hotel personnel can provide a memorable and enjoyable guest experience for international visitors, including guests from China, at the Best Western International Hotel. 
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