TELI Assignment 2 – Penderyn distillery script 
[bookmark: _Int_nF3M16bp]Good morning everyone! Today I will be evaluating the Penderyn Distillery in Swansea. This is a new development in Swansea which contributes to the tourism industry. I will be providing you with an overview on this attraction, identifying the typical visitor and types of attendees you will find at this attraction. I will discuss elements that have influenced consumer satisfaction, engagement and experience. I will evaluate the sustainability elements and external influences of this development. 
The distillery is located in Landore in Swansea and is renowned for its production of Welsh whisky. The company is independently owned and are recognised worldwide for producing one of the finest malt whiskies. ‘From Wales to the world’ Penderyn exports whisky to over 50 countries. It is one of the top ten single malt whiskies in Britain and 70% of domestic sales are from the UK. Penderyn distillery combines heritage tourism with experiential attractions for the best consumer experience. The distillery hall is housed in a grade 2 listed building which was once the powerhouse of the Hafod and Morfa copper works. When Penderyn took over this building, it was in a derelict state and had to be carefully transformed to protect the building and home the Faraday stills you will find in the distilling halls. Penderyn also offer guided tours, tastings and an interactive visitor experience including a walk through of an artificial copper tunnel to show you what copper smelting looked like. The distillery attracts both local and international visitors and offers an authentic experience to connect locals and tourists with the culture and heritage of Swansea. 
Next, I will be discussing types of attendees at Penderyn distillery. You will often find local visitors at the attraction, wether that’s families on a day out or groups of friends interested in learning about the production of Welsh whisky. There are also schools and universities that may want to visit for educational purposes. However, there’s a minimum age of 14 which needs to be taken into consideration for schools and families who want to book tours. More importantly, we need to take customer needs into consideration. From a customer perspective, the attraction needs to provide interactive and informative experiences. We can apply this to Maslow’s need theory which explains that meeting consumer needs and wants is important for the tourism and leisure industry because it leads to customer satisfaction and impacts the future market. This is very important for customer loyalty and customer retention. 
There are many key aspects to the Penderyn distillery tour that contribute to consumer satisfaction. This includes an immersive experience at the start of the tour about the history of copper in Swansea and Swansea being named the Copperopolis. There is also a copper tunnel walk through that I have mentioned previously which shows you what copper smelting looked like in Swansea. From the tunnel you will be taken into the distilling hall where you can see the unique copper Faraday stills where the whisky gets to 92% abv.  You are able to see the whisky being made if they are distilling on that day. You can finish your tour by visiting the tasting bar and get the chance to try one of the various whiskies, gin or Merlyn’s cream liqueur. This engages the audience and is an exiting way to end the tour after seeing how and where it was all made. For those who book the masterclass, you will get to visit the conference room. The masterclass is available to book online, making it very accessible and costs £60 per person. Tickets for the tours are £19.50 online or £21.50 at the door, student and OAP tickets are £16 online or £18 at the door. Trade tickets are also £16 online and tickets for children aged 14-17 are £6.50 online or £8 on the door. 
Penderyn distillery have adopted sustainable practices by using many new products. For example, they use eco friendly packaging to package their whisky bottles and use recyclable bottles. They also encourage reduced waste which shows support to the local environment. They also use support this by using welsh grown ingredients which supports local source’s. This enables them to support local farmers and reduces their carbon footprint. They have also impacted the community by creating local jobs and also draws tourists to Swansea which benefits the local economy. Future improvements could include Penderyn using renewable energy resources, reducing their water consumption and enhancing transport links to promote sustainable tourism practices. 
I will now discuss external factors that affect the distillery. Politically, the governments support for Welsh tourism and initiatives promoting local heritage can drive growth for Penderyn distillery, however, Brexits impact on international visitors remain uncertain, meaning they could struggle to get international visitors to come to the attraction. Economically, the distillery’s success will depend on the disposable income of visitors which can be influenced by economic trends. Socially, if there’s a growing interest in experiential tourism and unique cultural experiences, it could align with Penderyns offerings. With environmental interest, a lot of people are now making decisions about tourism and travel based on the sustainability aspects. Penderyn must stay ahead of trends as people are coming a lot more environmentally conscious.
To conclude, a big opportunity for Penderyn distillery to attract customers and footfall is the new plans for a cable car which will end in the car park of Penderyn distillery. This could be an experience package opportunity for them as they could team up with New Zealand based company ‘Skyline Enterprise’. There will also be opportunity for a river boat to take people up and down the river to and from the distillery. This could be turned into a guided tour and whisky tasting experience on the way to the distillery. One problem we face with non local customers is that it’s not walking distance from the train station or bus station so we would have to look at getting shuttle buses to transport groups of people. 
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