Academic Critique
Illustrators are artists who create technical and nontechnical drawings for printed materials, commercial products and digital media. 
                                                                                                           study.com/illustrator_career
                                   
Introduction 
A curriculum is built in the benefits that the learners have an extent knowledge on the subject based along with transferable skills, an award of study with professional ethics in the prospect of a career. 
A curriculum document surrounds the objective that we know the context, purpose, aims, benchmarking statements, scheme of work, location, delivery methods, assessment requirements and wider transferable skills. 
Based on these guidelines this will be a critique on the curriculum document of UWTSD BA Illustration from 2016 and revised in 2018. This 146-page document includes the content of proposal, rationale, market research, programme overview, programme structure, work-based learning, sustainability statement, and so on. These many features cover a wide overview of the course to cover its purpose and why it should be a BA course. However, this critique is based on the needs of learners within the educational climate, the relevant benchmarking statements, transferable skills and how it is assessed. 

Benchmarking Statements
	QAA Subject Benchmarking Statement(s): 
	QAA: Art & Design (2008) QAA; Education for Sustainable Education (2014) QAA Enterprise and Entrepreneurship Education (2012)



This is the opening benchmarking statement descripted in the archive. With further detail it also included a brief overlook of undergraduate target. An open platform that has no bounds of culture, ethic, and age. These academic points are stated as a list of requirements.
Level 1 5 GCSEs grade C and above including Maths and English and an associated art and design subject. 
Level 3 3 A levels in at least one related art and design subject. 
BTEC National Diploma, Extended Diploma, ACCESS to HE or similar in an associated subject area. BTEC Foundation Diploma in Art and Design.
The curriculum document includes the ideal understanding to start the course with the preferred knowledge. Students are interviewed and assessed, they are to present a portfolio with a one-to-one opportunity to meet staff and tour the facility. This is an opportunity for either parties feel comfortable with one another. 
These are all check points into securing the position at the institution to study BA Illustration. Considering the course starts at a Level 4, having the foundation of Level 3 is only adequate as having a lower knowledge as a starting point could cause the learner to misunderstand and possibly fail. Although having a background of Art and Design is subsequential as the curriculum is based on being creative. However, as this is a modern BA course there could be some alterations to the qualifications needed in the course. For example, having a further background in IT and modern media can be more favourable as the industry develops within the times. Overall, the requirements are reasonable to this course however having the one-to-one interview work together to achieve on the course is favourable for the understanding. This is a personal credit to the course as this can be seen as creating a comfortable atmosphere to open more opportunities for more learners to praise the course.
Rationale 
Situated within the School of Visual Communication, the Illustration programme is about creating, manipulating, and giving form to imagery and words in order to inform, entertain, educate, persuade and delight (taken from the rationale of the BA Illustration curriculum). 
This narrative can be considered vague within the boundaries that could be based on a profession description however, it is brief and to the point where it covers the creativity of the course although including the position of education. 
The document then goes on to list career options and the possibilities of enterprises and job opportunities that would be suitable for someone with a degree in illustration. This is a positive notion as it is giving examples and is proven helpful for those who need a direct statement rather than being vague and confusing the student. 
To then refer to what the programme can offer is brief analysis of the course as it contains coursework, materials to determine personal strengths that can lead to further guidance to a career path while encouraging the use of different technologies and media. This is a beneficial, in a nutshell this is an audit of how the learners are assessed while also being encouraged personally to touch on their strengths whilst discovering new skills in media. However, the curriculum uses a point to say that it includes transferable skills although it does not back up on this statement. This may be seen as being neglectful as it is only brief however it is brought across as a commercial programme and uses market research to justify the industry. 
The document includes market research to support the influence of the curriculum has after graduating with employability. Described as being in high demand but does not show examples of how the course/career is in high demand. Although it does go on to express that how the institution is founded and supported by media companies which increases opportunities to learners. 
The document states it is necessary, not only to develop an individual’s work, but to also develop the individual to meet the demands of the commercial world faced after graduation, the terminology is generous in theory as this is the main goal of a curriculum however only states how this is tackled during teaching the course in the programme overview and in further detail in section 3.6 when going further into teaching assessment and strategy breaking down modules, presentations and tutorials. 
This rationale is attempting to sum up the overall goal of the curriculum. What we can take from this curriculum document is that the objective is to demonstrate various media in the hopes to prepare learners to pursue a career in a creative field. The rationale is successful in the view of that it conveys the course to be productive to student’s growth in the arts. Although the purpose of a rationale is to state a set of reasons for the course, does this section complete this point? In the sense of that there is a purpose, and it justifies the course with a brief case of market research and the purposeful outcome of a career from the course. However, the weakest point of the rationale is that the market research does not show any evidence to the importance of the course to which why a career in illustration would be “high in demand”. The curriculum document does have an overview of employability and employment roles that are possible to embark further on from the course however this goes into further detail later. Which will be analysed when reviewing transferable skills. In addition to the negative factors of the rationale which could have given a further advantage, is that it could have included further objectives of software learning, aims that are spread out between classes and modules. As from reading this rationale there is not enough evidence that associates the learning to be an academic course. 
Programme Overview 
As the critique continues, the expectations of a programme overview are to achieve the activities, objectives and aims within the programme while demonstrating the requirements to continue the course but can also include justifications and learning techniques. 
The core curriculum of the course overview has been broken down into level 4, level 5, level 6, and level 7. Overall, each level is based on the knowledge each student should have going into each level. Each level of the programme is descripted in section 3.1 that has a brief description of what the year entails at each level. Such as activities like workshops that include digital illustrations, print making and design skills. In addition, studio-based modules that include image-making and communicating, to “allow students to apply and utilise these skills in creative assignments”. Furthermore, established workshops to enhance graphic design, advertising and publishing that will prepare them for modules that include enterprise, professional practice, and life drawing.
All of the above lessons that are included in the curriculum make a point to prepare students for marketing and self-promoting. The document interprets guided submissions as well as advised practical work that includes feedback. 
The University of Creative Arts uses different activities as a way to expand knowledge. These are possible ways to improve and offer more culture to the candidate as a further understanding. To acquire “development of essential skills in idea development, printmaking, drawing, digital software, storytelling and bookmaking”. This is brief and has similarities to the UWTSD Curriculum however be considered more beneficial to the diverse qualities to explore different narratives.
The BA Hons Illustration includes specific aims in section 3.2. The following include: 
• To teach real world illustration skills and design sensibilities. 
• To teach knowledge and experience of the creative industries to enable students to pursue successful, sustainable career paths with confidence. 
• To encourage students to employ divergent and convergent thinking and practice, both independently and collaboratively through workshops, projects, and discussion. 
• To introduce a range of projects with an aim to focus upon social, environmental, and political issues. 
• To deliver relevant contextual, historical, and ethical theoretical dimensions.
• To integrate from Level 5, professional practice, entrepreneurship and enterprise into lectures and coursework with the aim to synthesise skills, creativity, knowledge, commercial awareness, and professional attitudes to prepare students for industry.  
From the following aims that have been compressed for immediate response the aims that are descripted are practical from the programme overview and rationale as it is achievable with the combination of workshops and foundation to grow. However, are these objectives suitable to being serviceable towards a growing illustration candidate. A guide from the National Career Service towards what a candidate will need in a career as an illustrator is described as “what you’ll need”. 
You’ll Need: 
· to be thorough and pay attention to detail
· design skills and knowledge
· knowledge of computer operating systems, hardware and software
· thinking and reasoning skills
· the ability to use your initiative
· the ability to accept criticism and work well under pressure
· to be flexible and open to change
· patience and the ability to remain calm in stressful situations
· to be able to carry out basic tasks on a computer or hand-held device
                                                           nationalcareers.service.gov.uk
This is can be seen as a sum up of how UWTSD BA Hon Illustration course. The relevant points of capability taken from national careers are similar to the degree of initiative in the rationale of the curriculum document. This is a positive quality to have as this official government post is to keep employers up to date as well as setting a standard of employability. 
Although the aims are related to the National Career Service brief. It is having to be considered if the students are sustaining the best of the opportunity within the curriculum. Using the National Career Service as guide to employability this has a positive appearance on the curriculum as the goal of a BA course as stated on learn.org for “what is a Bachelor of Arts Degree” defines a course to offer versatility and option when seeking a career. 
Assessment Strategy 
Within attending a course, it is practical to have opportunities to network and communicate with one another. Classes can be designed to benefit the students and the teacher. Within this curriculum document it is sectioned into assessing work through studio work, lectures, tutorials, presentations, workshops, and modules. The context has been divided into portfolio assessed, assignment/essay, report, so on. 
Although not all assessments are based on students. The curriculum documents mention in section 2.1 where the archive is also assessed by students in ways to improve the course. By strategically completing brief feedback forms at the end of each module to provide invaluable insight to understanding the strengths of the course, also to adapt ways to enhance the student’s experience.
Susan Verner describes Top 10 Ways to Assess Students that bullet points components of testing, these elements are also related to the ways of assessment in this course. To its advantage this is affirmative direction. It proves that it is a fair strategy to assess the student and can also have advantages to the student’s strengths towards graduating. 

Transferable Skills
The course is consistently adapting and from section 2.1 of the curriculum document the archive analysis’s market research of the curriculum being in “high demand” and how the course is founded and integrates with studios and events to increase opportunities for students. This is beneficial to the students who are unable to network, although the market research is uncertain on the needs of the consumer. 
The area of Employment Roles and Employability in 2.3, the document uses real world industry terms to sustain the justification of the course with multiple opportunities for a career. Although it is also listed employability skills gained during the programme that can be considered transferable. These are bullet pointed as followed: 
• Comprehensive knowledge of a range of industry standard software 
• A detailed knowledge of the history of their chosen discipline 
• Creative lateral thinking 
• Research skills
• The ability to apply contemporary solutions to original problems within diverse contexts 
• Communication skills that will allow the student to make effective presentations, talk coherently and intelligently about their subject area, and be able write clearly and concisely 
• Experience of working in teams 
• Trans-disciplinary practice
These are very specific skills that are considered transferable within the course. There could be other simpler alternatives to having qualities that consider a student a desirable candidate to employ. For example, taken from FlexJobs: 
•Problem Solving                               
•Analytical Reasoning
•Critical Thinking
•Leadership
•Adaptability
•Teamwork
•And Others. 
This is a brief analysis of how the curriculum document approaches transferable skills. There is a strong approach of a consistent degree of employment and career goals within the genre. However, it can be considered a negative issue within the accessibility of other transferable skills of recruitment if it can be considered other means of business.
In My Own Opinion 
This curriculum document has various number of strengths and weaknesses. To consider that the document is unfavourable is redundant as it reaches the purpose of preparing the students for a career as well as education of Illustration and industry. There could be ways of improvement through extra information of career paths that could possibly lead elsewhere. However, I understand the goal is a desired career in Illustration but improving manageable transferable skills could be more influential. The assessment strategies are optimal as these ways of assessing are used by many other faculties and have proven a strong foundation however the programme overview only briefly goes into features within the modules however does not mention teaching strategies. Therefore, not retaining how the students will have an impact on the knowledge. The archive has favours as well as downfalls, however I do think this course has a strong foundation to be successful for students.
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Curriculum Proposal
The term curriculum refers to the lessons and academic content taught in a school or in a specific course or program. ... An individual teacher's curriculum, for example, would be the specific learning standards, lessons, assignments, and materials used to organize and teach a particular course. Edglossary.org 8 Dec 2015
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1.Introduction
       1.1Overview Proposal 
	Awarding Institution
	University of Wales Trinity Saint David

	Teaching Institution
	University of Wales Trinity Saint David

	Final Awards
	Diploma of Higher Education (DipHE)

	Length of Programme
	Full time: 1 year
Part time: 2 years

	Location of Delivery
	Room A34 
IQ Building, 
Swansea, 
SA1

	Language of Delivery
	English

	Student Numbers and Capacity
	Level 3: up to 30 students

	Subject Benchmarking Statements	
	Level 2 Maths 
Level 2 English, language and literature
Level 3 Art and Design subject
Level 3 Key skills






2.Rationale 
       2.1 Purpose Statement
Bringing visions to life. Illustrating a story in books, film and theatre is simple when it is surrounded by inspiration. This higher education learning can help improve knowledge in production as well as enhance the creative skills it takes in the fields of motion picture, on stage and writing. Within this curriculum there will be opportunities to project skills while there being evaluated and growing to improve to prepare for beyond careers. A comforting guidance that will include workshops to show examples, define the reasoning behind successes, putting learning to action with the original productions and many more. 
Situated within the faculty of Art and Design the Film, Illustration and Media Production programme is about creating imagery and literature in order to inform, educate, entertain and recognition. The eternal pursuit in commercial entertainment schooling is longstanding, first of all, the delivery of the course is produced to equip students for that industry. The second aim is to discover the understanding of a visual language and adopting a narrative. To follow and embody career destinations that broadens the potential of graduate employment. 
The program involves workshops that enhances digital materials within experimenting in media software, as well as problem solving that can help serve students later throughout their professional lives. The related modules are based on scheduled learning with structured aims to gain knowledge as well as tasks to enhance work based learning that will prepare students for professional scenarios. For example, collaborating with other classmates along with cooperating with other courses. Within the working community networking is universal, Isabelle Mure issued that networking can be a way to “help you climb the career ladder”. Within the creative community the industry can work well with a foundation of peers, integrating with related creative courses is designed to benefit all of the students within the faculty. 
The program has integrated pathways to connect the university’s objective to broaden study, the gathered community is to connect the industry for team building. The atmosphere is designed to be approachable, in a way friendly to explore techniques to grow personal strengths to guide their own career directions. As the studies as constructed to improve problem solving skills, along with setting tasks and roles to create a final outcome, while developing leadership within stability of strengths encouraging diverse media and utilising resources. 
The curriculum offers an insight in creative society to follow a knowledge of commercial world after graduating. 
        
2.3 Market Research
From research of the demand behind careers in media the website “prospects.ac.uk”. The jobs directly related to this formative of a degree has a range of job prospects but can go further into related jobs the degree could be “useful” in. Here is an abbreviated descripted list: 
•Television/film/video producer
•Advertising account executive
•Journalist
•Film Director
•Photographer
•Graphics Designer
•Illustrator
•Animator
•Writer•Digital Marketer
•Visual Effects designer
•Media Buyer
•Media Planner
•Media Researcher
•Music Producer
•Runner, broadcasting/film/video
•Social Media Manager




Employability 
A starting point within these careers is to incorporate employers and companies that include these roles. For example: 
•Communications agencies
•The Civil Service
•Higher education institutions
•Marketing Organisations
•Media Companies
•Newspapers
•PR consultancies
•Publishing Companies
•TV and radio companies

Transferable Skills
The directions that can be taken from these career paths are guided throughout the course as a way to prepare for employment. However, to adapt we prepare students with the average skills that are recommended as a starting point to a professional work ethic. 
Within workshops, there is an aim to complete each module with coursework. The course has qualities that give the students an opportunity to prepare their portfolio and cv for employers with the chance to advise between tutors and learners.
While working towards deadlines, in teams, organising and time managing is considered transferable skill in a period where it is adaptable to other career paths. Considering the availability of jobs there is consideration to open doors to other career choices. 
For insistence, the professional theme that is integrated in the course and here are the skills: 
•Team work
•Leadership
•Personal management
•Listening
•Written Communication

Essential Resources
In addition to notebooks, textbooks, and general stationary there will be classes that will include the use of other technologies. For example, while using the computer we will need access to the internet and software that will help us assemble a motion picture. 
Software like: 
-Adobe Photoshop
-Adobe Premiere 
-Autodesk Maya
-Zbrush•Verbal Communication
•Research Skills
•Analytic Skills
•Information Technology

Other equipment that we would have access to is studios, cameras, and other equipment for documentation. 
3.Course Syllabus
         3.1 Programme Overview
As a foundation course the displayed duration to complete the academic Higher Education course would be a year if attending full time and two if the attendee was part time. Students that attend the course will face a disciplined delivery range of lectures that include scheduled learning and independent learning that features tutorials. A chance to be creative through workshops and seminars. These sessions are to provide ideas to develop student’s capability. The structured parameters of the course are stimulated in creative practice Recorded evidence of exploring ways of thinking during assignments is assessed as part of the modules and a part of managing. There will be formative and summative assessments during this course. The formative assessment will provide feedback to be based on the intention of improvement towards a final summative assessment. The embedment of modules is differentiated within the structure course delivery plan.
Strategy Learning 
The allocation of teaching to deliver the module is: 
	Activity Type
	Hours
	Percentage

	Scheduled Learning
	100 hrs
	30%

	Independent Learning
	220hrs
	70%

	Placement Learning
	
	

	Total
	320 hrs
	100%




         3.2 Outcome Statement
 Within this curriculum there will be classes aimed to display formulas to a successful production. There will be opportunities to learn different media skills while developing new knowledge. Objectives for student will be: 
-Demonstrating the use of different software in the media industry 
-Animation techniques
-Conceptualizing a storyline
-Identifying the formulas of a productions
-Demonstrate knowledge of historical development of the entertainment media platform.
Once these objectives are complete, we can aim to work independently and push visions to transform them into productions. These are more desirable qualities to have towards a career. Using different platforms, we can broadcast exclusively to develop a glowing portfolio that can express our qualities all in one reel. 
          3.3 Programme Aims
At Level 4 the programme has the following general educational aims: 
•To teach real world media skills.
•To enlighten students on industries such as illustration, animation and visual effects.
•To teach knowledge of the creative industries to enable students to pursue sustainable careers.
•To deliver relevant historical and ethical theoretical dimensions within practical modules to enable students to analyse formulate independent studies.
•To integrate contextual studies that enhance project management to develop their enterprise.
•To develop qualities that initiative personal growth and test strengths.
•To stimulate creative thinking in the field of design for a stable professional standing.
•To encourage students to employ divergent thinking and practice, while being independent and collaborating in workshops, projects and discussion.
•To introduce media within modern issues and to be effective in entertainment. 
•To enable the student to 
          3.4 Programme Structure
	Modules
	Class purpose
	Duration
	Practical
	Theoretical

	Visual Concept Design 
	Within this class the students will follow up learning software’s, constructing towards their strengths of their media. Learning the tools of media software. Actively moving forward with their own designs. 
Practical work will involve being creative and using software to enhance production. 
Theoretical work will involve planning, writing the production etc.

	2hr
	80%


	20%

	Creative Practice
	Working in groups the students will collaborate their skills to work together in forming a direction project and present at the end of each semester. Combining these skills as they would in a professional environment. 

	3hr
	80%
	20%

	History and Professional Standards
	During this work based there will be talks on past productions and allow time for discussions on the features of how these examples were successes or failures. Theoretical based learning with proven structures to formulate a successful of how to guide.

	1hr
	
	100%




Semester 1
	Module Code
	Title
	Level
	Credits
	Details

	MGM1
	Visual Studies 1
	4
	10
	Coursework: 50% Practical
50% Essay

	MGM2
	Narrative Illustration
	4
	30
	Coursework: 50% Presentation
50% Report

	MGM3
	Media Techniques and History
	4
	10
	Coursework: 100% written assignment essay



Semester 2
	Module Code
	Title
	Level
	Credits
	Details

	MGM4
	Visual Studies 2
	4
	30
	100% coursework Portfolio


	MGM5
	Ways of Thinking
	4
	10
	Coursework: 50% Practical 
50% Essay Report

	MGM6
	Creative Research
	4
	10
	Coursework: 100% written assignment essay




3.5 Benchmarking Statements
Subject Benchmarking provides a general guidance to reference points of delivery of the academic programme in order for anticipated students to fit the curriculum. This helps the understanding of the tutors and learners what is the expected knowledge entering the programme. The understanding is important to that the learners are capable of achieving the end goal. The quality assurance agency for higher education is a starting point to grow the qualification. Firstly, having a level 2 qualification of the basic Maths and English is a standard to qualify for recognise and achieve. Secondly, studying at level 3 of subjects such as Graphic Design, Fine Art, and general Art and Design is standard to have within coping the quality of requirements.



4.Verification Method
     
  4.1 Assessment Strategy 
	Activity Type
	Percentage

	Written Exam
	

	Coursework
	100%

	Practical
	

	Total
	100%


Through practical teaching it is harder to test the student’s skills. However, we have a theory class where we can test their knowledge from basic testing and examination. Although the point of the class is to have an opinion, with their supporting their views we can adapt this way of testing. Each module is credited, in the context of learning there will be opportune moments where the students will be observed in learner through studio work, tutorials and presentations. 



Summative 
Summative assessments are passed down to evaluate the affective learning within skills, this will be assessed through coursework. Planned assignments are set in the curriculum through written essays along with schedules presentations and vivas.

Formative
Through feedback, the coursework will be assessed through a formative strategy based on the brief of the effectiveness of how the creative perspective of the delivery of the coursework. The key elements that would need to be accomplished is to use the relevant resources, to be displayed in the appropriate media with justification and then marked on management and enterprise.
     
 4.2 Sustainability  
This curriculum document is based on media and research as well as the appropriate quality of employability. Therefore, being successful for students professional careers it is important to the programme to be open for improvements, in addition to qualities of future prospects. There will be time for reviews and renewing of this document. Lastly, surveys given to students to advise the effectiveness on the knowledge learnt as well as how useful each module was. 



5.Effective Consideration of Skills
There are consideration factors on skills that are developed in the curriculum. Once the students achieve a creative standard of the curriculum, they are accomplished at graduate level of the course that is designed to sustain the knowledge to transfer into the world of employment. 
Beyond the world of media alone having the capability to manage time, leadership, team work and communication in other professions. These transferrable skills can be distributed in operations, administration, marketing, IT, writing and teaching. The dynamics of the course are constructed to enhance student’s integrity to support themselves within entrepreneurship workshops, projects that require practice of management and teamwork and follows with classes of demonstrate techniques in the media industry that promotes IT and marketing.  
This is designed to help support students in the eye of the employers to support a sustainable future. 
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