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[bookmark: _Toc112066849]1. Introduction 
This study is conducted on the idea of community engagement to highlight the different perspective that is linked with community engagement. The benefits of community engagement and its different challenges are discussed in this study to critically analyse the role of stakeholders in community engagement programs. The impact of stakeholders in community engagement is analysed in this study to explore the most suitable ways for effective engagement with the community members in an effective manner. Fundamental theories and concepts related to community engagement are analysed in this study. Apart from this, the identification and establishment of the relationship between stakeholders and the suitable strategies for engaging them are detached in this study. 
[bookmark: _Toc112066850]2. Main body 
The role of the stakeholder is pivotal in the community engagement plan; they consist of the ability to navigate the complex culture of the community that is necessary for the significant development of the community. The appropriate stakeholder engagement strategies need to be implemented in the community engagement plan to increase the effective inclusion of science for getting the realistic result for development (Papagiannakis et al. 2019). There are certain skills required to improve the stakeholder management process in a better way. The different strategies for community engagement are critically analysed below,    
[bookmark: _Toc112066851]2.1 Identification and establishing the relationship between stakeholders and the suitable strategies for engaging them (social media platforms)
The stakeholder engagement process is becoming easier with the presence of social media usage in community engagement planning. The identification of the stakeholders through social media and engagement with them includes high interest and low influence that making the communication process effective to engage with them with the right management process. The use of social media is beneficial here to identify the stakeholders based on the interest of the community engagement program (Boulianne, 2020). The major strategies that can be used for the stakeholders' engagement are, 
Community Formation 
Community formation is one of the necessary parts of finding suitable stakeholder engagement strategies. Focusing on the low-tier interest can influence the stakeholders. In this place, one communication process can be beneficial to engage them in a community engagement plan. The role of social media is pivotal to building a one-way communication plan (Lavery, 2018). The community formation process can pull the stakeholders together based on the requirements of the project community and this process becomes easier with the use of social media. 
Development of the relationship 
The use of different social media platforms is highly beneficial to building good relationships with the stakeholders with the required amount of skills and strength.  Lower-tier stakeholders to higher interest stakeholders working with both can be easier by making relationships with them (Papagiannakis et al. 2019). Building a good relationship with the stakeholders is crucial to getting enough support for the following project of building sustainability awareness under the community process. 
Providing the necessary amount of values
Every stakeholder needs an adequate amount of value that needs to be provided by every community engagement program to make their working process lucid and effective (Adhikari et al. 2020). In the social media platform, posting content related to the activities of the social media is necessary to provide them with the necessary amount of value and it is necessary to work with the real values of the other community members. 
[bookmark: _Toc112066852]2.2 A detailed narrative of the different use of social media and its support for the project 
Community engagement is an activity that includes effective interactions with the audiences and community members from different levels. On the other hand, the presence of social media platforms has the potential to build trust, and a positive and loyal atmosphere inside the community (Papagiannakis et al. 2019). Community engagement nowadays is associated with better engagement in the social media platform that works strategically to interact with the members by ensuring their positive activities for the community. These days people are excessively engaged with social media hence, the different use of social media is supportive of sustainability awareness projects and other different types of projects. 
The maximum amount of content that is present in the social media accounts majority of them is involved likes and deeds of the people. Therefore, it works in a significant way to refer to the potential process for the following community engagement program. Community is the primary part that is referred to and linked with the favourites and found this is necessary to build a hand-in-hand community engagement process (Boulianne, 2020). The presence of social media is one of the graves of support for the community engagement process that includes effective customer service based on societal needs. 
[bookmark: _Toc112066853]2.3 The primary interpersonal skills that can foster the level of success 
Creative thinking 
Creative thinking is one of the major parts of communication and exchanging information is one of the major tasks for a better community engagement process. Creative thinking skill is necessary for the exchange of information, ideas and thoughts that are necessary for expressing the core emotions of the members. This is highly effective to get success in an easier process with a professional level of communication that is only possible through creative thinking skills (Xu and Saxton, 2019). The conflicts that are related to isolation and insensitivity can be rectified through a skill that builds better relationships in the business process with a direct impact on the community's productivity.   
Professional skills
Professional skill is one of the necessary interpersonal skills that can foster the level of the community engagement process. During a time of working on a group project, every person needs to be tended to working towards the common goal and it is effective to work together most successfully. The more people are working together the success of the project will become easier come with a better collaboration process among the community members. Professional skills are one of the fundamental interpersonal skills that increase the rate of progress, which is necessary for better community engagement (Konrad et al. 2019). As the major professional skill, critical thinking, negotiation and trainability can work as significant skills to develop the most effective community engagement practices, which are beneficial. 
[bookmark: _Toc112066854]2.4 Relevant avenues that can promote better community participation to enable socio-cultural integration and multiculturalism
The programs that are linked with the different spaces of education and cultural activities can work as relevant avenues that can promote better community participation to enable socio-cultural integration and multiculturalism. The role of effective and equal participation of every community member is pivotal. To build effective community engagement, these actions are essential to work in the public spaces with the right amount of knowledge and education about community development (Nazeer, 2020). The majority numbers of the cultural activities are done in diverse e cultures to increase the acceptance of the community members to take better participation in the community engagement program. The role of the stakeholders is effective here to monitor the concerns that can count all the primary interests of all community members. The decision-making process can promote better community participation; on the other side, the involvement process can contribute to positive outcomes that can recognise the major interdependence of the efforts with different necessary operations (Rajhans, 2018). The actions that are needed to take for relevant avenues that can promote better community participation to enable socio-cultural integration and multiculturalism are discussed below,  
Collaboration
Collaboration is one of the major processes that make all the necessary processes easier to reach in the most possible ways. This process is effective to achieve the goal of the community engagement program beneficially. Collaboration works with three major activities such as time, trust and turf (Nazeer, 2020). Collaboration is one of the possible ways to reach the final goal of the program for effective negotiation that is linked with the strategies that are related to the agreement and strategies of the community engagement program.  The collaboration includes certain activities that link sharing expertise with the necessary amount of resources with an adequate amount of responsibility for achieving the future goal of the community development program. 
Diversity
In sustainable development, diversity is one of the major parts of the maximum number of nations working hard to increase the adequate amount of equality for the necessary amount of development for a global improvement of societal culture. The diversity in the community endgame planning focuses on the challenges and advantages of diversity in the community. The concept of diversity includes multiple numbers of benefits that work most actively for personal development (Warren and Jones, 2018). To increase the rate of acceptance for different cultures with the necessary amount of awareness that can destroy the previous stereotypes. Hence, diversity is one of the significant parts of the community engagement process that can smash out traditionalistic views, which are unnecessary for future development. 
Inclusion
Inclusion is one of the necessary parts of the community development process that ensures community engagement. Social inclusion is necessary to maintain the balance of a person’s life with an adequate amount of security, dignity and opportunity that is necessary to lead a better life all the time. The inclusion includes certain activities that support the individuals to feel free to stay connected to maintain the values that they deserve to stay in a community (Nazeer, 2020). Inclusion is highly necessary to promote better community participation to enable socio-cultural integration and multiculturalism for the innovative engagement of every individual. 
[bookmark: _Toc112066855]2.5 Fundamental theories and concepts based on the study 
Public participation models
According to the public participation model, the public authorities include and elicit views that include different and wide ranges of perspectives that are linked with the needs of the community members. Maintaining the needs of the community members should be the major response of community engagement based on the public participation models. The needs, responses and focus of the opinions are effective under the community engagement process to build a plan for real-life activities that include a wide range of methods of development. According to this theory, different and wide ranges of methods need to be present in the community engagement process to form an effective response to the issues that are linked with the community development process (Ahmadi and Rachmiatie, 2019). Community organisations can use this model as the leading process of the organisation's work culture to get an adequate amount of success through a better community engagement process. 
Community Democracy models
To understand the skills and knowledge of every individual, the use of the Community Democracy model is effective to extend the structure of local democracy that is necessary for community development. In the different tiers of community development establishing a democratic model for community engagement is necessary for better social inclusion that includes effective working strategies for community growth with engagement (ROTPRASOET et al. 2022). The presence of necessary professional practices can become easier with the implementation of this model. Apart from this, different approaches to solving issues related to stakeholders' engagement can become easier. Most importantly, the alternative solutions and recommendations for the following issues that are included in the community engagement process can get necessary solutions with the benefits of this model. 
[bookmark: _Toc112066856]3. Conclusion 
After the analysis, it can be concluded that community engagement can highlight the different perspective that is linked with community development with the stakeholder engagement process. It has been found from the study that stakeholders have a pivotal role in the community engagement program to improve the performance of the program by breaking the traditional ways of success that increase the effective process of community development with a structured management process. Apart from this, it has been highlighted from the study that active participation of the community members is necessary for the community engagement process to make exchanges based on the changes in the process. 
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