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The overall automobile industry of the UK is highly competitive as well as rewarding. According to 2019 data the industry has built over 1.3 million cars as well as 78,270 vehicles in the same year. The car produced within the industry has been exported to around 160 different countries all overall the world. Although the industry is growing rapidly, there are environmental challenges that have impacted the overall growth of the industry in a rustic way. The current report is going to analyse as well as define the different survival factors that will help the industry to cope up with the current challenges related to pandemic.
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Figure 1: Impact of Covid-19 on automobile industry of the UK
(Source: Statista.com)
The overall pandemic has impacted the business market in the whole world in a drastic way and the automobile industry is one of them (KM and KG, 2021). As there was a long span of lockdown in the different places of the country as well as around the world, it has made substantial loss to the companies that fall under the automobile industry. The income level of the common people of the country has reduced significantly which has impacted on the demand of the automobile industry of the UK as well as all over the world. Apart from that people have started saving and do not want to spend on luxury currently. Aston Martin is one of the top leading automobile companies of the UK that mainly produces cars for the high class group due to which the company is not able to compete with the other brand who caters to the larger customer base than the Aston Martin. Now, in the Covid-19 pandemic situation the luxury automobile brand has hitted hard by the current situation as every section of the society has hesitated to spend on the luxury thing which has substantially impacted their overall growth in terms of revenue generation. Employees are the integral part of the business success of any industry (Graves and Sarkis, 2018). The Covid-19 pandemic has forced the company to reduce the man force from the organisation in order to cope up with the challenges that came along with the pandemic in terms of monetary concerns as well as the rule that was needed to be followed by the organisation in any industry of the UK. Employees help an organisation to run the systems and processes in a smooth way. Apart from that they are the individuals who interact with the customers on a daily basis and mitigate the problems that arise in running the different systems and processes of the organisation. That is why the reduction in the number of employees working in the organisation has impacted the overall growth and profitability of the organisation within the automobile industry of the UK. Political stability of any country directly helps the organisation from any industry to grow in the domestic as well as international market. The current situation of the coronavirus pandemic has slowed down the economy of the country which had a direct impact on the growth and profitability of the automobile industry of the UK (SIDDIQUI, 2020). As mentioned in assessment 1 that Brexit has an immense impact on the automobile industry in terms of sales and more as it has impacted the international trading relationship (Bloom et al., 2019). The Covid-19 pandemic has made an add on to that as growing environmental concerns has changed the preferences of the customer which also changed the overall demand of the automobile industry as well. The automobile industry of the UK is highly competitive therefore in order to enter in to this industry the new entrants may need a huge initial investment as well as the perfect promotional strategy to sustain himself in this market for the longer period of time but the Covid-19 pandemic has also made challenges for these new entrants to penetrate in the market with their new innovative strategies has impact the overall growth of the industry in terms of revenue generation. Above all organisations have started focusing on the remote working style which allows the employees to work from home which further minimises the need of the transportation (Ozimek, 2020). This has also made an impact on the overall demand of the automobile industry of the UK indirectly impacted their sales and profitability. It has also restricted so many companies in the industry from expanding in the international market.
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The technology is getting advanced day by day and it is changing the patterns of trends of any industry. In the same way the automobile industry of the UK is constantly changing with the advancement of technology. As the number of internet users as well as the Smartphone users are increasing on a daily basis, the companies are focusing more on developing the connectivity between the end customers and the vehicles through the incorporation of the technology (Smys and Ranganathan, 2019). The demand of the consumers in the automobile is changing every day therefore, in order to meet the expectation of the consumers companies are incorporating features such as safety as well as security in their vehicles in order to enhance the consumer experience that will directly impact their overall profitability. They have also started introducing features related to the infotainment and navigation service as well. Due to incorporating technology in the systems the automobile industry of the UK has experienced substantial growth in the business (Schatzberg, 2018). It has also helped in building a strong customer relationship which has increased their overall brand recall value. Apart from that some global companies such as Tesla, Audi and more are also taking the advantage of the technology in order to develop their product line according to the needs as well as demand of the customers.
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Figure 2: Yearly growth of the global passengers car worldwide
(Source: Statista.com)
Automation is becoming the new norm in the business market in the automobile industry. The companies are using automation in order to enhance the efficiency of their systems and processes so that they can provide the best consumer experience to their customers. In the coming future the technology is going to change rapidly and that will enhance the incorporation of automation in the systems and processes more (Ullah et al., 2018). The important feature of the automation that the consumer and the drivers will notice is that they do not need to think about the navigation as the cars will automatically detect the road map in their systems and drive accordingly. It will also help the customer to reach their destination in a safe manner.
Apart from the user experience, there are several companies that are introducing the concept of car sharing where the customers will be able to use the share option within the car with the other individuals which will cost them less than the normal price of the ride (Kopp, 2020). Smartphone and the internment has played an important role in developing this kind of system as people are becoming more inclined towards using social apps rather than going out there and using transportation. Apart from that, these shared cars are providing the optimum experience to their end consumer that are making them more comfortable in using these shared car features in order to travel to their desired destination (Santos, 2018).
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Figure 3: Yearly passenger car produced in the UK
(Source: Statista.com)
Apart from the usual cars the technology has helped the companies to develop electric cars which are more environment friendly than that of the normal cars. However these cars are in a developmental stage but in the coming future they are going to take the place of the current cars (Holmberg and Erdemir, 2019). Along with electric cars, self-driving cars are also becoming the new trend in the automobile industry. World is becoming more inclined towards artificial intelligence which is an integral part in developing self-driving cars. These cars generally do not need the intervention of humans. That is why the developers need to work hard in order to make self -driving cars more efficient (Karnouskos, 2018). As mentioned earlier, the technology has advanced so much that self -driving cars will be able to navigate through the road on their own in order to take the customer to their desired destination safely.
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Although the Covid-19 pandemic has impacted the automobile industry of the UK as well as all over the world, it has also made the technology more advanced than before (Kumar et al., 2020). People are becoming digital and taking advantage of the technology in order to solve their challenges related to daily life in terms of transportation. Therefore, in order to survive as well as cope up with the challenges related to Covid-19 the companies need to understand the power of the internet as well as artificial intelligence (Alladi et al., 2021). Electric and self-driving cars are the future of the automobile industry. People are more inclined towards environmentally friendly products. According to research the future of the automobile industry is electrified, autonomous, and shared vehicles. Therefore, the companies under the automobile industry need to focus on producing such products in order to gain a competitive edge in this highly competitive automobile industry. Apart from that, it will significantly impact their overall growth and profitability. After Covid safety is becoming the top priority of the customer’s. Therefore, companies under the automobile industry have to renovate their systems in order to provide the best consumer experience. For that they can use the technology in order to connect the vehicles with their systems so that they can track every update of the car during their ride (Sarvankar and Yewale, 2019). It will not only make the customer feel safe but also increase their overall brand recall value as well. The younger generation will be the next big market for the companies under the automobile industry as they are the individual, who are using the technology intensively in their daily life. Companies like Tesla, Audi, and others are racing to develop self-driving vehicles at the lowest feasible cost in order to bring them to market at a low cost. Apart from that, technological businesses such as Uber and Google are also quite excited to develop these types of vehicles, which will have an impact on the company's total development and profitability (Sarvankar and Yewale, 2019). In 2018, the UK has published many laws involving self-driving vehicles, which all companies must adhere to in order to put them on the road. A three-year study of the vehicle was also undertaken in order to identify as well as analyse the efficiency of such automobiles in terms of delivering safety to clients. 
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From the above in depth discussion it can be concluded that unlike other industries the automobile industry of the UK has also been impacted heavily in terms of their overall growth and sales. In the meantime it has given rise to several mega trends in the industry which has been discussed in the report. In the final section several factors have been described with which the companies under the automobile industry can cope up with the challenges due to Covid-19 pandemic and succeed in the future.
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