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	Student Number
	2531429
	Student Name
	Inna Bielska

	

	Website Chosen 
	The Cooking Academy


	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website was loaded under second after putting the url (hyperlink)in a web browser.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy website contain many sub-pages such as cookery classes , shop, events. Also prospective customer will be able to navigate thought the sub-pages by clicking on the links one after the other. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customer can book cooking classes by selecting on sub-page (cooking classes)and following the booking steps.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: it could improve by making the booking steps clearer and easier for new users. Also by adding more option to pay with.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Website looks professional and organised. It works well on computer and mobile phones.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Website uses images of food , really nice colours and videos from own YouTube channel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: website has a online chat tool , but only with subscription. Its not really helpful for a new customers and for general inquiry. 


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are located in bottom right corner on the webside, easy to access by clicking on it.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All services are clearly shown ,  including cooking classes and events, shop with different cooking products, making them easy to understand.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through testimonials and external sides, helping to build trust. Reviews on the main website without dates.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service appears to be high quality due to expert-led classes ( Kumud Ganhdi – food scientist ,published author). Cooking classes building strong family bonds , encourages healthier eating habits. Cooking classes is amazing opportunity for a family fun activity.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown for a courses and shop, but vary depending on the class. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking classes for beginners

	
	2.Team cooking classes

	
	3. Cookery courses London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website is likely to appear in search results, depending on the keywords used.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, this webside is still very relevant today. The Cooking Academy stay modern by focusing on few trends in the UK business world, like Team Building and wellness at work. Many corporate companies and modern offices focus on wellness and employee wellbeing, team building designed to improve communication, collaboration, nutritional education.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation to improve The Cooking Academy website, it would be there online booking process. Most people busy lifestyle ,required easy and quick pay option, without follow up email or phone calls. The cooking classes are amazing idea, but the website make it difficult to join one. Make it “one-click” would bring in more customers.
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