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Abstract 
The literature review section of the study is based on the vivid analysis of the research’s questions and thus provides an answer on the basis of the findings of different authors. The critical analysis includes the analysis and evaluation of various factors and forces that the ethical leadership strategies of the United Kingdom’s retail sector have helped in the maintenance of the successful functioning of the retail sector. Thus, it has been analysed from the findings that the United Kingdom’s retail sector has effectively managed the rate of successful organisational functioning by the maintenance of cooperation and coordination among the employees. However, the proper utilisation of the ethical leadership strategies has majorly helped the retail sector of the UK to manage the change management procedure in the dynamic retail market.
The findings and discussion part research helps readers in getting the final outcome of their Research and it is the findings word that prove the accuracy and unbiasedness of the study. Conclusion chapter finally showcases how researchers are able to meet all the objectives that they said before starting the research and finally inform readers regarding the gaps they observed during this entire process. However, conclusion does not end here because it also includes effective recommendations that can help retail organisations in improving their ethical leadership practices.
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[bookmark: _30j0zll]Chapter 1: Introduction 
[bookmark: _1fob9te]1.1. Introduction
The study aims to find out the way ethical leadership affects the success of businesses in the UK's retail industry. The study shows what ethical leadership is and how it relates to key performance indicators. The study of this research is tp show the ethical practices and recommendations for improving them, that will lead to better organisations in this growing field.

[bookmark: _3znysh7]1.2. Background
The retail industry in the UK is growing rapidly and it is also considered as the home to a wide range of companies, from small neighbourhood shops to huge retail conglomerates (Cohen et al., 2022). The UK retail sector is used as a case study to look at the basics of ethical leadership and how it might affect the success of a business. It tries to break down the complicated link between ethical leadership and key performance outcomes so that we can get a better idea of what role ethical leadership plays in navigating the possibilities and challenges in the UK's fast-paced retail sector.
[bookmark: _2et92p0]1.3. Rationale
The retail business in the UK has a big impact on the economy, so it's important and timely to look into ethical leadership in that field. Customer expectations are higher now than ever, and stores need to show that they care about the world around them. It changes the way the company works and how happy its workers are, as well as how customers see the company. As important as it is, not many in-depth studies have looked at how ethical leadership affects the growth of stores in the UK (Nabella et al., 2022). We don't know a lot about the links between moral leadership behaviours and key success factors like revenue, customer loyalty, and staff happiness until this study looks at them. The study's goal is to come up with good ways to make leaders more responsible. This could start a chain reaction of good things that happen, like better ties with customers, more business success, and a more stable retail sector in the UK. This is done by looking at how hard it is for retail execs to lead in an honest way and how that impacts the business's success.
[bookmark: _tyjcwt]1.4 Proposed Aim and Objectives
1.4.1 Aim
The present goal of the study is to investigate the way by which ethical leadership provides significant effects on the success of organizations within the retail industry of the UK.
1.4.2 objectives
· To identify the key characteristics of ethical leadership in the UK's retail sector and their potential impact on organizational success.
· To analyse the relationship between ethical leadership practices and key performance indicators (e.g., financial performance, employee satisfaction, customer loyalty) in the UK's retail sector.
· To explore different obstacles and various difficulties that are experienced by the executives of retail in times of practices of ethical leadership along with any potential impacts on the organizational achievements.
· To recommend strategies and interventions that organizations in the UK's retail sector can implement to enhance ethical leadership practices and improve overall organizational success.
[bookmark: _3dy6vkm]1.5 Research questions
· What are the major features and characteristics of ethical leadership in the UK retail sector?
· How could practices of ethical leadership within the retail sector affect the reputation of brand loyalty of customer satisfaction of staff along with economic performance?
· What challenges do executives in the retail sector encounter in time of practicing ethical leadership into execution as well as the wave by which these challenges also influence the overall success of retail companies?
· Which approaches can retailers apply to strengthening and encouraging the practice of ethical leadership for achieving higher organizational success?
[bookmark: _1t3h5sf]1.6. Summary 
This introductory chapter lays the foundation for exploring the significant role of ethical leadership within the UK's retail sector. It delineates the essence of ethical leadership and underscores its potential impact on organizational success amidst the challenges inherent in the retail sector. Through elucidating the research aim, objectives, and questions, this chapter sets the trajectory for a meticulous examination of ethical leadership practices, their correlation with key performance indicators, and the challenges retail executives face in upholding these practices (Gurmani et al., 2021). Moreover, it hints at offering pragmatic strategies to enhance ethical leadership, aiming to contribute to a discourse that could foster organizational success and a more sustainable retail sector in the UK.
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[bookmark: _26in1rg]Chapter 2: Literature Review
[bookmark: _lnxbz9]2.1 Introduction
This section is based on the critical analysis of the findings of different authors based on ethical leadership in the retail sector for managing varieties of complexities and issues that eventually can help in the retail organisational success. The literature review is based on peer-reviewed journals and publications that are already published on the internet and platforms like google scholar. Henceforth, a critical evaluation based on the study’s primary objectives will be easily understood by the readers of the study. Thus, after the proper revaluation and analysis of this section of the study, the readers of the study will have a vivid understanding and analysis of the primary objectives and research questions that are set in the introduction chapter of the study. 
Definitions
Transparent and ethical leadership is demonstrated by leaders who value fairness, integrity, and morality. In order to achieve this goal, it is essential to hold oneself accountable, foster an inclusive and positive culture, and make decisions that benefit stakeholders. Ethical leaders should take the lead in being truthful, empathetic, and making responsible decisions. Their integrity wins the admiration and devotion of those who follow them. Leadership that prioritizes ethics and social responsibility helps achieve success in the long run and benefits society as a whole ( Haji Ali et al., 2022).
















[bookmark: _35nkun2]What we come to know
[bookmark: _1ksv4uv]Study 1 : Discussion on the concept of ethical leadership for managing success of  a retail  organisation
The capacity of individuals in an organisation, to guide, influence and monitor the functioning of the subordinates and the group of employees in the organisation is called a leadership function in an organisation. Concerning this, Haji Ali et al., (2022) have opined that leadership is the process by which the hierarchical executives functioning in the organisation can constantly guide, influence and maintain the functioning of the organisation and its operational activity as per the goals and missions of the organisation. However, contrary to this, Nabella et al., (2022) have opined that not only do the leaders guide and influence the employees of the organisation, but also help in constantly managing the management functions and its principles systematically in the organisation. Thus, it acts as one of the significant aspects for an organisation to maintain its functioning and meet its goals and missions effectively and efficiently.  However, concerning this, it can be stated that the term ethical leadership is quite different from normal leadership. This is because Ali et al., (2022) states that the meaning of ethical leadership is as a style of administration that puts a high significance on moral standards, genuineness, and receptiveness concerning choices and deeds. By setting a phenomenal model for other people and empowering them to add to the making of a steady moral culture inside the association, moral initiative effectively energizes a moral way of behaving. Respectability straightforwardness the different attributes of moral administration by which moral pioneers altogether influence the progress of associations inside the UK's retail industry incorporate decency, sympathy, and moral direction.
[image: ]
Figure 2.1: The basic effectiveness of maintaining ethical leadership in an organisation 
(Source: Created by the learner) 
The above-illustrated picture illustrates the basic factors that are easily maintained in an organisation through the maintenance of ethical leadership. These include, “Effective collaboration among the employees, and groups'', “maintaining the mental health of the employees by constant motivation”, “maintaining client-centred services'', “maintaining social changes'' and an overall healthy and positive environment in the organisation (Cohen et al., 2022). Thus, on the basis of that, Nabella et al., (2022) have opined that the maintenance of ethical leadership by famous retail organisations like Unilever and Tesco has been one of the crucial and critical factors that has helped the hospitality sector of the United Kingdom to effectively maintain its business functioning. Thus, this section of the study is based on the analysis of the concept of overall ethical leadership and its effectiveness in the retail sector’s successful functioning procedure. 
[bookmark: _44sinio]Study 2 : Interrelationship between key performance metrics and ethical leadership practices in the UK retail industry. 
The role of maintaining ethical leadership in an organisation is huge. This is because as per the opinion of Shukla et al., (2022), ethical leadership helps in the maintenance of a positive work environment in the organisation. Additionally, it helps in the process of building transparency in the organisation. As a result of that the maintenance of teamwork becomes quite more in the retail sector. Concerning this, it has been analysed from the findings of Elkhweskyet al., (2022) that ethical leadership helps the employees of the retail sector to unite with each other and work as a team. Henceforth, the maintenance of coordination in the overall operational procedure becomes quite easier for the leaders. This factor intern helps in the process of building the key points of the performance metrics and thus maintains the success rate of the organisation. In addition to this, it can be analysed from the findings of Rao and Zaidi, (2020), that the success rate factor of a retail organisation is directly proportional to the kind of leadership that is followed by the leader of the organisation. Thus, it can be stated that when the retail organisation functions per the maintenance of ethical leadership, then all the tasks and responsibilities along with the operational functions are done with efficiency and perfection (Ocheni et al., 2020).As a result of that it can be stated that the fact of maintaining the successful operational functions in the retail organisation is directly proportional to the kind of ethics that are followed up by the leader of the retail organisation. Moreover, through the maintenance of this strategy the maintenance of customer loyalty is possible as the functioning of the organisation becomes ethical, efficient and effective. Thus, the financial performance at the same time becomes effective which in turn results the maintenance of organisational success rate.  
Study 3 : Critical analysis of the barriers and challenges encountered by retail executives during ethical leadership practices
The leadership strategy is one of the significant aspects of maintaining constant quality and effective functioning in the organisation by following up ethics and norms. However, it has been analysed from the findings of Rakova et al., (2021), that many times there arise situations when the ethical leadership strategy makes the functioning of the organisational employee rigid and less productive as per the expectations. This is because of the fact that when there is the implementation of the leadership strategy by a leader in a retail organisation then the organisational employees have to function and work as per the guidance and measures that are already set by their leaders. Henceforth, it becomes quite problematic for them to maintain their freedom and flexibility in their work. This as a result acts as one of the major drawbacks for the organisation and the leaders to get quality tasks and output from the employee base of the organisation. Thus, leads to the occurrence of barriers in the achievement of organisational goals and success achievement. Similar factors have been noticed from the findings of Reidhead, (2020), that the leaders of the retail sector in the United Kingdom have faced challenges in maintaining the motivational level among employees. This is because the leadership ethics for different individuals associated in the retail sector is different. Additionally, the leaders have faced difficulties in managing with the constant change due to the changing ethics of the leadership style of the leaders that are required to lead the employee base in various situations (Henriques et al.,2023). Henceforth one of the complex issues that the retail sector of the United Kingdom has faced due to ethical leadership is on the basis of managing the motivation and constancy in the work efficiency of the employees. 
Furthermore, Rakova et al., (2021), said that different business leaders are feeling the squeeze to deliver fast monetary benefits, which makes them undermine their ethical principles to do as such. This privatisation might adversely affect the association's standing and shopper trust, which might cause long haul monetary and reputational harm. For retail chiefs to settle on choices that are in accordance with the requirements, all things considered, it is urgent to figure out some kind of harmony between contending interests (Gom et al., 2021).The act of moral administration required different extra assets and ventures, however restricted assets may likewise restrict the probability of moral drives that would work on the association's capacity to resolve different natural and social issues.
[bookmark: _2jxsxqh]
[bookmark: _z337ya]Recommendations of leadership strategies or theoretical frameworks to the retail sector of UK to enhance ethical leadership practices and improve overall organisational success rate
Leadership Strategies act as one of the major factors for leading a team of different individuals in an organisation. Concerning this, it can be analysed from the findings of Arasli et al., (2020), that in order to manage the functioning of a retail sector’s organisations the leaders of different groups from different operational teams are required to follow up with different ethical leadership strategies and tactics. This is because the retail sector’s organisations consist of varieties of teams and individuals that work for different kinds of functions and duties. Therefore, the leadership strategy for all those does not become viable for each and every employee. Concerning this, it can be recommended from the findings of Gurmani et al., (2021), that the leaders of the retail organisations are required to follow up with a different leadership approach with different individuals. Henceforth, the challenges and complexities on the basis of the employees becoming rigid to the factor of change can be easily managed.
Gurmani et al., (2021) stated that making and dispersing careful moral norms and sets of rules that are by the association's standards and values assists with guaranteeing that representatives get specific preparation as per moral guidelines that assist them with understanding their specific capability in maintaining different moral practices. Integrating moral administration and a CSR execution lattice into the framework for assessing representatives can assist with remunerating staff for their reliable moral way of behaving, which upholds the moral drive inside the person. Additionally, by cultivating a moral dynamic cycle includes furnishing workers with the instruments they need to manage different moral hardships, cultivating an environment where these difficulties might be examined transparently, and empowering the utilization of a structure for pursuing moral choices.
[bookmark: _3j2qqm3]Furthermore, it can be analysed from the findings of Jarl et al., (2021), that the follow-up of the leadership’s theoretical framework acts as the major factor in the process of managing success and proper functioning in a retail sector’s organisation. Henceforth, leaders are required to change their leadership strategies in such a way that the employees tend to become flexible with the guidance and evaluation techniques and always remain flexible with the fact of maintaining change in their functioning procedure and enhance the success rate of the organisation. However, on the contrary to this, Gurmani et al., (2021), have opined that the follow-up of different leadership theories for different employee base on times of uncertainty like a pandemic can cause a factor of moral degradation among the employees. This is because this particular strategy might lead to the factor of inequality in the retail sector’s organisation and lead to a fall in employee morale. Thus, the follow-up of the transformational leadership theory can be one of the effective ways for the retail sector’s organisation to manage ethical leadership and maintain organisational performance and success at the same time. 
Furthermore, the transformational leadership theory as per the opinion of Gurmani et al., (2021) is one of the effective theories to be maintained in the retail sector’s organisation because transformational leadership theory directly impacts the attitude of the employee by making it positive and a factor of constant guidance and motivation along with encouragement is the base of this particular theory.Moreover, it can be stated from the findings of Alzoubi (2021), that the transformational leadership act as the base of maintaining ethical leadership because it can help the leader to constantly maintain the integrity, honesty and efficiency of the subordinates and meet the organisational goals at the same time. 
[image: ]
Figure 2.3: Transformational leadership theory 
(Source: Jarl et al., (2021)
[bookmark: _1y810tw]Conceptual framework 
[image: ]
Figure 2.4 Conceptual Framework 
(Source: Created by the learner)
[bookmark: _4i7ojhp]Literature gap
Leadership and its management techniques are one of the common topics in the study of business management. However, as the research is based on the analysis of the retail sectors’ success rate through the maintenance of ethical leadership; henceforth, finding relevant peer review journals became quite difficult for the researchers of the study. However, the utilisation of strategy of findings journals on the basis of ethical leadership strategy for the success rate of the various segments of the retail sector helped the researcher to constantly develop a relation with the ethical leadership’s results to the overall success rate and efficient business functioning of the retail sector. Moreover, the shortfall of explicit exploration or scholastic references in this study is the fundamental justification behind the writing hole. To give the subject a more grounded establishment, the review could profit from utilizing extra scholastic references and sources.
Thus, from the above discussion, it can be summarised that the maintenance of the kind of leadership strategy acts as one of the major strategies for the retail sector’s organisation to function effectively and efficiently. Henceforth, the maintenance of ethical leadership can be an effective strategy for the retail sector to manage operational efficiency among the employees. Additionally, it helps in the process of developing a sense of quality in the organisation that eventually helps in the process of gaining a positive attitude of the employees to function effectively and meet the organisational goals and missions. 



[bookmark: _2xcytpi]Chapter 3:  Methodology
[bookmark: _1ci93xb]3.1. Introduction
This section outlines the methodological framework adopted to unravel the impact of ethical leadership on organizational success in the UK's retail sector. Through a qualitative lens, the study navigates through existing literature, employing thematic analysis to interpret nuanced insights. This methodological journey aims to provide a robust understanding of ethical leadership's influence within the vibrant retail landscape of the UK.
[bookmark: _3whwml4]3.2. Research philosophy 
The collection of values and precepts known as research philosophy serves as a guide for researchers while they perform studies, assisting in the selection of the research technique that shapes the study's overall design. Interpretivism research philosophy is a good fit for secondary research on the effects of moral leadership on success and organisation in the UK retail industry (Nickerson, 2022). The philosophy of interpretivism aids in the understanding and interpretation of social phenomena from many individual points of view as well as the particular meaning that is attached based on their experiences. This concept is in line with the goal of determining how ethical leadership affects an organization's ability to succeed. It also acknowledges the varying subjective nature of ethical leadership experiences and views in UK retail companies.







[bookmark: _2bn6wsx]3.3. Research paradigm 
[bookmark: _qsh70q]It is said that research paradigms are the big ideas that guide how academics do their work (MUZARI, 2022). The descriptive paradigm works well for this study because it helps us figure out how cultural and historical background affects the knowledge we get from social interactions. This group comes to support the study's recognition of moral leadership and the successes of groups whose ideas are formed in society and are also affected by interactions and relationships in the retail industry.
[bookmark: _3as4poj]3.4. Research Approach 
[bookmark: _1pxezwc]To get through the ethical leadership minefield in the UK retail industry, you need a study method that lets you look into the basics of how organisations work and how people experience them. Chandra et al. (2023) say that the qualitative research method used in this study is a strong craft that can handle the rough waters of organisational processes and human perspectives. The process is more about exploring the depth of experiences, sharing stories, and learning the subtleties of ethical leadership than it is about using a quantitative method that is based on numbers. At every level of a company, it tries to figure out how moral behaviour is seen and used and how it impacts its success. When you use this method along with theme analysis, it's like walking into a room full of deep, difficult stories. It shows the whole picture of the world of ethical leadership in UK retail, which is always shifting.
[bookmark: _49x2ik5]3.5 Research methodology
[bookmark: _2p2csry]The way is being used to find out what moral leadership in the UK retail business is all about. There is already a lot of information about ethical leadership and how to make a company successful that will be used in this study. Theories, facts, and past studies will all be looked at. Using this method is like putting together a crossword puzzle; each piece is a piece of what we know now, and the goal is to fully comprehend how moral leadership impacts stores Making links, finding patterns, and writing a story that shows how ethical leadership handles the complicated mix of opportunities and challenges in the UK retail sector are all parts of the process (Wang et al., 2022).



[bookmark: _147n2zr]3.6 Research strategy
[bookmark: _3o7alnk]The study plan aims to find information about ethical leadership in the UK retail industry, which is like sailing through a big ocean of data without a map (Newman and Gilbert, 2022). If you choose a qualitative analysis, this method involves more than just a quick look; it involves digging deeper into the available resources, like reports, study papers, and academic publications, to find valuable pieces of information. The point is to understand the currents of ethical leadership and how they move through retail businesses and affect how well those businesses do. You have to carefully navigate the seas of current literature in order to complete this project.
[bookmark: _23ckvvd] 3.7 Data collection methods/tools
To understand how complicated ethical leadership is in the UK retail industry, the tools and methods used to collect data are like lanterns that shine a light on the way (Amaugo, 2022). Using this method is like gathering rumours from trustworthy sources of data like Pub Med, Google Scholar, and online papers. This pool of knowledge is like a sieve, and thematic analysis sorts through it to find the pearls of wisdom that are hidden inside. This method isn't just about gathering facts; it's also about weaving through other works of writing.  
[bookmark: _ihv636] 3.8. Data Analysis
[bookmark: _32hioqz] The goal is to find the result that is hidden in the statistics about how moral leadership affects the success of a business. This is done very carefully by putting the facts in order and comparing and contrasting them. We are going to listen to the facts and try to figure out what it means. We will also look at how ethical leadership affects the UK retail sector's strong pulse (Bravi et al., 2022). This is how data can be turned into information that people can use to talk and make smart decisions
[bookmark: _1hmsyys]3.9. Gantt chart
[image: ]
Figure 3.9: Gannt Chart
(Source: Created by the researcher)
Chapter 4: Findings and Discussion
[bookmark: _41mghml]4.1 Introduction
Findings and discussion is one of the most important chapters in the dissertation and this particular chapter is conducted with the intention to highlight the outcome and findings that have been analysed from the entire research and discussion in the literature review chapter. This chapter will show the impact that has been observed on organisational leadership and how the implementation of ethics in leadership can help the retail sector achieve success. This entire research study shows what it actually means to say when it is associated with industrial purposes and how the organisations at present including retail sectors are able to enhance their position in the market and success among the competitors by implementing ethical practices in their leadership.
[bookmark: _2grqrue]4.2 Findings
4.2.1 Ethical leadership play a significant role in the success of retail organisation
A person's ability to direct, affect, and oversee the performance of their subordinates and the group of employees inside an organisation is referred to as their leadership function. Haji Ali et al. (2022) have expressed the opinion that leadership is the process through which the hierarchical executives operating within the organisation can continuously direct, impact, and preserve the operation of the organisation and its operational activity in accordance with the objectives and missions of the organisation. On the other hand, Nabella et al. (2022) have contended that leaders not only mentor and impact the workers within the company but also aid in the ongoing, methodical administration of the management functions and principles within the organisation. As a result, it plays a crucial role in an organization's ability to continue operating and successfully accomplish its aims and goals.

[image: ]
Figure 4.1: Ethical Leadership
(Source: Nabella et al. 2022)

4.2.2 Collaboration of ethical leadership practices and performance metrics in the retail sector has a significant impact 
In an organisation, upholding moral leadership is crucial. This is due to the fact that ethical leadership, in the view of Shukla et al. (2022), aids in the upkeep of a positive work atmosphere within the firm. It also aids in the organization's efforts to increase transparency. Because of this, maintaining teamwork has become increasingly important in the retail industry. In relation to this, Elkhwesky et al.'s findings (2022), have been examined, showing that moral leadership encourages cohesion and teamwork among retail personnel. From this point on, leaders find it much simpler to maintain synchronisation in the general operating method. This factor intern contributes to the process of developing the performance measurements' essential points, maintaining the organization's success rate in the process. Furthermore, an analysis of the research conducted by Rao and Zaidi, (2020), indicates a direct correlation between the success rate factor of a retail company and the leadership style adopted by its leader. Consequently, it can be said that all duties and responsibilities in addition to operational functions are carried out with excellence and efficiency when the retail organisation operates in accordance with the preservation of ethical leadership (Ocheni et al., 2020).
4.2.3 Retail business’s face numerous challenges in executing ethical leadership practices
By adhering to ethics and norms, the leadership strategy is one of the key components of keeping the organization's effectiveness and quality consistent. Nevertheless, analysis of Rakova et al.'s data (2021) shows that there are frequent instances in which an ethical leadership approach causes an organisational employee's functioning to become rigid and less productive relative to expectations. This is due to the fact that when a leader in a retail organisation implements a leadership strategy, the organization's employees must operate and work in accordance with the guidelines and standards that their leaders have already established. It therefore becomes quite difficult for them to continue to be free and flexible in their employment.

[image: ]
Figure 4.2: How ethical leadership shaped organisation and success
(Source: Ocheni et al., 2020).

4.2.4 Theoretical Frameworks and leadership strategies help in enhancing ethical leadership practices
According to Gurmani et al. (2021), creating and distributing careful moral norms and sets of rules that are in line with the association's standards and values helps to ensure that representatives receive specific training in accordance with moral guidelines that help them understand their unique capacity to uphold various moral practices. By including a CSR execution lattice and moral administration into the representative assessment framework, it will be easier to compensate employees for their consistent moral behaviour, which supports their moral drive. Providing employees with the tools they need to deal with various moral challenges, creating a space where these issues may be openly discussed, and encouraging the use of a framework for making moral decisions are all part of creating a moral dynamic cycle.
[bookmark: _vx1227]4.3 Discussion
Ethical leadership is the mark of a transparent and moral leader to upholds morality, justice, and integrity. Holding oneself accountable, promoting an inclusive and positive culture, and making decisions that benefit stakeholders are crucial for achieving this goal. It should be the role of ethical leaders to set an example of honesty, compassion, and responsible decision-making. Those who follow them are enamoured and devoted to them because of their integrity. Prioritising morality and social responsibility in leadership leads to long-term success and the good of society at large. From the entire research, it can be observed that ethical leadership has a tremendous role in the success of the little sector due to the ethical practices, On the other hand, it might be said that the terms "ethical leadership" and "normal leadership" are very distinct. This is due to the fact that Ali et al. (2022) define ethical leadership as an approach to management that places a premium on moral principles, sincerity, and openness with regard to decisions and actions. The moral initiative successfully energises a moral way of behaving by providing an excellent example for others and enabling them to contribute to the creation of a consistent moral culture within the association. Decency, empathy, and moral guidance are among the various moral leadership qualities that moral pioneers use to collectively impact the development of associations in the UK retail sector. These qualities include respectability and straightforwardness. This research demonstrates the fundamental elements that can be effortlessly preserved in an organisation by upholding moral leadership. These include "maintaining the mental health of the employees by constant motivation," "effective collaboration among the employees, and groups," "maintaining client-centred services," "maintaining social changes," and an all-around safe and supportive environment in the organisation. Based on this, Nabella et al. (2022) have concluded that one of the most important and critical factors that have enabled the hospitality sector of the United Kingdom to successfully maintain its business functioning is the maintenance of ethical leadership by well-known retail organisations like Unilever and Tesco.

[image: ]
Figure 3: CSR in leadership
(Source: Nabella et al. 2022)

From the findings, it has also been observed that Because of this collaboration of ethical leadership practices and key performance metrics, it is possible to conclude that the leader of the retail organization's adherence to ethics directly affects the organization's ability to continue operating successfully. Additionally, by continuing this method, the organization's ability to function ethically, effectively, and efficiently can be maintained, as can consumer loyalty. As a result, the financial performance simultaneously improves, leading to the preservation of the organisational success rate.
The challenges associated with the flexibility of employees consequently serve as one of the main obstacles for the business and its executives to obtain high-quality assignments and production from its workforce. Consequently, obstacles to the accomplishment of organisational objectives and success are created. Similar factors have been noted in Reidhead's (2020) results, which show that UK retail industry leaders have had difficulties sustaining staff motivation. This is due to the fact that different people involved in the retail industry have varied leadership ethics. Furthermore, because the ethics of the leadership style needed to guide employees is evolving, leaders have had a hard time keeping up with the rapid shift. Along with the discussion of challenges and barriers that retail organisations face during the implementation and execution of ethical leadership practices, from the findings it has been also observed that this study suggests the Moral Dynamic Cycle as one of the most effective Framework that can help the organisations in improving their ethical leadership practices so that they can achieve more success implementing sustainability.
[bookmark: _3fwokq0]4.4 Conclusion
The analysis of the findings and discussion provides a clear picture in a summerised form regarding the role of ethical leadership in the success of retail organisations. It shows that ethical leadership doesn't only contribute to the success of retail organisations but it is also responsible for creating several types of obstacles in the way of success and the reason behind this is the lack of knowledge regarding the ethical practices in leadership. However, there are many strategies as well as theoretical frameworks available for leaders that can help them overcome the barriers and challenges and open up a way to adopt sustainability in their approaches. Ethical leadership is not only responsible for providing success and the same to the organisation but it also helps in accelerating the morale and performance of workers.
[bookmark: _1v1yuxt]Chapter 5: Conclusion
[bookmark: _4f1mdlm]5.1 Introduction
The investigation of ethical leadership in the retail industry of the United Kingdom is both pertinent and noteworthy. In a time when consumers are more discriminating and expect corporate social responsibility, retail companies must have moral leadership. It not only moulds company culture but also has a big impact on employee satisfaction and customer perception. This study offers a comprehensive understanding of the relationships between moral leadership behaviours and important performance metrics including revenue, customer loyalty, and staff happiness. This study aims to provide practical recommendations for improving ethical leadership by examining the difficulties faced by retail executives in maintaining ethical leadership practices and the ensuing impact on organisational achievements.
5.2 Meeting the Objectives
The first objective of this particular dissertation is to deal with the task of identifying key characteristics of ethical leadership in the UK's retail sector and their potential impact on organizational success. In order to meet this first objective researchers conduct Research and go through several articles and journals. Finally in the literature review chapter, in study 1 researchers put the answer to this objective. The second objective dealing with the relationship between ethical leadership practices and key performance indicators has been discussed in the study to literature review chapter that includes all the aspects such as financial performance, employee satisfaction, and customer loyalty in the UK's retail sector. In order to meet the third objective in the literature review chapter researchers create study 3 where they identify all the challenges and barriers that retail sectors experience during the practice of ethical leadership. The final objective is discussed in the study where using several theoretical frameworks and effective solutions some effective Strategies and interventions have been recommended to the retail organisations that can help them in implementing ethical leadership practices and improving the overall success of the organisation.
5.3 Research Gaps 

Gap has been identified by researchers as this research struggles to find plenty of references and it is affecting the foundation of the study. Though it has been compensated with findings from ethical leadership journals it can be said that a more robust base can help in enhancing the exploration of ethical leadership in the retail sector of the UK. A wider variety of academic sources might offer a more thorough grasp of the topic by enhancing the overall strength of the dissertation.
[bookmark: _2u6wntf]5.4 Recommendations
Some recommendations are provided here that will help in strengthening ethical leadership practices by creating a workplace culture that will not only meet the demands of the UK retail sector but also help in contributing to sustained organisational success.
Divorce leadership approaches: in order to enhance ethical leadership in the retail sector of the United Kingdom they can encourage leaders to adopt diverse approaches that include the unique needs of different employee groups. It recognises the variety within teams and adapts leadership strategies.
Training on ethical standards: organisations need to implement training programs that can help in explaining ethical standards among employees. They need to offers specific guidance on ethical decision-making that will help in creating a workplace culture full of transference and integrity.
Employee recognition for Ethical behaviour: organisations can include employee recognition programs where those employees who will be able to demonstrate ethical behaviour will be acknowledged. This will motivate other employees to improve their behaviour and promote a positive ethical environment.
Continuous communication and feedback: an environment needs to be encouraged where effective communication channels will be used so that employees can feel comfortable discussing their ethical concerns. They need to provide regular feedback in order to reinforce ethical practices and address any challenges appropriately.
[bookmark: _9kfz52arj0k1]
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Figure 1: To what extent are the ethical standards of retail companies and the products they sell an issue that matters to you?
(Source: Statista, 2023)
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[bookmark: _lnepobiax0qg]Figure 2: U.K. RETAILERS FACE "PROFIT CRISIS” AS CONSUMERS REFUSE TO COMPROMISE
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APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Adriana Cornelia Brian

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	x
	Taught Postgraduate Student
	☐
	Postgraduate Research Student
	☐



	3
	Institute/Academic Discipline/Centre:
	


	4
	Campus:
	


	5
	E-mail address:
	


	6
	Contact Telephone Number:
	


	
	For students:

	7
	Student Number:
	2019150

	8
	Programme of Study:
	

	9
	Director of Studies/Supervisor:
	






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	x
	NO
	☐

	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	x
	supervisor

	
	
	Institute Research Committee
	☐
	

	
	
	Other (write in)

	☐
	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	X

	2
	UWTSD Research Data Management Policy
	X

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	X

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	X

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	X

	7
	
	Employed
	YES
	☐
	NO
	X

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	X

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	X




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	X
	NO
	☐

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	THE IMPACT OF ETHICAL LEADERSHIP ON ORGANISATIONAL SUCCESS IN THE UK'S RETAIL SECTOR.

	2
	Proposed start date:
	
	Proposed end date:
	

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	3
	Purpose of Research Activity
This study's goal is to find out more about how moral leadership impacts the growth of companies in the fast-growing UK retail sector. The study's main goal is to simplify the difficult link between moral leadership and important things like happy employees, satisfied customers, and good business results. It will do this by looking at what kinds of ethical leadership there are, how they affect KPIs, and the issues that store execs have. The study's goal is to make UK shops more responsible and better for the environment by showing useful ways to promote moral leadership.

(this box should expand as you type)

	4
	Research Question

What are the major features and characteristics of ethical leadership in the UK retail sector?
How could practices of ethical leadership within the retail sector affect the reputation of brand loyalty of customer satisfaction of staff along with economic performance?
What challenges do executives in the retail sector encounter in time of practicing ethical leadership into execution as well as the wave by which these challenges also influence the overall success of retail companies?
Which approaches can retailers apply to strengthening and encouraging the practice of ethical leadership for achieving higher organizational success?

(this box should expand as you type)

	5
	Aims of Research Activity

The present goal of the study is to investigate the way by which ethical leadership provides significant effects on the success of organizations within the retail industry of the UK.

(this box should expand as you type)

	6
	Objectives of Research Activity

To identify the key characteristics of ethical leadership in the UK's retail sector and their potential impact on organizational success.
To analyse the relationship between ethical leadership practices and key performance indicators (e.g., financial performance, employee satisfaction, customer loyalty) in the UK's retail sector.
To explore different obstacles and various difficulties that are experienced by the executives of retail in times of practices of ethical leadership along with any potential impacts on the organizational achievements.
To recommend strategies and interventions that organizations in the UK's retail sector can implement to enhance ethical leadership practices and improve overall organizational success.

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	
The objective of this study is to ascertain the influence of ethical leadership on the expansion of retail enterprises in the United Kingdom. It does this by combining scientific methodology with strategic elements. This approach employs interpretivism and theme analysis to enhance your comprehension of ethical leadership within a retail setting. The study aims to investigate the distinct characteristics of ethical leadership scenarios experienced by individuals working in retail organisations in the United Kingdom. In order to do this, the study employed the interpretivism research methodology. According to Nickerson, this analysis considers the significance of individuals' experiences and perspectives in understanding the influence of moral leadership on a firm.
Utilising the descriptive research approach, this study examines the impact of historical and societal changes on the information obtained from social interactions among shop personnel. Individuals' behaviour in social contexts significantly impacts their moral authority and the performance of their enterprises. This significant decision aligns with that concept. By employing the concepts in conjunction with a qualitative research methodology, researchers may ascertain individuals' perspectives and understand the dynamics of organisations under ethical leadership. This approach encompasses more than mere numerical data; it involves understanding firsthand experiences, narrating compelling stories, and elucidating the impact of ethical leadership that is effective.
The study technique incorporates ideas, previous research, and recent literature to comprehensively comprehend the impact of ethical leadership on the success of a shop. Excluding theme analysis from the research plan would be like navigating the ocean without a map. To do this, a thorough examination of research literature such as books, websites, journals, papers, and reports would be necessary. The comparison of Newman and Gilbert highlights the arduous nature of the procedure.To fully understand how moral leadership is going in the retail business right now, there is a need to read and think about all the important details. n-line studies, PubMed, and Google Scholar are good places to learn about the tough issues of moral leadership in the UK retail business. The process of theme analysis becomes clear as looked at a lot of data from different sources and pick out the useful pieces. The fact that the study was mostly about data analysis, which means putting information in order and judging it, shows how well the data was gathered. To do this, people need to know all the facts, carefully consider all the possible results, and know how important moral leadership is to the balance of power in the UK retail business. This approach aims to elucidate the complex relationship between ethical leadership and corporate achievement in the rapidly evolving retail industry of the United Kingdom. It is notable for its profound emotional impact and its thorough examination of its issues.

(this box should expand as you type)

	
	Location of research activity
Identify all locations where research activity will take place.

	8
	
United Kingdom
(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	


(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☐

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.


(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	X

	13
	A resilient Wales
	☐
	X

	14
	A healthier Wales
	☐
	X

	15
	A more equal Wales
	☐
	X

	16
	A Wales of cohesive communities
	☐
	X

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	X

	18
	A globally responsible Wales
	☐
	X

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☐
	X

	2
	Use of interviews?
	☐
	X

	3
	Use of focus groups?
	☐
	X

	4
	Use of participant diaries? 
	☐
	X

	5
	Use of video or audio recording?
	☐
	X

	6
	Use of computer-generated log files?
	☐
	X

	7
	Participant observation with their knowledge?
	☐
	X

	8
	Participant observation without their knowledge?
	☐
	X

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	X

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	X

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	X

	12
	Investigation of participants involved in illegal activities?
	☐
	X

	13
	Use of procedures that involve deception?
	☐
	X

	14
	Administration of any substance, agent or placebo?
	☐
	X

	15
	Working with live vertebrate animals?
	☐
	X

	16
	Procedures that may have a negative impact on the environment?
	☐
	X

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	X

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	X
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	X
	☐

	3
	Vulnerable adults?
	☐
	X

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	X

	5
	Prisoners?
	☐
	X

	6
	Young offenders?
	☐
	X

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	X

	8
	People engaged in illegal activities?
	☐
	X

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	X

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	


(this box should expand as you type)

	11
	Who will the participants be?

	


(this box should expand as you type)

	12
	How will you identify the participants?
	


(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☐
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☐
	☐
	☐

	15
	Will you obtain written consent for participation?
	☐
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☐
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☐
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☐
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☐
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☐
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☐
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☐
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☐

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:



(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:



(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:



(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	


(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	


(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	


(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☐

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☐

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	X
	☐

	6
	University computers?
	☐
	X

	7
	Private company computers?
	☐
	X

	8
	Home or other personal computers?
	X
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	X

	10
	“Cloud” storage or websites?
	☐
	X

	11
	Other – specify:

	☐
	X

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☐

	15
	Sharing of data with other organisations?
	☐
	☐

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☐

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☐

	18
	Publication of data that might allow identification of individuals?
	☐
	☐

	19
	Use of data management system?
	☐
	☐

	20
	Data archiving?
	☐
	☐

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	


(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	X

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	X





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Adriana Cornelia Brian
	Date:
1/1/2024



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Dr. Hoang Dang Nguyen
	Date: 1/1/2024

	3
	Signature:
	
Hoang Dang Nguyen
	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	x
	I have read the guidance notes supplied before completing the form.

	x
	I have completed ALL RELEVANT sections of the form in full.

	x
	I confirm that the research activity has received approval in principle

	x
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	x
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	x
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	x
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/

1
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