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[bookmark: _Toc39235947]Introduction
With the advent of the era of economic globalization, international business exchanges have become more frequent, and negotiations have become an important part of international business activities. International business negotiation is a special form of interpersonal communication in cross-border activities. It is not only the exchange and cooperation in the economic field, but also the communication and exchange between cultures. It must involve exchanges and contacts in different regions, nationalities, and social cultures. Therefore, cultural factors have a crucial role in negotiation and directly affect the actual results of business interactions.
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[bookmark: _Toc39235949]Tips for building international business partnerships
In international business exchanges, communication skills are important to both parties. Good skills are essential for building a good relationship (International Business and Culture, 2020).
The most important thing is language. Language is the core of culture and the most important tool for carrying and inheriting culture. Therefore, the cultural characteristics of the nation are all reflected in the national language. Different languages ​​have different characteristics. For example, people from countries with higher cultural connotations often use implicit language to communicate, and their negotiators may choose to express their ideas in euphemistic and indirect ways. Only when you understand the situation when you speak can you accurately understand the true meaning of the other party's language; negotiators with lower education levels prefer to express opinions and opinions directly. Therefore, when negotiators of these two different cultures negotiate, one party often thinks that the other party is too rude, and the other party may think that the other party lacks sincerity in negotiating, or misunderstands the silence of the other party as recognition (Sjursen, 2000). Its condition. When conducting in-depth exchanges, obstacles are often encountered. Custom is a way of life that is widely recognized and established in a particular society. It has the characteristics of stability, variability and spontaneity. It includes all the habits and imitated lifestyles in human history agreed by certain social groups. Therefore, as a British company, when cooperating with the Asian region, they can learn the local language, and while expressing and understanding communication, they can show sincerity for cooperation. In order to achieve good results in international business exchanges, it is necessary to study and understand each other's cultural background and living habits in advance, so as not to misunderstand each other. Only in this way can the expression of the will of both parties become clearer, thereby promoting the success of cooperation.
The second point is to establish a common goal. Business negotiation refers to a process in which the parties to a transaction jointly negotiate on a subject that involves a specific purpose and interests of both parties, adjust the conditions proposed by both parties, and finally reach a satisfactory Agreement, both parties or both parties. Whether it is international or ordinary business exchanges, a common goal is needed to support the cooperation between the two parties. The parties meet each other ’s needs through information exchange and negotiation agreements to achieve the transaction. In some cases, values ​​may be generated due to cultural differences. The difference is that at this time, we should understand each other to complete the unity of the goal, so as to have the motivation to promote the success of cooperation.
The last point is the gift giving. Small gifts that are in line with the wishes of the partners are very beneficial for establishing a good cooperative relationship. Because in Asia, the establishment of private relations is helpful for business cooperation. Many cooperation’s will have an impact due to the leader ’s private relations, but it should be noted that in some regions of Asia, giving and receiving inappropriate gifts will be treated as bribes. With bribery.
In general, we need to respect the culture of others, pay attention to pragmatic strategies in business negotiations, and be flexible. Establish a cultural knowledge structure and improve the quality of negotiators. In short, in order to obtain a good relationship in international business exchanges, it is necessary to study and understand each other's cultural background and living habits in advance to avoid misunderstanding. Only in this way can the expression of the will of both parties become clearer, thereby promoting the success of cooperation.
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Effective international business communication helps to strengthen international exchanges and cooperation between enterprises, form a strong alliance, and become a larger enterprise. Every enterprise is competing to expand its scale and scope, and strive to become a bigger and stronger enterprise. Effective communication makes cooperation between different companies in different countries possible. Through effective communication, companies can exchange information, reach agreements and promote cooperation (Zwilling, 2020).
Effective international business communication can enhance the company's international competitiveness and expand the company's international market share. Through effective international communication, the company can quickly understand the market and grasp market information, and adjust the company's business direction according to customer needs. And goals, thereby enhancing the international competitiveness of enterprises and expanding international market share. Take the British jewelry company Garrard as an example. This is an ancient brand. In the past period of time, the market share has declined and the products have remained unchanged. However, through effective international business exchanges, while understanding the global young people ’s preferences In order to diversify the style of products without giving up classic products, it successfully reoccupied and expanded its market share.
Effective international business exchange can strengthen information exchange, promote the continuous development of the enterprise itself through the exchange of information and technology, understand the advantages of another company or introduce another company's technology, so that information exchange can be effectively carried out. Disseminate updates and improve communication and technology between companies. British jewelry companies entering the Asian market can effectively promote development. Because many countries in Asia have high-quality and large-scale jade and jewelry origins, establishing a good relationship can strengthen the exchange of information and provide excellent through partners Raw materials are used to optimize products and promote the company's development.
Effective international business communication can enhance an enterprise's awareness of prevention and enhance its ability to respond to crises. In international business activities, companies should also pay attention to collecting information about competitors in the international environment. Effective international business communication helps companies understand and master competitors ’information, thereby enhancing the company ’s crisis awareness and prevention awareness, and improving their ability to respond to risks.
[bookmark: _Toc39235951]The importance of partnership
Relationship is an important business resource of an enterprise, which can create greater business value and bring more competitive advantages. In some cases, it can reduce costs and create an excellent business environment for the enterprise. When cultivating strategic partners, establishing a certain company relationship can improve the cohesion and identity of the cooperation. At the same time, this relationship is also a solution to the problem. Relationship ability refers to the ability to adhere to interactive management and develop interpersonal relationships with business partners of other cultures. Relationship ability can reflect not only the degree of "favorability" of an enterprise, but also the degree of "recognition" of an enterprise, which is also a reflection of the strength of an enterprise. In the international business, the relationship between the enterprise and the individual is also an important reference for business partners, which depends on the partners' right to speak and control. In the same international business environment, due to the recognition or consistency of knowledge systems, professional values, business ideas, and ethical professional standards, people with different cultural backgrounds may continue to reduce cross-cultural differences and concepts. Seek more versatility and communication space, and can cooperate more effectively, deal with and develop interpersonal relationships. Whether the international business can bear the conflict of different cultures, and whether it can carry out effective business cooperation. In cross-cultural business communication, not only cross-cultural communication capabilities but also relationship capabilities also play a key role.
[bookmark: _Toc39235952]The impact of being unable to establish a relationship
As a British company to enter the Asian market, it needs the support of local companies. If you ca not establish a relationship with partners in the Asian market, you will first do not understand the local people ’s love of jewelry styles, including pricing and logistics. The manpower and material resources of the globalized market have a huge consumption. First of all, in terms of product pricing, without many years of experience will lead to failure or loss of market entry, the level of pricing will lead to insufficient demand, leading to oversupply. Low pricing will lead to a decline in profits, which will have an impact on the company's earnings. People in each region have different levels of appreciation. If there is no local company to update the information, then continuing to use the original products from the UK will lead to no one buying, so you need to establish relationships with local partners. When the domestic market changes, if there is no supplement from the international market, it may cause a decline in profits or a break in the capital chain. The world today is economically globalized, and it is impossible to follow the footsteps of the world ’s economic development without establishing relationships with global partners. It is destined to be abandoned by the times.
[bookmark: _Toc39235953]What caused the problem
The cause of cooperation problems is cultural differences. The expression of cultural differences in business cooperation is divided into three parts: language differences, opinions, and feedback methods.
The first is the language difference. Employees in different regions will use different languages, so it is destined to have different understandings and poor communication. For example, in China, people will say that they will invite you to dinner next time, but this is a kind of politeness. Some people will remember, and in the UK, if you tell the other party to invite you to dinner next time, then the British will ask when and will write it down (British Culture and Social Norms - Study in UK, 2020).
The second is the expression of opinions. In an individualist country like the UK, it is customary to express unfiltered views and opinions. In many Asian countries, team members often discuss each other or consult members' opinions before expressing their opinions.
The third is the difference in the way of feedback. In Asian countries, because of the existence of "face", that is to say, it is not allowed to criticize employees in public and find a private place (Contributor, 2020). In the UK, this kind of criticism and feedback may be regarded as an improvement. Suggestions.
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International business exchange is an indispensable part of economic globalization today. Without good international business exchange experience, it cannot keep up with the development of the times. The lecture notes explain international business communication through five parts, which are divided into relationship-building skills, relationship-building benefits, and possible causes and effects of failure. The most important factor for business communication is to establish a good partnership.
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