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Abstract:
Marketing strategy represents a key component of success for organisation. Apple has achieved overwhelming success in recent years due to their unique products such as the iPad, iPhone and others. A mixture of latest hardware with nice designs, performance and user-friendly features, captures consumers in an instant. Apple Inc. uses a good marketing strategy and their adopt same strategy for all their product. This research is based on the marketing strategy of Apple. The kind of strategy adopted for the marketing of the Apple products are discussed (Workzone.com, apple’s marketing strategy, 2017).
 Introduction: 
[image: iPhone 13 launch event invite lets you experience Apple logo in AR -  Technology News]   Apple is a multinational corporation designing and selling consumer electronics, computer’s software and personal computers. Was founded on April 1, 1976 by Steve Jobs, Steve Wozniak and Ronald Wayne and became Apple Computer Inc on January 3, 1977 then changed to Apple Inc. in 2007. Apple is the largest information technology company by revenue and, since January 2021, the world’s most valuable company. As of 2021, Apple is the fourth-largest PC vendor by unit sales and fourt-largest smarthphone manufacturer. It is one of the big five American information technology companies, alongside Amazon, Google, Facebook and Microsoft (Wikipedia). The company’s revenues were growing at an exponential rate and doubling every four mounths for the first five years (Apple History,2015). 
  The company’s main products are the iPone smarthphone, the iPod line of music players and lines of personal computers. Apple has it’s design headquarters in California.One of the greates opportunities Apple has in the market is its strong  customers are more seen like followers of the company.  The strategy that Apple may follow is to keep the customers happy and their willingness to pay a premium price will increase (Anon, 2014).
[image: Damon Cool Picture: Apple Laptop Computer &amp; Accessories Deals]                                               Apples has a cleary stated business strategy that can be found in their annual 10-K reports. Their business strategy is as follow the company is commited to bringing the best user experience to its customers through its innovative hardware, software, peripherals and services (Apple History, 2015). By they strategy, Apple may eat up the high profit margins ( Kaynak and Jain, 2012 ).Apple’s product and services are unique and consistent product and technology development is one of the big reason why the company is succesful ( Apple History, 2015). Apple is one of the brand who have established themselves well and are in the top position on marketing. And one of the brand who focus and give their full effort in the marketing strategy for the better sales of their products. Existing marketing strategies of internationalization process in firms fail to come up in the market if they don’t come up with new ideas (Arild Aspelund,Jage Koed Madson, 2006).
Marketing mix
[bookmark: _GoBack]  The marketing mix is the product of the evolution that comes from day-to-day marketing. A product is some good or service that a company offers in the market. A product is something that can be offered to the customers for attention, acquisition or consumption and satisfies some want or need (Riaz and Tanveer,2012).
Price
  Price is the significant factor in the marketing mix. Apple does all it takes to give it’s users value for their money by offering quality products. The success of a company depends on its pricing policy because this determines the profit or loss for the company. The price of the product is basically the amount that a customer pays for to enjoy it. It is also a very important component of a marketing plan as it determines the firm’s profit and survival. Apple enjoys a reputable position in the market due to the high quality of its products and the innovative nature of the company. This allows Apple to charge high prices for their products. Regardless of how expensive Apple products are, people are willing to buy them. Apple’s premium-pricing strategy generates higher profits for the company as well as increases the brand’s value. However, it is possible for Apple to generate higher revenues by manufacturing cheaper versions of their products for low income consumer ( Annual Report “Apple Corporation”,2018).
Place
  The place in marketing mix represents where the company sell its products and offers its services. Apple seeks to make their products available to everyone by utilizing several distribution channels. According to Apple’s Form 10-k,” the Company sells its products worldwide though its retail stores, online stores and direct sales force, as well as through third-party cellular network carriers, wholesalers, retailers and resellers” (Apple,2018). Apple authorizes sellers to ensure control over this component of the marketing mix. The following places are included in Apple’s distribution strategy: Apple Stores, Online Apple Store and App Store, Authorized retailers, Telecom companies, Fulfillment services and Corporate resellers.
Promotion
  Promotion is simply creating awarenes of the company’s products and services to customers. Apple promotes its products and services though 
many channels including relations and personal selling. With regards to personal selling, well mannered, energetic and highly informative sales representatives in Apple stores provide customers with all the necessary information about the company products and services. However, Apple can increase its brand awareness partnering with brand influencers or celebrities. These people have an established audience and can promote the company’s products and services to another level.
People
   Apple takes pride in its workers who become a source of inspiration for their peers and customers. This example was set forward by Steve Jobs himself, who was said to be the most influential figure in the top 100 list by the Media Guardian (Anon, 2010a). Employees at Apple state that they feel great about being a catalyst to change because of working in an organisation that emphasises on innovation (Hughes, 2010). Apple claims to provide the best employee working conditions in the technology industry (Nuttall, 2012), however, the investigation by BBC Panorama portrayed long working hours, poor living conditions and intimidating work culture in factories where Apple products were manufactured (Thomas, 2014). 
Product
  The strategy Apple follows is to create the best product which generates a better user experience with every new launch, which is why their focus is not on producing products needed by customers, but desired by them (Bulik, 2008). ‘Simplicity’ and ‘intuitiveness’ are the two major characteristics of its products (DeMers, 2014: 2). The Mac Computer was the first launch by Apple, which was then considered overpriced and was perceived to be targeting only a niche market (Wouters, 2014). On the other hand, supporters of the Apple Watch think it is a great innovative step, whereby the concept of smartwatches will be introduced in the mass market. It is also considered to be ideal for software developers, who can create innovative apps by using it (Bajarin, 2014).

Process
  The strategy behind production of Apple’s innovative devices remains mysterious as it is mostly considered as a secret recipe (Panzarino, 2012). All of the devices undergo standard process guidelines set by the company, which include product design, testing, polishing, packaging etc. (Satariano, 2013). Analysing Apple’s design and creative strategy, one may say that it is not an abrupt plan to invent novel solutions, but it takes an excellent team work, driven by enthusiasm (Elmansy R, 2014).
Physical Evidence
  According to Gmoser (2014), all the space in an Apple retail store is designed in such an attractive way that it interests people to buy their devices. Singh, Katiyar and Verma (2014) emphasise the importance of store layout and design in creating great customer experience, which helps in translating the desire to a final purchase decision.
Conclusion
  Like every company, Apple also plans its strategies and implements them considering its own perspective. In the environment, however, there are different views about understanding the initiatives taken by the company. Positive aspects of these opinions will further strengthen Apple as a brand, however, the negative opinions need to be tactfully handled, as they may do serious harm to the company. Critical evaluation of each aspect of their marketing strategy would make them sustain their strengths and overcome their weaknesses. Apple is a strong market contender with a diversified product line within the computer and electronic gadget market. Apple's products and services are clearly differentiated from those of its competitors. The company is economically in a good position and can expect to have growing stream of revenue and an increase in its share of the market every year for the near future.
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