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Community Engagement


Community engagement is a concept that sociologists have tried to explain simply numerous times, but its range of meaning is so broad and diverse that It has proven to be quite tricky. Fundamentally, this concept revolves around “community”; therefore, it makes sense to understand that concept first. The community is relatively straight. It refers to all those things that hold us together; the things we have in it are widely referred to as a force to move forward, develop and progress. Ideas about community have been the central pillar in social theory since the beginning. (Day 2006) Questions about what holds societies together, what unites the groups and collectives, and what separates them have bothered great minds for centuries. One of those greats, Karl Marx,  gave us the groundwork for some distinctive kinds of "community." He considered the pursuit of clearly formulated economic interest to be a force to unite individuals. Marx also examined the shift from local, small-sized communities toward broad, universalized groups of people. (Marx 1973). However, it is also worth noting that community values and behaviours can be used to resist development and ignite conflicts.
Moreover, throughout history, there is much evidence of a decline in community cooperation and weakening social links. The problems arise when we get to lay down some solid and specific tools that can be used to bond us together and how these can be created and sustained. We often conclude that it is not as simple as it first might appear. For that reason, all policymakers, politicians, and companies need to engage the community in a well-organized way with a complete understanding of the complexity of the matter.


"Global crisis" is a phrase that has become painfully familiar to us all since 2020. It has been a couple of years now that we have endured those unprecedented and unpredictable times. We have witnessed events in politics, the corporate sector, and our own lives that significantly impacted the world. This has also proven to be a new challenge to all people, families, and communities across the UK. Times like these bring a unique opportunity for the corporate sector to help build honest and long-lasting relationships with all members of society. And as a company that touches millions of lives every day, Fujitsu is not taking its responsibilities lightly. They regard engagement with the community as a significant tool in securing the long-term success of the company and its stakeholders. The work is guided by the needs of society and is achieved by the active participation of employees of all levels within the company.
And this is what has kept Fujitsu on the road to success for so many years. They have always considered their social impact and the value they can bring to their customers and community to be highly important. Since 2019 Fujitsu has built a thorough and well-prepared community investment and development plan for the UK and Ireland. (Fujitsu 2022)
Being one of the world's most significant communication, technology and services corporations, Fujitsu believes it will have a considerable impact on fighting the digital divide. There are currently 11.9 people (22% of the population ) that do not have the digital literacy necessary for everyday life in the UK, and Fujitsu is planning to help people gain access to connect to the internet as well as the skill set and knowledge needed to effectively go online by taking part in events focusing on digital inclusion. (NHS 2022) Naturally, Fujitsu plans to implement technology as much as possible when trying to create value for the community, so they have pledged to work with top research establishments and universities to create sustainable solutions to society's issues. (Fujitsu 2022)
Students are also a group that Fujitsu is trying to engage with by encouraging STEM ( Science, Technology, Engineering, and Mathematics) subjects across all levels of education, employing STEM ambassadors to promote those subjects and help guide students in the right direction. (Fujitsu 2022)
Sustainable development for young people is Fujitsu'sFujitsu's way of providing value for the community, creating workshops along with the Prince'sPrince's trust for developing CV and interview skills and supporting the recruitment of underrepresented backgrounds as well as establishing the Junior Talent program and taking individuals under the age of 25 on their technological journey. (Fujitsu 2022)
Volunteering has also been vital in personal and social development for more than 20 years and has consistently been implemented and highly supported by most societies (Hodgkinson, 2003). Voluntary action has the potential to fight both global issues as well as challenges to minorities, people with disability, and local communities. All of this was acknowledged by the United Nations (UN) General Assembly in 1997 when they named 2001 the International Year of Volunteers (IYV) (UN General Assembly, 2005). Volunteering was critical to reaching important governmental and societal goals and objectives. Over 38 volunteering development agencies and centers work tirelessly on the front line in Europe to make the European Union the most dynamic, knowledgeable, and fast-growing economy. Contribution and involvement of the corporate sector have consequently risen immensely, and Fujitsu is not falling behind. They strive to share skills and knowledge by partnering with charities and creating key-skills workshops. Volunteering is also heavily promoted to all employees within the company. (Fujitsu 2022)
While data and extensive scientific research show that profit maximization is one of the main drivers for corporations to contribute to charities, it is not the only one. Companies such as Fujitsu support and donate to charities to satisfy the manager's and stakeholders' goals, for if the corporate sector is actively participating, the whole of society would greatly benefit.
Community engagement should be an essential part of every business, and if all those efforts and available resources come together, this can be a great force for good. When every action taken is driven with purpose and considers the positive or negative impact it will have on the environment and society, we can all achieve global goals much quicker. Fujitsu has made significant progress in inspiring and engaging with the community, stakeholders see that there are practical steps taken, social responsibility is embedded into the primary business strategy, and the business is moving in the right direction. Fujitsu works closely with several UK-based charities whose mission is to create a positive, happy, and secure life for every child and provide them with the opportunity to follow their dreams and reach their full potential. They also strive to better the lives of young people, helping the vulnerable and disadvantaged to gain the skill set and confidence to make a long-lasting positive contribution to their community. Fujitsu believes that young people should be given the tools necessary to succeed. People with disability are also part of Fujitsu's target audience, providing people with autism and sight loss. They aim to provide the opportunity for all people to live a long, healthy, and meaningful life, working with charities that help understand the needs of people with disabilities. (Fujitsu 2022)
Fujitsu has meticulously followed a social value maximization plan and always operates with community welfare. This policy has also faced challenges that need to be addressed, as the social impact that it has overall is massive. Fujitsu's social value grows yearly, and companies in both the private and public sectors should consider implementing a community engagement strategy that compliments their own priorities and objectives as well as the society they operate in. Those strategies should not be one-off initiatives or events but rather shape the company's products and services to deliver better social value as a long-term concept. As all companies embark on this journey, they all have an excellent opportunity to learn from each other and ensure that community engagement and satisfaction are maximized. Fujitsu's main areas of expertise and the areas where they can provide the best "value for money" to society are Digital inclusion, inclusive employment for young people, promoting STEM(science, technology, engineering, and mathematics) subjects across all levels of education. The company also encourages and develops volunteering workshops for all employees, works closely together, and donates to charities, using their advantage as a technology giant to implement social innovations and finally creating marketing and communications content focusing on society. (Fujitsu 2022)

As a technology giant, Fujitsu has a broad list of stakeholders, and due to the community engagement policies that are an essential part of how the company is being managed, the participation of all employees is vital. This helps improve the chances of creating the desired impact and delivering the company's mission's social value. For this to be made possible, employees must develop and practice several essential engagement and communication skills. An important skill for all the Fujitsu staff keen on engaging with the community is learning to address social needs and maximizing impact when working on company projects. Learning community-based research methods is also vital. Understanding our society's daily challenges is the first step in changing the world we live in for the better. 
However, not every idea and concept engages the audience, and we must constantly refine and examine our approach. For the Fujitsu employees, the road is paved, and support is provided along the journey. As engagement-focused professionals, they have to take some necessary steps to develop those skills, and just like public speaking or content creation, community engagement skills can be improved through learning and practicing the fundamental techniques and understanding the main concepts. The main logic behind all of it is that in the community environment, we want to help the members answer questions because just giving answers is not efficient enough. We need to engage with the people and make them feel valuable and unique in their way. The more they feel like they contribute to the community, the more profound our impact will be. Not every idea and concept engages the audience, and we must constantly refine and examine our approach. For the Fujitsu employees, the road is paved, and support is provided along the journey.  

Every organization that engages with communities will make better-informed decisions; the company will be able to see the big picture and anticipate future projects and ideas' impact. When the community is involved, and the common goals are actively pursued, we can build a socially responsible organization that looks after all its stakeholders. Establishing long-lasting and effective collaboration between companies, communities and government result in a great sense of belonging for all the community members. Consequently, members of the society take ownership and provide improved services that are more suited and uniquely tailored to the community's needs. Fujitsu has been a ground-breaking company regarding community engagement in the last five years; they believe a business is only successful and profitable when it creates shared value for all stakeholders. Contributing to a prosperous and safe community will make the economy much easier to operate for all businesses. Fujitsu dramatically contributes to the UK's economy, supporting thousands of children, young people, and small businesses. They aim to fight all challenges the community faces, nationally and globally, and have put all of their skilled and knowledgeable employees to the task, working tirelessly to create a technologically advanced and thriving community.
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