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1.  Introduction:
[bookmark: _Int_TOBUvqXW][bookmark: _Int_vpSQ6Q9a][bookmark: _Int_ZtzZzjnr][bookmark: _Int_QGD1YspD][bookmark: _Int_3IpJq8r5]In light of the great progress, competition, the multiplicity of companies, the inflation of the market, and the multiplicity of options, marketing has become one of the most important factors for the success of any organization and the achievement of any goal. Therefore, we see intense competition between organizations to develop and improve their marketing and great interest in them because marketing can determine the fate of any company. Either its success or its failure, it is possible that there are a lot of good and integrated organizations, but because of their poor marketing leads to their failure and the closure of the company, and vice versa. There are many companies that have problems in their system, but because their good marketing factor exceeds that and their success on all criteria, this does not mean that bad companies may succeed because of good marketing only, and that good companies fail because of bad. Marketing only, but this means that marketing has a big and important role in our current world at all levels, including digital and television marketing and the great role of social networking sites because of people’s current interest in that, so in this report, we will discuss the analysis of the role of marketing in organizations and how they should Consider specifically how effective marketing can be in helping companies achieve their goals and objectives. The broader organizational aspects that lead to the success of the organization and how organizations may need to adapt their marketing in an increasingly digital world due to rapid progress and development and the most important factors and trends that may influence marketing decisions within organizations


2.0   Main findings
    2.1 An analysis of the role of marketing:

[bookmark: _Int_bnwL5H8x][bookmark: _Int_A0VGjsfQ]The role of the marketing function becomes increasingly important as marketing becomes a common trend across the business and a process in which all functions actively participate. What job should be responsible for marketing, specifically, and what value, if any, do you bring to a company with a strong market orientation? According to the authors, while a company's market orientation is undoubtedly important, the marketing function must play a major role in managing a number of critical communications between the customer and the core elements of the company, such as connecting the customer to (1) the product, (2) the delivery of services, and (3) Financial matters.
[bookmark: _Int_eL0fIaCv]Product: Sometimes the product may not be of excellent value or there are some defects that do not negatively affect the customer, but the company wants to get rid of it, and here marketing has an important role by taking the product and taking some of it. Good pictures of them and their modifications to show the positive points of the product and focus on the points that the consumer may be interested in and present them to the consumer in the way he wants. If this works, then this indicates the success of marketers and their experience in this field.
[bookmark: _Int_HHmRn2Ew][bookmark: _Int_H2l3gbwE]Providing services: Services and answering customers' questions and inquiries in an effective way guarantee higher marketing. When providing good customer service to a customer, this ensures the company that the customer will stay with it and not need other competing companies. Here we see the role of marketing, so when marketing to any bad company always try to remind customers of good customer service. And their speed in responding to their requests, questions, and inquiries, which motivates the customer to demand the product more. When the customer sees good customer service, he advises his friends and acquaintances about this company, which is in the interest of marketing and spreading the company's name more and more widely in a good and effective way. Therefore, we see that customer service and providing services to them have a great, effective, and important role in marketing
[bookmark: _Int_svrzuDZf][bookmark: _Int_ioCxzl2L]Financial issues: Most companies and organizations around the world depend on the money and opinions of customers in exchange for the products or services they provide in exchange for this interest in these financial matters playing a very important role in the success of marketing for any company. For example, in the event that there is a specific problem with a product by the company and the customer requests to return the product and refund his money, we see companies that respect the customer’s desire and laws, return the customer’s money, and recovering the product enhances the customer’s confidence in him and makes them not afraid of losing their money by mistake
[bookmark: _Int_Q4b9rBW8]Some companies do simple tricks, but they enhance their marketing, such as offering a product with a value of 1000 instead of offering it with a value of 999, or a product with a value of 1000 by raising its price to 1200 and then reducing it and making it a value of 1000, which leads to the success of the marketing plan, product marketing, customer satisfaction and the satisfaction of all parties, so We believe that financial matters are important and have a major role in marketing

2.2 Factors and trends influencing the macro environment:
[bookmark: _Int_zC8gOYOf]There are many factors and trends that affect positively or negatively and play an important role in changing decisions and the success or failure of companies and institutions, including:
Demographic factors and trends: These are the factors that your customers need in your area and are determined according to your customers' ages, nationalities, income, and social status if they are from the rich or poor class, these factors have an important function. For example, if you own a fast-food restaurant in a place where there are many young people, this will make you focus more on the food inside your restaurant because most of the young people prefer to go to the restaurant to eat. On the contrary, if your area has a lot of seniors, it will force you to focus on delivering orders. Most of the elderly prefer to deliver orders inside the restaurant. Or for example the financial side. Companies like Gucci or Rolex cannot establish branches in places where people are poor, so we see that most of the huge companies have branches in places where the rich are, such as Dubai, London, or New York.
Social factors and trends: It is one of the most important factors and trends that companies focus on, and it is based on the interests of society and people, so we see companies such as Samsung and Apple always focusing on increasing and improving the quality of their phone cameras due to the great spread among people on filming and making videos themselves, or when the spread of An influential movie or series among people, we find companies rushing to sell the clothes and costumes of the actors who were in the series or movie. Technological factors and trends: Because of the progress and rapid development in the world of technology and people’s needs for advanced tools and devices, we see that most of the successful companies are technology companies such as Samsung Apple Tesla and others because these companies always focus on marketing what the customer needs. When programs like TikTok and YouTube appear, these companies increase the quality of their cameras and produce things that help them market their products, such as selfie sticks, lighting, and many other things. Also, with the advent of Netflix and the interest and increasing people's love to watch movies and series, Samsung is always developing, producing, and marketing high-definition screens and high sound quality and always focusing on what people need in terms of improvement and technology
[bookmark: _Int_C6vSdFTi]Environmental Factors and Trends: Environmental factors also play an important role in influencing marketing decisions. We see those airlines, for example, market their flights and offers more in the summer than in the winter, due to the increased demand by people to travel in the summer times more than in the winter due to the summer environmental factors that help in spending vacations, touring, and traveling around the world, hotels, and tourist resorts as well. Therefore, the marketing campaigns of these companies are more in the required periods
The environment also has negative effects on companies and institutions, as happened in the pandemic that spread around the world previously, Covid 19, which led to bankruptcy and closure in many companies. As for a company like Amazon, it followed preventive measures and increased marketing of its products, which led to an increase in the company’s profits many times and the company’s success around the world due to its effective use and promotion of the delivery service.
[bookmark: _Int_e7i8rNSo]Therefore, we see that the change and development of factors and trends in the world have an important role in the decisions of companies and institutions, and failure to keep pace with factors and trends around the world by companies may lead to their failure.

2.3 organizations may need to adapt their marketing in an increasingly digital world:
[bookmark: _Int_EKV7RWxb]The Internet, social networking, mobile applications, and other digital communication technologies have become a part of everyday life for billions of people around the world. There are 4.54 billion active internet users, including 59% of the world's population. The use of social media has become a staple in the lives of many people around the world. world, allowing companies to achieve their marketing goals at relatively low cost because people spend an increasing amount of time searching online for information, products, and services, to communicate with other consumers about their experiences, and to interact with companies. Organizations have responded to this change in consumer behaviour by making digital and social media an essential and integrated component of their business marketing plans. Organizations can also greatly benefit from making social media marketing an integral part of their overall business strategy. Social media enables companies to communicate with their customers, improve awareness of their brands, influence consumer attitudes, receive feedback, and help improve existing products and services and increase sales. Therefore, here we explain the rapid digital and technological development around the world and its impact on corporate marketing services.
Consumer behaviour has changed dramatically due to technological innovation and ubiquitous reliance on mobile devices, shopping through them, and meeting everything he needs only through his phone. Therefore, companies hastened to keep pace with that development and its positive impact and try to benefit from it as much as possible, so we see the change in corporate advertising that happened in the past. All companies advertise themselves whether on television or through billboards in the streets, but most companies stopped that and started promoting themselves and their products through social networking sites or influential people on those sites. For example, a company like Huawei does this every year when it releases its new products. By sending these products to YouTube users or influencers via social media to use them in front of followers and promote them and their benefits in exchange for a sum of money with these people, or several companies that announce themselves through funded ads through social media platforms, the most important of which is YouTube, if you watch a clip A video via YouTube, you will certainly see an advertisement for a company, as we see the interest of social networking sites in those advertisements and their development through programs that can be used and through which we know what users like and do not like, and this helps them show the products that the user needs, so we see that digital marketing is important, Where it helps you to reach a larger audience than you can reach with traditional methods and target potential customers who are more likely to buy your product or service at a lower, more reasonable and reasonable cost, you can also involve your customers in every stage of digital trading, so this happens when the customer sees and watches his product every Step by step and follow, there are many types of digital marketing, including objectives and measurement: KPI dashboards, forecasts, attribution d, see the client.
Media: Search, social, and image ads, as well as owned and earned media
User experience: desktop and mobile apps and websites. customer support
Messaging: personalization, customer service, email, chat, social media, and on-site interactions
Content: Using blog and product content as fuel for your content marketing

3.0      Conclusions:
In conclusion, we conclude that marketing and marketing in the digital world and following up the factors and trends that affect marketing decisions is not an easy matter, but it is a big world through which success or failure of the company or organization can be achieved if it is bad, so we see the reason for the interest of companies and institutions in this aspect in particular And you spend a lot of money and time on it because they are confident that it is a good investment for the company and helps to build and establish a global name and brand and huge financial returns if things are done right, and marketing cannot stop after the success of the company or organization, but it must always continue and be developed in a way Good and appropriate service to the company and leads to the permanent success of the organization
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