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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Suited Cars website loads quickly on both desktop and mobile. Pages show up fast, and the layout appears right away without any lag. That said, some of the high-res images make a few pages feel a bit heavier on mobile data, so the speed could be slightly better.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site only has a handful of main pages like Services, Airport Transfers, and Contact. The top navigation bar makes it easy to switch between them, so customers don’t have to dig too deep to find what they need. It’s simple and straightforward.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book straight from the website using the booking form. It asks for trip details, pick-up and drop-off points, plus contact info. It works fine, but the form feels a little basic compared to newer booking systems that give instant quotes.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A cleaner booking setup would help, maybe with live price estimates or a step-by-step confirmation. A search bar could also speed things up for users looking for something specific. Overall, the site works well, but it could feel smoother with more interactive features.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site looks professional with a clean white-and-blue theme. On desktop, the layout feels nice and spacious, but on mobile the text and buttons feel a bit squeezed in. It works on both, but mobile could definitely be better optimized.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Big car images and neat icons are used, which fit the service well. The colour scheme sticks to blue, white, and black, which keeps things tidy. There aren’t any videos though, and the images could be more engaging — maybe lifestyle shots with happy customers or drivers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No chat tool is available. The only options are a form or phone call. Adding live chat, or even WhatsApp, would make it quicker for customers to ask questions and get instant reassurance.


	Question 2d – How effective are the social media links on the website?


	Answer: The site does have social links, but they’re not easy to spot, and some don’t open properly. Making them more visible and fully functional would help customers check out reviews, updates, and build trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are listed on separate pages like Airport Transfers and Chauffeur Hire. Each explains what’s included, so it’s clear enough. But the descriptions are quite text-heavy — using bullet points or visuals would make it easier to read.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are testimonials, but they’re short and don’t show dates. Without timestamps, it’s hard to tell how recent they are, which makes them less reliable. Fresh reviews would definitely build more trust.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site highlights “executive travel” and “luxury cars,” which clearly pitches the service as premium. The clean design and professional wording also add to that. I’d recommend it for airport transfers or business trips because it looks dependable and polished.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices aren’t shown directly — you have to request a quote. That’s normal for chauffeur services since costs vary, but even showing starting prices would make things feel more open and transparent.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Airport transfer Birmingham

	
	2. Executive chauffeur service

	
	3. Private car hire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The site sometimes shows up, but not always in the top ten, especially against larger competitors. That suggests their SEO needs work things like better keywords, regular blog posts, and updates could help them rank higher.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Definitely. Even though apps and social media are big now, a website is like a company’s online “home.” It gives customers confidence when they see a proper site with services, contact details, and booking options. In the UK, where competition is tough, not having a solid website could easily put a business at a disadvantage.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d suggest adding live chat and clearer, up-to-date reviews. It would boost trust and give customers quick answers, which is exactly what people want before booking. It would also make the site feel more modern and customer friendly.
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