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· Introduction

Nayara Gardens is located in northwester Costa Rica close to the famous Arenal Volcano, has 50 individual bungalows, restaurant, wine bar, and spa, it has beautiful places with green area and tropical forest. It is 30 minutes far away from northwest of the entrance of the Arenal Volcano National Park and it is close to Waterfall La Fortuna (Relais & Chateaux, 2021).
Nayara Gardens has joined Relais & Chateaux in July 2019 and in December they open Nayara Tented Camp (Travel agent central, 2019) 
In this paper will be shown the plan of marketing for the Nayara Gardens. Plan of marketing is showing the activities that are engaged to accomplishing several marketing objectives, it is beginning with identification of the customers needs and how to fulfil them (Business dictionary, 2021). 


























	
· Marketing Mix 

Marketing mix is a set of actions that is enabling managers to learn about their consumers and is developing four components called the four P’S (product, price, place, promotion) (Jerome, 1964)

Product – The hotel is spread in two areas, one close to the public spaces and one is more private. All the rooms have all the services and utilities necessary for a convenient staying. Nayara Garden has a wine bar and pool bar serves cocktail and snacks and a spa that is built into the forest.




Price – Related to the location and the accessibility that have to offer Nayara Gardens has convenient prices, the prices are depending on the seasons and on the services and the products that are provided.




Place – Nayara Gardens is one of the most beautiful places on earth and there you can hiking, horseback riding, and Whitewater rafting excursions are all available nearby as well. The services are provided via internet sailing and online bookings.



Promotion – Nayara Gardens is in a continuously growing and has to offer their buyers all the luxury that is required. For promoting the hotel is utilized all the media required to achieving the goals. Official site is detailed and has all the information that are needed to attract customers. (Nayara Gardens, 2021) 




















· The Marketing Environment (Micro-SWOT) 

Swot analysis is made for helping managers to decide what marketing strategy needs to be used for having the best result for the company, it is used for seeing all the opportunities and all the threats that exist for the company (Pestle Analysis, 2021) 

Strengths:
· Well-designed spa with some great treatment rooms.
· Big rooms all have outdoor showers and amazing decks.
· Beautiful, lush grounds with tropical plants everywhere.
· Free calls to U.S./Canada from lobby and wine bar phones (Oyster, 2021)
Weaknesses:
· The pool is small.
· Too many hours for driving to the main airport.
· Too much green surrounding everywhere.
· Kids are allowed to run everywhere even if it is a romantic location

Opportunities:
· Creating activities for customers that love the green world.
· Creating a kid club for not disturbing the other customers.

Threats:
· Possibility of loosing clients because of not too many activities.
· The changing regulation tax can have a big impact on the customers.






















· The Marketing environment (Macro) PESTEL 

Pestel analysis is a method to study the external factors of a company that can affect it. It is used 
by the managers and professional peoples (CIPD, 2021). 

Political:
· Changing the rules of safety and required more attention because of the pandemic.
· Future wars and political disturbance cand low rate the customers.
· Potential changing of the legislation.
Economic:
· Low tourism du to COVID-19
· The exchange rate can also be a problem.
· The unemployment rate that is growing.
Social:
· Mass media can change the view of the hotel for customers.
· The fear of people because of the pandemic.
· Cultural barriers can affect the rate of tourists.
· Social distance can low rate the tourism.
Technological:
· The level of innovation.
· Technology growing and is advancing.
· The research funding that is investing in innovation in technology.
Laws:
· The laws of safety and health is changing during the pandemic.
· The laws of employment adjusting.
· The legal factors that are playing an important role in restaurants and food hygiene especially during this pandemic times.
Environment:
· Weather can cause problems.
· The attention for green is growing.
· Restrictions and rules increasing (GOV, 2021)













· Creating Customer Value & Engagement 


Customer value is the observation of what is worth a product or a service for the customer and how much benefit can offer. The benefit can be the quality of the product or the service that is offered and how much satisfaction and experience can give to the one who is buying (Gautam 2020).
Nayara Gardens is focused to build a customer relationship and offers a quality time at the hotel complete with activities, in request to build a strong relationship with customers it is needed to make the customers to see that the hotel is understanding what their needs are, is keeping customers informed about the changing that are made and is making customers feeling great at their arrival (Snigdha, 2020). 
After accessing the sites for learning about the needs of the customers it can be found that Nayara Gardens has some difficulties that is confronting. One of the problems is seems that is the small pool that is offering and that demands transformation and to be taken in consideration to adjust the dimensions or even create a new larger pool. Another of the hotel main problems is the reviewing with hotel’s rude stuff, here it is needed to educate better the stuff and demanding from them better behaviour with customers. Another difficulty that Nayara Hotel if facing it is the noises construction and the food that is reviewing as “bad food” and is requiring some altering (TripAdvisor, 2021).






























·  Effective Use of digital Marketing 


In order to gain more thrust from the clients and to attract new customers it is necessary to increase the use of digital media. Digital media is media that is use with digital electronic devices that includes videos, photos, comments, web pages and much more. These days digital media have a significant importance in the society (Abraham, 2020).
With digital media can be created digital marketing that these days is one of the biggest advertisers in the world and can attract clients from all over the globe but also it can cause risks if it is not used properly (Court, Rachel, 2019). 
This plan of marketing is proposing to make a better evaluation of the official site of YouTube because after examination of the site it is seems that Nayara Garden dose not use very often this social media and, in this case, it is important to resolving the problem by upgrading and uploading new videos with hotel, with food that needs to be created in a fashion way and with new pool that need to be placed (YouTube, 2021) 


































· Conclusion 


This plan of marketing shows all the difficulties that Nayara Garden is facing it and particularly the methods of solving them. After consulting the analysis that were made and suggestions that were given it is considered that Nayara Garden Resorts will be able to attract more customers and resolving the issue that previous clients had bad reviews. 
This plan of marketing is having the demands to also gain new clients with the recommendation that have and also gain trust from the clients that had bad thoughts about Nayara Garden.
As it is stated above Nayara Garden has in the first time the obligation to reconsidering what kind of stuff they want in their hotel and educated them to have a good approaching with the clients since this is one of the main reasons to gain clients trust.
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