Health research -assignment 2
Supporting paper on the ‘Better Health’ campaign
This presentation will cover a campaign that is used to promote health to prevent obesity. The focus is on the interventions used to allow individuals to have resources to promote better health.  The World Health Organisation (2023) defines overweight and obesity as someone with excess fat that poses a danger to one's health.  A body mass index that is higher than 25 is overweight, and over 30 Is considered obese.  This presentation will also focus on the benefits of the campaign and what tools and resources are used to promote better health.  This presentation will also focus on a qualitative interview between participants and what they think of the relationship between obesity and COVID-19.

NICE (2023) defines health promotion as the process of sharing information or resources to individuals that are needed to improve health, it can be used to increase the skills and capabilities of individuals.  Health promotion can be used to make changes to the social and environmental conditions and systems that affect help. Health is promoted to prevent ill health.  According to the National Health Service (2023), a new campaign called ‘Better Health’ was released by the United Kingdom government in 2020.  The campaign targets an adult audience who are considered overweight or obese.  One out of four people have gained weight since the first lockdown during the year 2020.  Approximately 63% of individuals weigh more than what is considered healthy, with around half suffering from obesity.  The campaign aims to encourage adults to have healthier diets and engage in physical activity.  The Campaign is set to motivate individuals to use evidence-based guidance and support, such as the free NHS weight loss plan app, which has supported individuals to achieve a weight loss up to 14 pounds in just over 12 weeks.  The Better Health campaign offers many free tools allowing individuals to make healthier lifestyle changes.  Talbot and Branley-Bell (2021) suggest that individuals can monitor their health with a variety of tools and resources provided by ‘Better Health,’ which include mobile applications like Couch to 5k, online groups that offer guidance, exercise videos, a body mass index (BMI) calculator and discount with companies that create plans for weight loss.  The importance of promoting health and well-being is to avoid the cause of potential disease according to the Department of Health and Social Care (2022).  At least three out of five adults are at an increased risk of diseases due to being overweight.  Research shows that losing five per cent of body mass can decrease the risk of heart disease.  Obesity is considered a serious health concern and a plan of action is required to battle serious health conditions.  Research shows an estimated 13.6 million people who are suffering from obesity have a higher chance of developing diabetes (type two) in the United Kingdom.  As reported by AgeUK (2021), the ‘Better Health campaign’ was advertised across television, radio and digital channels.  The campaign also appeared on billboards and across social media platforms.  Public Health England also launched a film featuring households, from all over the country talking about the experience of their health journey during the year 2020 and their goals and aspirations for the next year. Better Health has partnered up with a variety of weight management and physical activity partners such as Slimming World and Weight Watchers who are giving free and special offers.  The Department of Health and Social Care (2020) suggest that the campaign aims to encourage individuals to be able to make healthy choices by supplying useful information and taking away incentives to buy unhealthy choices.  The ‘Better Health’ campaign introduces calorie labelling to the food that is sold in food markets, restaurants, cafes and takeaways. ‘Better Health’ will introduce legislation to end the promotion of foods that contain a high amount of fat, sugar and salt by ending the promotion of the deal, buy one get one free across all locations within the UK.  Foods that are high in fat, sugar and salt will be banned from being advertised on TV before nine PM.  The campaign also intends to make all companies add calorie labels on alcohol.  According to (Toon, 2022) weight management programmes are offered for a minimum of 3 months, and they follow good practice guidelines, which indicate that effective programmes are likely to result in an estimated weight loss of 3%, with around 30% of individuals dropping around 5% of their starting weight after completing the intervention within three months. During the three-month trial period, over 25,000 Individuals in the UK used Slimming Worlds online resources, with more than 99% reporting more than one weight change.  According to Stewart and Ogden (2022) prior studies, which involved a qualitative interview, indicated that the public health campaigns ‘Better Health’ can be beneficial by increasing awareness, altering attitudes and influencing behaviour.  The study focused on looking at how individuals who are overweight and obese react to the public health media messaging with the link between obesity and COVID-19. Many people saw the pandemic las an opportunity to change behaviours. For example, setting goals to change the way of life, such as cutting down on takeaways.  Participants explained how the campaign improved behaviour and their weight, which in turn had helped manage pre-existing chronic diseases and overall psychological well-being.  The study's results also imply that there is a need to strike a balance between providing support and information to maximise effectiveness.

in conclusion, the importance of health promotion is to protect individuals' health and quality of life, there are social and environmental interventions are made to support this. Providing information to individuals for preventing ill health and not just looking at treatments and cures. Individuals need to be informed of skills to be able to make healthy choices.  The advantages of health promotion that are presented in this presentation show that it is very important to human health to avoid diseases due to having things such as an unhealthy diet and being inactive according to Mayocliic (2023, research shows that by changing behaviours and setting goals, such as being physically active and eating healthily, individuals can maintain health through this process through the support of tools provided by the ‘Better Health’ campaign, having discounts for companies such as Slimming World with motivate people to attend.
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