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BACKGROUND OF BMW

Foundation of BMW
· On 7th March 1916, the German motor vehicle company was officially found with the aircraft manufacturer Bayerische Flugzeugwerke AG. In 1922 the company was renamed Bayerische Motoren Werke (BMW).
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· A straight-six aircraft engine, named the BMW IIIa, was the first-ever product of the company. At the end of the First World War, the company remained operational with bike engines, household products, farm equipment, along railway brakes. BMW R 32 is the first motorcycle produced by the company in 1923 (Bmwgroup, 2020).
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· In 1928, BMW became a car manufacturer when it bought Fahrzeugfabrik Eisenach, which built Austin Sevens under the Dixi brand's permit at that point. A rebadged Dixi called the BMW 3/15 was the primary vehicle sold as a BMW. BMW widened its scope into sports cars and larger luxurious vehicles all during the 1930s.
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· Motorcycles:
The history of BMW's bikes started in 1921 when the firm started producing engines for numerous organizations. BMW's own motorcycles, marketed under the brand BMW Motorrad, launched with the BMW R 323 in 1923.
· Automobiles:
The production of cars by BMW started in 1928 when the company purchased from Gothaer Waggonfabrik the Automobilwerk Eisenach automobile company.
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BMW today
BMW was the world's twelfth-largest engine vehicle producer in the year 2015. It made  2,279,503 vehicles. Vehicles are sold under the BMW, Rolls-Royce, and Mini brands. At the same time, motorcycles are promoted under the brand named BMW Motorrad. BMW is based in Munich and manufactures motor vehicles in Germany, China, India, Brazil, the United Kingdom, the United States, Mexico, and South Africa.
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Our LOGO
BMW originated from the business of Rapp Motorenwerke GmbH. This can also be seen in the very first logo of the company, which persisted with the tradition of Rapp of making a dark ring around the logo of the company bearing the name of the organization.
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The state of Bavaria in Germany has white and blue as the colors of the state and is the home of BMW; the company uses it in its logo (Bmw, 2020). The BMW seal, in total with the four hued quadrants, is represented in a turning plane propeller by a 1929 BMW promotion. From this point on, it is the translation of the BMW logo into a propeller.
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OUR Mission statement
Our mission statement is “to become the world’s leading provider of premium products and premium services for individual mobility.” Our mission is to provide our customers with more than just a satisfactory experience through our products. We are going beyond this mere expectation and bring you our customer's first-class cars. 
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We take into account the diversified needs you while designing our products. We are focused on creating products with unique features to make your life easy, exciting, and fun. We are always engaging our company in social activities as well as sponsorship activities to have a contribution to the welfare of our people and communities. In BMW, we always concentrate our focus on our quality of products along with some best interiors (Mission Statement Academy, 2020).
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Our vision statement
Our vision statement is “to be the most successful premium manufacturer in the industry.”

PRODUCT OF BMW
A product is a service or item offered for sale. It should be relevant and created to satisfy the need and want of a specific consumer base.
In BMW, we believe that our product is our image. It defines who we are. Our products are unique, just like our customers. We design products that will help to make the dreams of the customer into reality.
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Know our products
BMW
BMW is solely for our drivers. We don't only bring cars together but gives an exciting experience. The production of the brand is fascinating, interesting, innovative, and thrilling.
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BMW M
BMW M refers to a high-quality driving experience. It is a leader in motor racing, with elite, sporty, and aesthetic looks, thanks to the energies of its engineers.

BMW i
BMW i provides customers with sustainability, without the sacrifice of customers, that is supportable. BMW i take the road by lightweight design, electric vehicles, and simpler functions (Mission Statement Academy, 2020).

Rolls-Royce Motor Cars
The most luxurious automotive designer in the world is Rolls-Royce Motor Vehicles. Because of its outstanding quality, exceptional craftiness, and attention to detail, it is known worldwide.

MINI
MINI incorporates imagination with intellect and offers an open forum to the individuals along with exotic designs and an entertaining urban lifestyle.

MINI John Cooper Works
MINI John Cooper Works reflects a racing pedigree with sheer power. Each model of JCW is engineered for outstanding results and impresses the audience with its distinctive and brave looks (Mission Statement Academy, 2020).

BMW Motorrad
BMW Motorrad mentally exudes passengers. Customers are fans of the product line and also the way it embeds the lifestyles. 
Know our Services
Alphabet
The brand strives to be the leading supplier with innovations of fleets and excellent business mobility.
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BMW Group financial services
Funding and leasing of cars and bikes for retail and industrial clients are the core business operations of the BMW Group.
Designworks
The subsidiary of our group is a multinational consultancy company with studios in Asia, Europe, and North America (Mission Statement Academy, 2020).
Features and benefits of the products
BMW X5
The BMW X5 is currently available with petrol and diesel engines. This Diesel engine produces 265hp@4000rpm in intensity, and the power is 620Nm@1500-2500rpm. 450 Nm@1500-5200rpm power and strength of 340hp@6500rpm is generated from 2998 cc petrol motor. In an automatic transmission, the BMW X5 is available. BMW X5 consists of components with a length of 4,922 mm, a width of 2,218 mm, and a height of 17 45 mm^3.

BMW X1
The BMW X1 is fitted with one petrol engine and one diesel engine. The diesel engine is 1998 cc, and the petrol engine is 1998 cc. The automatic transmission is available. It has a mileage of 19.62 kmpl based on variation and fuel type. The X1 is an SUV of five-seater, 4447mm long, 2060mm wide, and 2670mm wheelbase.

BMW X6
The BMW X6 has one petrol engine available, which is 2998 cc. The automatic transmission is available in this model too. The X6 has a mileage of 10,31 kmpl, depending on the difference and the fuel type. The X6 is a luxurious experience with five seats.

PRICE OF BMW
Our premium pricing strategy
BMW is a luxurious vehicle and motorcycles company that uses a premium pricing strategy for its brands. As compared to our competitions, we priced our products at a premium cost. For Mini Cooper and Rolls Royce, the price range is a bit higher than that of the normal BMW product range.

BMW X1: This is one of our cheapest models with the great features mentioned above, with a price of £29,930 (Bmwgroup, 2020).
BMW X4: This is one of our finest products with a sporty vibe along with economic and efficient engines. The price of the model is estimated at £44,775. 
BMW X6: This premium and bold model is created with an athletic design and excellent off-road abilities to give you a new experience and will cost £62,410 (Bmw, 2020). 
PLACE OF BMW
Our location
As a multinational business, 31 manufacturing and assembly plants are run by the BMW Group in 15 countries and have a global distribution network in over 140 countries (Bmw, 2020). We also have 16 development and research locations around the globe apart from 31 production plants along with financial services locations and 43 subsidiaries worldwide. 

Our distribution
We have a worldwide huge dealer network for our cars and other product lines. The cars are easily sold via BMW showrooms to customers. Also, showrooms are arranged in prime and luxurious locations of metropolitan cities, representing the pith of the brand as an extravagant luxury brand. In Germany, our authorized dealership monitors the sales. In almost 90 countries, our Motorcycle rages are sold through more than 1200 dealerships. 

Find BMW center near you
By using our center locator, you can find the nearest BMW center easily by only entering the name of your town or (Bmwgroup, 2020).

The biggest showroom of our’s
The biggest dealership of BMW is BMW Abu Dhabi Motors. All the exotic and brand new models of the company are displayed here (Sergeev, 2017).

OUR PROMOTION
Promotion is a means of communicating with the customers regarding the products that are served. It is a vital part of our business's sales strategy. Our products are well known for their premium and luxury experiences. We concentrate on customers with high standards of luxury and performance and thus focus on a premium segment on the global scale (Yuying(Amelia) and Qingrun(Raina), 2018). In BMW, we use several platforms to promote our brand and its products. We use traditional channels while focusing on digital platforms. BMW's display technology covers multimedia projections, print adverts, and various modes of advertisement, including auto shows, print ads, and sponsorship. A clear picture as a vehicle brand has been assembled by BMW. In 2018, it was repeated in nineteenth place on the list of Fortune's most appreciated organizations and was among the leading automotive brands.

Apart from this, we have our own websites through which we stay connected with our customers. Our products are featured here on the internet and on other media platforms. We also utilize various blogs to reach our customer base. 
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