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The overall topic within this paper is the importance of sustainable transportation in, and around Cardiff, and how individuals and organizations are striving to become eco-friendly activists for a sustainable future. ‘Our ambition for transport is to fundamentally transform the way people move around the city’ (Transport and Strategic Planning commitments, 2019) Cardiff’s aim is to become a carbon neutral city by 2030, by introducing clean electricity and low carbon vehicles. Additionally, a one hundred million pounds investment into a new tram system, set to open in 2028, linking Cardiff Central and Cardiff Bay. These specific topics contribute a lot to the tourism and events sector because promoting various forms of green transport can boost economic growth and increase tourist satisfaction. Sustainable transport is vital for economic competitiveness as it provides brand new opportunities for employment in greener environments, leading to better quality of life. ‘Finding ways to travel that are kind to the planet is more important than ever.’ (Nikolay Dankov, 2025) According to Booking.com’s annual sustainable travel research article, 45% of people feel that travelling sustainably is more important. (Booking.com, 2024) 

Research Design.
Within this paper, the researcher will primarily be using quantitative research methods as they believe that this will be the best form of data collection for future research purposes. Quantitative methods best fit this topic of research as they specifically provide a vast amount of data to analyse, such as numerical data, and they make it easier for the researcher to identify certain trends and patterns within the overall topic. ‘Quantitative researchers aim to create a general understanding of behaviour and other phenomena across different settings and populations’ (Williams, 2021) Quantitative research methods make it a lot easier to identify specific travel trends within specific small, and large scale cities, and also helps the decision makers come to a decision on what to do with the data collected, and how to benefit the local community, and overcome any obstacles they may address. Questionnaires and surveys, as a quantitative measure can also be reached by a huge demographic, targeting hundreds, thousands of people, which is outstanding as a data collection method, in which the researcher will benefit from a vast variety of answers. 

Data Collection Methods.
[bookmark: _Int_nrFnbavD]The overall tools that will be used within the research topic would be strictly questionnaire’s/surveys. By using these specific methods, it ensures that the research is eco-friendly, cost effective, and reaches a wide target audience. ‘Green questionnaires are becoming essentials across corporate, governmental, and non-profit landscapes’ (30 Environmental Survey Questions: Types, Samples + Best Practices, 2025) By using questionnaires and surveys as a form of data collection will allow the researcher to gain a deeper understanding of the public’s advantages and limitations, using public transport within the local area. There are many strengths and opportunities that can be brought to the researcher when conducting questionnaires and surveys. A major advantage of surveys can be identified through the flexibility of the data collection. For example, ‘Surveys allow researchers to capture both quantitative data (like age, income or satisfaction ratings) and qualitative insights (through open-ended questions about experiences or opinions) (Evaluating Survey Research: Strengths and Limitations – Sociology Institute, 2023) By collecting this data, it will give insightful insights into the world of sustainable transportation, and how it overall affects the surrounding population, and how we can develop strategies in order to make our cities more sustainable for a brighter future. 
Sampling.
The main target audience for this specific area of research will be targeted towards event attendees, transport users, and businesses. Selecting these participants will prove to be easy, as Cardiff, being the capital of Wales, has a very wide demographic of service users, and service providers, who will be more than willing to take part in a small questionnaire or survey. According to a survey conducted in 2022-23, the Welsh Government concluded that the most common way to get around Cardiff was via car or van, used by 75% of people commuting. 14% of people walked, and 4% of people cycled. (Transport (National Survey for Wales): April 2022 to March 2023 [HTML] / GOV.Wales, 2024) These statistics show that carbon emissions throughout 2022 and 2023 were notably higher. For this specific piece of research, it would be highly beneficial to compare the transportation figures from early 2022 to early 2023, and up until 2025 as recent. However, there is no such research out there about this specific area of information, as the Welsh Government may still be conducting their research themselves. As said previously, the focus for sampling within this research project can be distinguished by three main groups of individuals. These three groups can be an extremely broad topic, leading to broad answers. ‘By acknowledging and accepting the diverse characteristics that shape individuals, it helps researchers uncover patterns and contribute to the development of informed interventions’ (Stevens, 2024) The main advantage of sampling within this project is that the data collection provided can help move past social inequalities, meaning that every individual who took part in the said survey, has a voice, leading to the public being more aware of certain issues within their local community. 

Ethical Considerations.
Within this research, there is no need to complete confidentiality forms, as the questionnaire will not ask individuals for personal information such as name, address, or contact details. The questionnaire provided will also ensure that all participation by individuals in and around Cardiff will be voluntary. ‘The voluntary nature allows respondents to express their opinions and provide insights without the pressure of obligation’ (Designing Questionnaires, no date) Meaning that individuals would not need to give any immediate information to the questionnaire for data collection purposes. The researcher also found that they may come across some obstacles if they needed to ask businesses to sign confidentiality forms, as not all businesses and stakeholders will be happy to be interviewed. 

Significance of the Study.
The researcher’s findings within this research project would be beneficial to destinations in Cardiff as individuals using public transport are more likely to travel greener and use modes of transportation that are more beneficial for the environment. The Welsh Government has made implications and practices such as cheaper forms of transport for individuals aged 16-21 called ‘MyTravel Pass’. By introducing this said method, it ‘Encourages young people to ditch the car and choose greener ways to get around’ (£1 Travel Pass for Young People in Wales: Making Travel Easier and More Affordable, 2025) Sustainable transportation can also benefit event organisations as encouraging to travel greener, boosts company image, attracting more individuals who have a likelihood for eco-friendly transport. Additionally, green commuting programmes or partnerships with local travel companies help businesses and organisations retain their company status within the press and social media. ‘Studies show that social media can influence public opinion and motivate action’ (Sustainableoperationssummit.com, 2025) 
By conducting this research, the researcher will be able to identify certain patterns of carbon footprint within customers, such as how they are getting to and from events, making a higher demand within customers who attend events. This is because when there is less carbon footprint, there are major cost cuts, such as parking fees and congestion fees, in which the government could be putting aside to ensure that the overall public achieves a more sustainable, brighter future. ‘By managing demand through pricing, roads are used more efficiently, reducing the economic costs associated with traffic delays and fuel consumption’ (Editor3, 2024) 
When a piece of research is conducted within the tourism sector, it is very easy to evaluate the data received from said piece of research, and tourism providers are able to map it out, and create personalised marketing content such as green initiatives, that encourage the public, and their customers to travel smarter, and greener. ‘74% of customers are more than likely to purchase from companies that are transparent about their sustainability efforts, such as carbon neutrality’ (EcoCart, 2024) This statement can be seen as controversial, as individuals who fall into the category of Gen Z are slowly becoming more aware of the dangers of climate change, as this generation are more likely to choose electric cars over fossil fuelled powered cars. Additionally, studies show that Gen Z is the most passionate of the generational categories to care for environmental impact and are more likely to adapt to the dying urgency of adapting sustainable practices into everyday lives. ‘73% of Gen Z customers are willing to pay more for sustainable products’ (Ullal, 2025)
Overall, the 17 SDG’s make a fantastic future template plan for future tourism and events industry businesses to adhere to, to create a viable, more sustainable future. Referring to (1.1) in the appendices, all the 17 SDGs contribute to the overall goal of sustainable travel, as carbon emissions are a massive factor of the world’s global warming issues. Specifically, sustainable cities and infrastructures take a huge part within sustainable transport practices because ‘Sustainable transport achieves better integration of the economy while also respecting the environment’ (United Nations, 2023) Additionally to this, the UK has set a legally binding target of net zero greenhouse gas emissions by 2050. The researcher believes this is a realistic target for the well-being and health of UK citizens. However, this goal is not going to be reached unless everyone who has these interests within the UK acts upon the risk of the current carbon footprint effects.  For this work, the UK has set up some mandatory transport policies that must be adhered to. These policies include increased government oversight, a huge sustainability push, and a long-term vision. (Major Transport Changes Coming to the UK in 2025, 2025) These overall long term goals and policies within the transport sector is going to make a huge difference to the way individuals live their everyday lives, and could majorly affect some businesses, in ways that will shape their companies and local communities in a more eco-friendly, and sustainable ways.







Timeline and Budget.
Within the Gantt chart located in the appendices (2.2), it is evident that the researcher has given a specific, and structured timeline to prepare to gather necessary data, data collection, and the overall analysis of the data presented. In the table below, the reader will also be able to identify the researchers potential cost coverage while carrying out the fieldwork and data collection. Within this section, the researcher will be able to identify all the beneficial data by analysing the target market of the research, and necessary locations to spread the questionnaires. ‘A budget timeline allows individuals to track their progress over time, identifying areas for improvement. (Article About Benefits of Using a Budget Timeline, 2020) By using a Gantt chart, the researcher can develop project management skills, as individuals tend to feel a lot more confident and organised when using this specific structure. Within this specific field of research, Gantt charts can be majorly useful in predicting the estimate duration of each task provided. ‘The Gantt chart gained popularity within project management in the 1950s’ (Wadhwa, 2024) Within the table below, the reader can see that the researcher of this project is prepared to spend the necessary costs to get viable, presentable data.
	Cost Reason
	Cost Budget
	Total Costs

	Printing Costs: -
· Single Sided Questionnaires x25
	
£4.5
	
£4.5

	Flyering + Advertising Costs: -
· Push Pins x100
· Sellotape x1
· Blue Tac x2
	
£1.30
£2
£4

	
£7.30

	Travel Costs: -
· Train from 
Swansea --> Cardiff 
3rd December at 10:22am
(Open Return)
	
£20.80
	
£20.80

	Creation of QR codes, documents etc.
	N/A
	------------------------------

	
	
	
Total Fieldwork Costs: -
£30.60



The overall strengths of this data collection methodology is that there are no upfront costs to use the software to create the questionnaire itself, and the strongest advantage of this method, is that is completely anonymous, which helps individuals feel more secure about their data. ‘With anonymous questionnaires, respondents are more likley to answer truthfully, as they don't feel judged’ (Weighing the Pros and cons of Questionnaires in Research, Psychology town, 2024) Limitations within the study will start when individuals in central Cardiff may not have time to answer a questionnaire they feel is irrelevant to them, and their personal lives and day plans. ‘The response rate to online questionnaires can be markedly lower than traditional methods, making it essential to incentivize participants to achieve substantial data’ (Lindermann, 2023) So, access to participants may be quite limited. These challenges can easily be mitigated by the researcher expanding their repertoire and approaching individuals around companies that align with sustainability goals and practices.
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Appendices
1.1 - Sustainable Development Goals.
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2.2 - Gantt Chart of Fieldwork Data collection.
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