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Assessment 1 
PART 1: Upload your photo of your A3 in-class notes here:






PART 2: 

1. What is the main idea of the whole text?
The central theme of this is that social media can be used to grow small businesses. If their videos or posts go viral on the web, additional people discover them and come to be clients.


2. What is one key point that supports the main idea, and which specific example from the text shows this?
The first thing is, social media can make a small sideline into a full-time business. Little Love's Pamper Bus is the brainchild of Chloe Huggins and Ross Bliss who began working it a few weekends ago. They have now hosted parties almost every day for approximately 45 million views in less than a year.

3. What is a different key point that supports the main idea, and which specific example from the text shows this?
The other important one is that funny and entertaining material can draw in customers from way, way removed. There are comedy sketches posted on Krystalls Boutique in Leigh-on-Sea's TikTok and teenagers are now travelling from the Channel Islands and even Cyprus to purchase prom dresses from the boutique.

4. Which part of the text do you think is most important, and why?
The numbers I think are the most significant – 1.5m businesses in the UK use tiktok, I think that's the most important one. This is an indicator that social media marketing is not a thing that can be attained only by some lucky businesses, but it is a huge trend that is happening for many businesses.

Reflection:
5. What did you find difficult in this task (including in-class components), and why was it difficult?
Organising our mind map was difficult as there were multiple ways that the information could be organised and many were correct. I didn't know if it would be best to categorize them by business or by impact.


6. What helped you with this difficulty, and how did it help you?
[bookmark: _GoBack]Comparing our mind map with the other pair's map helped me the most. It helped me with a different way of structuring the ideas and reminded me to include more detailed numbers.	
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Main idea: BYD outperforming Tesla in EV market. BYD is the world's no. 1 EV seller, beating
Tesla for the first time in a year.

Key detail 3: BYD growth

*  Sales: over 2.25M cars in 2025, up 28%.
» Comparison: about 610,000 more cars than Tesla (2.25M vs 1.64M).
«  Global expansion:
o Europe
o Southeast Asia
o Latin America
« UK: sales up 880% in one year.
o Price advantage: cheaper than competitors, which is its main growth driver.
+  Challenge: many countries are adding taxes on Chinese cars, but BYD keeps expanding
anyway.
«  Profit: Tesla still made more profit recently, so BYD sells more cars but Tesla earns
more.




