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In modern recruitment, LinkedIn and Facebook social media platforms have turned out to be essential tools. The recruitment process has become innovative thanks to these platforms that allow businesses to easily and get to communicate with possible candidates. For targeting qualified professionals, LinkedIn is very good because it’s a professional network whereas Facebook is good for many roles. The purpose of this report is to analyse the use of social media for recruitment and reveal its possible benefits including an increased reach and being cost effective, and some drawbacks including privacy concerns or potential bias. It is crucial for companies that are looking forward to enhancing their hiring strategy, to understand these platforms impact on recruitment.
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Though social media is less than a decade, and hardly a decade and a half, old, it is still pretty young; however, it has witnessed rapid growth to the point where it has become a global phenomenon affecting many aspects of business operation, including the recruitment of talent and employees. The ones like Facebook, Twitter, LinkedIn, and Instagram were initially social networking sites but have shifted to add more such features, which also help businesses to target a wider audience. Professional networking and recruitment was the focus of LinkedIn when it was launched in 2003 and quickly proved to be a vital resource for such talent acquisition (Hutchinson, 2018). As companies have come to realize the power social media has to recruit a huge number of candidates and contact them in real time, the use of social media in recruitment is growing exponentially (Smith, 2020). At the same time, although not initially created for recruitment, Facebook and Twitter have been popular for employer branding and more broadly reaching an audience for entry level or general level positions (Johnson & Lee, 2019). For this reason, social media has made recruitment more efficient, outreaching, and cost effective than traditional methods.
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Other than job boards, print advertisements, recruitment agencies, referrals, traditional recruitment methods included these methods. By taking these approaches, companies would be able to beat out a few of the candidates that they could have pumped money into and also through such a process: ad position, review of resumes, and the interview. While effective use in some contexts, traditional methods are pricey and time-consuming (Dube, 2017).
On the contrary, today’s recruitment methods involve the use of social media platforms like LinkedIn and Facebook and the opportunity to execute such solutions in a faster and much more economical way. They serve to post job openings, search for candidates through particular qualifications, and interact directly with potential hires (Keen, 2018). Furthermore, social media allows the businesses to connect with a global talent pool and allow them to communicate with the candidates on real time and shorten the time to hire (Kerr, 2019). Traditional methods will continue to serve the niche or senior roles, but modern methods have become favoured because of their wider reach and more efficient sourcing and hiring of talent.
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Recruitment on LinkedIn and Facebook has become very powerful tools and they both have their own unique features to use depending on the recruitment need you have. It’s naturally known to be the lead platform for professional networking and recruitment as it has around 700 million users worldwide (Burt, 2020). It also makes it possible for recruiters to post job openings, search the database for candidates who possess certain skills, and evaluate candidates by means of professional profile and endorsements. The advanced search filters on LinkedIn make it much easier to search for people with the right qualifications and experience than would be possible through other communications platforms (Smith & Jones, 2019). In addition, LinkedIn gives you the opportunity to communicate with passive candidates who don't look for a job but are interested in opportunities.
However, Facebook is less formal in the recruitment side of things and his gets more of the fishes as they’re usually younger audiences. As Facebook has almost 2.8 billion users around the world, and many businesses are using it for employer branding and job posting (Cook, 2021). Despite having less professional network than LinkedIn, Facebook does give businesses an opportunity to talk with potential candidates via posts, groups and advertising. Therefore, it is an optimal platform to hire for more entry level or customer facing roles (Kerr, 2019).
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Recruitment via social media provides many advantages for a business. This is one of the most significant benefit — the ability to reach a global talent pool. Companies can engage candidates through such platforms as LinkedIn and Facebook, which allows for access to candidates across a wider geographical boundary (Smith & Martin, 2020). Secondly, social media recruitments are very cost effective. Posting which can be free or relatively cheap job openings in the case of social media platforms versus costs association with the traditional advertising such as print ads or recruitment agency (Johnson, 2018).
One advantage is that recruitment is becoming faster. These days, social media supports real time interaction with candidates, and allows recruiters to quickly determine interest, and quickly set interviews, reducing the time to hire (Kerr, 2019). On top of that, it offers a more lively and attractive way to communicate with prospective candidates, boosting employer branding along with pulling top talent (Cook, 2021). Social media gives us an efficient and inexpensive way to functioning in the modern recruitment industry.
[bookmark: _Toc194404277]Disadvantages of Using Social Media for Recruitment

Social media has so many benefits for recruitment as well as some negatives. The main issue is privacy and data security. While personal information posted on LinkedIn and Facebook has the potential to be a data breach or the misuse of candidate sensitive information (Fitzgerald, 2019). Moreover, some candidates may be nervous if, during the recruitment process, their potential employers see their social media profiles. An ethical issue of privacy (Dube, 2020) is at work in this case.
The disadvantage is that bias is possible. The reality is that social media platforms promote hiring biases due to the fact that a recruiter looking at a candidate’s online presence, could be pot a focus on the candidate’s appearance or personal interests rather than looking for their professional qualifications (Kerr, 2019). Social media can also lead to a “filter bubble” where hiring goes down a much narrower path, selecting only on single traits, hence preventing the diversity in the process (Cook, 2021). Thirdly, social media dependent recruitment may miss out on candidates not using the media, thereby leaving out the talent pool.
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Overall, the recruitment culture has been influenced in a great way owing to the existence of platforms such as LinkedIn and Facebook which give businesses wider grounds, cheaper solutions and faster hiring processes. But this also has challenges to using social media in recruitment, such as privacy concerns, potential bias, and the exclusion for those who do not use social media. Companies must be aware when using social media for recruitment, must weave social media with other strategies, and now with the benefit of the ethical issues of social media in their recruitment. Businesses can get maximum advantage from social media yet still be effective while addressing the shortcomings of social media with regards to hiring.
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