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Introduction

The purpose of this qualitative study is to see other people’s opinion in sustainability in purchasing and I chose this subject as I was intrigued in how people think and feel about purchasing sustainable products and why they would want to purchase sustainable products. This was done by conducting interviews and using a thematic approach by analysing a transcript and then putting it into a thematic approach.

Procedure

The research procedure done for this qualitative study is called qualitative research.  Which is an analysis approach called qualitative research which is a type of social science research that gathers and works with non-numerical data so that it can  find out people’s opinions and feelings the than using numerical data (Crossman, 2020).  The way that I collected the data was to find the right participants to conduct an interview with and to see if they were ok with talking about the subject of the interview conducted so that they can explain in full detail in how they think and feel about the subject discussed in the interview.  The next thing I did was ask the participants to agree and sign a participants agreement for which was basically making sure that they know what the interview is about and why the interview is being conducted and most importantly the participant agreement form was telling them that their identity will be kept anonymous. Then the interviews would be conducted as agreed and planned with the participants.  Last but not least I would transcribe the interviews onto a word document and while doing the transcribe remembering to keep them anonymous.

After transcribing the interviews, the transcribe was then analysed into a table and this table is set out by three columns and these were titled data as individual meaning unit, interpretation and the theme to see what data has been gathered and then from going through the data that was gathered from the interviews conducted and putting the data into thematic approach by seeing what was the most recurring data gathered from the text of the transcript which is from the conducted interviews.

Data Presentation and Findings

While doing this qualitative research it became that here was some recurring themes linked to what the participants were saying in the interviews. The first theme that linked the themes and the interviews gathered data was the sustainable products purchased.  

Yes, I have I bought some blue/greenish denim jeans. I bought the jeans from Tesco (F&F Clothing) and they are fully committed to reducing their environmental impact. (Participant A)

My interpretation is that they have bought this product because they like to look stylish in the blue/greenish jeans. They have also bought this product as they think that it is their way of committing to reducing their environmental impact.

Oooo let me think, yes, I purchased a cooling heating fan.  It has got a cold and hot setting so it will heat up in the winter and cool down in the summer and it absorbs the air around and it then out takes the clean air into the room. It is placed in the living room of the house, so that we can keep the room temperature constant for my youngest son. (Participant B)

My interpretation is that the participant has purchased a cooling heating fan so that they can keep themselves warm in the winter and cool in the summer, they also purchased this product as it absorbs the air around them and gives out clean which is helpful for them to keep the air clean and purified as the participants youngest son has breathing problems. Another reason for purchasing this sustainable product is that it can be placed near their youngest son so that it keeps the room temperature constant for him.

The second theme that linked the themes and the interviews gathered data was the cost of the sustainable products, as this was quite a common theme in the interviews that were conducted.

I bought them for £16.  Yes, I do think these are cheap for a sustainable product because normally if you want to buy a product towards sustainability and an eco-friendly product, they are quite expensive usually. (Participant A)

My interpretation is that the participant bought this item as they thought that it was a cheap bargain for a sustainable and eco-friendly product as it is usually quite expensive to buy sustainable and eco-friendly products these days due to how much of a high quality sustainable product are.

I purchased it online from the dyson website and it is quite expensive, I would say it is roughly around the £500 mark. I’d recommend it, but whether its within their budget is another matter entirely.  (Participant B)

My interpretation is that it is quite expensive as they purchased it straight off the main official website of the company, but the main reason they bought is so that it can help keep the air clean and purified for the participants youngest son.  However, the participant does recommend the product as it is a high quality and efficient product but due to its high quality and efficiency it is quite expensive for the people who do not have this kind of budget to buy a sustainable product.

The third common theme was the environmental benefits of the sustainable product, as they liked talking about the environmental benefits in the interviews conducted.

Their jeans have been developed using less water, energy and chemicals.  Looking good has never felt great.  This involves low impact washing (less water and less energy used).  Eco washes have been certified by EIM (Environmental Impact Measuring software) powered by Jeanologia. (Participant A)

The participant quotes that “looking good has never felt great” and this is probably due to that the jeans have been made to help the environment and that is done by them using less water, energy and chemicals.  The participant also like this product as one of its environmental benefits it that it can be eco washed due to EIM (Environmental Impact Measuring software) which is powered by Jeanologia.

It is an energy efficient programmable bio computer.  It’s got pollen filters and air filters so that they can be changed into clean air to be outputted into the room of my youngest son. It is easily maintainable, so it is not disposable if something goes wrong, parts can be changed relatively easily. (Participant B)

My interpretation is that they like this product because it is an energy efficient programmable bio computer which sounds like it is a very high quality product.  They also like this sustainable product because it helps clean and purify the air and keeps the room at a hot temperature for the participants youngest son.  Another reason why they like the product is that it easily maintainable, so if the product does break or something goes wrong with it the participant does not have to throw it out as the parts can be changed relatively easily.

The fourth common theme was the sustainable benefits of the products because the participants enjoyed talking about how sustainable the product in the interviews conducted.

They have created a low impact product which utilises the most advanced technology in sustainable denim washing.  In Tesco’s clothing business F&F clothing, they have committed to achieving zero discharge of hazardous chemicals (ZDHC) into freshwater bodies across our supply chains by 2025. (Participant A)

My interpretation is that the participant liked the sustainable benefit of this product as it utilises the most advanced technology in sustainable denim washing.  The participant very much liked that Tesco’s clothing business F&F clothing have now committed to achieving zero discharge of hazardous chemicals into the oceans as the participant loves sea life creatures and does not like it when the oceans get polluted as that is when it harms the sea life creatures. Tesco’s are doing that by trying to promote healthy oceans and fish stocks (Tesco, 2020).

It senses pollutants in real time, Captures pollutants with 360° sealed HEPA and activated Carbon filters, it has a night time mode which is a much quieter setting and you can put it on a timer for whenever you would like it to be turned on. It is easily maintainable, so it is not disposable if something goes wrong, parts can be changed relatively easily. (Participant B)

My interpretation is that the participant likes the benefits of this product as it can sense pollutants in real time, and it capture pollutants with a 360 degree sealed HEPA and activated carbon filters which probably also helps to keep the air clean and purified for the participants youngest son.  What the participant also likes about this product is that you can easily get parts if something goes wrong with the machine and it also has a night mode which makes it quieter at night so it does not disturb your sleeping pattern and it also has a timer on it so you can set when you would like it to be turned on and how long they want it on for (Dyson, 2020)

Conclusion

The purpose of the qualitative study has been met as the qualitative study shows that my understanding of qualitative research by briefly explaining the definition of qualitative research, I have also explained in detail the procedure that was carried out for this methodology. Another purpose that has been met is that I have shown that I have carried out the interviews that was requested of me and that is shown in where I discuss about my themes.
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