	BMBM4005 MARKETING FUNDAMENTALS
INDICATIVE SCHEDULE AND KEY DATES

	[bookmark: _Hlk147261216]Week Number
	Date
W/C
	Topic

	1
	29/09/2025
	Module Introduction & Expectations
The Marketing Concept 
· Definition of Marketing
· Evolution (Past, Present & Future)
· The Marketing Function within a business 
Assessments
Formation of Groups
Scheme of Work

	2
	06/10/2025
	The Marketing Environment:
· Macro, Micro & Internal Factors
· SWOT Analysis

	3
	13/10/2025
	Segmentation, Targeting and Positioning


	4
	 20/10/2025
	Consumer Behaviour


	5
	27/10/2025
	
READING WEEK


	6
	03/11/2025
	The Marketing Mix


	7
	10/11/2025
	Integrated Marketing Communication & Digital Marketing  

	Assignment 1 – Submission – 10/11/25
Assignment 1 – Provisional Feedback - 08/12/25

	8
	17/11/2025
	Branding


	9
	24/11/2025
	Marketing Information and Research


	10
	01/12/2025
	Managing the Marketing Effort


	11
	08/12/2025
	Assignment 2 – Workshop


	Assignment 2 – Submission – 09/01/26
Assignment 2 – Provisional Feedback - 06/02/26
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BMBM4005 MARKETING FUNDAMENTALS   INDICATIVE SCHEDULE AND KEY DATES  

Week  N umber  Date   W/C  Topic  

1  29/09/2025  Module Introduction &  Expectations   The  Marketing   Concept       Definition   of Marketing      Evolution (Past,  P resent & Future)      The  Marketing   Function   within a business     A ssessments   Formation of  G roups   Scheme of  W ork  

2  06/10/2025  The Marketing Environment :      Macro, Micro & Internal Factors      SWOT Analysis  

3  13/10/2025  S egmentation, Targeting an d Positioning    

4    20/10/2025  Consumer Behaviour    

5  27/10/2025    READING WEEK    

6  03/11/2025  The Marketing Mix    

7  10/11/2025  I ntegrated  M arketing  C ommunication   & Digital  Marketing     

Assignment 1  –   Submission  –   10 / 11/2 5   Assignment 1  –   Provisional Feedback  -   0 8 /12 /2 5  

8  17/11/2025  Branding    

9  24/11/2025  Marketing  I nformation and  R esearch    

10  01/12/2025  Managing the Marketing Effort    

1 1  08/12/2025  Assignment 2  –   Workshop    

Assignment 2  –   Submission  –   09/ 01/2 6   Assignment 2  –   Provisional Feedback  -   06 / 02/2 6  

