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CONCLUSION 



¡ Hotel and hospitality industry is booming on some of the better basis from that time 
on some of the better elements are being taken cared here. Using the better tactics 
down here is making the digital transformation element to be working on some of the 
better basis. When on the better tactics here are being employed then on things are 
going to be good. Here the tactics and within the recommendations when these will be 
taken cared of then on more elements will be better.
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