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The imain ipurpose iof ithis iessay iis ito icompare ithe idifferent imarketing iapproaches iof 

itwo idifferent iwell-known ihotel ichains. iBest iWestern iand iHilton iare ithe iones 

iselected ifor ithis iessay. iThis iessay iwill iinclude ithe idetails iof ithe itwo ihotels ichains.it 

iwill ialso iinclude ithe idifferent imarketing iapproaches iand ithe istrategies iused iby iBest 

iWesten iand iHilton iall iaround ithe iworld ifor iexample ithe iseparate iways iof imarket 

isegmentation, ipositioning iand itargeting iof iall ikinds iof icustoms. iThe iessay iwill ialso 

icompare ithe iamount iof isustainable ienergy iand igreen imarketing iand icharity iwork 

idone iby ithese itwo isupply ichains. 

Best iWesten ihotels iand iresorts iis iowned iby iBest iWestern iInternational iInc. iIt ihas 

iover i4700 ihotels iglobally ioperating iin i100 idifferent icountries. iThe imain 

iheadquarter iin ilocated iin iPhoenix, iArizona, iit iwas iaround i2000 ihotels ionly iin iNorth 

iAmerica i(Best iWestern, i2021). iIt iwas ifounded iin1946 iby iM.K iGuertin. iBest iwest 

icurrently iowns i18 ibrands iof ihotel iand iResorts ioffering ia iverity iof iservices ibased ion 

ithe isize, ilocation, iand iquality iof itheir iservice. 

Hilton iworld iwild iholding iinc. iWas iformally iknown ias iHilton ihotels icorporation. iIt 

iwas ifounded iin1919 iby iConrad iHilton iit iis iAmerican imultinational icompany ithat 

ifocuses ion ithe ihospitality isector, iit ialso ifranchises iand imanages ia ivast iportfolio iof 

irestores iand ihotels iwith ithe iheadquarter ilocated iin iVirginia iUSA. iThe ihotel ichain 

ihas i6215 iproperties iincluding i4856 ihotels iin i118 icountries iwith i983,465 irooms 

i(statista,2021). iHilton ialso iowns i18 ibrands iacross ivarious imarkets isegments. iBased 

ion ithe iprice iand ithe isuccess isand ithe iquality iof itheir iproducts, ithese itwo ihotels' 



ichains iare itwo iof ithe ibiggest, imost isuccessful, iand ipremium iquality ihotels iaround 

ithe iworld. 

Best iWest iand iHilton iwere iincredibly igood ipresents iin ithe ihospitality imarket 

ibecause iof itheir ifinancial istatus iand iglobal iperformance. iBest iWesten ihotels ihas ia 

irevenue iof i2.5 ibillion iUSD iin i2020 iwith ia iaverage idaily irate iof i113 iUSD iand iavenge 

ioccupancy irate iof i39.5% ias iof i2020 i(statista,2021) iOn ithe iother iside iHilton ihas ia 

irevenue iof i4.31 ibillion iUSD iin i2020. iThe idaily iaverage irate iis i114.03 iUSD, iand ithe 

iaverage ioccupancy irate iis i40.3%. 

For ithe imarket isegmentation iand itargeting iand ipositioning ithis iare ithe ikey ifactor 

ifor isuccessful ibusiness iorganization i(friel,2015). i iHilton ithey iare ivery igood iin 

istudying itheir icustomers, ithey iare imain icustomer itarget iis iluxury iand ibusiness 

icustomers iespecially ithe icustomers iwith ihigh iincome i(William i2016) ithis iis iwhy 

imost iof itheir ihotel iare ilocated inear iairports iand ibusy ibusiness iareas. iBest iWestern 

ithey iare ilittle idifferent ithe istudy imild imarket ibusiness iand ileisure icustomers iwith 

iamazing ipricing iand idifferent ioffers iwith ibeautiful ilocations ithey itry ito ibuild ilong 

iterm irelationship iwith itheir icustomer’s iso ithey iwill ialways icome iback ito ithem 

i(freil,2016). 

To ireally iunderstand ithe itype iof imarketing iused iby ithese itwo ibrands ifor iplacement 

ipricing iand ipromotion, ithe iproduct istrategy ineeds ito ineed ito ibe isteadied. iHilton 

iincreases itheir ilevel iproducts ivariety iby ihaving i18 idifferent isub ibrands ieverywhere 

iin ithe iworld ifor iexample iHilton iGarden iinn igives iexcusive iservice ito itheir icustomers 

iby itheir ivacation iand isuits ipackages ian ialso iloyalty iprogram iwhich igives ithem 

imoney ioff ifrom itheir ilunch iand idinners. iThey ialso iwork iwith idifferent iairline 

icompany, ionline iprograms iand ishopping ioutlet, icar irental iand ietc. iThey ialso itry ito 

ikeep iup itheir iquality iof iservice iby igetting icustom ifit iback. iOn ithe iother iside ibest 

iwestern ihotel iand iresorts igives ithere icustomers i4000 ihotels iin isome iof ithe ibest 

ilocations iin ithe iworld iwith imost ibeautiful idesigned irooms, ispa, igym, ithey itry inot 

igive ia iroom ito isleep ibut ito igive imemories ithat iwhy iwill inever iforget. 

Hilton iand iBest iWestern ithey ihave ivery idifferent ipricing istrategy iHilton iusually 

icharge ihigher ifor ipremium iquality iservice iand ioffer iseparate iproducts iwitch iallures 

itheir icustomer ito icustomize itheir ibooking iaccording ito itheir ineed. iThey ihave 

idivided itheir irooms iinto idifferent ipricing icategories ithat iinclude iluxury i(2%), 

iupscale i(33%), iupper imidscale i(29%), iupper-upscale i(35%), iand iothers i(1%). 



iTherefore, imost irooms ibelonging ito ithe iupper-upscale icategory i(Hung, iShang iand 

iWang, i2018). 

There iamazing ireputation ihas igiven ithem ithe iprivilege ito icharge itheir icustomers 

imore ibecause ithey iknow ithey iare ibusiness icustomers, iand ithe irent iis igetting ipaid 

ifrom ithe icompany, ibut ithe icompany ineed ito ikeep itheir isame ireputation ias iwell, iso 

ithey ialways icome iback ito iHilton. iThis iconcept ihelps ito iboost itheir irevenue iby i20% 

i(Beak iand ilee i2019). ibut iBest iWestern ioffers idifferent ipricing idepending ion ithe 

ilocation iof ithe iproperty iand itheir itargeted icustomer ihaving ia iset iprice icalculating 

ithe iadministration icost iand ithe iprofit imargin, iso ithey ihave ia idifferent iprofit imargin 

idepending ion ilocation. 

The iplace iand idistribution istrategy iof iHilton iincludes iits i4856 iall iover ithe iworld iin 

i118 icountries. iHilton ihotels ihave ishown isubstantial igrowth isince iinception. iHilton 

ihotels imainly itarget ithe iexclusive isegment ifrom iwestern icountries i(Kotler iet ial., 

i2018). iHowever, icurrently, ithey iare ialso iturning itheir ifocuses ito icountries iwith 

ideveloping imarkets ilike ithe iones iof iChina iand iIndia. iHilton ihotels ihave iemphasised 

iselecting ithe ibest ilocations ifor itheir ihotels. iMetro ibusiness ihotels, iluxury ihotels, 

ismall itown, iairport iand ivacation ihotels iare iamongst ithe ivariety iof iservices ibeing 

ioffered ito idifferent ilocations ibased ion ineeds. iThe iplace iand idistribution istrategy 

ifor iBest iWestern ihotels iinclude ispreading iacross icountries ilike ithe iUK, ithe iUSA, 

iCanada, iAustralia ietc. iWith ia itotal iof i18 ibrands, ialmost ihalf iof iBW’s ihotels iare iin 

iNorth iAmerica. iBW ibelieves iin ibeing ibenefitted iby iopportuning ithe iright iplace, iat 

ithe iright itime iand irequired iquantity iand iquality. iBW imaintains itheir iappropriation 

icosts, istocks iand icapacity iat isatisfactory idimensions. iAn iimpressive idistribution 

istrategy iof iBW iis ithe iuse iof ielectronic idistribution. i88% iof ithe iBW ibusiness iis ia 

iresult iof ielectronic idistribution iand ivoice iactivation ivia imobiles i(Schegg iet ial., 

i2019). iBW iuses iproperties ilike iOTAs, iGoogle iand iTripAdvisor. 

 



For icovid-19 iHilton ihave itaken idifferent imeasures ito iprotect itheir icustomer’s i ithey 

ihired i4000 inew istaff iall ifully itrained iin ideep isanitizing iand ideep icleaning ithere 

iproperty iafter ievery ivisit ithey ihave ialso iintroduce icontactless iarrival iand icheck iin 

iwitch iwill iallow ithere icustomer’s ito icheck iin isafely ithere iare ialso ioperating iin ihalf 

iof ithere icapacity ijust ito ikeep iall ithere iguest iin isocial idistance ithey ialso ihave imade 

imandatory ito iwear ia iface icovering iI iall icommon iarea iin itheir iproperty. iHand 

isanitizer ihave ibeen iprovided iin ievery iangel iof ithe iproperty. iThe iflexibility ipack ialso 

ibeen iadded iwhich iallow icustomer ito icancel itheir ibooking iwith ifull irefund ibefore i12 

ihours iof icheck iin iif ithey ihave iverified icovid- ireason. iHilton iwas ialso istarted ito ido 

iadvertising iprevious iholiday imemories ito iremind itheir icustomers iof itheir ipast 

iholiday iexperience. 

Best iWesten ihas iintroduce imandatory iface icovering iin ithe icommune iarea 

iadditional icleaning iand isanitizing iin itheir irooms, icontract iless iroom iservice ispecial 

idiscount ifor icovid i-19 ihealth iworkers iand icharity idonation ito ithe icountries iin ineed 

iof ihelp. 

Both iHilton iand iBest iWesten ihave itaken itheir iown idecisions ifor ibecoming ia 

iresponsible itravel iand ihospitality icompanies iHilton ihas ilunch ia iproportional iroof 

itop iconcept iwhich icollects i97%rainwater iand iuse ithem ifor iwashing iand iother 

iirrigation ithey ialso ihave ialso istarted iinstalling isolar ipanels iin isome iof ithree ihotel 

iand ithe itarget ito ireduce itheir ipollution iin iprint iby i50% iby ithe iyear i2030 i(Pedrera 

iand iPushpa iNathan, i2019). 

Best iWestern ithey ihave itaken igo iget igreen icampaign iwith istates ithat ifrom i2020 ito 

i2030 ithey iwill iplat ia itree ifor ievery iboking imade iand icompleted ifrom ithere iweb 

iown iweb iside. 

As ifrom ithis iessay iits iwas ibeen iexplained ithe idifferent iways ithat iHilton iand iBest 

iWesten iworks ithere imarketing istrategy itheir iservice iupdates iand ithere inew 

iadaptations ito ithe ichanging ig iworld iit’s ialso ishows ithe idifferent imarket ipositioning 

iof ithis itwo ihotels ithere irevenue, iall ithe imajors itaken ifor iCovid-19 iwhich ihelps ito 

ikeep itheir istaff iand icustomer’s isafe iand ithere icompanions iwhich ihelps ito imake iour 

iworld ia ibeer iplace ifor ieveryone. 
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