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[bookmark: _Toc163040204]Introduction
In this e-portfolio, I will explore my personal LinkedIn "About Me" section. I will also define and examine the importance of storytelling using the example of Patagonia, a well-established retail company that offers not only clothing but a way of life. Additionally, I will analyse my market research questionnaire. Lastly, I will delve into how the data collected from the questionnaire has helped me design and develop my website and marketing materials.

[bookmark: _Toc163040205]LinkedIn About Me Section

I am curious by nature, and I very much enjoy learning new skills and building on the experiences I have enjoyed as a businesswoman. I enjoy investigating and learning about everything I engage with, from business and beauty to science and politics. I enjoy networking and seeking new ideas and opportunities to help me succeed and grow my business.

Coming from the Canary Islands, all I ever wanted to do was expand my horizons and learn about new places and cultures. To indulge this side of myself during my 20s, I travelled and visited countries like the UK, Holland, Slovakia, Hungary and most of mainland Spain, often visiting cities like Madrid and Barcelona. Still, no matter where I am, I carry the Canary Islands in my heart and character because it is such an essential part of my identity.

I am studying for a business degree and have already been accepted to progress to the BA Developing Leadership and Management program later this year.

Since leaving college in Spain, I have worked in different sectors and positions, from the base, working my way up and building on the skills I have learnt with me wherever I go.  For some time, I managed a small Apart-Hotel in my homeland, Tenerife, where I started as a commercial and ended up managing the whole complex. This involved caring for the team and their clients, as well as marketing-related activities to ensure a steady influx of clients.

Now, after a career change, I'm the proud owner of E Beauty Bristol. Apart from developing many new skills, I also get to put into practice the wide range of skills I have gained through my previous and current work and studies.  I'm a member of the British Beauty Council, and I am currently the course representative on the student/staff committee at the university; both opportunities have helped me to develop my networking skills.

After obtaining my initial degree in Spain twenty years ago and working across various industries, I have realised that a lot has changed in the world. It is now time for me to upgrade my business skills and learn about the new trends in the business world. This will enable me to take E Beauty Bristol to a new level, making it more competitive and in line with the ever-changing business environment. I am also exploring new opportunities and ways to diversify and expand my business.

I want to connect with like-minded business individuals with a passion for growing and developing their expertise in the ways I have and will continue to do.

Top skills.
Management • Communication • Interpersonal Skills • Organization Skills • Team Building

[bookmark: _Toc163040206]Storytelling

In the contemporary marketplace, consumers increasingly seek personalised connections with brands online. Building robust relationships and networking with brands has become crucial in establishing a solid presence (Oxford College, 2022).  To stand out from their competitors, firms must develop marketing strategies that enhance the overall consumer-brand experience (Crespo et al, 2023). An integral component of this process is storytelling, and the art of storytelling becomes of utmost importance when used as a brand-building tool. It involves effectively communicating a brand's identity, purpose, and values through captivating narratives. Its ultimate goal is to establish an emotional bond with the intended audience, fostering a sense of familiarity and long-term brand loyalty (Hattar, 2022). 
According to Asche Kaada (2023),  crafting impactful brand stories can be challenging, but selecting relatable and memorable anecdotes is the key to success. By sharing stories that resonate with your target audience, you can create a personal connection between the customer and the brand. These stories should be carefully crafted to evoke emotions and bring out the core values and beliefs of the brand. When customers see themselves reflected in the story, they are likelier to feel a sense of belonging and loyalty towards the brand. Therefore, it is crucial to choose relevant, inspiring, and authentic anecdotes to create a lasting impact on your audience.
According to Fog et al. (2010), Developing a good story involves four essential elements - message, conflict, characters, and plot. Each component plays a crucial role in creating a compelling and engaging narrative. 
Stories generally follow a chronological structure with a clear beginning, middle, and end. The beginning establishes the setting and introduces the characters, the middle presents the conflicts, and the end resolves the conflicts, (Houghton, 2021). 
Messages can appeal to emotions through storytelling or facts and arguments through information. It's essential to consider which approach will resonate best with your audience, (Delgado-Ballester, 2020).

[bookmark: _Hlk163038709]The People of Story (2020) talks about Patagonia as an outdoor clothing company that has gained immense recognition for its outstanding storytelling techniques. The brand has created a unique approach to storytelling that is deeply rooted in its pledge to environmental activism and the outdoor community. Patagonia's storytelling is reflected in its collection of videos and articles known as Patagonia Stories, which explores the relationship between humans and nature. The brand also celebrates the values that are important to it, such as climate activism, equality in outdoor sports, and the durability of consumer goods.

One of the critical aspects of Patagonia's storytelling approach is its ability to establish a personal connection with its audience. The brand highlights shared values and passions, making the audience feel like they are part of a community. Patagonia's customers are not just purchasing outdoor apparel but also joining a movement dedicated to positive environmental change. Each story reinforces Patagonia's mission and core values, making the brand memorable and fostering a solid emotional bond with its audience (The People of Story, 2020).

Patagonia's dedication to environmental activism is evident in its efforts to reduce its carbon footprint and its involvement in various environmental initiatives. The brand has been a pioneer in sustainable fashion, using recycled materials and encouraging customers to repair rather than replace their apparel to reduce waste. Patagonia also donates 1% of its sales to environmental organizations and funds grassroots ecological campaigns. The brand's efforts to reduce its impact on the environment have earned it a reputation as a responsible and ethical company.

Moreover, its initiatives to promote diversity and inclusivity reflect Patagonia's commitment to equality in outdoor sports. The brand has launched programs to support underrepresented groups, including women, people of colour, and the LGBTQ+ community. For instance, the company's "Worn Wear" program encourages customers to trade their used Patagonia gear for store credit, making high-quality outdoor apparel accessible to everyone. Patagonia's commitment to inclusivity has helped to create a more welcoming and diverse outdoor community.

In conclusion, Patagonia's storytelling technique helps to establish a robust emotional connection with its audience by emphasizing shared values and passions. The brand's commitment to environmental activism, equality in outdoor sports, and the durability of consumer goods have made it a memorable and highly respected brand among its customers. Patagonia's efforts to reduce its environmental impact and promote diversity and inclusivity have also earned it a reputation as a responsible and ethical company. The brand's dedication to these values has helped to create a loyal community of customers who share its vision for a better world.

[bookmark: _Toc163040207]Questionnaire Analysis

Effective marketing strategies heavily rely on communication (Ailawadi et al., 2009).
Van Knippenberg (2023) believes that surveys have become the most popular method of conducting research for reasons not directly related to the significance of the research questions being examined.
Online questionnaires are web-based surveys that gather information from respondents. Businesses use them to obtain valuable insights into their target audience's opinions, including customer feedback about products and services. This information is crucial for improving product and service quality in business marketing (Cornell, 2024).
A well-crafted survey aims to enhance the accuracy and consistency of the questionnaire (Williams, 2003, p. 104).
Researchers should establish clear expectations with participants and ensure prompt response times to avoid incomplete data. They should utilise visual aids and academic email addresses, (Ha, 2022).
A good question is one that is crafted to smoothly guide the respondent to provide the needed information for the study (Weiss,1995, p. 73).
A survey aims to ensure that the outcomes are transformed into actionable steps that are advantageous to clients, workers, or groups of people (Wreden, 2002).

Questionnaire:
https://forms.office.com/e/aLXm85gkrT?origin=lprLink

Answers:
https://forms.office.com/e/aLXm85gkrT 


I have selected the following questions as the most pertinent for analysis in this E-portfolio. The answers to these questions will provide helpful information about the direction of my business, highlighting areas of success and areas that require improvement, as well as guiding the path forward.




· Question 16:
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Based on the questionnaire results about the preferred decoration colours for a beauty business, we can conclude that this question received 27 responses. The most popular colour among all was Pastels, indicating a strong inclination towards soft and soothing colour schemes. In addition to the preferred colour category, we can include gold, suggesting a liking for luxurious and warm tones, and white, reflecting a desire for a clean and minimalist aesthetic. On the other hand, the least exciting colours for this group were silver, black, and intense colours, while beige received a moderate response.
The data suggests that while pastel colours are the most sought-after for beauty business decoration, there is also a significant preference for gold and white, indicating a balance between calmness, softness, and luxury. This information will have a direct impact on guiding the business's interior design choices.


· Question 18:
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Based on the data gathered from this question, it can be concluded that the Price List is the most sought-after item on a beauty business website. This indicates that potential clients highly value transparency in pricing. The Picture Portfolio and Booking Platform are the other two highly considered features when viewing a beauty business website. These two features seem equally important, suggesting that clients value visual representations of services and the convenience of online booking. The Contact Details had a moderate response, and while Other was the category with fewer votes, it would have been interesting to know what the individuals selecting this option meant if they were only given the option to expand on the questionnaire. 
Overall, the analysis suggests that clear pricing, visual service representations, and uncomplicated booking options are the key elements potential clients look for on a beauty business website. Providing these features prominently can enhance user experience and satisfaction.




· Question 20:
[image: ]
[image: ]
According to the results of the questionnaire, Facebook is the preferred social media platform for individuals seeking information on beauty treatments. It has received twice as many responses as any other platform. Instagram and TikTok are the following preferred platforms, showing moderate preference among the respondents. On the other hand, Snapchat, Twitter, and LinkedIn received no responses, indicating that people do not commonly use these platforms to find information about beauty treatments. 
The analysis suggests that Facebook is the leading platform for individuals seeking information about beauty treatments. In contrast, platforms like Snapchat, Twitter, and LinkedIn are not famous for this type of information.
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BBC (2024) describes market research as an essential tool that can be used to gather information about various aspects of a business. By conducting market research, companies can gain insight into different aspects of their market, such as customer preferences, unmet needs, competitive landscape, target market, and pricing strategies. With the data collected from these areas, businesses can identify what's working well and what needs to be adjusted. The information gathered can provide clear directions and instructions on what needs to be done to ensure success.
Market research is crucial for businesses to identify market trends and understand their primary customers. It provides valuable insights into customers' behaviours and preferences, allowing companies to make informed decisions about their products, services, and marketing strategies. By staying ahead of the competition and building long-term customer relationships, businesses can improve their bottom line (Cint, 2022).
Marketing research tools can assist in developing marketing strategies, conducting demographic research, testing products, gathering customer feedback, building brand loyalty, and enhancing customer retention and satisfaction (Fallon-O’Leary, 2023).
The primary objective of market research is to guide and influence decision-making within a business. Utilise the knowledge and advice gathered from your research to shape your business strategy, product creation, marketing efforts, and other pertinent sectors. Regularly track and assess the outcomes of these initiatives to refine and enhance them progressively (Philomath Research, 2024). 
Gaining customer feedback helps you comprehend their requirements and tastes, which can be utilised to develop products and services that meet their expectations. This results in an optimistic customer experience, which can lead to enhanced loyalty and advocacy (Mehta, 2023)
Market research also identifies gaps in the market, which is essential for any business planning to introduce a new product or service. Recognising where existing products or services fall short allows entrepreneurs to develop a distinctive value proposition, thereby securing a competitive edge (Yogesh, 2023). 
Another valuable approach is analysing competitors to grasp the strategies and positions of other market participants. This examination allows companies to pinpoint market opportunities and areas where enhancements can be made (Laboy-Rush, 2023).
Based on the comprehensive data gathered from my questionnaire, I can strategically strengthen and fine-tune my website and marketing materials to better resonate with my target audience. The results have unequivocally demonstrated that my logo highly appeals to my desired demographic. I feel confident incorporating pastel colours, white, and a subtle touch of gold in my visual branding and marketing collateral. Moreover, the font I have selected aligns perfectly with the preferences and expectations expressed by the survey participants. I can optimise my brand image and communication by leveraging this valuable feedback to enhance brand recognition and customer engagement.
I have meticulously integrated my extensive marketing research findings into my website design and marketing materials. This integration has ensured that the aesthetics and colour schemes remain cohesive and aligned across all platforms. The only exception to this rule is during specific seasonal marketing campaigns, such as Christmas. During these times, I adjust my colour scheme to reflect the festive spirit of the season, embracing a more thematic approach while maintaining my brand identity's integrity. This strategic adaptation allows the business to stay relevant and engage effectively with my audience during critical holidays.
During the design process for my website, I conducted a thorough analysis to identify the key areas that needed special attention. After careful consideration, I narrowed the areas of concern to the price list, gallery, and booking system. I recognised the significance of these areas in the user experience. Thus, I ensured these sections were prominently displayed on the website's homepage and easily accessible from every page.
I also added an "About Us" section to provide potential clients with comprehensive information about my business, mission, and vision. This section includes details about my team, qualifications, and experience in the beauty industry. Through this section, I wanted to establish a personal connection with my clients and convey my passion for providing high-quality beauty services.
Throughout the design process, I prioritised simplicity and user-friendliness. I aimed to create a website that was intuitive and easy to navigate, even for first-time visitors. I used clear, concise language, simple design elements, and a consistent page layout. My ultimate goal was to deliver a seamless user experience, encouraging visitors to explore my services and book an appointment. 
As indicated in the questionnaire, I included links to Facebook and Instagram on my website.
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EBEAUTY BRISTOL

The Luxury of Bespoke Beauty Services.
Specialists in Natural Nails, BIAB & Nail Art.
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“Empowering Beauty,
through Bespoke Services”

At E Beauty Bristol, we befieve in empowering beauty
through bespoke beauty treatments.

Our commitment to using the finest, most reputable
products and maintaining the highest quality customer
service and standards ensures that each cient receives a
personalised experience that empowers them by embracing
their uniqueness and sense of seif-beauty. We specialise in
Natural Nails, BIAB and Nail Art.
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