Title: Research on the purchasing channel switching behavior of Chinese tea consumers under the influence of COVID-19

Theoretical framework
The purpose of this study is to find out the details regarding the purchasing channel switching behavior of Chinese consumers under the influence of the pandemic of COVID-19. For this purpose, the researcher is analyzing the influence of independent variables including individual attributes of age and income, product features including price and perception of brand and online channel utility including perceived ease of use and perceived usefulness on the behavior of the consumers regarding the purchase channel changes from offline to online (Cantallops and Salvi, 2014). Moreover, the researcher will also be analyzing the mediating role of the environment of COVID-19 and its risk perceptions in the relationship among the independent and dependent variables.
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Figure 1: Theoretical frameworkBehavior: The purchase channel changes from offline to online
Environment: COVID-19 risk perception


Research method
For this study, the researcher will be implementing interpretivist research philosophy, mixed research approach and the method of focus group semi-structured interviews and online structured questionnaire based survey for the purpose of collecting the data from the sample of the study. And the participants were sampled for purpose and age groups were designed. Then NVIVO and SPSS were used to analyze the data.
[bookmark: _GoBack]The sample of the study is going to be the Chinese Tea Consumers, so this study will be significantly and positively going to contribute towards practical implications, theoretical implications, managerial implications, and policy making process and implications as well.
