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Social interactions between smoothie producers and visual smoothie consumers conference proposal
Drawing on the work of Abbots (2011), Johnston et al (2015), and Bower (2004), all of which explore the concept of ‘foodscapes’, this paper will be exploring the journey of ‘smoothies’ from kitchen to social media to kitchen. Smoothies originated in Mediterranean and eastern cultures and were commercialised in America due to improvements in technology such as refrigeration after 1915 (Carmody, n.d.)  Along with the broader interest in health and nutrition by the late 1960s and early 1970s, people became curious about the health benefits of these thick and colourful drinks packed full of vitamins, especially through health icons such as Arnold Schwarzenegger who had a sought after muscular physique (Carmody, n.d.).
This paper will be looking at specific individual smoothie making processes and how these food stuffs are not only materially present in individuals’ kitchens, but have also become visual ‘food porn’ accessible through the internet. ‘Food porn’ is the term used to describe aesthetically pleasing images of food that are highly satisfactory on the eyes. Social media is the primary place for exhibiting images of food, and it could be argued that this media has become more popular than televised cooking shows for inspiration and recipes. Televised cooking shows are often more male dominated, whereas applications such as Instagram appear to be more female dominated. The specific social media form I will be looking at will be an application called Instagram; more specifically looking at the foodscapes of Instagram. This application allows users to show off in an artistic representation of their daily lives and health style choices, and the pictures uploaded have become literal feasts for the eyes. 
I have contacted 10 Instagram users who like to show off their food and drink through the application. For some of these users, the application allows them to promote recipes and businesses through enticing images. These images are a form of marketing and are also a source of thick description. I will be looking into the social interactions between smoothie producers and visual smoothie consumers. Smoothies as a food and a visual concept embody both the familiar and the exotic.
The incorporation of tagging other users in images creates a wide social network of users within the same industry or with similar passions and life style choices. This is clear through audience responses to posts by the 10 selected Instagram users I have chosen to study for this paper. This is also evident through the sheer number of followers each Instagram user has established. Key words in the response section of posts highlights just how popular smoothies are, hashtags such as #foodporn, #healthyliving and #cleaneating are used to entice people to these profiles by using popular key search words to link to profiles.
Through my initial assessment of Instagram, I have observed that it only provides users with the final product and not the making, mistakes and messiness involved, and has also removed the element of eating. News websites such as the Daily Mail even have articles on how to post ‘…beautiful food photographs’ (Victor, 2015) which highlights just how important the use of aesthetics is, especially when it comes to food and food porn. There is also an attachment of meanings and social affiliations to the images created for online use, which in turn has more influence on what we eat. 
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