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During this discussion there will be an examination of the Consumer Rights Act (2015), with the main emphasis being on evaluating the effectiveness of the act in offering more protection for consumers. There will also be previous legislation that holds significance in this discussion which will be primarily used as a means to compare them to CRA (2015), legislation such as (but not limited to), Sale of Goods Act (1979), Supply of Goods and Services Act (1982) and Unfair Contract Terms Act (1977). Using CRA (2015) and the other relevant pieces of legislation there will be an opportunity to evaluate if the main aims set out when the act was introduced have been met when it comes to providing consumers more rights and improving the process of disputes.
With the main aim of CRA (2015) being to offer “a simple, coherent framework of consumer legislation by consolidating and simplifying existing law” and to provide protection to consumers when purchasing goods, digital content and services, Flynn and Broadhurst (2020) outline the significance of the act in expanding the definition of what falls under a “consumer” and also how the act has built on the existing legal requirements in contract law to provide more remedies for consumers. Firstly, CRA (2015) provides a more diverse definition of consumer, this is summed up by Flynn and Broadhurst who state “This now includes individuals acting “mainly” as well as “wholly” outside that “individual’s trade, business, craft or profession”. Summarising the significance of that point, this means that the definition of consumer is expanded in the act to include and compensate for individuals who may be purchasing goods or services for home use and sole traders who wish to purchase for small businesses. Each part of CRA (2015) plays a key role in the current law regarding consumers in the UK, part 1 is important as it provides guidelines and standards that consumers should expect in these situations, this can be clearly identified as an advantage of the CRA because it allows the providers of the goods, services and digital content to be held accountable for following these standards. To cite Gilker (2017), “Part 1 of the Act deals with agreements between a trader and a consumer for the trader to supply goods, digital content or services, if the agreement is a contract. It replaces earlier legislation which had implemented the Consumer Sales Directive (CSD), namely the Sale and Supply of Goods to Consumers Regulations 2002, which are now revoked.” In order to examine the extent to which the introduction of the CRA (2015) has offered an advantage to consumers, specifically part 1; it is critical to compare past legislation to the current law. The Supply of Goods and Services Act (1982) can be used as a means of comparison here as it arguably had similar aims when objectively looking at both acts. In this instance when discussing the advantages that the act holds as a whole, citing Citizens Advice Bureau (2022), “The law is now clearer and easier to understand, meaning that consumers can buy and businesses can sell to them with confidence.” Expanding on this observation, with the view that the act has allowed for a clearer understanding to be provided, it is foreseeable that this would benefit consumers who have issues and disputes because the process of resolution would be more sufficient. 
Part 2 of the CRA (2015) focuses on the terms of contracts and what is deemed by “unfair terms”. Part 2 can be compared to the Unfair Contract Terms Act (1977). As previously stated about part 1 of the act, this part also aids in encompassing all the components of consumer rights and unifying them in the CRA. Despite the fact that in part 2 the definition of unfair terms remains unchanged, the key improvement to point to in this area is stated by the Department for Business, Innovation and Skills (2015), para 22, stating that part 2 removes “anomalies and overlapping provisions in relation to consumer contracts.” This explanation of part 2 is significant due to the implication that part 2 helps provide more clarification in disputes and eliminating any previous uncertainty there may have been before the introduction of the act. Additionally, the act also has been observed to play a considerable role in competition law, citing Rodger (2015) who notes, “Schedule 8 of the Consumers Rights Act introduces various measures to facilitate and encourage competition litigation in the UK.” Expanding on this, the CRA achieved this breakthrough due to schedule 8 of the act placing emphasis on private actions in competition law, furthermore, this was aided with the revision of the Competition Act 1998. The impact the CRA has had in competition law was intended as the one of the three aims of schedule 8 and section 81 of the act was “To widen the types of the competition cases that the Competition Appeal Tribunal hears (“CAT”) and to make other changes to the procedure of bringing a private action before the CAT.”
Another piece of legislation that holds relevance in consumer rights and the sale of goods is the Sale of Goods Act (1979). To cite Howells and Weatherill (2005) on the purpose of the Sale of Goods Act, “The Sale of Goods Act 1979 implies terms governing the quality of goods supplied.” This is another key aspect of consumer rights that is consolidated in the CRA. With the consolation of previous acts and the improvements that the CRA has brought forward being discussed so far, in order to objectively look at the effectiveness of the act, there must also be a consideration for opposing viewpoints. In regards to concerns and criticism towards the act, Wrench and Farrant (2017) state “While the CRA has certainly consolidated a number of Acts, its failure to create a single piece of legislation can leave consumers slightly in the dark. Furthermore, the CRA is by no means a simple piece of legislation that can be easily navigated by consumers, leaving its full comprehension available only to those with deep knowledge and understanding of its workings.” Taking this statement into account, the primary aim of the act as stated at the beginning of this discussion, was to simplify and unify the legislation already in place and to provide more clarity on consumer rights, this viewpoint implies that it has achieved the exact opposite. Expanding on the statement from Wrench and Farrant, the issue presented is that the act not as simple to follow as it was originally intended, paraphrasing the same article, there is still additional pieces of legislation outside of the CRA that should be studied alongside it in order to gain a better understanding, such as the Consumer Protection Act 1987. Adding to the concerns around additional legislation and regulation hindering the effectiveness of the CRA, Andrews (2015) notes more important regulations that should be taken into account when discussing consumer rights, these include: Part 4A of the Consumer Protection from Unfair Trading Regulations 2008, Consumer Contracts (Information, Cancellation and Additional Charges) Regulations 2013 and Alternative Dispute Resolution for Consumer Disputes (Competent Authorities and Information) Regulations 2015.
In order to fully assess the extent to which the CRA has made changes to the law, the views on the law pre CRA could be another aspect to look at when determining the improvements made, for example, in 2012 the Law Commission and the Scottish Law Commission released a report on ‘Consumer redress for misleading and aggressive practices’ which helped identify issues with the current law at the time. Additionally, after the report was published, further work was produced in the area, but the assessment of the law in place at the time was made by the Scottish Law Commission, to cite MacQueen et al, (2014), para 4, “Misleading and aggressive commercial practices are a major problem.  Under the existing laws that govern misleading and aggressive practices it is difficult, if not impossible, for consumers to get their money back.” With this assessment in mind about the difficulty that consumers had trying to resolve disputes before the CRA was introduced, it is appropriate to revisit the statements made earlier in the discussion about the improvements made to this process and disputes being able to get resolved more sufficiently. 
The Law Commission also made a number of recommendations for consumer rights, concerning the remedies consumers would have available, quoting The Law Commission (2012), para 8.15, “Remedies under the new Act should aim to restore consumers to the position in which they were before they entered into the contract or made the payment.” Weighing this recommendation against the specific remedies outlined after the introduction of the CRA, the remedies that can be identified are in relation to the ability for the consumer’s right to reject, with the initial short term right to reject and the final right to reject goods or services, there is also an addition that the consumer has an option for repairing or replacing goods, citing Emerson (2015), para  4 , “Should the consumer not wish to immediately return the goods under the 'Short Term Right to Reject' or they are no longer able to do so due to the expiry of the 30 day period, the trader will have one opportunity to repair or replace the goods, before moving to the next tier of remedies.” These options now available to the consumer fall further in line with the recommendation that the Law Commission made to put the consumer in a position they were before entering into a contract.

Concluding everything that has been presented in this discussion so far and evaluating the effectiveness of the Consumer Rights Act (2015), despite the initial aims set out in the act it is still difficult to fully assess to what extent the act has had, however it is clear that the act has simplified and consolidated legislation in order to aid consumers, with part 1 consolidating the Sale of Goods Act (1979) and Supply of Goods and Services Act (1982) to give a clearer understanding and a set of standards providers must adhere to, then part 2 builds on the Unfair Contract Terms Act (1977). The CRA has also been utilised in competition law as previously discussed, encouraging more litigation. An aspect of the CRA that has also been touched on is the advantage the act has provided in the area of digital content, providing a modernised and updated piece of legislation. Going forward, in order to keep improving legislation on consumer rights, there could possibly be room for more amendments to further simplify the legislation due to the criticism and concerns mentioned earlier regarding having to examine other regulations in conjunction with the CRA in order to fully understand consumer rights, this would in turn take the original aims of the act closer to being met. 
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